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Journalism  Schools  Reply 
To  Slurs  by  Dr.  Hutchins 


Directors  Say  He  Holds  Outmoded  Theory  of 
Their  Training  Methods . . .  "Wisecracks  Left 
Inland  Publishers  Cold/'  Olson  Declares 


their  jobs  chasing  ambulances  and 
"THE  SHADIEST  educational  ventures  under  respectable  auspices  are  the  fires  and  professors  of  journalism  do 

schools  of  journalism.  They  exist  in  defiance  of  the  obvious  fact  that  the  not  think  otherwise.  Apparently 

best  preparation  for  journalism  is  a  good  education.  Journalism  itself  can  President  Hutchins  thinks  that  all  we 

be  learned,  if  at  all,  only  by  being  a  journalist.  doing  is  teaching  reporting  and 

Lively  controversy  raged  this  week  around  the  head  of  President  Robert  copy  reading.  He  has  made  similar 

M.  Hutchins,  of  the  University  of  Chicago,  who  made  the  foregoing  state-  charges  before  in  books  and  magazine 

ments  last  week  before  the  Inland  Daily  Press  Association  convention  at  Chi-  articles  Such  is  not  the  case, 

cago.  Spirited  defense  of  journalism  schools  came  from  their  directors,  ,  '  i-  v 

while  newspaper  executives  discussed  Dr.  Hutchins'  assertion  that  one  must  No  teacher  of  journalism  has  any 

become  a  journalist  to  learn  journalism.  The  views  obtained  by  Editor  &  idea  a  man  can  be  taught  to  be  a  re- 

Publisher's  survey  are  presented  herewith.  porter  in  a  classroom.  He  has  to  be 

_ _ _ a  reporter.  And  a  copy  reader  has  to 

be  a  copy  reader.  However,  the  news- 

Trained  Men  More  Useful"  standards  must  be  higher  than  those  paper  today  is  one  of  the  most  impor- 

Kenneth  E.  Olson,  Dean,  Medill  of  President  Hutchins’  own  institution  tant,  if  not  the  most  important,  in- 
5chool  of  Journalism;  and  president,  for  students  whom  we  refuse  to  admit  struments  of  social  influence.  We  be- 
\inericaii  Association  of  Schools  and  seem  to  have  no  difficulty  in  gaining  lieve  a  man  entering  this  field  should 
Departments  of  Journalism:  “I  rather  admission  at  Chicago.  have,  in  addition  to  technical  knowl- 

think  that  newspaper  accounts  did  not  “This  question  of  ‘shadiness  and  re-  edge,  a  wide  acquaintance  with  the 

do  justice  to  President  Hutchins’  talk  spectability’  is  one  that  might  well  social  sciences,  history,  English  liter- 
ior  his  slurs  were  directed  as  much  bear  investigation  in  other  quarters,  ature,  and  other  fields  of  knowledge, 
against  schools  of  commerce,  engineer-  Perhaps  President  Hutchins  might  ...j-he  correlation  of  this  knowledge 
!mg,  agriculture  and  education  as  they  profit  from  a  study  of  his  own  cata-  journalistic  practice  is  the  most 


rere  against  schools  of  journalism. 
“President  Hutchins  in  his  role  of 
fter-dinner  speaker  merely  attempted 
0  get  a  laugh  by  a  ‘wisecrack’  at 


^  important  thing  we  have  to  give  future 

journalists.  A  certain  amount  of  tech- 
Classroom  Reporters  Not  Goal  ^ical  work  is  given,  of  course,  to  en- 


»  get  a  laugh  by  a  ‘wisecrack’  at  Mitchell  V.  Charnley,  acting  head,  able  the  student  to  adjust  himself  to 
ichools  of  journalism.  If  I  can  judge  University  of  Minnesota  School  of  his  environment  more  quickly  after 
5y  the  reactions  of  a  score  or  more  of  Journalism:  “Real  reporters  learn  graduation.” 

Inland  publishers,  these  ‘wisecracks’  - 

“With  President  Hutchins’  conten-  Are  Newspapermen  Born  or  Made? 

don  that  a  good  education  is  a  neces-  n  rv*  tt  x  i  ■  Tr* 

ary  preparation  for  successful  news-  EdltOrS  DlSCUSS  HutChmS  VieW 


japer  work,  I  am  in  entire  agreement. 
But  President  Hutchins  is  apparently 
unfamiliar  with  the  programs  followed 
)y  Class  A  Schools  of  Journalism.  He 
(vidently  clings  to  the  outmoded 
heory  that  a  school  of  journalism 
pends  four  years  teaching  its  stud- 
mts  nothing  but  reporting,  copyread- 
ng  and  other  technical  courses.  Were 
hat  true,  I  should  be  the  first  to  join 
^  in  a  demand  that  schools  of  jour- 
wlism  be  abolished.  What  he  appar¬ 
ently  does  not  know  is  that  the  aver¬ 
age  student  in  a  four-year  school  of 
iournalism  spends  75  to  80%  of  his 
dine  in  acquiring  a  good  background 
’f  general  education  and  only  20  to 
5"  in  technical  courses. 

Hits  "Classical  Antiquitias" 

"Had  President  Hutchins  further¬ 
more,  read  his  newspapers,  the  week 
*forc  the  Inland  convention,  he  would 
lave  known  that  the  Medill  School  of 
lourn.ilism  at  Northwestern  Univers- 
_>y  had  just  been  reorganized  on  a 
ive-year  professional  basis,  and  that 
inder  this  program  Medill  students 
"'ill  emerge  with  a  better  background 
‘1  general  education  than  he  himself 
*ould  provide. 

“^is  matter  of  educational  stand- 
which  President  Hutchins  has 
®dsed  is  an  interesting  one.  We  are 
®*"<*d  to  the  conclusion  that  our 


THE  VALUE  of  training  for  news¬ 
paper  work  in  schools  of  journalism, 
questioned  by  President  Robert  M. 
Hutchins  of  the  University  of  Chicago 
with  his  statement  ‘‘Journalism  itself 
can  be  learned,  if  at  all,  only  by  being 
a  journalist,”  is  weighed  on  the  scales 
of  experience  by  a  number  of  well- 
known  newspaper  executives  in  the 
following  statements  obtained  by  Edi¬ 
tor  &  Publisher: 

Gardner  Cowles,  Jr.,  executive  edi¬ 
tor,  Des  Moines  Register  and  Tribune: 
‘The  experience  here  in  the  last  10 
years  has  convinced  us  journalism 
school  graduates  are  superior  to  other 
beginners  in  our  editorial  department. 
We  now  give  preference  to  journalism 
school  graduates  in  filling  vacancies. 
Our  experience  indicates  Hutchins  is 
wrong.” 

William  Allan  Whitt's  Views 

William  Allen  White,  editor,  Em¬ 
poria  (Kan.)  Gazette:  “I  believe  a 
school  of  journalism  is  like  a  school  of 
law  or  medicine  or  theology.  It  should 
come  on  top  of  a  four  year  course  and 
an  A.B.  degree.  To  make  a  good 
editor  or  reporter  a  man  needs  all  the 
formal  information  and  education  he 
can  acquire.  After  that,  if  he  can  af¬ 
ford  technical  training,  let  him  take  it 
in  a  technical  school  of  journalism.  If 


not  let  him  get  a  job  when  and  where 
he  can  and  learn  as  he  works.  It 
makes  little  difference  which  course 
he  takes.  A  dumb  man  going  one  way 
will  tie  with  a  dumb  man  travelling 
the  other  way  and  smart  men  will  find 
themselves  neck  and  neck  on  either 
path.” 

Harry  T.  Saylor,  editor.  New  York 
Post:  ‘‘I  largely  agree  with  President 
Hutchins.  I  have  always  believed  that 
a  broad  university  education  is  help¬ 
ful  in  the  newspaper  business  as  well 
as  in  any  other  profession — or  are  we 
in  a  profession?  I  can  give  you  a  list 
of  successful  newspaper  men  as  long 
as  my  arm  who  never  went  to  college, 
and  another  list  equally  as  long  of 
those  who  did.” 

Wilbur  Forrest,  executive  assistant 
to  Ogden  Reid,  president.  New  York 
Herald  Tribune:  “Schools  of  journal¬ 
ism  have  produced  some  first-rate 
newspaper  people.  However,  I’m  in¬ 
clined  to  agree  with  Dr.  Hutchins  that 
these  schools  do  not  make  newspaper¬ 
men  or  newspaper  women.  It  is  sim¬ 
ply  one  of  those  human  facts  that  a 
talent  for  writing  is  born  rather  than 
made  and  that  nature  is  the  real 
arbiter  of  the  nose  for  news,  the  alert¬ 
ness  and  the  judgment  which  make 
(Continued  on  page  20) 


Liberal  Education  Given 

John  E.  Drewry,  director,  Henry  W 
Grady  School  of  Journalism,  Uni¬ 
versity  of  Georgia,  and  formerly 
president,  American  Association  of 
Teachers  of  Journalism:  “President 
Uutchins’  criticism  of  schools  of  jour¬ 
nalism  would  seem  to  indicate  that  he 
is  one  of  those  persons  to  whom  the 
expression  education  in  journalism 
means  vocational  preparation  for 
newspaper  work  in  a  narrow  and  ob¬ 
jectionable  sense. 

“The  late  Dr.  W.  G.  Bleyer,  who 
taught  English  in  the  University  of 
Wisconsin  before  he  became  professor 
of  journalism  and  director  of  the 
School  of  Journalism  there,  sums  up 
the  case  for  joumali.sm  well  in  these 
words: 


“  .  .  After  30  years  as  a  university  in¬ 

structor,  I  am  convinced  that  our  college 
courses  in  subjects  other  than  journalism  do 
not  result  in  developing  in  the  average  stu¬ 
dent  the  ability  to  think  logically  and  tp  ap¬ 
ply  intelligently  what  he  has  learned  to  his 
work  as  a  reporter,  copy  remler,  or  editor. 
Therefore,  it  seems  to  me  that  the  function 
of  most  of  the  courses  in  'ournalism  is  to 
teach  students  how  to  think  straight  about 
what  is  going  on  in  the  world  at  large  and 
how  to  apply  what  they  have  learned  to  un- 
derst.inding  and  interpreting  the  day’s  news. 

“  "...  I  should  he  willing  to  pit  the  aver¬ 
age  journalism  gradimte  against  the  average 
liberal  arts  graduate,  not  on  the  basis  of  his 
fitness  to  enter  upon  a  journalistic  career,  but 
on  the  basis  of  his  ability  to  think  str.aight 
and  to  apply  what  he  has  learned  to  present- 
day  social,  political,  and  economic  p  oblenis. 

That,  after  all,  is  the  final  test  of  the  value 
of  a  college  education,  and  that  is  a  test  that 
I  believe  the  average  sebool  of  journalism 
gradu.ate  is  re.ady  to  meet.’  ” 


Intellectual  Training  Is  Goal 

Frank  Luther  Mott,  director.  Uni¬ 
versity  of  Iowa  School  of  Journalism: 

“I  heard  President  Hutchins  make 
his  Feb.  15  speech.  It  was  perfectly 
evident  to  his  entire  audience  that  the 
speaker  had  only  the  vaguest  con¬ 
ception  of  what  schools  of  journalism 
are  and  what  they  are  doing;  he  cer¬ 
tainly  knew  less  about  them  than  the 
average  man  in  his  audience.  As  to 
the  other  question — what  education  is 
— President  Hutchins  is  rather  fond  of 
saying  he  cannot  answer  it,  but  I  sus¬ 
pect  he  can  define  the  term  about  as 
well  as  any  educator  in  the  coimtry. 
In  the  last  Satuday  Evening  Post  he 
uses  the  phrase  ‘training  for  intellect¬ 
ual  activity,’  which  is  probably  work¬ 
able  enough  as  a  simple  definition 

"Libaral  Ditciplina"  Given 

“Schools  and  departments  of  jour¬ 
nalism  in  the  United  States  are  defi¬ 
nitely  committed  to  distinctly  intel¬ 
lectual  training.  They  are  usually 
connected  with  the  liberal  arts  col¬ 
leges.  Their  graduates  generally  re¬ 
ceive  the  liberal  arts  degree.  A  large 
part  of  the  distinctively  journalism 
work  is  clearly  in  the  liberal  discipline 
— what  President  Hutchins  would  call 
‘general  education.’  The  reason  for 
this  is  the  conviction  of  the  men  who 
devote  themselves  to  this  educational 
field  that  a  newspaper  man  must  have 
a  mind  trained  and  ripened  by  the 
liberal  discipline — the  social  sciences, 
philosophy,  mathematics,  languages, 
and  so  on.  There  is  a  growing  move¬ 
ment  among  schools  of  journalism  to 
add  an  extra  year  or  two  in  order  to 
provide  even  more  of  such  work.” 
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PROFESSORS  ANSWER  DR.  HUTCHINS 


Cites  Pulitzer's  Ideal 


continued  from  jmge  3  ble  auspices  are  the  schools  of  jour¬ 
nalism.  We  have  so  many  impotent 
r  s  Ideal  journalism  courses,  departments,  and 


Carl  W.  Ackerman,  dean.  Graduate  schools  in  the  U.  S.  that  it  is  a  marvel 
School  of  Journalism,  Columbia  Uni-  the  few  good  ones  have  been  able  to 
versity;  "Where  did  Dr.  Hutchins  get  survive. 

the  idea  that  schools  of  journalism  "Many  of  these  academic  append- 
oxist  for  the  primary  purpose  of  train-  ages  are  little  more  than  masked  pub- 
ing  men  and  women  for  jobs,  or  that  licity  bureaus  for  their  colleges, 
newspapers  exist  to  provide  jobs  for  Many  are  manned  by  staffs  of  instruc- 
graduates  of  educational  institutions?  tors  whose  knowledge  of  newspaper 
"Joseph  Pulitzer,  who  was  responsi-  and  magazine  making  has  been  gained 
ble  for  the  movement  which  started  mainly  from  textbooks.  A  horribly 
all  schools  of  journalism  in  the  United  huge  percentage  of  them  are  just  plain 
States,  had  a  higher  ideal.  In  an  shady,  and  all  schools  are  suffering  in 
article  in  the  North  American  Review  consequence. 


in  1904. 
reached 
wrote: 


before  Dr.  Hutchins  had 
school  age,  Mr.  Pulitzer 


■■  ‘Itut  while  it  i'  .1  great  pleasnic  to  feel 
•hat  a  large  numlx-r  of  young  men  will  be 

helped  to  a  better  Mart  in  life  by  mean^  .d  Meeting  His  Requirements 

thfi  college,  th;<  is  not  my  primary  object.  ^  “ 

Neither  is  the  elevation  of  the  profession  JaMES  E.  PoLLARD,  acting  director, 
which  I  love  'O  much  and  regard  so  highly.  QhJo  State  University  School  of  Jour- 

-p.^side,,,  Hwchins  may  i» 

u  the  object  of  the  college  to  m.ake  better  entirely  correct  m  feeling  there  is  no 


ns  had  "Maybe  the  president  has  done  the 
Pulitzer  teaching  of  journalism  a  service  by  his 
sweeping  and  somewhat  juvenile  attack 
on  all  of  us.  His  criticisms  should  not 
rc  to  feel  pggg  unheeded.’’ 


EDITOR  &  PUBLISHER 
CALENDAR 

Fell.  27  —  Oklahoma  Press 
Assn.  circulation  managers, 
spring  meeting,  Oklahoma  City. 

Feb.  28 — New  Jersey  Press 
Assn..  mid-winter  meeting. 
Stacy-Trent  Hotel.  Trenton. 

March  2-.> — Kent  State  Uni¬ 
versity,  first  annual  course  in 
news  photography,  Kent.  O. 

March  8-9  —  Central  States 
Circulation  Managers  Assn.. 
Palmer  House,  Chicago. 

March  10-27 — California  Press 
Assn,  annual  excursion  to  Mex¬ 
ico. 

March  18-19— Texas  Newspa¬ 
per  Publishers  Assn.,  semi-an¬ 
nual  meeting.  Texas  Hotel.  Fort 
Worth. 

March  25  •  26  —  Associated 
Dailies  of  Florida.  Spring  meet¬ 
ing.  Biltmore  Hotel,  Palm  Beach. 
Fla. 

March  26  -  27  —  Utah  -  Idaho 
Associated  Press  annual  meet¬ 
ing.  Twin  Falls.  Idaho. 


lourn.ilistv.  who  will  make  better  iiewspapei >.  place  for  a  school  of  journalism  at  - 

pnn\now\eIge-  Oberlin.  I  disappointed  he 

i.e  use.!  for  the  public  service.  It  will  try  to  "  oreover.  his  criticisms  apply  only  too  should  permit  himself  such  a  sweep- 
I'.evelop  character,  hut  even  th.at  will  be  only  well  to  colleges  and  Universities  which  statement,  certainly  without  ade- 

.1  means  ,0  the  me  suj.reme  end-the  public  unjustifiably  attempt  to  offer  journal-  evidence.  -Shadiest’  is  a  use  of 

personnel  or  ade-  ^he  superlative  that  would  be  impos- 

-This  has  Wn  from  the  beginning  jrurnalfsm  ‘  p"gram“s  Sike“"r3s  il  ^^'er  a‘“^^^dt1amSg''of  cu^dcS 

Uon  in  journalism* in^the  United  States,  facts '^Sieacc?edited*2hoolsTr^ewn  certain  journalism 

England  France  and  the  Argentine”  The  accredited  schools  are  even  ^^.j^ools  and  departments  and  then  ad- 

England.  France  Argentine.  ^  ^ 

1.  .  teaching  for  which  President 

Hits  Shadiest  Pronouncement  Hutchins  clamors,  if  he  would  only  u  1  u 

Edward  N.  Doan,  assistant  professor,  read  the  evidence.”  ,.  Journalism  schools  as  well  as  other 

Universitv  of  Kansas  School  of  Jour-  aiyisions  of  universities  may  be  doing 

nalism,  and  president,  American  As-  ”We  Save  Many  a  Headache"  a  fumbling  job,  but  several  are  out  in 
.sociation  of  Teachers  of  Journalism;  Ralph  L.  Grosman,  director.  College  educational  procession. 


articles  that  I  am  disappointed  he 


of  teaching  for  which  President  ahont 

Hutchins  clamors,  if  he  would  only 


”We  Save  Many  a  Headache" 


“Journalism  schools  as  well  as  other 
divisions  of  universities  may  be  doing 
a  fumbling  job,  but  several  are  out  in 


Ralph  L.  Grosman,  director.  College  educational  procession. 

_ 1-  _  ;*  c  1 _ 1  I  decline  to  name  names.  The  trouble 


‘  If  Dr.  Hutchins  were  to  have  taken  of  Journalism,  University  of  Colorado:  ^  aeciine  to  name  names,  me  trouDie 
time  to  investigate  the  ideas  that  “Hutchins’ wisecrack  about  instruction  with  many  in  universities  as  well  as 
teachers  of  journalism  are  now  de-  in  journalism  shows  that  he  does  not  newspapers  is  that  they  indulge  in 
veloping  concerning  the  content  of  know  what  he  is  talking  about.  sweeping  generalizations, 
journalism  curricula,  if  he  were  to  “The  newspaper  is  too  important  an  One  objective  of  education  is  to 
hav’e  become  familiar  with  what  is  institution  for  anyone  to  contend  that  enable  a  student  to  understand  the 
actually  happening  to  the  journalism  it  and  its  practices  should  not  be  around  us  today  and  fit  into  the 
curricula  in  the  various  schools  and  studied.  picture.  I’ll  personally  pay  Hutchins’ 

departments  of  journalism,  I  am  sure  "It  is  puerile  for  Hutchins  to  say  it  expenses  to  Seattle — and  back — if  he 
that  his  sense  of  fairness  would  have  is  useless  to  teach  students  how  to  "’*1^  visit  our  school  for  a  few  days 


curricula  in  the  various  schools  and  studied.  picture.  I’ll  personally  pay  Hutchins’ 

departments  of  journalism,  I  am  sure  "It  is  puerile  for  Hutchins  to  say  it  expenses  to  Seattle — and  back — if  he 
that  his  sense  of  fairness  would  have  is  useless  to  teach  students  how  to  "’*1^  visit  our  school  for  a  few  days 
prevented  his  lumping  journalism  cover  intricate  procedures  of  courts,  express  a  voluntary  desire  to 

.schools  and  departments  into  the  ‘bad  how  to  handle  news  of  city  halls,  city  withdraw  shadiest  or  qualify  the 
element  of  American  education  as  he  councils,  legislatures,  fires,  murders,  word.  ^  When  you  say  it.  Mr.  Hutchins, 
.sees  it  today.  He  would  not  have  speeches  by  Hutchins,  what  is  libelous,  smile, 
hurled  his  accusation  at  journalism  in  contempt  of  court,  privileged,  and 

schools.  what  is  not,  and  the  techniques  of  edi-  Frosting  on  the  Cake 

“It  would  be  quite  as  fair  for  me  to  torial  writing.  If  we  do  nothing  more.  Grant  M.  Hyde,  director.  University 
say,  without  knowing  more  about  Dr.  we  save  the  city  editor  and  the  cub  of  Wisconsin,  School  of  Journalism: 
Hutchins’  ideas  than  I  do,  that  his  is  many  a  headache.  Eighty-five  gradu-  "When  I  heard  President  Hutchins 
the  shadiest  pronouncement  regarding  ates  of  our  college  successfully  en-  call  schools  of  journalism  ‘shadiest 
educational  matters  ever  presented  gaged  in  newspaper  work  belie  Hutch-  educational  ventures,’  my  impulse  was 
iinHer  resnpctahlp  au.snices.”  ins’  assertions.”  to  send  him  catalog  of  a  tvnical  first 


under  respectable  auspices.” 

Backs  Up  "Shady"  Charge 


"When  You  Say  It,  Smile* 


to  send  him  catalog  of  a  typical  first 
class  school  of  journalism.  His  in¬ 
formation  about  such  schools  seems 


ivr  T  tr  Cdi-wpi-r  Hpnn  ^iobnnl  of  Vernon  McKenzie.  director.  School  out  of  date.  If  he  were  to  see  the 
Journ^hsm,  Syracuse  Univ’ersity:  “In  f  Journalism,  University  of  Washing-  solid  academic  curriculum,  the  foreign 
..  ’  ,  ton:  I  agree  with  so  much  in  Hutch-  language  study,  the  natural  sciences, 

ins’  Saturday  Po„  d,.  great  a„.oun.  ol  hls.oQ,  .nd 


into  a  technical  field  about  which  he 
had  not  informed  himself  adequately. 
In  many  particulars,  however,  he  was 
so  nearly  right  that  it  is  a  pity  he  had 
not  examined  the  question  exhaustive¬ 
ly,  as  he  seems  usually  to  think 
straight  when  he  has  the  facts. 

“Had  the  president  given  the  teach¬ 
ing  of  journalism  adequate  study,  he 
would  have  discovered  (1)  that  the 
better  schools  in  America  are  directing 
their  curricula  according  to  the  specifi¬ 
cations  laid  down  by  him  for  sound 
educational  procedure,  and  (2)  that 
any  arguments  against  the  teaching  of 
journalism  apply  equally  to  instruc¬ 
tion  in  the  law,  in  which  the  presi¬ 
dent  himself  holds  a  degree. 

“On  the  other  hand,  the  president 
was  approaching  accuracy  with  fine 
intuition  when  he  said  the  shadiest 
educational  ventures  under  respecta- 
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cial  science,  required  of  their  students, 
he  would  realize  that  journalism 
courses  are  just  frosting  on  the  cake 
of  very  solid  education. 

"The  old  apprentice  days  are  past 
in  journalism  as  in  law  and  medicine 
and  few  leaders  in  the  journalistic 
world  are  echoing  Hutchins’  idea  of 
returning  to  them.  The  proof  of  the 
schools  of  journalism  is  in  the  success 
of  hundreds  of  journalism  graduates 
in  newspapers  and  magazines,  and  in¬ 
creasing  demand  for  them.” 

Method  Needs  No  Defense 

Frank  L.  Martin,  dean.  University 
of  Missouri,  School  of  Journalism 
"It  occurs  to  me  the  Ghicago  educator 
expressed  a  personal  opinion  without 
being  informed,  as  he  often  does. 

“I  am  quite  willing  to  grant  that 
Hutchins’  remarks  might  apply  to 
some  schools  and  departments  of  jour¬ 
nalism  in  lesser  institutions,  as  in  the 
case,  of  course,  in  law,  medicine  and 
other  professions.  Because  this  may¬ 
be  true,  would  he  abandon  all  schook 
of  journalism  or  special  training  in  the 
other  professions? 

"The  present  accepted  method  of 
teaching  journalism  needs  no  defense 
I,  for  one,  am  willing  to  leave  the  de¬ 
cision  to  the  publishers  of  this  country, 
a  decision  based  upon  their  contact 
and  experience  with  graduates  from 
the  better  schools.” 

Not  Perfect,  But — 

Franklin  Banner,  director.  Depart¬ 
ment  of  Journalism,  Pennsylvania 
State  Gollege;  “Dr.  Hutchins  makes 
a  mistake  in  limiting  human  wi.sdom 
to  a  rigid  set  of  prescribed  courses  set 
up  in  our  early  colleges.  A  university 
is  a  gymnasium  designed  for  the  con¬ 
tinued  development  of  mental  muscle; 

“Dr.  Hutchins’  statement  that  jour¬ 
nalism  cannot  be  learned  in  the  uni¬ 
versity  is  obviously  prejudicial  and 
untrue.  The  thousands  of  journalism 
graduates  doing  satisfactory  work  or. 
the  staffs  of  the  nation’s  newspaper; 
today  are  after  all  the  only  concrete 
evidence  the  schools  have  in  suppor; 
of  the  proficiency  of  their  work. 

“Like  schools  of  medicine  and  lau; 
schools  of  journalism  are  here  to  stay 
Their  faults  are  many,  their  curricula 
far  from  perfect,  but  the  service  they 
render  the  newspaper  profession  and 
the  democracy  is  already  so  generally 
accepted  that  they  will  not  be  per¬ 
mitted  to  perish.  Their  greatest  need 
today,  however,  is  for  the  sympathetic 
advice  and  cooperation  of  prominec: 
educators,  publishers,  and  editors  that 
they  may  be  molded  into  a  form  that 
will  render  the  maximum  of  service 
to  the  future  newspaper  man  and  to 
the  America  of  tomorrow.” 

■ 

Many  View  E.  &  P.  Prize 
Photos  in  Capital 

(By  telegraph  to  Editor  &  Publisrei) 

Washington,  Feb.  24 — Hundreds  d 
newspaper  men  and  visitors  haw 
viewed  exhibits  in  Editor  &  Publish¬ 
er’s  third  annual  News  Picture  Con¬ 
test  which  went  on  display  at  the 
National  Press  Club  Monday  to  Tt- 
main  two  weeks.  The  photographs 
have  been  placed  in  the  main  lobby 
of  the  club  where  they  may  be  ei- 
amlned  not  only  by  members  but  also 
by  members  of  their  families  who  are 
admitted  to  the  facilities  of  the  ladies 
dining  room. 

From  Washington,  the  prize  pictures 
and  those  which  were  given  hoiMrat.; 
mention  will  go  to  Chicago. 

TO  MARK  50TH  YEAR 

Erie  (Pa.)  Daily  Times  will  cele¬ 
brate  its  50th  anniversary,  April  1^ 
A  special  edition  for  that  date  is  beinf 
prepared.  J.  J.  Mead,  Sr.,  has  bee: 
publisher  since  the  first  issue. 
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Anti -Propaganda  Institute 
Reports  4,000  Subscribers 

Research  Group  Endowed  by  Filene  to  Combat 
News  Distortion  Now  Reaches  65,000  People — 
Newsmen  Split  on  Reaction  to  Idea 


Dr.  Clyde  Miller 


MORE  THAN  4,000  adult  subscribers 
and  between  50,000  and  100.000  high 
school  and  college  students  have  been 
enlisted  in  the 
cause  for  the  de¬ 
tection  and  an¬ 
alysis  of  propa¬ 
ganda,  to  which 
the  Institute  of 
Propaganda  An¬ 
alysis,  founded 
by  Clyde  R.  Mil¬ 
ler,  professor  of 
education  at 
Teachers  C  o 1  - 
lege,  Columbia 
University,  is 
dedicated.  The 
institute  was  es¬ 
tablished  just  six  months  ago,  with 
a  $10,000  grant  from  the  estate  of  Ed¬ 
ward  A.  Filene,  Boston  philanthropist. 

Since  each  of  those  4,000  subscrib¬ 
ers  has  paid  $2  for  the  year's  ma¬ 
terial,  which  includes  a  monthly 
“letter’  on  propaganda  analysis,  and 
several  pamphlets  on  study  methods 
for  use  in  education.  Prof.  Miller  feels 
today  that  the  Institute  is  well  on  its 
way  to  becoming  self-supporting. 

Supported  by  Subscriptions 
Officials  of  the  Institute  reveal  that 
all  of  the  $10,000  grant  has  already 
been  expended  in  organization  and 
foundation  work,  and  that  the  oper¬ 
ating  expenses  are  being  supported 
now  wholly  by  the  subscriptions.  No 
figures  were  available. 

Perhaps  the  biggest  job  of  the  In¬ 
stitute  staff  to  date,  besides  the  pub¬ 
lication  of  the  five  letters,  has  been 
the  preparation  of  an  80-page  booklet 
which  outlines  in  detail  the  methods 
and  approaches  to  be  used  by  high 
.school  and  college  teachers  for  a 
study  of  propaganda.  Only  the  final 
ten  pages  of  this  are  devoted  to  a 
discussion  of  the  press  and  the  part 
it  plays  in  the  propaganda  scene. 

Mi.ss  Violet  Edwards,  who  compiled 
the  pamphlet,  pointed  out  in  the  sec¬ 
tion  on  “the  press  as  a  tool  of  the 
propagandist”  the  circumstances  un¬ 
der  which  a  newspaper,  dominated 
by  other  forces  than  busine.ss,  may 
become  an  agency  for  propaganda, 
and  cited  several  instances  in  which 
publishers  had  been  forced  to  re¬ 
treat  from  a  particular  editorial  posi¬ 
tion  because  of  the  pressure  placed 
on  their  advertising  revenue  by  some 
interested  party.  Among  those  cited 
wa.s  the  ca.se  of  the  Philadelphia  Rec¬ 
ord.  whose  pro-Spani.sh  Loyalist  edi¬ 
torials  were  suddenly  lessened  in 
force  when  protests  from  Catholic 
leaders  made  the  editors  doubtful  of 
their  position.  Philadelphia  Catholics 
threatened  a  boycott  of  the  Record 
at  the  same  time,  although  no  cir¬ 
culation  change  was  felt  as  a  result 
of  the  threat. 


Birchall,  Berlin  correspondent  of  the 
New  York  Times,  whose  stories  about 
conditions  in  Germany  were  met  with 
a  threat  by  the  German  government 
to  withdraw  all  advertising  of  Ger¬ 
man  firms  from  the  paper.  In  this 
instance,  however,  the  Times  elected 
to  run  the  ri.sk  of  losing  the  adver¬ 
tising  revenue  for  the  sake  of  giving 
the  public  the  stories  the  editors  be¬ 
lieved  to  be  true. 

The  inherent  character  of  “news’’ — 
something  which  has  happened — 
makes  for  unescapable  editorial  in¬ 
fluence  in  that  news  columns  carry 
accounts  only  of  the  actual  occur¬ 
rences  in  a  particular  situation,  which 
very  often  becomes  a  one-sided  re¬ 
port.  declared  Miss  Edwards.  The 
.section  closed  with  advice,  directed 
particularly  to  young  people,  on  how 
to  choose  a  newspaper  for  their  use. 

2  Letters  Deal  with  Press 

Of  the  five  monthly  letters  pre¬ 
pared  by  the  entire  advisory  board 
of  the  in.stitute,  the  two  most  recent, 
dealing  with  the  analysis  of  news¬ 
papers,  proved  of  most  interest  to 
working  newspapermen.  In  the  first 
of  the.'e.  the  seven  Canons  of  Journal¬ 
ism.  as  adopted  by  the  American  So¬ 
ciety  of  Newspaper  Editors  on  April 
28,  1923.  were  reprinted,  along  with 
the  statistics  from  Leo  C.  Rosten's 
book  on  Washington  correspondents. 

The  February  letter,  which  was  the 
.second  of  the  pair  devoted  to  the 
analysis  of  newspapers,  dealt  chiefly 
with  a  statement  by  Prof.  Roscoe 
Ellard  of  the  University  of  Mi'-souri 
School  of  Journalism,  pointing  out  the 
danger  of  indu.strial  and  business 
pressures  upon  newspapers.  Several 
instances  which  Prof.  Ellard  cited  in¬ 
dicated  the  effect  which  he  believes 
pressure  will  have  on  the  editorial 
or  news  policies  of  a  paper.  The  list 
of  ca.ses  was  similar  to  that  which 
Prof.  Ellard  presented  in  his  story 
for  Editor  &  Publishf.r  on  April  Rt. 
19,37.  Most  of  the  stories  recounted 
the  change  of  heart  and  of  policy 
which  wa.s  put  into  practice  by  a 
publisher  or  an  editor  when  certain 
business  interests  felt  that  the  .sup¬ 
pression  of  or  emphasis  on  news  of  a 
particular  nature  would  aid  their 
cau.se. 

Included  with  the  February  letter 
wa.s  a  reprint  of  the  Bronson  Cutting 
memorial  lecture  delivered  in  Wash¬ 
ington,  Jan.  17,  by  Bruce  Bliven,  edi¬ 
tor  of  the  New  Republic,  in  which  he 
referred  to  the  American  press  as 
“the  best  in  the  world,”  and  also  a 
reprint  of  an  article  by  Irving  Brant, 
editor  of  the  editorial  page  of  the 
St.  Louis  Star-Tivies,  on  “The  Press 
and  Political  Leadership.” 

The  remainder  of  the  analysis  let¬ 
ters  dealt  chiefly  with  the  more  edu¬ 


cational  aspects  of  detecting  and  rec¬ 
ognizing  propaganda  as  it  appears  in 
every  day  life.  After  the  first  an¬ 
nouncement,  the  letters  took  up.  in 
succession,  the  seven  devices  u.sed  by 
propagandists,  the  so-called  “ABC’s 
of  propaganda,”  founded  on  sociolog¬ 
ical  principles. 

Of  the  many  favorable  and  unfav¬ 
orable  reactions  to  the  Institute’s 
work,  that  most  often  quoted  is  from 
an  editorial  printed  by  the  Spring- 
field  (Mass.)  Republican,  which 
visualized  “clouds  of  propaganda” 
from  which  the  public  had  to  disen¬ 
tangle  “truth  from  half-truth,  to  sep¬ 
arate  selfish  from  public  interests, 
even  to  know  plain  lies  when  they  see 
them.” 

The  New  York  Times,  however,  fa¬ 
vored  the  Bruce  Bliven  cure  of  sub¬ 
jecting  the  population  to  an  increased 
dose  of  propaganda,  in  the  faith  that 
the  people  would  immunize  them¬ 
selves  against  it  by  learning  to  rec¬ 
ognize  and  deal  with  it.  Arthur  Robb, 
editor  of  Editor  &  Publisher,  has 
called  the  educators’  task  a  Herculean 
one,  in  that  it  must  create  a  con¬ 
sciousness  of  propaganda  in  a  public 
where  today  there  exists  none.  The 
San  Diego  (Cal.)  Union,  called  the 
work  of  the  institute  “mental  vacci¬ 
nation.” 

Writer  Challenges  Institute 

I.'^aac  Don  Levine,  writing  in  the 
Neir  York  .Journal- American  recent¬ 
ly,  pointed  out  that  the  educators  who 
had  established  the  Institute  had  over¬ 
looked  leveral  vital  questions  before 
the  people,  particularly  concerning 
the  relation  between  Soviet  Russia 
and  the  United  States.  Mr.  Levine 
a:  ked  who  was  going  to  analyze  the 
propaganda  of  the  Institute  for  Pro¬ 
paganda  Analysis.  An  editorial  in  the 
Buffalo  Times,  echoed  the  charge  tha* 
the  Institute  might  become  entangled 
in  its  own  .attempts  at  di.sentangle- 
ment. 

The  work  of  the  average  newspaper 
editor  is  upheld  in  an  editorial  in 
the  Worcester  (Ma.ss.)  Gazette  Oct.  11. 
which  declares  that  his  conscience, 
constantly  “discards  and  deletes 
stacks  of  .shrewd  stuff  that  comes  to 
him  pleading  one  cause  or  another 
without  revealing  its  .source,”  is  the 
nation’s  chief  bulwark  against  any 
onslaught  of  propaganda.  Several 
other  newspapers  throughout  the 
country  have  not  received  the  Insti¬ 
tute’s  statement  of  aims  with  favor¬ 
able  reaction,  in  most  cases  feeling 
chiefly  that  the  newspaper  editors 
them.selves  were  able  to  detect  pro¬ 
paganda.  Still  other  new.spapers, 
including  the  New  York  Journal- 
American.  preferred  to  believe  in  the 
common  sen.se  of  the  people. 

George  E.  Sokolsky,  columnist  syn- 


N.  Y.  Times  Resisted  Threats 

The  experience  of  Oswald  Garrison 
Villard  when  he  was  editor  of  the 
fleir  York  Evening  Post  was  also  re¬ 
counted.  In  reviewing  “The  Wash¬ 
ington  Correspondents”  by  Leo  C. 
Rosten,  Mr.  Villard  told  of  the  stories 
Ms  reporters  refused  to  write  because 
•bey  knew  that  he  was  averse  to 
reading  them  in  the  paper.  The  in¬ 
fluence  of  advertisers  was  also  in¬ 
dicated.  the  Institute  said,  by  a  story 
concerning  the  work  of  Frederick  T. 


DETROIT  TIMES  J\DD5  WEDNESDAY  PHOTO  TABLOID 

(By  telegraph  to  Editoii  &  Publisher) 

DETROIT,  MICH.,  FEB.  23— “Pix”  a  sixteen-page  tabloid  pictorial  section 
has  been  added  as  a  regular  Wednesday  mid-week  section  by  the 
Detroit  Times.  The  first  issue  made  its  appearance  Feb.  16.  “Pix.”  according 
to  officials  of  the  Detroit  Times,  is  an  effort  to  capitalize  on  the  tremendous 
interest  being  displayed  by  the  public  in  pictures,  as  evidenced  by  the  success 
of  the  numerous  new  picture  magazines.  The  first  two  issues  each  contained 
three  pages  of  new  advertising  and  according  to  the  circulation  department 
circulation  for  the  day  was  increased  considerably  and  much  comment  re¬ 
sulted.  The  section  is  printed  in  black  and  white  on  regular  newspaper  stock 
and  one  color  on  the  front  and  back  pages. 


d'cated  by  the  Herald  Tribune,  de¬ 
clared  that  propaganda  cannot  be 
detected  because  it  is  not  a  crime. 
He  went  on  to  say  that  there  are 
certain  favorable  types  of  propa¬ 
ganda  which  should  not  even  come 
under  the  Institute’s  scrutiny,  such 
as  that  written  by  Walter  Lippmann, 
Dorothy  Thompson,  Westbrook  Peg- 
ler,  and  Boake  Carter. 

Bernays  Advocates  Education 

One  criticism  came  from  Edward  L. 
Bernays,  noted  public  relations  coun¬ 
sel,  who  pointed  out  the  Institute's 
definition  of  propaganda  was  so  spe¬ 
cific  as  to  be  empty  when  applied  to 
ca.ses  it  did  not  fit  precisely.  Mr.  Ber¬ 
nays  believes  the  Institute  would  not 
achieve  .so  much  success  by  its  pro- 
, posed  plan  of  action  as  by  one  in 
which  the  emphasis  was  more  clearly 
on  education. 

Prof.  Miller  answered  Mr.  Bernays 
with  the  statement  “liberty  and  pro¬ 
paganda  cannot  be  defined  in  separate 
terms.”  and  that,  whereas  propaganda, 
as  Mr.  Bernays  says,  is  a  civil  liberty 
guaranteed  the  people  by  the  Bill  of 
Rights,  the  .scrutiny  of  that  propa¬ 
ganda  and  its  analysis,  is  similarly 
guaranteed.  “The  advocacy  of  sup¬ 
pression  of  news  or  truth  is  in  itself 
propaganda,”  said  Prof.  Miller. 

Although  to  date  no  tests  have 
been  conducted  by  the  Institute  to 
measure  the  effects  of  six  months  of 
their  work.  Prof.  Miller  feels  that 
some  progress  has  been  made  in  hav¬ 
ing  adults  and  especially  young  peo¬ 
ple,  in  the  60  or  more  schools  all  over 
the  nation  which  are  co-operating 
with  the  Institute,  look  at  controver¬ 
sial  issues  unemotionally. 

Scientific  Analysis  Needed 

“That,”  said  the  educator,  “is  one 
of  the  primary  aims  of  the  Institute. 
We  don’t  expect  to  be  100%  success¬ 
ful,  because  as  has  been  charged,  we 
will  run  into  snags  where  we  find 
our.selves  propagandizing  in  our  very 
attempts  to  decrease  the  flow  of 
opinion  influenced  by  special  inter¬ 
ests  into  the  minds  of  the  people.  We 
can,  however,  urge  people  to  appre¬ 
ciate  the  question  of  propaganda  less 
in  bitterness  and  emotional  stress, 
and  more  as  a  chemist  or  .scientist 
would  appreciate  a  problem  in  an¬ 
alysis.” 

Questioned  about  the  aims  of  the 
Institute  so  far  as  working  newspaper¬ 
men  were  concerned.  Prof.  Miller  de¬ 
clared  that  this  group  is  one  of  the 
most  apt  channels  through  which  to 
attack  this  problem,  for  “newspaper- 
ineti  as  a  group  are  as  civic-minded 
or  more  .so  than  any  group  of  educa¬ 
tors  in  the  country. 

"Mo.'^t  editors  and  most  reporters,"’ 
he  said,  “like  to  work  for  an  appre¬ 
ciative  and  critic.'d  audience.  They 
like  to  do  a  good  job  of  accurate  news 
pre.sentation  or  editorial  criticism. 
They  like  to  write  for  a  public  intel¬ 
ligent  enough  and  informed  enough 
to  be  appreciative  of  honest,  thorough, 
painstaking  newspaper  work  in  news 
columns  and  on  the  editorial  pages. 
The  Institute  hopes  particularly  in- 
.sofar  as  the  letters  and  study  ma¬ 
terials  are  followed  by  youth  in 
schools  and  colleges  to  create  thou¬ 
sands  of  additional  newspaper  read¬ 
ers  who  are  thus  aware  and  appre¬ 
ciative  of  excellent  newspaper  work.” 

Prof.  Miller  was  quite  open  to  the 
challenge  that  the  Institute  might 
become  in  its  work  a  propagandist  for 
free  speech  and  free  press.  “We  must 
accept  as  axiomatic,”  he  said,  “that 
the  channels  of  communication  must 
be  kept  open  and  that  whether  we 
like  what  goes  through  them  or  not. 
our  job  is  to  analyze  that  flow  of 
communication.” 

Within  the  year,  the  Institute  hopes 
to  have  tests  completed  with  the  KX).- 
000  students  who  are  being  subjected 
to  its  work,  in  order  to  present  to  its 
subscribers  objective  results  of  its  at¬ 
tempts. 
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lAMA  Hears  Plea 


by  Pearce  for 
Ad  Bureau  Aid 


Interstate  Ad  Managers 
Re-Elect  Knipe  .  .  .  Cups  Go 
to  Wilmington.  Norristown 


NO  LOAVES  IN  NEW  BREAD  FLAN 

CHICAGO,  FEB.  22 — Bread  in  loaf  form  will  soon  be  a  thing  of  the  past, 
W.  E.  Long,  president  of  the  Long  Foundation  of  Food  Research  and 
head  of  the  local  advertising  agency  bearing  his  name,  told  the  convention  of 
Associated  Bakers  of  America  here  today  in  announcing  a  new  plan  of  adver¬ 
tising  and  merchandising  bread  in  trays,  encased  in  cellophane.  Various 
assortments  of  rye,  white  and  whole  wheat,  sold  in  trays,  packed  in  cello¬ 
phane,  with  the  “heels”  cut  off,  will  be  offered  instead  of  single  loaves.  News¬ 
paper  advertising  copy  is  being  prepared  for  cities  where  bakers  are  ready 
to  introduce  bread  in  trays. 


Williamsport,  Pa.,  Feb.  21 — Fred  G. 
Pearce,  advertising  director,  Altoona 
Mirror,  and  a  member  of  the  commit¬ 
tee  in  charge  of  the  United  Front 
Movement  of  the  Bureau  of  Advertis¬ 
ing,  ANPA,  asked  the  full  cooperation 
of  all  members  of  the  Interstate  Ad¬ 
vertising  Managers’  Association,  as¬ 
sembled  for  their  annual  meeting  last 
Friday  and  Saturday  in  the  Lycoming 
Hotel.  Williamsport.  Seventy  mem¬ 
bers  and  guests  attended  the  sessions 
marking  the  beginning  of  the  associa¬ 
tion’s  tenth  year. 

Mr.  Pearce  told  his  fellow  ICMA 
members  the  greatest  need  for  in¬ 
creasing  linage  of  newspapers  was  a 
united  effort  in  selling  national  ad¬ 
vertisers  on  the  importance  of  this 
medium.  He  stated  that  during  the 
past  year  the  entire  amount  spent  by 
the  Bureau  of  Advertising  for  news¬ 
paper  promotion  was  a  mere  $96,000. 

“Compared  to  the  promotion  efforts 
of  the  big  radio  systems,  this  is  a  drop 
in  the  bucket,  for  they  spend  that 
much  in  an  effort  to  secure  one  cli¬ 
ent."  the  speaker  continued.  “In  or¬ 
der  to  make  the  present  plans  of  the 
United  Front  Movement  practical  and 
workable,  we  need  more  members  in 
the  Bureau  of  Advertising,  and  I  urge 
you  sincerely,  if  your  newspaper  is 
not  now  a  member  of  the  bureau,  join 
up.  and  if  it  is,  support  this  move¬ 
ment  as  thoroughly  as  possible.” 


Knip*  Re-elcctcd 


MARCH  4  ISSUES  TO  COMPETE  IN  AYER  CONTEST 

PHILADELPHIA,  FEB.  24— All  daily  English  language  newspapers  in  the 
United  States  will  be  invited  to  enter  their  issues  of  March  4  in  the 
Eighth  Annual  Exhibition  of  Newspaper  Typography,  H.  A.  Batten,  president 
of  N.  W.  Ayer  &  Son,  Inc.,  announced  today.  The  Francis  Wayland  Ayer  cup 
will  be  awarded  on  the  basis  of  typographical  excellence,  make-up  and  press 
work.  In  addition,  the  judges  will  award  certificates  of  merit  in  each  of  three 
circulation  divisions — under  10,000,  from  10,000  to  50,000,  and  over  50,000.  Mr. 
Batten  said  this  week  the  exhibitions  have  done  much  to  promote  better 
newspaper  typography. 


TO  USE  NEWSPAPERS  ALL  YEAR 

A  NEWSPAPER  schedule  in  twenty-five  cities  is  being  released  for  Chef 
Boiardi  Italian  Foods,  Cleveland.  This,  the  first  concentrated  campaign 
ever  put  behind  these  products,  will  continue  weekly  until  the  end  of  the 
year.  Newspapers  will  be  used  exclusively.  Frank  Presbrey  Company,  New 
York,  is  in  charge. 


Praises  Fehlmon  Articles 


and  women,  and  asked  the  I.A.M.A. 
members  to  write  to  him  suggesting 
what  they  expect  of  a  graduate  of  an 
advertising  course  in  Penn  State. 

Other  speakers  were  Elmer  Wheel¬ 
er,  head  of  National  Tested  Selling 
Institute  of  New  York;  Thomas  Rich¬ 
ardson,  humorist,  native  of  Williams¬ 
port;  John  Person,  publisher,  Wil¬ 
liamsport  Sun-Gazette  Newspapers; 
C.  E.  Noyes,  president,  Williamspiort 
Trade  Association,  and  Weir  Jepson. 
Bethlehem. 


David  Knipe,  Bethlehem  (Pa.) 
Globe-Titnes,  was  elected  president  of 
the  organization  for  the  tenth  year; 
Ralph  Stagemyer,  York  Dispatch, 
vice-president;  Howard  C.  Berky. 
Lansdale  (Pa.)  North  Penn  Reporter, 
was  re-elected  secretary  for  the 
fourth  term;  and  Richard  Macdonald, 
Camden  Courier-Post,  was  re-elected 
treasurer.  Directors  elected  were 
Clarence  E.  Hess,  Shenandoah  (Pa.) 
Herald:  Leo  Barland.  Williamsport 
(Pa.)  Sun-Gazette,  the  host  to  the 
association  at  this  convention,  and 
Robert  Peifer,  Atlantic  City  Press- 
Union. 

Carl  Baum,  advertising  manager, 
Gettysburg  Times,  and  chairman  of 
the  Cup  Award  Committee,  made 
awards  for  advertising  copy  excel¬ 
lence  to  the  following  newspapiers: 
Class  A,  newspapiers  of  15,000  circu¬ 
lation  and  over,  cup  to  the  Wilming¬ 
ton  (Del.)  Joumal-Every  Evening, 
and  honorable  mention  to  the  Altoona 
Mirror;  Class  B,  newspapiers  less  than 
15.000  circulation,  cup  to  the  Norris¬ 
town  Times-Herald  and  honorable 
mention  to  the  Hazleton  Plain- 
Speaker. 

Arthur  Robb,  editor  of  ElorroR  & 
Publisher,  was  judge  of  the  contest. 

E.  M.  Case,  business  manager,  Wil- 
liamsport  Gazette-Bulletin  and  Sun, 
and  president  of  radio  station  WRAK, 
summed  up  the  advantages  and  dis¬ 
advantages  of  a  newspapier- owned 
radio  station  and  told  what  his  news¬ 
paper  is  doing  to  eliminate  the  dis¬ 
advantages. 


18  Papers  Send  Boys 
To  N.  Y.  Golden  Gloves 


Major  Logan  Gets  New 
Hearst  Job  in  S.  F. 


Seattle,  Feb.  23 — Maj.  Archie  Logan 
ended  his  long  connection  with  the 
Seattle  Times  Sunday  and  left  for 
San  Francisco,  where  he  will  occupy 
an  impiortant  executive  position  un¬ 
der  William  Randolph  Hearst.  Prior 
to  his  departure  Logan  refused  to  dis¬ 
cuss  his  new  alignment,  declaring  that 
any  announcement  must  come  from 
headquarters  of  the  Hearst  organiza¬ 
tion.  It  was  repxjrted  his  new  duties 
will  be  confined  to  the  Pacific  Coast. 

Logan  has  been  15  years  on  the 
Seattle  Times,  serving  successively  as 
purchasing  agent,  production  manager 
and  general  manager.  He  had  been 
general  manager  since  1933. 


U.P.  Transmits 
Hitler's 
Entire  Speech 


TO  DIRECT  FAIR  MUSIC 


Olin  Downes,  music  critic.  New 
York  Times,  was  appointed  New  York 
World’s  Fair  director  of  Music  Feb. 
18  by  Grover  A.  Whalen,  fair  cor¬ 
poration  president. 


Eighteen  daily  newspapiers  throu^- 
out  the  east  sent  the  amateur  boxing 
champions  of  their  localities  to  New 
York  this  week  for  the  Golden  Gloves 
Tournament  of  Champions  held  in  the 
Hippodrome  Monday  and  Tuesday 
under  the  auspices  of  the  New  York 
Daily  News. 

Two  rings  held  the  bouts,  which 
were  comparable  to  the  semi-finals  in 
the  Golden  Gloves.  The  finals  will  be 
held  at  Madison  Square  Garden 
March  7. 

Golden  Gloves  eliminations  are  also 
being  held  throughout  the  west,  spon¬ 
sored  by  newspapiers.  Finals  are  to 
be  held  in  Chicago  imder  the  Chicago 
Tribune.  Winners  in  these  bouts  will 
be  sent  to  New  York  late  in  March 
for  national  Golden  Glove  finals. 

The  newspapers  that  sent  the  ath¬ 
letes,  representing  the  cream  of  8.279 
entrants  in  the  east,  are: 

Atlanta  Journal,  Bethlehem  (Pa.) 
Globe-Times,  Binghamton  (N.  Y.) 

Press,  Buffalo  Courier-Express,  Har¬ 
risburg  (Pa.)  Telegraph,  Union  City 
(N.  J.)  Hudson  Dispatch,  Long  Branch 
(N.  J.)  Daily  Record,  Macon  (Ga.) 
Telegraph,  Miami  Herald,  Rockville 
Center  (N.  Y.)  Review-Star,  New¬ 
burgh  News,  Pensacola  Journal, 
Philadelphia  Inquirer,  Tamaqua  (Pa.) 
Courier,  New  York  Daily  News. 
Trenton  (N.  J.)  Times,  West  Palm 
Beach  (Fla.)  Post  Times,  Wilmington 
(Del.)  Star  Times. 

Al  Copland  of  the  Daily  News  sports 
staff  is  in  charge  of  all  Golden  Gloves 
arrangements. 


Prof.  Donald  Davis,  head  of  the  ad¬ 
vertising  division  of  the  Penn  State 
College  School  of  Journalism,  de¬ 
scribed  the  practical  methods  used  in 
Penn  State  to  train  future  advertising 
managers.  He  stated  Frank  E.  Fehl- 
man’s  articles  in  Editor  &  FhiBLiSHER 
was  only  one  of  the  many  features 
which  are  studied  by  the  young  men 


18.000-Word  Dispatch  Long¬ 
est  from  Continental  Europe 
Since  Dawes  Plan 


Officers  elected  at  Interstate  Advertising  Managers  Association  convention  at  Wil¬ 
liamsport,  Pa.,  Feb.  18.  Standing,  left  to  right,  rear  row:  David  Knipe,  Bethlehem  Globe 
Times,  president;  Clarence  E.  Hess,  Shenandoah  (Pa.)  Herald,  director;  Howard  C. 
Berky,  Lansdale  (Pa.)  North  Penn  Reporter,  secretary.  Front  row:  Robert  E.  Peifer, 
Atlantic  City  Press-Union  Newspapers,  director;  Richard  Macdonald,  Camden  (N.  J.) 
Courier-Post  Newspapers,  treasurer;  Ralph  Stagemyer,  York  (Pa.)  Dispatch,  director; 
Leo  Barland,  Williamsport  Sun  Gazette,  director. 


One  of  the  longest  single  messages 
ever  transmitted  from  Continental 
Europe  to  the  United  States  was  car¬ 
ried  by  the  United  Press  Simday  wher 
that  service  dispatched  the  full  text 
of  Chancellor  Hitler’s  IS.OOO-word 
Reichstag  speech.  The  U.P.  was  the 
only  American  agency  to  carry  the 
complete  text. 

“We  made  careful  arrangements  k 
advance  because  we  believed  that  a 
speech  by  Hitler  at  this  time  of  crisis 
ir.  central  Europe  would  constitute 
the  most  important  diplomatic  docu¬ 
ment  in  many  years,”  Earl  J.  Johnson, 
general  news  manager,  said  this  week. 

The  official  German  text  of  the 
Chancellor’s  speech,  which  became 
available  shortly  after  he  began 
speaking,  had  to  be  translated  intc 
English,  carefully  checked  against 
the  original  German  transcript,  and 
then  broken  up  into  75  “takes”  to  ex¬ 
pedite  the  filing  process.  The  text 
was  then  sent  on  double-trunk  tele¬ 
printer  circuits  connecting  the  Ber¬ 
lin  and  London  bureaus  of  the  U.P. 
At  London  it  was  relayed  by  cable 
and  wireless  to  the  New  York  and 
Buenos  Aires  bureaus. 


All-Day  Transcription  Job 

In  New  York  a  special  staff  worked 
all  of  Sunday  transcribing  the  incom¬ 
ing  text  and  preparing  it  for  distribu¬ 
tion  by  the  domestic  leased  wire  sys¬ 
tem.  Among  the  larger  papers  which 
published  the  complete  text  were  the 
Philadelphia  Inquirer,  New  York 
World-Telegram,  St.  Louis  Star  Times. 
and  Cleveland  Press. 

The  U.P.  estimates  that  on  Sunday 
and  Sunday  night  it  handled  more 
than  25,000  words — including  Hitler's 
text — on  the  central  European  crisis 

Webb  Miller,  European  news  man¬ 
ager,  was  in  charge  of  the  U.P.  staff 
in  the  Reichstag  from  where  hi^ 
spots  of  Hitler’s  speech  were  cabled 
direct  to  New  York.  The  Berlin  bu¬ 
reau,  in  charge  of  Frederick  C 
Oechsner,  assigned  five  staff  men  to 
translate  and  file  the  text. 

The  Associated  Press  transmitted 
approximately  4,000  words  of  the  text 
of  Hitler’s  speech  while  the  Europear, 
service  for  the  day  with  development' 
in  England  totalled  more  than  10.- 
000  words. 


$4(X),000  for  Safety  Ads 
Asked  in  N.  Y.  BiU 


Albany,  N.  Y..  Feb.  23 — The  Nex 
York  Legislature,  heading  for  ad- 
jcumment  in  a  few  weeks,  has  yet  to 
take  action  on  several  measures  af¬ 
fecting  newspapers. 

As  an  antidote  to  highway  fatalitie 
the  lawmakers  were  asked  this  week 
to  dip  into  motor  vehicle  and  gasolii* 
taxes  for  $400,000  to  be  spent  on  pic¬ 
torial  safety  lessons  in  newspapers. 

Two  bills  seek  authority  for  spend¬ 
ing  $300,000  to  continue  the  state's 
milk  publicity  campaign,  chiefly  ic 
newspaper  copy.  Another  proposed 
law  would  banish  most  of  the  adver¬ 
tising  sign-,  from  state  roadsides. 

Assemblyman  Breitbart  has  w 
introduced  his  bill  to  protect  news¬ 
papermen  from  being  compelled  to 
disclose  the  source  of  confidential 
formation,  and  Senator  William  - 
Murray  of  New  York  and  Assembly- 
man  Robert  J.  Crews  of  Brookl;' 
have  asked  for  favorable  action  ^ 
their  measure  to  safeguard  reporte"! 
and  photographers  from  assault. 
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Pounding  the  Night  Club 
Beat  With  Danton  Walker 
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New  York  Columnist's  Life  Glamorous 
and  Thrilling  .  . .  Celebrities  and 
Hot  Spots  Galore 
By  ROBERT  U.  BROWN 


after  searching  for  two  days  for  that  starched  shirt, 
borrowing  some  shirt  studs,  and  digging  my  tuxedo  out  of 
the  mothballs  (I  finally  had  to  rent  one) — all  in  an  attempt  to 
be  the  essence  of  sartorial  beauty — I  found  myself  ready  for 
my  night  of  nights  covering  the  New  York  night  club  beat  with 
Danton  Walker,  “Broadway”  columnist  for  the  New  York 
daily  Netvs. 

I  met  that  mythical  street,  “Broadway,”  face  to  face — I 
saw  the  people  that  haunt  it,  and  played  with  the  celebrities 
that  are  a  part  of  it — I  saw  it  through  the  eyes  of  the  night  club 
columnist. 


I  danced  with  the  lovely  Gertrude 
Xiesen,  laughed  with  Ben  Bernie, 
stood  next  to  Eleanor  Powell,  drank 
with  Bill  Robinson,  talked  with  Hilde- 
prde,  and  played  the  drums  with 
itacho  and  George  Olson  during  a 
progression  through  several  night 
spots. 

13  Hoars  of  It 

“What  a  life,”  is  the  only  comment 
m  the  way  these  gilded  columnists 
For  the  neophyte,  a  typical  eve- 
ng  of  New  York  night  life  (from 
p.m.  to  8  a.m.)  sounds  like  a  fairy 
ale.  And  take  it  from  one  who  knows, 
is  plenty  exciting  and  glamorous — 
pecially  when  ushered  around  by 
ne  who  enjoys  his  work  as  much  as 
Danton  Walker. 

Walter  Winchell,  the  Daddy  of  all 
ight  club  columnists,  has  said 
Talker  “is  the  only  columnist  who 
:ets  any  fun  out  of  the  night  clubs.” 
erhaps  it  is  because  Walker  is  com- 
ratively  new  at  the  game  and  has 
fresh  outlook.  He  has  been  writing 
-ie  column  for  only  a  few  months, 
aving  been  elevated  to  the  post  after 
jc  years  on  the  News  doing  financial 
porting,  acting  as  music  critic,  and 
i  drama  reviewer.  All  the  other 
roadway  columnists  have  been  at  it 
r  several  years. 

At  least  I  found  out  that  he  isn’t 
0  bored  to  get  a  thrill  out  of  it, 
esidc.--  providing  a  few  delightful 
rills  for  your  reporter. 

Columnists  Are  Pestered 
However,  I  learned  the  columnist’s 
fe  is  a  pestered  one.  He  has  few 
minutes  to  himself — work  all  night 
Jid  sleep  half  the  day — and  his  sec- 
etary  has  to  be  a  veritable  watch- 
og,  with  a  pleasing,  “I’m  sorry,  he’s 
ot  in  right  now,”  merely  to  give  him 
few  minutes  to  compose  the  next 
^y's  column. 

He  is  the  pet  of  night  club  proprie- 
5rs  and  the  darling  of  the  enter- 
aintnent  world — he  can  never  be  sure 
♦whether  his  popularity  is  due  to  his 
ton  personality  or  to  the  power  of 
ie  “plug”  in  his  column.  He  has  to 
beware  of  everyone  seeking  favors — 
[and  here  journalistic  ethics  are  sorely 
n  danger.  It  takes  an  alert  columnist 
^  keep  his  writings  free  of  publicity. 
I  wanted  to  find  out  how  a  col- 
■nnnist  works,  and  Walker  kindly 
fnnserited  to  take  me  on  a  night  of 
pub  crawling.”  Every  night  club, 
fcood  or  bad,  is  sarcastically  a  “joint” 
trooklrfn  him;  we  arranged  to  hit  a  few  of 
tc|nem, 

ITie  Friday  evening  of  our  appoint- 
fnent  finds  me  at  Walker’s  apartment 


Danton  Walker,  New  York  Daily  News 
"Broadway"  colunnnist,  right,  with  Alice 
Faye  and  Tyrone  Power.  Hollywood  stars. 

or.  East  46th  street  sipping  a  Manhat¬ 
tan  while  the  columnist  ties  his  tie 
and  slips  into  his  vest  and  dinner 
jacket. 

I  ask  a  few  questions. 

Sleeps  Till  Afternoon 

“When  do  you  fellows  usually  write 
your  columns?” 

“Well,  I  get  to  the  office  around  3 
and  work  until  5:30  in  the  afternoon 
or  six.  I  understand  that  Winchell 
writes  his  stuff  early  in  the  morning 
after  he  returns  home.” 

“Do  you  go  out  and  make  the 
rounds  like  this  every  night?” 

“No.  I  usually  spend  two  or  three 
nights  a  week  pub-crawling;  the  rest 
of  the  week  I  attend  private  parties, 
go  out  with  groups  of  celebrities,  or 
go  to  the  theatre.  I  hear  Louis  Sobol 
of  the  Journal  and  American  has  a 
regular  beat  which  he  covers  every 
week.  I  don’t  know  how  the  rest  of 
them  work.” 

“Is  it  possible  for  you  to  gather 
enough  material  every  night  for  a 
full  column?” 

“Not  exactly.  I  receive  a  great 
deal  by  mail,  and  I  also  get  many 
good  tips  right  in  the  News  office. 
I  use  a  lot  of  the  mail  stuff  but  it 
all  has  to  be  checked  very  care¬ 
fully.” 

During  the  conversation.  Walker 
reveals  that  the  most  important  col¬ 
umnists  on  Broadway,  according  to 


the  Broadwayite,  are  the  four  who 
are  syndicated,  thus  controlling  the 
largest  circulations.  They  are  Win¬ 
chell  of  the  Mirror,  Walker,  Sobol, 
and  Leonard  Lyons  of  the  Post.  Other 
columnists  who  delve  into  the  night 
club  field  at  times  are:  Richard  Man- 
son  of  the  Post;  George  Ross  of  the 
World-Telegram;  Malcolm  Johnson 
of  the  Sun;  Ted  Friend  of  the  Mirror; 
Lucius  Beebe  of  the  Herald  Tribune; 
and  John  Chapman  of  the  News. 

Eight-thirty  is  approaching,  New 
York  is  putting  on  its  play  suit,  and 
Walker  and  I  hail  a  taxi  on  the  comer 
of  46th  and  Third  Avenue  on  our  way 
to  contribute  our  share  to  the  revelry. 
In  the  cab  Walker  explains  that  I  am 
about  to  be  introduced  into  a  private 
buffet  supper  given  by  Nola  Arndt  at 
her  apartment  on  Central  Park  West, 
practically  in  the  middle  of  Manhat¬ 
tan.  She  is  the  widow  of  the  late 
Felix  Arndt  and  the  inspiration  for 
his  musical  masterpiece,  “Nola.” 

The  celebrity-meeting  has  begun 
for  me.  The  columnist’s  magic  is 
working. 

Nola  meets  us  at  the  door  with 
open  arms,  and  it  isn’t  long  before 
wo  are  thoroughly  introduced  to 
everyone  including  Bob  Ripley,  of 
"Believe  It  Or  Not”  fame,  Hildegarde 
who  is  known  as  the  “International 
Songbird,”  (she  privately  confesses 
she  is  from  Wisconsin),  and  several 
Park  Avenue  thoroughbreds. 

Everyone  Seeking  Attention 

Impression  number  one  is  that 
everyone  in  the  show  world  wishes 
to  catch  Danton  Walker’s  attention. 
Nola  is  by  the  piano  now  singing  a 
few  songs  of  her  own  composition, 
accompanied  by  one  of  the  two  young 
men  who  have  been  playing.  I  can 
see  her  eyes  light  up  as  the  columnist 
asks  for  the  name  of  that  song — “Mia 
Cara”--jots  it  down  on  his  little  pad 
and  appears  pleased  with  the  tune. 
"'They  need  something  to  follow, 
‘Vieni,  Vieni,’  ”  is  his  comment.  Even 
the  piano  player  gets  his  share  of  the 
spotlight,  and  I  may  be  mistaken,  but 
he  appears  a  little  over-anxious  as 
Walker  has  him  spell  out  his  name. 

Hildegarde,  a  little  disappointed 
over  her  reception  in  this  country  af¬ 
ter  triumphs  in  England,  is  now  talk¬ 
ing  furiously  to  Walker  in  the  corner. 
She  says  she  needs  a  place  like  the 
Rainbow  Room,  atop  Radio  City,  to 
put  her  songs  across — “if  I  could 
only  get  a  place  like  the  Rainbow 
Room.” 

Friendly  Conversations  Productive 

Ten-thirty  is  approaching  and 
Walker  feels  we  should  be  on  our 
way  to  some  night  spots  along  Broad¬ 
way.  Nola  doesn’t  want  us  to  go — 
we  must  return  real  soon — but  pres¬ 
ently  we  are  in  a  cab  on  our  way 
downtown.  Walker  explains  that  Nola 
always  is  a  good  news  source,  but  you 
never  know  when  you  are  going  to 
pick  up  news  in  the  columnist  game. 
Something  important  is  almost  bound 
to  happen  right  after  you  leave  a 
place.  Friendly  conversations  often 
produce  tips. 

I  was  anxious  to  know  what  newsy 


item  he  tiad  picked  up  there,  but 
didn’t  ask.  It  wasn’t  until  five  days 
later  this  appeared  in  his  colunm: 
“Nola  Arndt  won’t  go  back  to  -Henry 
Mandel,  but  will  go  back  to  song 
writing.  .  .  .  She’s  already  turned 
out  some  that  look  like  hits,  espe¬ 
cially  ‘Mia  Cara,’  with  Oscar  Medanga 
...  as  Hildegarde  sings  it,  any¬ 
way.  .  . 

That  was  the  first  item  gleaned  from 
the  evening  and  yet  it  appeared  last 
in  his  column  after  several  evenings. 

It  gives  you  an  idea  of  how  he  works, 
anyway. 

Paradise  First  Stop 

Here  is  the  Paradise,  next  stop  on 
the  tour,  at  Broadway  and  49th  Street 
in  the  heart  of  the  “Great  White 
Way.”  Up  one  flight  of  stairs,  the 
hat-check  girls  know  my  companion 
and  are  all  smiles,  and  we  look  in  at 
the  dining  room  surrounding  the 
dance  floor.  The  place  is  a  bit  smoky, 
the  floor  show  has  just  ended,  and  so 
we  ask  for  Jay  Faggin,  the  press 
agent,  and  sit  down  near  the  bar  out¬ 
side. 

Believe  it  or  not.  Walker  orders 
Coca  Cola,  and  I  stay  with  him  ju.st 
to  be  on  the  safe  side  for  what  might 
be  ahead.  With  three  Manhattans, 
some  sort  of  an  applejack  concoction, 
sauterne  and  cognac  under  our  belts 
already,  this  is  a  wise  move.  These 
columnists  have  to  know  how  to  han¬ 
dle  it,  take  it  and  refuse  it. 

Faggin  sits  down  presently  and 
sends  for  Toni  Lane,  a  new  singer  in 
the  famous  Paradise  “girl  show.”  She 
runs  off  with  the  conversation — first 
complaining  about  how  chilly  it  is, 
“I  have  no  stockings  on” — and  then 
explaining  her  routine  to  Walker. 
“The  trouble  with  most  singers  is 
their  repertoire  is  too  small,”  she 
says,  describing  how  she  sings  differ¬ 
ent  numbers  for  every  show  during 
the  evening. 

Treated  with  Reverence 

The  press  agent  seems  to  treat  the 
columnist  with  a  great  deal  of  rever¬ 
ence  and  soon  seeks  some  advice  on 
what  to  do  to  save  the  club  from,  the 
financial  wolves.  Walker  comes 
through  in  grand  style  and  consoles 
Faggin  in  his  troubles.  He  advises 
against  changing  the  “girl  show”  for 
a  vaudeville  show  or  for  “name”  or¬ 
chestras  and  then  says  the  trouble 
with  the  Paradise  as  with  most  other 
spots  on  Broadway  is  poor  publicity. 

“I  haven’t  received  more  than  two 
pieces  of  publicity  from  this  club 
since  I’ve  been  writing  the  column.” 

“Broadway  is  a  very  sick  street 
right  now,”  he  philosophizes.  “Broad¬ 
way  at  best  is  only  a  state  of  mind, 
but  the  old  Broadway  of  the  Paradise, 
Hollywood  Restaurant  and  French 
Casino  is  in  a  bad  way.”  Recently 
clubs  closed  up  right  and  left  in  that 
district  and  Walker  blames  it  on  bad 
publicity  by  fellows  who  didn’t  know 
anything  about  it.  Broadway  has 
really  moved  uptown  to  52nd  Street 
and  downtown  to  Greenwich  Village. 

Big  Publicity  Boner 
Not  casting  any  aspersions  on  Fag¬ 
gin — he  has  been  at  the  Paradise  only 
three  weeks,  being  formerly  with  the 
Harlem  Uproar  House,  uptown — 
Walker  tells  him  of  the  biggest  pub¬ 
licity  boner  of  all  time,  pulled  by  the 
Paradise. 

He  relates  the  story  of  how  Hope 
Chandler  of  the  Paradise,  happened 
to  get  her  picture  on  the  front  page  of 
Life  as  the  most  beautiful  showgirl  in 
New  York. 

“Life  called  me  up  and  asked  me 
to  name  who  I  thought  was  the  most 
beautiful  showgirl,”  Walker  reveals. 
He  called  up  several  shows,  obtained 
the  names  of  various  girls  and  told 
Life  his  selection.  The  magazine  fin¬ 
ally  cho.se  Miss  Chandler  and  she  soon 
appeared  on  the  cover  of  Life  and  in 
several  pictures  of  the  Paradise  show. 

(Continued  on  page  22) 
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EDITOR  &  PUBLISH  E; 


AP  Board  Against  Closed 
Shop  Says  Kent  Cooper 


General  Manager  Clarifies  His  Testimony 
Given  Before  Labor  Board  .  .  .  Advises 


Bureau  Chiefs 


In  reply  to  a  request  for  a  state¬ 
ment  on  his  testimony  at  a  Labor 
Board  hearing  in  January,  Kent 
Cooper,  general  manager  of  the  Asso¬ 
ciated  Press,  Tuesday  made  the  fol¬ 
lowing  reply  to  Editor  &  Publisher. 


■  THE  LABOR  BOARD  held  a  hear¬ 
ing  on  whether  in  the  Assoc.' ated 
Press  the  local  unit  as  requesteil  by 
the  Guild  or  the  national  unit  as  re¬ 
quested  by  the  Associated  Press  man¬ 
agement  be  the  appropriate  unit  for 
the  purposes  of  collective  bargaining. 

I  had  announced  to  the  chiefs  of  bu- 
leaus  of  the  Associated  Press  at  a 
meeting  in  New  Orleans  in  October 
that  a  national  unit  would  make  it 
unnecessary  for  them  to  bargain  lo¬ 
cally. 

“The  effort  to  induce  the  labor 
board  and  the  guild  to  accept  the  na¬ 
tional  imit  as  the  basis  was  made 
through  my  personal  appearance  at 
the  labor  board  hearing.  I  there  out¬ 
lined  the  fact  that  the  administration 
is  in  fact  national  and  is  therefore 
actually  one  national  unit,  and  I 
ascribed  the  present  pre-eminent  po¬ 
sition  of  the  Associated  Press  and  its 
continued  ascendancy  to  the  rhythm 
in  the  work  that  had  been  acquired 
due  to  the  national  scheme  of  organi¬ 
zation  so  intimately  and  personally 
administered  by  the  general  manager 
having  each  office  report  directly  to 
him. 

“Impossible  Task" 

“At  the  hearing  I  explained  how  the 
bieaking  down  of  the  personnel  into 
local  units  would  contribute  to  the 
impairment  of  the  efficiency  of  the 
service.  I  not  only  sought  to  show 
why  the  Labor  Board  should  not  rule 
adversely  but  I  pleaded  that  the  guild 
itself  not  insist  on  the  imposition  of  a 
ruling  that  would  present  an  impos¬ 
sible  task  for  the  general  manager  to 
fulfil.  I  asked  the  guild  to  consider 
whether  its  first  interest  in  the  wel¬ 
fare  of  the  employes  is  not  the  wel¬ 
fare  of  the  Associated  Press.  I  asked 
the  guild  to  help  me  in  a  task  that 
continually  becomes  more  and  more 
difficult.  I  pointed  out  that  in  any¬ 
thing  that  is  done  I  also  have  a  great 
responsibility  to  the  publishers  who 
are  the  members.  I  said  that  no  man¬ 
agement  can  remain  in  charge  of  the 
.Associated  Press  that  doesn’t  have 
the  confidence  of  the  men  who  pay  its 
bills. 

“I  stated  that  there  had  been  noth¬ 
ing  put  in  the  way  of  the  guild  to 
prevent  its  success,  that  I  didn’t  know 
who  is  a  member  of  the  guild  and 
who  is  not  and  added  that  if  the 
guild  hasn’t  been  able  to  succeed  with 
this  benevolent  non-cooperation, 
surely  the  time  isn't  ripe  to  attack 
the  Associated  Press  question.  I  made 
t  quite  clear  that  although  1  had  not 
tri^  to  prevent  any  one  from  joining 
the  guild  I  had,  by  the  same  token, 
most  certainly  not  tried  to  get  them  to 
join  the  movement. 

“The  following  have  been  some  of 
the  results: 


Guild  Duclinut  to  Help 

“1.  The  guild  rejected  my  presen¬ 
tation  of  facts  and  declined  to  accept 
my  suggestion  that  it  join  in  our  re¬ 
quest  for  the  solution  that  the  na¬ 
tional  unit  plan  offered. 

“2.  The  Labor  Board  decision  up¬ 
held  the  demand  of  the  guild  that  the 


shall  do  our  best  now  to  build  on  this 
basis. 

“I  have  again  reminded  all  bureau 
chiefs  that  the  Wagner  Act  is  the  law 
of  the  land.  It  provides  that  execu¬ 
tives  of  the  employer  shall  not  try  to 
prevent  unionization  of  employes;  that 
it  does  not  provide  that  they  shall  try 
to  unionize  them  and  that  obviously 
executives  must  scrupulously  avoid 
doing  either.  Certainly  I  have  done 
neither.’’ — Kent  Cooper. 


local  unit  is  the  appropriate  unit  and 
that  it  shall  so  be. 

“3.  The  Guild  Reporter  printed  and 
guild  organizers  are  using  partial 
quotes  from  my  testimony  without 
the  clarifying  context.  If  this  is  being 
done  to  increase  the  guild  member¬ 
ship,  the  things  I  said  to  prove  that  I 
could  not  foster  the  guild  also  should 
be  quoted. 

“4.  Interest  has  been  evidenced  in 
what  I  said  when  I  was  asked  about 
the  closed  shop.  It  was  an  extraneous 
issue  that  had  no  relation  to  the  hear¬ 
ing,  but  I  had  no  reason  to  avoid  it  in 
the  abstract  or  anything  else  that  in¬ 
terested  the  guild  officials  since  I  was 
desirous  of  convincing  them  of  my  al¬ 
truistic  reason  for  testifying  at  all. 
Justification  for  not  considering  the 
time  to  have  arrived  for  any  concrete 
closed  shop  discussion  is  ba.sed  on  the 
following: 

Guild  Had  Not  Majority 

“(a)  The  guild  admittedly  had  not 
a  majority  of  AP  employes  in  its 
membership.  A  minority  could  not 
assume  to  demand  a  closed  .shop 
against  the  wish  of  a  majority. 

“(b)  Without  a  request  from  a  ma¬ 
jority  there  is  no  reason  for  the  man¬ 
agement  even  to  give  thought  to  the 
advantages  or  disadvantages  of  a 
closed  shop. 

“(c)  The  board  of  directors  of  the 
Associated  Press  composed  of  pub¬ 
lishers  not  only  is  opposed  to  the 
closed  shop  but  unanimously  notified 
the  guild  officials  that  the  board  would 
not  approve  a  contract  that  imposed 
a  closed  shop.  I  testified  that  any 
contract  would  have  to  have  the  ap¬ 
proval  of  the  board. 

“Thus  several  times  removed  from 
the  realm  of  possibility,  the  matter 
could  only  be  discussed  in  the  ab¬ 
stract.  And  so  in  the  abstract  I  said  I 
had  an  open  mind  on  the  question, 
v/hich  is  true  and  I  suppose  ought  to 
be  true  of  any  disputed  question  with 
which  I  have  personally  never  been 
confronted  and  an  argument  in  favor 
of  which  I  have  never  heard.  Cer¬ 
tainly  I  would  want  to  give  thorough 
consideration  to  it  as  presented  before 
I  would  feel  warranted  in  presenting 
it  or  in  not  presenting  it  to  the  Asso¬ 
ciated  Press  board  for  its  further 
consideration.  As  the  administrator 
concerned  with  the  problems  of  the 
individual  or  as  the  negotiator  con¬ 
cerned  with  the  problems  presented 
by  a  majority  my  mind  is  not  fore¬ 
closed  against  consideration  of  any¬ 
thing  that  the  employes  feel  concerns 
their  happiness  and  terms  of  employ¬ 
ment  in  their  chosen  occupation,  even 
though  the  final  decision  on  all  mat¬ 
ters  naturally  rests  with  the  board, 
since  it  is  the  supreme  authority. 

Bureau  Chiefs  Will  Bargain 

“The  Labor  Board  took  the  polls  on 
the  local  unit  basis  for  which  the 
guild  asked  in  Washington,  Philadel¬ 
phia  and  Boston.  In  due  course  the 
chiefs  of  bureaus  in  those  cities  with 
duly  accredited  associates  will  be  pre¬ 
pared  to  begin  bargaining  on  the  local 
unit  basis  in  accordance  with  file 
Labor  Board’s  authoritative  conclu¬ 
sion  that  the  local  unit  is  the  appro¬ 
priate  unit.  The  necessary  arrange¬ 
ments  to  make  the  administration 
harmonize  with  this  change  will  be 
made  in  so  far  as  possible  and  we 


Sit-Ins  Win  "War 
In  Press  Club 
Over  Free  Drinks 


Favorite  Bartender  Is 
Reinstated  by  Braymon 
"Without  Prejudice" 


Washington,  D.  C.,  Feb.  22 — Wash¬ 
ington  correspondents  made  news 
this  week  by  staging  a  “sit-in  strike” 
in  the  taproom  of  the  National  Press 
Club  to  protest  suspension  of  their 
favorite  bartender  whose  offense  was 
giving  “a  drink  on  the  house.” 

Newly-elected  President  Harold 
Brayman,  Washington  correspondent 
of  the  Philadelphia  Evening  Public 
Ledger,  who  imposed  the  penalty  of 
one-week’s  layoff  on  Barkeep  George 
J.  Miller,  defended  his  action  by  ex¬ 
plaining  his  ukase  “the  house  buys  no 
drinks,”  had  been  disobeyed.  Miller, 
known  personally  to  thousands  of 
Washington  and  visiting  newspaper¬ 
men  by  reason  of  his  long  connection 
with  the  club  taproom,  theoretically 
lost  one  week’s  pay.  Actually  he  re¬ 
ceived  a  substantial  bonus.  The  “sit- 
inners”  raised  a  fund  which  tripled 
his  normal  week’s  wages. 

Picket  Lina  Sat  Up 

To  make  effective  their  boycott,  the 
reporters  purchased  ample  supplies 
for  the  week-end  trade  from  outside 
sources  and  dispensed  them  without 
charge  to  all  callers.  They  also  set 
up  a  picket  line  to  steer  new  comers 
to  the  free  beverages. 

The  strike,  in  effect  for  four  days, 
ended  Monday  night  when  the  club’s 
board  of  governors  acceded  to  de¬ 
mands  of  the  “sit-inners”  that  Miller 
be  reinstated  “without  prejudice”  and 
a  committee  of  their  number  be  rec¬ 
ognized  as  advisory  managers  of  the 
taproom. 


AP  Guild  Unit  Replies 
To  Cooper  Statement 


In  answer  to  a  bulletin  board  state¬ 
ment  made  last  week  by  Kent  Cooper, 
AP  general  manager,  which  embod¬ 
ied  the  salient  points  in  the  statement 
on  this  page,  Pat  McGrady,  chairman. 
New  York  AP  office  guild  unit, 
posted  a  reply  taking  issue  with  Mr. 
Cooper’s  classifying  the  “guild  shop” 
as  a  “closed  shop.” 

McGrady  said,  “It  is  my  feeling  that 
the  Guild  Reporter  correctly  quoted 
your  testimony  before  the  Labor 
Board  and  gave  it  a  fair  and  repre¬ 
sentative  story.” 

“The  guild  neither  asks  nor  wants 
the  closed  shop,”  he  continued,  “un¬ 
der  which  the  union  selects  new  em¬ 
ployes  for  employers.  The  guild  does 
seek  the  guild  shop,  however,  under 
which  the  management  selects  its 
own  employes.  The  guild  shop  pro¬ 
vides  that  all  employes  must  join  the 
guild  within  a  specified  time  and  have 
an  active  voice  in  the  conduct  of  their 
collective  affairs.” 

McGrady  stated  nation-wide  nego¬ 
tiations  were  desirable  to  the  guild 
but  said  that  until  national  organiza¬ 
tion  of  the  guild  is  accomplished  it 
would  be  “grossly  unfair”  to  deprive 
the  organiz^  units  of  the  benefits  of 
collective  bargaining. 


Glenn  A.  Bowers 
To  Succeed 
Martin  V.  Kelly 


New  Secretary  of  N.  Y.  Cit 
Publishers  Assn.  Was  with 
Labor  Department 


Glenn  A.  Bowers,  executive  direc 
tor  since  1935  of  the  Division  of  PUct 
ment  and  Unemployment  In.'-ura.'.u 

_  New  York  S;.' 

Department 
Labor,  was  - 
lected  this  weei 
as  executivi 
secretary  of  th 
New  York  C;:; 
Publishers  Ass. 
ciation  to  sue 
ceed  Martin  V 
Kelly  who  an 
nounced  his  res 
ignation  in  Nc- 
V  e  m  b  e  r  .  M: 

Glenn  A.  Bower*  Bowers  bega: 

work  Monday 

Mr.  Kelly  will  leave  March  4.  Hr 
has  been  with  the  New  York  pub¬ 
lishers  for  five  years  and  before  L; 
was  secretary  of  the  Chicago  News¬ 
paper  Publishers  Association  io: 
three  years.  He  had  previously  tee: 
connected  with  the  Cincinnati  pub 
lishers  group. 

Mr.  Kelly  has  not  announced  hs 
plans  for  the  future  except  to  sayb 
will  take  an  extended  vacation  i" 
mediately. 

Mr.  Bowers  was  chosen  by  a  specio 
committee  of  the  New  York  publL-h 
ers  headed  by  Malcolm  S.  Lunn,  ger 
eral  manager  of  the  New  York  Jmr 
nal-American,  in  a  meeting  Feb.  18 
He  has  had  broad  experience  in  bu.: 
ness  organization,  industrial  relatifr 
ships  and  public  administration.  | 
Attended  Harvard 

A  native  of  Wellington,  Kan.,  Mr. 
Bowers  attended  grammar  schools 
there  later  going  to  Colorado  Univer¬ 
sity.  He  was  graduated  in  1916  fro-i 
the  Harvard  University  Graduate 
School  of  Business  Admin  istratio: 
and  did  post  graduate  work  at  Colu”- 
bia  University  in  New  York  and  -e 
Paris  Sorbonne.  He  is  48  years  ..ii 

In  1920  he  acted  as  business  ager.t 
for  employers  in  collective  bargatr- 
ing  of  the  Cleveland  Garment  Maru- 
facturers  Association.  In  1921  he 
director  of  industrial  relations 
the  New  York  Employing  Prinat- 
Association.  From  1922  to  1931 
was  director  of  research  and  fc: 
service  for  Industrial  Relations  Cot  - 
selors,  Inc.  From  1931-33  he 
with  Niagara  Hudson  Power  Corpor  • 
tion  in  personnel  management. 
was  president,  1933-34,  of  Indust:-. 
Reserves  Corporation. 

In  1934-35  he  acted  as  consultant 
organization  and  management  for  - 
Federal  Home  Loan  Bank  Board  t  - 
HOLC. 


‘SPECIALS"  APPOINTED  I  » 


The  following  newspapers  have 
nounced  changes  in  their  national  i-- 
vertising  representatives:  Ft.  Way- 
(Ind.)  Journal-Gazette,  Lorenzen  i 
Thompson,  Inc.,  immediately;  fi'’ 
Nevada  State  Journal  and  Antic 
(Cal.)  Ledger,  Fengen,  Hall  Co.,  L- 
immediately;  Columbia  (Term.)  Ik- 
Herald,  Mid-South  Dailies;  Canw' 
(Ill.)  Ledger  &  Register  and 
(Cal.)  Journal,  West-Holliday  C 
Inc.,  effective  March  1.  The  Marshi-- 
town  (la.)  Times-Republican, 
ville  (Mo.)  Daily  Forum,  and  Brec 
ford  (Pa.)  Star  &  Record,  have 
pointed  Alfred  Marshall  &  Associ*®^ 
New  York,  as  their  New  York  busin<* 
office. 


for  FEBRUARY 
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Copy  to  All  Dailies 
In  Big  Used-Car  Drive 

Two  to  Five  Insertions  During  Week  Being 
Placed  in  $1,250,000  Joint  Campaign 
of  Principal  Manufacturers 
By  HIL  F.  BEST 


BUY  A  MODERN  CAR  NOW-whue 

YOU  HAVE  MORE  TO  TRADE  AND  LESS  TO  PAY 


DETROIT,  Feb.  23 — National  Used  Car 
Exchange  Week — a  used-car  drive, 
the  like  of  which  has  never  been  seen 
in  the  automotive  industry — will  take 
place  March  5  to  12.  This  national 
drive  to  lift  the  American  automobile 
industry  out  of  the  current  recession 
and  stimulate  American  business  gen¬ 
erally  will  be  sponsored  by  the  auto¬ 
mobile  dealers  and  manufacturers  of 
the  United  States.  Paid  space  in  the 
daily  and  weekly  newspapers  of  the 
country  is  to  be  the  backbone  of  the 
drive,  practically  every  daily  being 
used.  The  industry  has  appropriated 
$1,250,000  for  the  drive,  and  two-thirds 
of  it  will  be  spent  in  newspapers. 

Breaking  on  March  3  and  4,  this 
smashing  newspaper  campaign  will 
eclipse  any  single  campaign  since  the 
famous  Ford  newspaper  announce¬ 
ment  of  the  Model  A.  Copy  will  run 
through  the  11th. 

The  newspaper  copy  will  vary  from 
420-line  space  in  country  weeklies  to 
full  pages  in  the  larger  dailies.  In 
between  there  will  be  ads  of  672  lines, 
1.000  lines,  1,500  lines  and  1,750  lines. 
For  a  morning  newspaper  with  a  Sun¬ 
day  issue  in  a  city  over  25,000  popu¬ 
lation  there  will  be  five  advertise¬ 
ments,  generally  appearing  March  4, 
5,  6,  9  and  11.  For  an  evening  paper 
the  insertions  would  be  the  day  before, 
and  without  a  Sunday  issue  there 
would  be  only  four  insertions.  A 
newspaper  publishing  American 
Weekly  will  carry  a  full  page  in  that 
magazine  on  March  6,  and  the  regular 
issues  of  the  paper  will  carry  four 
other  ads. 

Throughout  the  length  and  breadth 
of  the  country,  in  towns  of  less  than 
25,000  population,  there  will  be  two 
ads  of  1,000  lines  each,  March  4  and  11. 
This  is  the  minimum  space  for  dailies. 

One  Set  of  Copy 

Copy  released  by  the  various 
agencies  will  be  the  same.  The  com¬ 
bined  talents  of  the  leading  copy 
writers  of  the  automobile  field  have 
given  newspapers  one  of  the  most  ef¬ 
fective  series  of  ads  ever  released. 
Every  dealer  cooperating  will  display 
a  large  shield  proclaiming  his  tie-up 
with  the  drive. 

Space  releases  to  both  daily  and 
weekly  newspapers  were  divided 
among  five  agencies  by  states  as  fol¬ 
lows:  J.  Stirling  Getchell,  Indiana, 
New  York,  Minnesota  and  parts  of 
Tennessee;  Ruthrauff  &  Ryan,  Ohio, 
Wi.sconsin,  Wyoming,  Utah,  Nevada 
and  Mississippi;  Lee  Anderson,  New 
Mexico,  Montana,  South  Dakota,  Ver¬ 
mont,  Virginia  and  Washington; 
Brooke,  Smith  &  French,  Arkansas, 
Colorado,  Arizona,  Idaho,  New  Hamp¬ 
shire,  West  Virginia  and  parts  of  Ten¬ 
nessee;  Campbell-Ewald,  California, 
Connecticut,  Delaware,  District  of  Co¬ 
lumbia,  Florida,  Georgia,  Illinois,  Iowa, 
Kansas,  Kentucky,  Louisiana,  Mary¬ 
land,  Massachusetts,  Michigan,  North 
Dakota  and  parts  of  Tennessee;  and 
N.  W.  Ayer  &  Son,  North  Carolina, 
Pennsylvania,  Texas,  Alabama,  Maine, 
Missouri,  Nebraska,  New  Jersey,  Okla¬ 
homa,  Oregon,  Rhode  Island  and  South 
Carolina. 

Radio  and  outdoor  will  be  placed  by 
Young  &  Rubicam;  MacManus,  John 


&  Adams;  Geyer,  Cornell  &  Newell; 
McCann-Erickson;  Grace  &  Bement; 
D.  P.  Brother  &  Co.;  Roche,  Williams 
&  Cunnyngham,  Inc.;  Arthur  Kudner, 
Inc.;  J.  Walter  Thompson;  and  United 
States  Advertising  Corporation. 

Foreign  Language  Newspaper  Ser¬ 
vice,  Inc.,  operated  by  Lars  Jacobsen, 
has  charge  of  all  foreign  language 
newspajiers  on  this  big  drive. 

Manufacturers  cooperating  are: 
Buick,  Cadillac,  Chevrolet,  Chrysler, 
De  Soto,  Dodge,  Ford,  Graham,  Hud¬ 
son,  Hupp,  LaSalle,  Lincoln,  Lincoln- 
Zephyr,  Nash,  Oldsmobile,  Packard, 
Plymouth,  Pontiac,  Studebaker, 
Willys. 

Well-Known  Theme 

The  keynote  of  this  campaign  in 
newspapers  is  the  well-known  theme, 
“Automotive  Leads  Again.”  There  is 
no  lack  of  confidence  in  the  automo¬ 
tive  industry.  The  way  back  to  na¬ 
tional  prosperity  has  been  and  still  is 
clearly  the  “automotive  route,”  not 
government  spending.  Over  $40,000,- 
000  for  Ford  expansion  at  River  Rouge 
.  .  .  the  great  Chrysler  truck  plant  .  .  . 
the  G.  M.  C.  new  Diesel  plant  .  .  .  the 
new  Hudson  112  series  .  .  .  the  new 
Packard  .  .  .  the  new  Cadillac  series, 
and  well  over  $100,000,000  in  lesser 
projects  for  the  building  or  selling  of 
automotive  products  are  a  few  exam¬ 
ples. 

On  each  newspaper  order  there  will 
be  special  instructions.  Dealers’  names 
and  addresses  are  not  to  appear  in 
connection  with  these  advertisements 
and  no  newspaper  will  be  allowed 
to  use  any  names  and  addresses. 
Newspapers  are  not  to  submit  these 
advertisements  to  any  dealer  or  group 
of  dealers.  Full  position  on  page  2 
or  3  is  urgently  requested.  This  writer 
urges  that  newspapers  give  every  aid 
to  this  campaign  and  show  these  auto¬ 
mobile  dealers  and  manufacturers  the 
real  power  of  newspaper  space. 


Get  there  early  while  the  (hoice  is  wide- 
line  cars  now  offered  at  roch-bottom  prices 


Sample  of  the  copy  to  be  run  generally 
for  National  Used  Car  Exchange  Week. 

The  automobile  dealers  have  been 
advised  by  the  sponsors  to  talk  with 
the  local  newspaper  men  to  follow 
every  detail  as  laid  out. 

Alfred  Reeves,  vice-president  and 
general  manager  of  the  Automobile 
Manufacturers  Association,  is  writing 
to  every  automobile  dealer  in  Amer¬ 
ica  sending  along  a  portfolio  which 
furnishes  a  complete  program  of  sug¬ 
gestions. 

Every  newspaper  is  getting  a  four- 
page  folder  telling  about  the  tie-ups, 
a  publicity  clip  sheet  and  classified 
page  headings  and  suggestions.  The 
folder  urges  newspapers  to  help  form 
local  committees,  and  organize  parades 
and  street  displays  of  cars.  Sketchy 
suggestions  for  dealer  display  ads  are 
included. 

Newspapers  Active 

Reports  of  widespread  newspaper 
activity  in  promoting  sale  of  used  cars 
have  continued  to  reach  Editor  &  Pub¬ 
lisher  since  publication  of  a  survey  in 
the  issue  of  Feb.  12.  Even  with  these 
additional  reports,  it  is  obvious  that 
nothing  like  a  complete  story  can  be 
told  in  the  space  available. 

In  Buffalo  it  was  reported  that  more 
than  600  “junkers”  had  been  destroyed. 
Buffalo  Times  sponsored  a  public  bon¬ 


“SPIDER"  HITLER  "BITES"  TWO  ARTISTS 

While  the  Washington  (D.  C.)  News,  and  other  Scripps-Howard  papers  Feb.  17  were 
carrying  Harold  Talburt's  “Reunion  in  Vienna,”  John  Chase,  in  the  office  of  the 
New  Orleans  Item  was  pondering  his  next  day's  cartoon.  He  also  hit*  on  the  spider 
and  the  fly  theme  and  titled  his  cartoon  "Won't  You  Walk  Into  My  Parlor?'* 
T':e  nrx;  day  when  Talburt's  drawing  was  shown  him  he  said  "Alas,  we're  a  little  slow 
down  here.  Climate  is  semi-tropical."  The  almost-identical  cartoons  are  shown  at>:>ve. 


fire  to  rid  the  streets  of  unsafe  vehi¬ 
cles,  and  hundreds  of  persons  watched 
the  burning.  Dealers  reported  the 
sale  of  2,545  used  cars  from  Jan.  23  to 
Feb.  9. 

Buffalo  Evening  News  has  been  us¬ 
ing  a  series  of  promotion  advertise¬ 
ment  in  behalf  of  its  used-car  want 
ads. 

Buffalo  Courier-Express  has  been 
using  page  1  boxes  2  and  3  inches 
deep  to  tell  its  readers  that  now  is  the 
time  to  buy  used  cars,  and  referring 
them  to  the  hundreds  of  bargains  of¬ 
fered  in  the  classified  columns.  Philip 
D.  Crawford,  classified  advertising 
manager,  said: 

“We  figure  that  a  .small  box  on  page 
1  is  worth  a  quarter-page  or  more  in¬ 
side.  Sunday,  Feb.  6,  we  carried  two 
full  pages  of  used-car  advertising,  or 
more  than  any  of  the  New  York, 
Cleveland  or  Chicago  papers  for  the 
same  day. 

“We  think  that  the  best  promotion 
aid  to  the  dealer  is  a  large  listing  of 
cars  at  an  attractive  rate — and  we 
charge  what  we  think  is  a  very  fair 
price  for  such  advertising.  Many  peo¬ 
ple  need  cars,  and  can  buy  if  the 
offerings  are  priced  reasonably  enough. 
Our  advertising  is  directed  at  them.” 

Special  used  car  promotion  headings 
are  being  carried  by  the  Washington 
Herald  and  Times  every  day  during 
February,  with  additional  promotion 
run  to  support  this  program.  Each 
day  an  “Autogram”  message  is  ap¬ 
pearing  over  the  signature  of  a  lead¬ 
ing  used  car  dealer.  The  first  one  of 
the  series  was  from  the  Washington 
Automotive  Trade  Association  and  this 
was  enlarged  in  color  and  placed  in 
each  used  car  dealer’s  show  window  in 
Washington. 

Special  Section* 

San  Francisco  Chronicle’s  promo¬ 
tion  campaign  includes  a  separate 
promotion  advertisement  daily  for  60 
days,  5,000  newsstand  rack  cards  and 
special  markers  for  “Chronicle  Certi¬ 
fied  Dealers.”  The  Chronicle  provided 
cooperating  dealers  with  special  certi¬ 
fied  dealer  tags  for  each  car  and  sent 
complete  displays  of  the  entire  pro¬ 
gram  to  every  auto  manufacturer  in 
the  country. 

San  Francisco  News  recently  pre¬ 
sented  a  12-page  tabloid  with  page  one 
border  and  headlines  in  color.  Adver¬ 
tising  ranged  to  a  full  page  and  edi¬ 
torial  content  included  safety  appeals 
and  a  collection  of  photos  showing  old 
vintage  cars. 

San  Francisco  Examiner  published 
an  8-page  section,  used  as  a  cover  for 
the  home  edition.  The  section  was 
profusely  illustrated.  Advertising 
was  confined  to  regular  classified  type 
copy. 

Salt  Lake  Tribune  and  Telegram 
organized  a  used  car  project  in  close 
cooperation  with  the  Utah  State  Auto¬ 
mobile  Dealers  Association.  A  series 
of  “Reasons  Why”  used-car  advertise¬ 
ments  were  prepared  and  are  now  be¬ 
ing  run  in  TTie  Salt  Lake  Tribune  and 
Telegram.  A  portfolio  of  these  ad¬ 
vertisements  was  published  and  made 
available  to  the  automobile  dealers 
for  the  purpose  of  helping  them  tune 
their  sales  organizations  to  the  project. 

U.  S.-Owned  Paper 
Bombed  in  Shanghai 

A  Chinese  terrorist’s  bomb  blew 
out  the  front  of  the  Shanghai  building 
occupied  by  the  American -registered 
anti-Japanese  newspaper  Ta  Met  Wan 
Pao,  of  which  Hal  P.  Mills  of  New 
Orleans  is  publisher.  The  Associated 
Press  reported  Thtirsday  that  two 
persons  were  killed  and  10  injured. 
The  casualties  included  a  Chinese 
workman  and  passersby.  The  bomber 
was  slain  by  a  Chinese  policeman. 


R.>, 

<■ 


EDITOR 


PUBLISHER 


NLRB  Names  Guild  For 
All  Mirror  Employes 


Hearing  Ended 


prevent  We  don’t  seem  to  have  much 


THE  13-DAY  HEARING  of  guild  with  Ae  ^d  ateut  terms  of 


First  "Employer  Unit"  Among  Newspapers 
Established  . . .  Only  Mechanical  Men 
Excluded  .  .  .  Convention  Set 


charges  against  the  Knoxville  Jour¬ 
nal  was  brought  to  a  close  last  week 
as  the  newspaper  hied  a  formal  mo¬ 
tion  for  dismissal  of  the  unfair  labor 
practices  charges. 

Albert  Lohm,  examiner  for  the 


an  agreement  The  only  difference 
we  have  is  about  its  form.” 


Internal  Fight 

A  TRIAL  board  of  five  has  completed 
hearing  evidence  in  the  case  of  nine 


board,  is  expected  to  hand  down  a  re-  members  of  the  Philadelphia  Evening 


port  within  two  months. 


Strike  Settled 


THE  Superior  (Wis.)  Evening  Tele- 


Bulletin  staff,  charged  with  violation 
of  the  national  constitution  of  the 
ANG,  and  Charles  Polk,  president  of 
the  Philadelphia-Camden  guild,  and 


THE  FIRST  “employer  unit”  in  the  rtpresentatives  sought  to  negotiate  a  con-  the  Lake  Superior  Newspaper  Guild 

newsoaner  field  was  created  Feb  18  covering  employes  of  commercial  and  for  one  year.  The  contract  includes  "  decision  is  not  expected  until  next 

when  ffir  National  Labor  Relations  ^  salary  increases  of  $15  a  week  for  week. 


gram  signed  a  contract  Feb.  21,  with  Richard  Cornish,  secretary,  who  are 
the  Lake  Superior  Newspaper  Guild  ‘^aj'ged  with  dereliction  of  duty." 


wnen  uie  manorial  xveiauous  editorial  employes.  McCahe  refused  to  rec-  .o* 

Board  certified  the  Newspaper  Guild  ognize  the  union  as  a  representative  of  any  two  men,  and  an  average  of  29%  in- 


The  nine  Bulletin  guildsmen  were 


of  New  York  as  the  collective  bar-  except  editorial  empoyes,  contending  that  a  creases  for  five  other  employes.  The  cited  for  trial  after  they  allegedly  ira- 

gaining  agent  for  employes  of  the  contract  already  existing  between  the  company  agreement  provides  for  a  guild  pref-  properly  entered  into  collective  bar- 

New  York  Daily  Mirror  on  a  plant-  ^  editorial  em  erential  shop,  a  5-day  40-hour  week,  gaining  with  the  Bulletin  management, 

wide  basis.  them'L'a™™para*te  *unit'*"'°"  and  a  clause  guaranteeing  no  pay  cuts  divulged  confidential  guild  information, 

The  only  newspaper  employes  ex-  Newspaper  Guild  of  New  York,  affili-  ‘Rsolteyed  the  instructions  of  the 

eluded  from  the  plant-wide  bargam-  ated  with  the  American  Newspaper  Guild  ^"6  contract  was  signed  by  Don  Philadelphia-Camden  guild  s  president 


New  York  Daily  Mirror  on  a  plant-  T’ 

....  ^  ployecs  committed  the  union  to  barj^ain  foi 

Wide  basis.  them  as  a  separate  unit. 

The  only  newspaper  employes  ex-  ..^he  Newspaper  Guild  of  New  York,  affili 
Ciudad  from  the  plant-wida  bargain-  ated  with  the  American  Newspaper  Guile 


until  March  1,  1939. 


and  ddsobeyed  the  instructions  of  the 


eluded  from  the  plant-wide  bargain-  ated  with  the  American  Newspaper  ’  Guild  contract  was  signed  by  Don  Philadelphia-Camden  guild’s  president 

ing  unit  are  those  eligible  for  union  which  is  in  turn  affiliated  with  the  Committee  Stevens,  Chicago  representative  of  advisory  committee. 


membership  in  the  mechanical  trades,  for  Industrial  O.ganiation  fiM  its  petit.on  the  guild,  and  Clough  Gates,  general  the  charges  were  cited  against 


In  this  ruling,  which  may  be  ap¬ 
plicable  to  newspaper  properties 
throughout  the  country,  the  NLRB 
pointed  out  “that  the  functional  inter¬ 
dependence  of  the  various  depart¬ 
ments  of  the  company  and  the  greater 


with  the  Board  on  Nov.  3,  1937.  A  pubic 
hearing  on  the  que.stion  was  held  in  New 
York,  Dec.  413.'’ 


fn  New  Vice-president  of  the  the  Bulletin,  a  member  of  its  staff  filed 


counter  charges  against  Polk  and 


Eight  guild  rnembers,  including  two  Cornish,  asserting  that  they  had 
women,  walked  out  of  the  plant  Feb  knowledge  of  the  commitee’s  visit  with 


Convention  Set  knowledge  of  the  commite^ 

THE  1938  CONVENTION  of  ,ho  "■» 


S venr^  o  To  larger  T  ‘’J  ^  So  To  pubSod  -  usTi 

colloodvo  b„g.i„i„g  mfdo  d.0  o«.  Kri”;;,  T^nS  ZT  ™ 

'TV,.,  _ u..  _ 


ployer  unit  appropriate.” 


The  program  is  being  arranged  by  a 


Essentially,  the  ruling  means  that  committee  headed  by  ANG  vice- 
the  guild  will  remain  as  the  collec-  president  Harry  Farmer  of  Toronto. 


le  paper  was  published  as  usual  Polk  and  Cornish  contended  the 
rery  day  with  an  extra  on  ’Thurs-  Bulletin  men  were  advised  they  could 
,y  meet  with  the  management,  but  not  as 

The  situation  had  been  complicated  a  collective  bargaining  unit. 


tive  bargaining  agent  for  Mirror  em¬ 
ployes  as  long  as  it  retains  a  majority  Toledo  Times  Contract 
in  the  entire  office,  excluding  mechan- 
ical.  It  does  not  need  to  have  dis-  CONTRACTS  covermg  more  than  50 
tinct  majorities  in  the  editorial,  ad-  editorial  and  cc^mercial  depart- 
vertising  and  business  offices  to  bar-  employes  of  the  Toled 

gain  for  those  departments.  Sun^y  Times  were  sig 

*.1.  J..r„|.A..rl...  Ml., 


for  the  management  by  a  request 
from  AFL  counsel  to  withhold  recog¬ 
nition  of  the  CIO  guild  until  the  A^ 
was  given  a  hearing. 


Reporter  Called  as 
State's  Witness 


Memphis  Election 


Allen  Bernard,  New  York  Journal 


ment  emnlovps  nf  Tnloiln  Mnrniiij.  .  .  , ,  American  reporter,  who  last  week 

an/t  c.. ANNUAL  ELECTION  of  the  Mem-  began  a  series  of  articles  on  his  ex- 


and  Sunday  Times  were  signed  Tues¬ 
day  by  R.  C.  Patterson,  general  man- 


phis  (Tenn.)  Newspaper  Guild  seated  periences  as  a  voluntary  “patient”  at  a 


Ask  Jearnal-Amcrican  Rnling  ^  the  following  officers:  Robert  Talley,  New  York  State  hospital  for  the  in- 

Approxi.n.tely  486  Mirror  om-  Sd  MroomoM  for  co^T  5'?“'''’'^  ^ano.  was  cllod  by  the  SUl.  a,  it. 

ployes  will  be  included  in  demands  ,,,,1  workers  becomes  effective  at  once  ^dams.  W.  A.  Copeland,  vice-presi-  first  witness  in  an  investigation  into 
f  i  _ !ij  r-  -1 _ a  a- _ i._  ciai  worxers  oecomes  enecuve  at  once  H<antc*  Paul  Oonnopk.  secretarv-trea-  :,-cor.aa  PoK  ia 


which  the  guild  is  about  to  make  workers  ^comes  enecuve  ai  once  jents;  Paul  Coppock,  secretary -trea- 

>^cn  me  guua  is  aiwui  w  maxe.  editorial  department  pact,  K  D  Moffett  recording  secre- 

The  guild  IS  seeking  certification  on  a  vvhich  will  become  effective  unon  ex-  ‘ ,  m  >  recoramg  s^re 

similar  basis  for  the  Journal- Ameri-  .  Will  D^ome  eiiecuve  upon  ex-  Trapnell  was  named  chair- 

sunilar  basis  tor  me  Jourtwi  Amen  piration  of  the  existing  contract  m  man  of  the  Press-Scimitar  chanter  and 
can  and  mtends  to  ask  for  bargaining  Morch  is  a  sunnlement  to  it  The  ,  Press  ierrmtar  cnapier, 

necotiations  with  Hearst  executives  a  supplement  to  it  the  Marks  for  the  Commerctal  Ap- 

negonations  wim  tiearsi  execuuves  ^ew  contracts  provide  they  shall  be  ^banter 

for  both  the  Mirror  and  Journal-  renecrotiated  and  reneured  tncyetbor  ^  ^ 


tor  bom  me  mirror  ana  jouroai-  renegotiated  and  renewed  together 
American  when  the  Labor  Board  next  year. 


The  following  is  part  of  a  newspa- 


Chicago  Negotiations 


insane  asylums  Feb.  18. 

The  Journal  and  American  was  con¬ 
gratulated  by  Mayor  Fiorello  La 
Guardia  and  Warden  Lewis  Lawes  of 
Sing  Sing  prison  because  of  its  expose 
which  brought  to  light  the  fact  that 
the  killer  of  a  patrolman  in  a  hold-up 
had  previously  been  in  an  asylum  but 


editorial  department  MEMBERS  of  Chicago  Times  unit  jater  was  released  as  sane,  thus  evad- 


per  release  from  the  NLRB  on  the  f^reement  continue  for  anoth^  year  inatrGcted  the  guild  trial- 


Mirror  certification: 


co=re.^to^,tocT^^^^^^^  ,  Bernard  explained  how  he  managed 


present  contract,  which  provide  $50  ^  S  e’  Thomasor  Time’s  ^^^n  admittance  to  the  institution 

“Excluded  from  the  plant-wide  barRainiiig  top  minimums  for  copyreaders,  re-  *„ ui-  v,„  fn’  nKtai'n  ®rid  then  to  be  released  (Editor  h 

unit  certified  by  the  Boa  d  are  the  following:  piorters,  and  departmental  editors;  P'ir'l  sner,  —  -  Piini  TKHVp  Pob  191  Ho  coivi  hie  «nl. 


Those  Excluded 


reduces  the  exemptions  to  the  five- 


^  o/wo  ’t  ooVioo  foilowoH  nn  Publisher,  Feb.  12).  He  said  his  vol- 

?  '  ....  ,  .  ,  f,  untary  commitment  was  not  primarily 

impasse  in  negotiations  last  week  after  conditions  at  Rockland  State 


“Persons  who  belong  or  are  eligible  to  be-  day  week  from  six  to  four;  increases  „„ J  J  1,„J  faii’oH  in  study  conditions  at  Rockland  State 

long  to  International  Typographical  Union,  the  dismissal  indemnity  to  24  Weeks  ,  °  .  Hospital  but  to  find  out  how  easy  it 


Paper  Handlers  and  Straighteners  Union,  after  15  years’  service;  grants  equal  agreemem  relative  to  inco  -  ^  criminal  to  get  in  to 

International  Printing  Pressmen's  Union,  New  .,-,.1,  _  porating  the  new  limes  editorial  de-  escape  trial  and  later  win  a  release. 


International  Printing  Pressmen's  Union,  New 
York  Stereotypers  Union.  New  Yo'k  Photo¬ 
engravers  Union,  International  Brotherhood 


time  off  or  cash  for  overtime. 

All  the  conditions  are  extended  to 


of  Electrical  Workers,  Mailers  Union,  and  business  office  Workers  in  their  agree- 
Newspaper  and  Mail  Delivery  Union  of  New  except  that  display  advertising 


York:  machinists  and  machinists*  helpers,  ,  *  ^  ,,  j  t  j*  ® 

persons  employed  in  advertising  offices  lo-  f |esmen  are  allowed  to  work  four 


porating  the  new  Times  editorial  de¬ 
partment  policy  statement  into  a  con¬ 
tract.  No  date  has  been  set  for  re¬ 
newed  negotiations. 

This  week  Mr.  Thomason  stated: 


permanently  located  outside  the  New  \ork  minimums  for  the  Commercial  work- 

City  metro^liian  ‘rea.  ers  are  identical  with  the  ones  set  up 

*  In  Its  decision  finding  the  employer  unit  .  .1  «  ,  x  x  # 

to  be  appropriate  for  collective  bargaining,  tn€  supplementary  Contract  lOr 

the  first  decision  of  the  Board  so  holding  in  business  office  workers  signed  reccnt- 


‘‘The  guild  insisted  that  our  _positton  -3;de„t  oT  thrtrrnsferrtorcom^ 


the  newspaper  field,  it  was  pointed  out  that  ly  by  the  guild  and  the  Toledo  News-  was  tantamount  to  an  assertion  that  -i  nr^eiHont  nf  tbn  Towi 

the  functional  interdependence  of  the  various  g--  Wanted  tO  Compel  the  guild  tO  °  rlV  iiL. _ 


departments  of  the  company  and  the  greater 
effectiveness  of  the  larger  unit  for  collective 


Both  contracts  contain  a  clause  that  purpose  as  a  CIO  affiliate. 


eneclivcness  01  me  larger  uiiii  lor  cuiicviivc  uiov  e  ij  4*  4  •4U  4.1441.4^4.  onu  avis/w  aii  4-ffv. 

bargaining  made  the  employer  unit  appro-  there  shall  be  no  Salary  reductions  would  negotiate  with  Moines,  la.,  and  of  Station  WMT  in 


‘""isNS  'wmaw  ww, Bund. 


in  order  that  each  edition  may  contain  the 
latest  news  possible. 

Deportments  Dependent 


- - .7  r -  -  --  iiiaae  note  01  me  laci  max  mr.  \-ffOwic5 

^  knowledge  that  such  an  agreement  is  kave  no  interest,  financial  or 


as  binding  upon  us  as  an  agreement  otherwise,  in  the  transferee. 


latest  news  possible.  opened  contract  negotiations  with  35  binding  upon  us  as  an  agreement 

Departments  Dependent  Henry  H.  Fris,  publisher  of  Albany  entered  into  with  the  guild,  so  the 

“Each  department,  the  Board’s  decision  Times-Union,  but  reached  a  stalemate  protection  afforded  to  our  editorial 

stated,  is  administratively  separate  but  eco-  when  Mr.  Fris  offered  a  Counter  pro-  Hpnnrtmont  i<5  identical  with  that  af- 

nomically  dependent  on  the  others.  A  shut-  posal  at  variance  with  many  of  the  forded  bv  a  ‘conract’ 

down  in  anv  denartment.  resulting  from  a  _ ;ij  j _ _ _ _  .  ^  .  _ 


nomically  dependent  on  the  others.  A  shut- 


B 


WNAX  TRANSFERRED 

Washington,  D.  C.,  Feb.  22 — Trans- 


cated  outside  the  New  York  City  metropolitan  full  days  and  two  half  days  instead  of  I  told  the  guild  we  preferred  to  WNAX  Broadcasting  Co  to 

area,  temporary  employes,  and  space  writers  five  days  with  tWO  days  off.  Wage  make  OUr  agreement  in  the  form  of  a  Cn„,k  rialrnta  RrnaHoastino  Po  ha< 
permanently  located  outside  the  New  York  minimums  for  th«»  onmmoroial  woelr-  Dosted  statement,  that  We  Were  iust  aS  ,  ,  ,  ^  ®  . 


WELKER  NAMED  EDITOR 


down  in  any  depytment  ryulti^  from  a  guild  demands  and  hinted  at  pay  re- 
labor  dispute,  would  in  all  likelihood  cause  a  j  x» 


I4UUI  ui&puic,  wuulu  111  ail  iiaciiiiuinj  cause  "  ^ 

suspension  of  publication  and  would  at  least  QUCtlons. 


mmts  and  eventually  render  the  whole  enter-  elected  chairman  of  the  Knicker-  does,  we  don’t  intend  to  sign  a  docu-  succeeds  him  as  managing  editor 


arose  at  a  conference  with  Charles  B.  McCabe,  man,  state  editor,  declined  to  seek  disputes  in  other  departments  that  the  in-chief.  The  changes  are  effective 


company  president,  on  Oct.  25,  1937.  Union  re-election 


Wagner  act  in  its  preamble  aims  to  March  7. 


minimums  for  ffie  commercial  work-  posted  stotem^t,  that  we  were  just  as  approved  by  Examiner  Melvir. 

ers  are  identical  with  the  ones  set  up  much  obligated  by  that  form  of  con-  ^  Oalb^rg,  subject  to  confirmatior. 
in  the  supplementary  contract  for  tra^  as  by  any  other.  by  the  FCC.  Gardner  Cowles,  Jr. 


Broadcasting  Co.,  licensee  of  Radio 
Stations  KRNT  and  KSO  in  Dei 


for  those  above  the  minimums  with-  ^  insisted  this  was  not  the  case.  We  re  Q^jar  Rapids,  la.  He  also  is  vice¬ 


ready  to  negotiate  with  the  guild  and  president  of  the  Des  Moines  Register 
come  to  an  agreement  for  the  editorial  Tribune,  and  the  Minneapolis 


promptness  in  the  collection  of  news  and  pro-  e+off  iVi^xr  vAnfACAnf  Tf  wo  oevroo  wo  iT^OUne,  ana  me  iW tllTieapow 

dtiction  and  distribution  of  newspapers  is  Albany  Negotiations  repr«ent.  If  we  agree,  we  gjur.  Examiner  Dalberg  stated  the 

vital.  Dead  lines  for  the  various  departments  THTi'  PRVQTTMPir  Vioif  .1  Willing  to  Sign  an  agr^ment  along  consideration  to  be  $200,000,  and 

are  timed  so  that  all  operations  synchronize  .<  ^he  lines  already  posted.  We  ac-  uf  tke  fact  that  Mr.  Cowles 


staff  they  repr«ent.  If  we  agree  we  star.  Examiner  Dalberg  stated  the 
are  willing  to  sign  an  agr^ment  along  consideration  to  be  $200,000,  and 


rded  by  a  conract.  Bion  C.  Welker,  managing  editor 

“Unless  the  Wagner  act  compels  us  Harrisburg  (Pa.)  Telegraph  has  been 


to  sign  a  contract  in  the  form  the  guild  named  editor  and  Leo  W.  Sheridan 


cripple  the  operations  of  the  other  depart-  Ralph  MacDougall,  Cameraman,  was  wants,  and  we  are  not  advised  that  it  of  Harrisburg  Associated  Press  stafi 


*"^'The"**^estffin  concerning  representation  News  Unit  when  Lionel  ^ter-  ment  ffiat  will  lead  inevitably  to  labor  A.  H.  Stackpole  continues  as  editor- 
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Cooperation  Can  Halt 
National  Linage  Drop 

Northwest  Daily  Press  Assn.  Told  Newspaper 
Practices  Are  Detrimental  to  Own  Interests  .  .  . 
E.  J.  Kahler  Named  President 


MINNEAPOLIS,  Minn.,  Feb.  21— 
Newspapers  today  must  be  prepared 
to  give  something  new  and  very  defi¬ 
nite  in  the  way  of  cooperation  to  stem 
the  continuous  decrease  in  national 
advertising  in  the  newspaper  field. 

This  was  the  theme  of  a  talk  here 
to  members  of  the  Northwest  Daily 
Press  Association,  meeting  in  their 
nineteenth  annual  convention  Feb.  14, 
by  Richard  M.  McLean,  national  ad¬ 
vertising  manager,  Minneapolis  Jour¬ 
nal. 

Newspapers  themselves  are  doing 
a  number  of  things  detrimental  to 
their  own  interests  so  far  as  national 
advertising  is  concerned,  McLean  said, 
and  unless  they  correct  the  situation 
they  can  expect  to  see  more  adver¬ 
tising  that  should  be  theirs  going  to 
radio,  magazines  and  such  mediums 
as  the  American  Weekly,  This  Week 
magazine,  various  combinations  of 
comic  groups.  Midwest  Groups  and 
others. 

Kahler  New  President 

E.  J.  Kah’er,  Sioux  Falls  (S.  D.) 
Argus  -  Leader,  vice-president,  was 
named  association  president.  He  suc¬ 
ceeds  Max  H.  White,  Winona  (Minn.) 
Republican  -  Herald.  Other  officers 
chosen  included  Archie  O.  Johnson, 
Bismarck  (N.  D.)  Tribtine,  vice-pres¬ 
ident;  and  R.  P.  Palmer,  former  secre¬ 
tary,  who  was  named  executive  secre¬ 
tary  to  succeed  the  late  R.  R.  Ring. 

Attendance  was  the  be.st  in  years. 
Of  the  48  member  papers,  42  were 
represented. 

Mr.  McLean  told  the  association  the 
newspapers  outside  of  metropolitan 
centers  are  at  a  decided  disadvantage 
and  there  is  nothing  to  indicate  the 
situation  is  going  to  improve  unless 
the  newspapers  themselves  do  some¬ 
thing  about  it. 

Newspapers  themselves  are  doing 
two  things  detrimental  to  their  own 
interests,”  he  said.  “In  competitive 
points  newspapers  are  doing  a  very, 
very  fine  job  of  cooperating  with  the 
advertiser  from  a  merchandising 
standpoint,  but  the  competi'ion  be¬ 
tween  newspapers  in  the  same  markets 
becomes  so  keen  that  they  employ 
tactics  very  unpleasant  to  both  the 
advertiser  and  the  advertising  agency. 
This  intensive  selling  on  the  part  of 
the  newspapers  to  ‘unsell’  the  adver¬ 
tiser  on  his  competitor  has  caused  a 
large  nuaaber  of  national  advertisers 
to  use  other  media. 

Non>Comp«titiv*t  a  Drag 

“The  other  factor  discouraging  na¬ 
tional  advertisers  from  using  news¬ 
papers  is  the  lack  of  interest  shown  by 
newspapers  in  non-competitive  points 
in  the  business  they  receive  from  na¬ 
tional  advertisers. 

“In  the  past  few  years  national  man¬ 
ufacturers  have  become  larger  and 
competition  has  forced  them  to  get 
the  most  they  possibly  can  out  of 
their  advertising  dollar.  The  manu¬ 
facturers’  representatives  at  sales 
nteetings  are  constantly  being  told  to 
cash  in  on  the  advertising  in  news¬ 
papers.  The  advertising  or  sales  man¬ 
ager  explains  that  a  certain  repre¬ 
sentative  receives  this  or  that  coopera¬ 
tion  in  his  territory.  The  salesmen 
then  start  out  in  their  own  territories 
to  receive  this  cooperation  and  when 


it  is  not  forthcoming  they  are  disap¬ 
pointed  and  ‘unsold’  on  new.spaper  ad- 
verti.sing.  Their  reaction  is  reflected 
back  to  the  management  of  their  com¬ 
pany  and  discredits  all  newspapers 
because  the  newspaper  in  that  one  in¬ 
dividual’s  territory  refused  to  do  a 
certain  amount  of  cooperation  or  did 
not  take  the  proper  interest  in  the 
;  ccount. 

‘‘The  publishers  of  most  newspapers 


Northwest  Daily  Press  Association  execu¬ 
tives  at  nineteenth  annual  convention  in 
Minneapolis.  Seated,  left  to  right.  Garner 
Northross,  of  association  headquarters,  and 
R.  P.  Palmer,  new  executive  secretary. 
Standing  are  E.  J.  Kahler,  Sioux  Falls 
(S.  D.)  Argus-Leader,  new  association  pres¬ 
ident,  and  J.  F.  Bacon,  Watertown  (S.  D.) 
Public  Opinion,  new  member  of  executive 
committee. 

feel  that  they  are  coojjerating  with  na¬ 
tional  advertisers.  The  amount  of  co¬ 
operation  given  by  50  different  news¬ 
papers  varies  to  such  a  great  extent 
that  there  is  absolutely  no  comparison. 

I  have  in  mind  a  newspaper  in  Illinois 
in  a  town  of  15,000  which  carries  al¬ 
most  as  much  linage  as  some  of  the 
cities  in  that  state  with  75,000  popula¬ 
tion.  The  reason  they  carry  the  linage 
is  because  the  advertising  manager 
has  done  so  many  favors  and  shown 
such  an  interest  in  the  national  ad¬ 
vertising  placed  in  his  newspaper  that 
the  district  managers  in  sending  their 
recommendations  to  the  company 
heads  insist  on  that  paper  being  used 
even  though  the  market  is  not  large 
enough  to  justify  the  same  schedule 
as  some  of  the  larger  markets  in  the 
state. 

Rules  Can  Be  Too  Strict 

‘‘All  newspapers  have  rules.  A 
great  many  of  them  take  pride  in  en¬ 
forcing  these  rules.  They  feel  that 
they  have  accomplished  something  if 
they  force  a  large  national  advertiser 
to  do  something  he  probably  did  not 
want  to  do.  As  an  example,  I  had 
occasion  to  have  lunch  with  a  gentle¬ 
man  from  a  newspaper  that  had  no 
competition.  That  paper  was  carrying 
the  advertising  of  a  large  food  manu¬ 
facturer  that  had  not  been  in  news¬ 
papers  for  a  number  of  years.  His 
paper  had  run  the  wrong  advertise¬ 
ment  on  the  date  specified  by  the 
agency.  The  agency  asked  for  a  rerun 
because  the  advertiser  insisted  on  it. 
This  newspaper  man  called  on  the 


agency  and  the  advertiser  and  they 
accepted  the  newspaper’s  error  in  a 
half-hearted  manner.  That  newspa¬ 
per  man  was  quite  proud  of  his  ac¬ 
complishment  and  on  returning  to  his 
home  town  he  wrote  me  a  letter  as 
to  how  successful  he  had  been.  It 
was  not  a  large  ad  and  rather  than 
have  made  an  issue  of  the  matter  it 
would  have  been  less  expensive  for 
the  new.spaper  to  have  rerun  the  ad¬ 
vertisement  as  the  agency  requested. 

"That  situation  is  multiplied  many 
times  each  day  by  newspapers  through¬ 
out  the  country  to  the  point  where 
advertisers  are  ‘unsold’  on  newspaper 
adverti.sing  as  much  as  the  fact  that 
they  have  lost  their  respect  for  the 
w’ay  newspapers  have  handled  their 
business.  The  very  same  day  this 
advertisement  could  have  been  rerun, 
the  new.spaper  carried  a  promotion  ad 
of  their  own,  twice  as  large,  calling 
attention  to  a  new  story  in  their  own 
paper  of  which  the  readers  were  al¬ 
ready  aw'are. 

‘  I  realize  that  every  publisher  is 
anxious  to  keep  his  costs  as  low  as 
possible,  particularly  at  this  time  when 
labor,  news  print  and  other  necessi¬ 
ties  are  increasing  in  cost.  But  at  the 
same  time  if  the  newspaper  can  in¬ 
crease  their  national  advertising  it 
will  more  than  offset  their  increased 
costs." 

■ 

2,100  Extra  Lines 
Sold  in  1  Day 
in  Employe  Test 

Circulation  Men  Lead 
Editorial,  Mechanical  in 
Knoxville  Experiment 

About  2.100  lines  of  advertising  were 
obtained  by  employes  of  circulation, 
editorial  and  mechanical  departments 
of  the  Knoxville  (Tenn.)  Journal  in  a 
recent  ‘‘one-day”  advertising  experi¬ 
ment  initiated  at  the  suggestion  of 
J.  C.  McKinney,  advertising  director. 

The  circulation  department  led  with 
868  lines,  editorial  department  was 
second  with  812  and  the  mechanical 
departments,  principally  engraving, 
were  last  with  420  lines.  Circulation 
men  solicited  advertising  from  busi¬ 
ness  houses  within  a  radius  of  65 
miles  of  Knoxville. 

Mr.  McKinney  said  many  non-ad¬ 
vertisers  were  represented  in  the  new 
linage  brought  in,  and  that  this  was 
sold  principally  to  manufacturers, 
restaurants  and  garages. 

Daily  Profits  Two  Ways 
While  no  inter-departmental  con¬ 
test  was  arranged  Mr.  McKinney  said 
the  management  was  giving  consider¬ 
ation  to  a  plan  to  hold  such  a  contest 
once  each  month,  the  leading  depart¬ 
ment  each  month  to  benefit  by  a  free 
dinner. 

Mr.  McKinney  said  the  Journal  was 
shown  to  have  profited  in  two  ways — 
by  additional  linage  and  by  getting 
some  good  institutional  advertising. 

‘‘I  have  always  maintained  that  the 
more  you  tell  the  more  you  can  sell 
in  advertising,”  he  explained.  ‘‘An 
advertising  man’s  efficiency  depends 
on  his  strength  of  purpose.  With  the 
right  kind  of  story  any  intelligent  man 
can  sell  advertising. 

“The  story  of  the  value  of  adver¬ 
tising  in  the  Journal  and  what  the 
Journal  means  to  the  community  was 
told  in  many  different  ways  by  many 
;  different  employes.  Of  course,  the 
stunt  is  not  being  continued  as  a 
!  regular  thing — 'but  once  a  month  may 
I  not  be  too  often  for  every  man  in 
every  department  to  try  to  sell  some 
(  business  concern  in  the  county.” 


Freer  Rural  Press 
Noted  by  Head 
of  Nebraska  Assn. 

Kelly  Reports  Papers 
Getting  Away  from 
Political  Domination 

Omaha,  Neb.,  Feb.  21 — “Freedom  of 
the  Press”  was  the  theme  of  the  Ne¬ 
braska  Press  Association’s  65th  an¬ 
nual  convention  here  last  week,  which 
brought  out  nearly  200  editors  and 
publishers  of  small  dailies  and  week¬ 
lies.  Heavy  snows  halved  attendance. 

'  President  Ralph  J.  Kelly,  publisher, 
Atkinson  Graphic,  keynoted  the  con¬ 
vention  when  he  reported  “we  see 
the  press — especially  the  country 
press — growing  away  from  political 
domination  to  become  freer  and  less 
hampered  in  expression  of  opinion.” 
He  said  he  could  “see  nothing  but 
benefit  to  the  press  in  this  change  of 
order.” 

Censorship  in  other  parts  of  the 
world  was  discussed  by  J.  H.  Furay, 
native  Omahan  and  vice-president  of 
the  United  Press  in  charge  of  foreign 
correspondents.  Dictatorship  and 
strict  censorship  go  hand  in  hand,  Mr. 
Furay  declared,  and  this  situation 
“should  spur  American  newspaper¬ 
men  to  fight  to  the  end  of  our  strength 
any  attempt  to  infringe  on  freedom 
ot  the  American  press.” 

W.  W.  Loomis,  president  of  the  Na¬ 
tional  Editorial  Association,  outlined 
problems  facing  all  newspapers. 

Other  speakers  during  the  three- 
day  session  included  W.  H.  Conrad, 
vice-president,  NEA;  R.  B.  Waller, 
Algona,  la.;  Boyd  Von  Seggern,  West 
Point,  Neb.,  and  J.  M.  Harding,  as¬ 
sistant  publisher,  Omaha  World-Her¬ 
ald. 

New  officers  of  the  association  are 
S.  W.  Thurber,  Tecumseh  Chieftain, 
president;  E.  M.  Von  Seggern,  West 
Point  Republican,  vice  -  president; 
Frank  Edgecombe,  Geneva  Signal, 
treasurer.  Fred  J.  Minder  was  re¬ 
elected  to  his  fifth  term  as  executive 
secretary. 

Edgar  G.  Apking,  22,  business  mein- 
ager,  Curtis  Enterprise,  won  awards 
for  both  the  best  editorial  and  best 
news  story,  the  former  for  his  pres¬ 
ent  newspaper  and  the  latter  for  the 
Albion  Argus,  which  he  formerly  op¬ 
erated. 

Other  awards;  Broken  Bmv  Cnster  County 
Chief  (community  service^;  B'air  Pi'ot  Trib^ 
unc  (be  st  front  page  over  1,000) ;  Leigh  World 
(best  front  page  under  1,000);  Wayn'*  Herald 
(general  excellence  over  1,000);  Louisx’ille 
Courier  (general  excellence  under  1,000), 

DENNIS  TO  GET  SCROLL 

Urbana-Champaign,  Ill.,  Feb.  23— 
Charles  Henry  Dennis,  editor  emeri¬ 
tus  of  the  Chicago  Daily  News,  will 
be  honored  April  25  at  the  joint 
Founders  Day  banquet  of  the  Illinois 
professional  and  University  of  Illi¬ 
nois  undergraduate  chapters  of  Sigma 
Delta  Chi,  in  the  Urbana-Lincoln 
Hotel,  Urbana.  Col.  Frank  Knox, 
News  publisher,  and  Paul  Scott 
Mowrer,  managing  editor,  will  speak, 
and  Mr.  Dennis  will  be  presented  a 
scroll  in  recognition  of  his  contribu¬ 
tion  to  journalism.  Editors  and  pub¬ 
lishers  throughout  Illinois  are  being 
invited  to  the  banquet. 

BEAVERBROOK  SAILS 

Lord  Beaverbrook,  publisher,  Lon¬ 
don  Express,  sailed  from  New  York 
on  the  Queen  Mary  Feb.  23  after  a 
vacation  of  more  than  three  months 
in  the  United  States  and  the  West 
Indies.  While  here  he  bought  an  air¬ 
plane  and  a  small  island  in  the  Ba¬ 
hamas.  He  will  return  to  America 
in  November. 


Hartford  Times 
Adopts  New 
Format 


Business  Must  Sell  Self, 
Not  Only  Products 

Today's  Institutional  Copy  Too  General . . . 
Should  Be  Dropped  for  Factual  Presentation 
With  “Public  Relations"  Slant 


Larger  Body  Type  and  New 
Flush  Left  Heads  and  Modem 
Type  Styles  Adopted 

The  Hartford  (Conn.)  Times,  one 
of  the  Gannett  newspapers,  has  a 
new  format.  The  first  issue  was  pub¬ 
lished  Jan.  24. 

The  new  dress  includes  changes 
both  in  headlines  and  body  types. 

Erbar  and  Metro  were  adopted  as 


Karlforb  Stoics. 


JJJ|,!r'AAacdonald  Awaits  Call 

Grand  Jury  Road  Probe 


SAILS  WITH  HOOVER 


VVtCt^M 


Paul  Smith,  general  manager,  San  Francisco 
Chronicle,  (left)  who  is  accompaying 
Herbert  Hoover  on  his  first  visit  to  Belgium 
since  1919  to  see  former  associates  of  his 
wartime  activities  as  chief  of  the  Belgian 
relief  administration,  pictured  with  the 
former  President  aboard  the  U.  S.  liner 
Washington  as  they  sailed  Feb.  9  from 
New  York. 


*W-M< 
'tMW'  V'hM 


change.  Now  everybody  runs  our  constructive  requires  that  suggestions  news,  features  and  department 

businesses — or  tries  to.  Labor  unions  be  made.  Here  are  mine:  heads. 

and  new  governmental  bureaus  oc-  First,  each  business  concern  should  Body  type  changes  were  restricted 

cupy  most  of  our  attention.  When  we  increase  its  advertising  appropriation  increase  in  size.  Ionic  face  was 

aren’t  down  at  Washington  or  up  at  for  the  next  12  months  by  at  least  retained  but  the  type  was  stepped  up 

the  state  capitol,  we  may  devote  some  10%.  from  6%  on  an  8-point  slug  to  l\k 

attention  to  our  office  providing  there  gecond.  it  .should  discard  institu-  .  ,  ,  , 

isn  t  a  strike.  In  the  time  tiiat  is  left,  tional  copy  that  simply  emphasizes  Aiming  at  the  development  of  a 

we  can  see  what  we  can  sell  in  order  greatness  or  generalizes  in  theme.  ‘^*ean,  easy-to-read  design,  the  Times 
to  raise  enough  cash  to  meet  the  next  m,-  ,  u  ..m  .  „i/  eliminated  boxes  and  borders 

tax  installment.  But  what  we  have.  Third,  it  should  adapt  alt  its  adver-  provided  a  general  flush  left 

perhaps,  been  slowest  in  recognizing  copy  to  meet  the  need  for  pub-  ^ 

is  that  other  minds,  even  those  of  our  '^ity  a^ut  its  own  particular  enter-  exceptions,  lower  decks 

employes,  must  be  considered,  in-  P^ise,  and  not  limit  the  appeal  to  eliminated 

formed  and  convinced,  before  our  in-  P---  celling  of  the  product  or  a 

ternal  lal^r  problems  can  be  success-  ,  .  .  „  *  throughout  the  paper,  editorial, 

fully  handled;  and  that  when  it  comes  Factual  Policy  Adt  Best  3^ 

to  social  actions  and  reactions,  which  Fourth,  it  should  address  itself,  par-  well  as  the  non-departmentalized 

eventually  crystallize  mto  legislation,  ticularly  in  factual  policy  advertising,  pages.  Simultaneous  introduction  of 
the  problem  IS  no  longer  one  for  the  to  the  masses  who  normally  would  poster  thumbnails  of  Dorothy  Thomp- 
legal  intellect  alone— It  IS  a  sellmg  ]ob  have  no  reason  to  be  socially  or  po-  son,  Boake  Carter  and  David  Law- 
of  such  magnitude  and  delicacy  as  to  htically  anUgonistic  to  individual  en-  rence  brought  more  vivid  presentation 
require  our  utmost  efforts.  terprise— or  the  capitalistic  system— if  of  the  Metro  heads  on  the  page  oppo- 

Such  efforts  are  undoubtedly  being  they  were  kept  continually  informed,  site  editorial, 

put  forth,  but  they  should  be  made  This  means  that  factual  advertising  Readers  were  nr^nar^H  fnr  the 

much  more  intelligent  and  frmtf^.  If  will  find  its  natural  medium  in  the  ^^ange  by  a  full-^aj  advertisement 
advertising  built  American  busings,  daily  and  weekly  newspapers.  including  specimens  of  the  old  and 

It  can  preserve  that  business,  ^e  Fifth,  in  recognizing  that  public  re-  new  headline  faces,  and  the  old  and 
style  of  pre^ure  advertising  which  lations  is  a  matter  of  right  thinking  new  body  type  and  invited  the  read- 
pushes  a  product  (and  which  recently  on  the  part  of  management,  and  that  ers  to  notice  the  greater  ease  with 
has  been  under  political  criticism)  the  direction  of  public  relations  is  which  the  new  could  be  read 
cannot,  however,  do  an  equally  satis-  humanly  interpretative,  rather  than  .  ..  T,.  „  •  =. 

factory  job  selling  the  facts  about  a  technical  or  legal,  a  business  concern  evervthin^hS’ h 
specific  business  enterprise.  ,b„uld  accord  a  standing  to  iU  public  rn''S'’;:Xe'’l' lin^'andS “ 

Institutional  Advertising  Poor  relations  advisor  in  keepmg  with  the  masthead,  is  set  in  Old 

Likewise,  the  appeal  and  quantity  responsibilities  of  his  task. 
of  institutional  advertising  which.  Into  this  suggested  program  the  ad-  ■ 
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Once  Ulore^Dependability 


The  Folder  on  a  Newspaper  Press  has  heen  aptly  called  the  ’'Heart'*  oi  the  Press. 

This  is  true  because  normally  several  Printinj:  Units  deliver  their  wehs  to  one  Folder. 
The  loss  of  use  of  a  Printing  Unit,  while  serious  en(uigh  in  itself,  does  not  usually  prevent  the 
issue  of  a  j»aper.  Even  if  all  Printing  Units  of  a  One-Press-Plant  are  in  use  and  one  fails,  two 
runs  can  he  made  with  fewer  units.  The  loss  of  use  of  the  Folder,  however,  is  usually  a  calamity. 

While  no  machine  can  he  entirely  free  from  accidental  breakdown,  the  importance  of 
so  designing,  equipping  and  constructing  the  Folder  to  as  nearly  as  possible  eliminate  accidental 
interruption,  is  of  the  greatest  imaginable  importanee. 

Scott  Folders  are  designed,  equipped  and  constnuled  so  that  the  usual  hazards  of  press 
operation,  such  as  weh  breaks  and  chokes,  cannot  harm  or  interru|)t.  A  few  <»f  the  major  reasons 
for  Dependability  in  Scott  Folders  are: 

The  Scott  3  to  2  Ratio  eliminates  transfer  of  cut  sheets  from  one  set  of  pins 
to  another  when  running  “collect.”  This  completely  obviates  this  potent 
source  of  serious  trouble. 

Scott  Patented  Expansion  Bands  permit  adjustment  of  the  “pull”  on  the 
folded  webs  so  that  the  pins  neither  tear  out  nor  do  the  wehs  biig — com¬ 
pletely  eliminating  these  frequent  causes  of  folder  chokes. 

Scott  Patented  Safety  Gates  positively  prevent  more  paper  than  the  Folder 
can  safely  handle  from  reaching  the  zone  of  action  of  folding  blades  and 
folding  rollers.  Any  excess  is  automatically  and  surely  expelled. 

These  three  major  improvements,  found  only  in  Scott  Folders,  assure  a  degree  of  relia¬ 
bility  in  action  that  cannot  he  equalled  without  them. 

Scott  Folders  have  the  greatest  range  in  page  capacity,  the  strongest  frames,  quality 
materials  throughout,  genuine  steel  folding  cylinders  in  vastly  oversize  hearings,  totally  enclosed- 
in-oil  gearing,  hall,  roller  and  needle  bearings,  spring-seated  cutting  cylinders,  kickers  a<ljustahle 
from  outside  of  frame  while  folder  runs,  simplest  <lirect  gearing,  etc.,  etc. 

The  whole  design,  equipment  and  construction  of  Scott  Folders  spells  the  utmost  in 

Depeodabilitj 


Walter  &  €o. 

Xow  York  I'hicago 

230  West  41  St  Street  Plainfield,  NeW  Jersey,  fJ.  S.  A.  1330  Monadnock  Bldg. 
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EDITOR 


P  U  B  L  I  S 


H  Er| 


Agency  Head  Favors 
Newspaper  Medium 

Albert  J.  Silberstein,  head  of  the 
New  York  advertising  agency  bearing 
his  name,  in  an  address  before  the 
annual  conven¬ 
tion  of  the  Vir¬ 
ginia  Association 
of  Retail  Cloth¬ 
iers  and  Fur¬ 
nishers,  Feb.  21, 
said  he  favored 
newspaper  ad¬ 
vertising  along 
intelligent  lines 
as  the  most  ef¬ 
fective  medium. 

“As  a  general 
observation."  he 
A.  J.  Silberstein  said,  I  would 
say  that  the  ap¬ 
proaching  season  does  not  call  for  a 
great  deal  of  direct-by-mail  effort  in 
new  fields  or  prospective  lists.  It's 
much  too  expensive  and  the  results 
may  be  too  disappointing. 

“I  believe  it  would  be  a  grievous 
error  to  regard  advertising  as  too  in¬ 
tangible.  Why  is  it  that  commitments 
for  merchandise  far  and  above  nor¬ 
mal  demand  are  so  easily  condoned, 
when  an  advertising  program  which 
actually  has  a  chance  of  moving 
stocks  is  considered  too  speculative? 

Liquid  Budget  Sound  Policy 

“During  the  period  when  sales  were 
on  the  upward  swing,  very  few  retail 
advertising  appropriations  were  so 
much  recognized  with  a  step-up  in 
percentage.  There  is  no  reason  why, 
at  a  period  when  a  greater  burden  is 
placed  on  advertising,  there  should  be 
imposed  an  unfair  penalty  of  reduc¬ 
tion. 

“Furthermore,  it  is  going  to  be 
sound  policy  to  keep  the  advertising 
budget  as  liquid  as  possible.  Just  as 
the  buyers  are  going  to  keep  them¬ 
selves  open  to  make  advantageous 
purchases,  so  the  advertising  manager 
should  have  plenty  in  reserve,  so  that, 
when  the  opportunity  comes,  he  can 
write  a  check  and  put  it  on  the  line.” 

Institutional  or  prestige  advertising 
has  not  much  place  in  the  present 
program,  Mr.  Silberstein  continued. 
“Put  the  institutional  flavor  into  your 
advertisements  and  make  them  reflect 
the  standing  of  your  store  by  the 
clean  appearance  of  your  advertising, 
the  hard  punching  for  business  and 
the  sincerity,  conviction  and  honesty 
of  what  you  are  offering,”  he  said. 

He  also  urged  advertising  managers 
to  fight  to  have  their  budgets  for  pro¬ 
motion  costs  maintained. 

112-PAGE  EDITION 

The  Bloomsburg  (Pa.)  Morning 
Press  published  its  36th  Anniversary 
and  Progress  Edition  Feb.  22.  The 
issue  included  112  pages  on  the  history 
of  the  city  and  its  industries. 


LOOKING 

AHEAD 

Brookmire's  income  map  of  Jan¬ 
uary  29,  1938,  estimates  for  the 
next  six  months  10%  increase 
for  Kentucky  over  the  average 
of  same  period  in  the  last 
three  years.  The  estimated  in¬ 
crease  for  the  nation  as  a 
whole  is  only  6®/o.  The  Louis¬ 
ville  area  is  one  of  the  four 
black  spots  on  the  Brookmire 
map  to  indicate  "good  pros¬ 
pects"  for  trade.  Common  sense 
dictates  inclusion  of  the  Louis¬ 
ville  area  in  every  1938  sales 
drive.  The  ECONOMICAL 
medium*^  this  area  is 

®lje  €our(er-31ournal 

The  Louisville  Times 


$250,000  in  Prizes 
Awarded  by  Old  Gold 

Old  Gold’s  second  puzzle  contest 
ended  this  week  with  announcement 
of  winners  of  $200,000  prize  money 
but  no  comment  as  to  what  it  meant 
to  the  manufacturers  of  the  cig¬ 
arettes. 

At  the  time  the  contest  was  an¬ 
nounced,  the  advertising  firm  for  Old 
Gold.  Lennen  &  Mitchell.  Inc.,  Now 
York,  was  more  liberal  in  comment¬ 
ing  upon  the  previous  contest.  It  was 
rtp,)i;led  at  that  time  that  mote  than 
2.000,000  contestants  had  been  at¬ 
tracted. 

However,  this  week  the  advertising 
firm  contented  itself  with  ju.st  an  an¬ 
nouncement  of  winners  and  judges. 
No  inform.ition  was  given  as  to  the 
number  of  contestants  or  the  promo¬ 
tional  value  ot  the  contest  to  Old 
Gold. 

Top  winner  was  S.  M.  Sant.  Jr., 
Boston,  who  received  SKKf.OOO.  Sec¬ 
ond  prize  of  $50.(!00  went  to  Miss 
Henrietta  D.  Bruns.  West  Orange. 
N.  J..  and  third  prize.  $25.fMK),  to  Ber¬ 
nard  J.  Ecker,  Chicago.  There  weri' 
300  prize-winners  in  ail 


SOUTH  DAKOTA  GROUP 
PLANS  AD  PROMOTION 

State  Directory  to  Be  Pre¬ 
pared  .  .  .  Carpenter  Elected 

Sioux  Falls,  S.  D.,  Feb.  21 — Un¬ 
favorable  news  stories  and  articles 
written  about  South  Dakota  by  cor- 

-  respondents  and 

special  writers 
were  attacked  at 
the  annual  mid¬ 
winter  meeting 
of  the  South  Da¬ 
kota  Press  As¬ 
sociation  here 
Feb.  18  and  19. 
The  as.sociation 
adopted  a  reso¬ 
lution  and  re¬ 
questing  writers 
to  cease  prepar- 
H.  R.  Carpenter  ing  articles  “re- 
hashing”  the 
bank  failures,  dust  storms  and 
droughts  of  past  years. 

The  a.ssociation  instructed  Prof. 
Loren  E.  Donelson,  State  College, 
Brooking.s,  to  prepare  a  South  Dakota 
newspaper  directory  giving  data  per¬ 
tinent  to  adverti.scrs  about  each  pub¬ 


lication.  This  move  followed  recom¬ 
mendations  by  G.  Victor  Lowrie,  rep. 
resenting  the  McCann  -  Erickson 
agency,  Chicago,  in  a  convention  ad¬ 
dress.  He  also  urged  weekly  editoR 
to  take  personal  interest  in  the  suc¬ 
cess  of  national  advertising  cam¬ 
paigns  as  a  means  of  gaining  and 
holding  business. 

Gov.  Leslie  Jensen  was  principal 
speaker  at  the  editors’  annual  bm. 
quet,  attended  by  372  persons  Friday 
night. 

Carpenter  New  President 

H.  R.  Carpenter,  of  the  Beresjori 
Republic,  was  elected  president  to 
succeed  Harold  W.  Card,  Webster  Re- 
porter  and  Farmer.  Other  new  offi- 


John  II.  I’d  kiij.-.  Hiffhmiirr  Ucrahi,  fir* 
vice-president;  L.  II.  Htmrinan.  J.nnuun 
Leader,  stcond  \ ice  president ;  Aulney  She' 
wikhI,  Di.  Smet  Acre.r.  third  vice-prosidta:. 
ant!  J<#hu  II.  Craip.  l.edner^  elected  t 

hi*-  llt!i  siiri'es>ive  ttrni  ns  secret. ary-trea- 
snrti.  \\ .  C.  I-U'k.  Yauktoii  /V.-cj  aw 
Ihiki'fau  uas  i-lerlttl  c!i  ef  of  the  iM-t  p'ts; 
dtiits*  pioiip.  L.  \\\  Kt.Itiii^on,  d/'/i /h C, 
zeitt  .  \\:t-  I  It  etui  scrihf. 

Koldtison  w.is  av\:ir<le«l  a  tlesk  st  l  t-.r  i. 
itiv  till  most  C'cistructi\t  euilMijiU  ir.  « 
“S‘»nth  Dd.ota”  sjKinxnud  Jy  in 

ciaiii.il.  I’ntritH  wtre  jiidpt-1  Ia  l.ari  \\ 
Jt.iu  .*-,  pnhlislit  r.  Jotima!. 


THE  JOHNSTOWN,  PA.  NEWS  MESSAGE  NO.  9 


The  circulation  of  Johnstown  newspapers  is  sound  and  stable. 

No  premiums,  insurance  policies  or  outside  solicitors  are  employed  by 
our  circulation  department.  Home  delivered  newspapers  total  93% 
of  the  total  circulation. 

Two  good  newspapers,  with  local  ownership  management, 
which  have  grown  with  the  community  for  more  than  half  a  cen¬ 
tury  need  not  be  sold.  They  are  "bought”  by  our  readers.  Our 
circulation  department  devotes  most  of  its  time  to  close  supervision 
of  delivery  to  the  reader.  No  special  inducements  have  been 
necessary  to  build  up  and  maintain  circulation. 

THE  JOHNSTOWN  TRIBUNE— THE  JOHNSTOWN  DEMOCRAT 


for  FEBRUARY  26,  1938 
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The 

RECORD 

\  for 

^  1937 


The  New  York  Herald  Tribune  closed  its 
advertising  year  with  a  gain  in  total  volume  of 
over  half  a  million  lines.  Other  highspots  were: 

#  Second  in  the  country  in  GENERAL 

#  RETAIL  gain  equal  to  one -third  the 
net  gain  of  all  New  York  newspapers 

#  The  only  gain  among  the  five  leaders 
in  New  York  in  DEPARTMENT  STORES 

#  A  gain  of  53%  in  COLOR  advertising 

#  FIRST  in  New  York  in  the  following: 

New  Passenger  Cars  [full  run] 

Housing  Equipment  and  Supplies 
Gardens  (Agriculture) 

Magazines 

Tobacco 

European 

Insurance 

Industrial 

NEW  YORK 

mterafb  tribune 


A  European  edition  is  published  daily  in  Paris 
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EDITOR  &  PUBLISHER 


^koxi  'Taktti. 


AP  COPY  telling  of  William  Allen 
White’s  70th  birthday  came  into 
Galveston  with  the  second  paragraph 
leading: 

•‘;6  ?845£$-6  59.94492  8’  9.)  6 

.7.348:-),”  observed  the  editor  of  the 
Elmporia  Gazette,  “that’s  all  it 
amounts  to.” 

Silas  Ragsdale,  managing  editor  of 
the  Galveston  News  circled  the  tele¬ 
type  pi-line  and  sent  it  on  to  Mr. 
White  asking  whether  even  a  70-year- 
old  editor  should  have  broadcast  any 
such  statement. 

A  few  days  afterwards  this  letter 
was  received  from  Mr.  White: 

The  encircled  sentiments  ex¬ 
pressed  my  heart’s  yearning,  even 
better  than  the  correction  which  fol¬ 
lowed  later,  for  I  felt  like  a  million 
dollars  and  the  encircled  sum  seems 
to  be  a  fair  appreciation  of  that 
amount. 

"Remember  me  kindly  to  my  fellow 
workers  on  the  News  and  Tribune. 
Sincerely  yours,  W.  A.  White.” 

■ 

WHILE  RE-WRITING  the  second  ex¬ 
tra  story  of  a  bank  holdup  and  gun 
battle  between  police  and  bandits 
last  week.  Assistant  City  Editor 
George  Snodgrass  of  the  Columbus 
(O.)  Citizen  was  tapped  on  the 
.shoulder  by  a  society  reporter,  who 
asked  if  he  was  too  busy  to  talk  to  a 
woman  on  the  telephone. 

“Is  it  very  important?”  Snodgrass 
a.sked. 

‘T  guess  so,”  the  society  miss  re¬ 
plied.  “She  wants  to  know  if  we 
can  take  the  picture  of  a  Sacred  India 
Lily  this  afternoon.” 

Snodgrass’  answer  was  lost  to  pos¬ 
terity. 

■ 

DORIS  MINNEY,  reporter  on  the 
McCook  (Neb.)  Daily  Gazette,  took 
advantage  of  the  slippery  streets  in 
her  town  to  cook  up  an  article  on  the 
laudable  sights  spotted  among  the 
falling  pedestrians.  Finished  off  the 
article  with  a  chortling  line  “and 
they  truly  do  look  so  funny!” 

Came  30  and  Doris  left  the  office, 
took  a  hard  fall,  and  cut  her  lip  se¬ 
verely  necessitating  a  couple  of 
stitches. 

■ 

THIS  PIQUANT  bit  of  natural  his¬ 
tory  made  news  for  the  Cody 
(Wyo.)  Enterprise,  a  weekly,  recently: 
“SPRING  FIERS  DOGS; 

“TRAFFIC  DISRUPTED 
“The  springlike  weather  last  week 
got  into  Cody’s  roving  dogs  and  fired 
their  ©motions.  In  groups  of  four  and 
five  dogs  of  assorted  sizes,  shapes  and 
colors,  they  galloped  around,  oblivi¬ 
ous  to  the  traffic  on  Cody  streets. 

“One  small  black-and-tan  of  wistful 
mien  last  Thursday  afternoon  for  sev¬ 
eral  hours  sat  lovelorn  in  the  middle 
of  Sheridan  avenue  down  by  Will 
Richard’s.  All  through  traffic  had  to 
detour  around  him.” 

EDITOR  HUGH  A.  QUERY,  in  his 
“Along  the  Avenue”  column  in  the 
Gastonia  (N.  C.  )  Daily  Gazette,  un¬ 
dertook  to  describe  a  dam  being 
built  in  the  country.  But  this  is  the 
way  the  paper  had  it: 

“  .  .  .  the  dame  is  25  or  30  feet  high 
and  wide  enough  on  top  to  drive  a 
car  over.” 

ONE  OF  PHILADELPHIA’S  local 
big- wigs,  some  years  back,  was  one 
of  a  dozen  anxious  reporters  sitting 
in  the  outer  office  of  a  hospital  in 
which  a  bishop  was  passing  away. 
After  hours  of  no  news,  a  church 
dignitary  solemnly  approached  and 
said,  ‘"nie  end  is  not  far  off — is  there 
any  message  you’d  care  to  send?” 

“Yes,”  answered  our  hero,  “tell 
him  we  gotta  start  rolling  in  twenty 
minutes." 


AN  EMBARRASSING  juxtaposition 

of  items  occurred  in  a  Cincinnati 
daily  Feb.  8.  A  story  on  the  society 
page  headed  “Engagement  An¬ 
nounced”  carried  the  picture  of  an  at¬ 
tractive  young  woman  and  told  of  her 
engagement  to  a  prominent  young 
business  man.  Directly  below  the 
story  appeared  a  two-column  Cuticura 
Ointment  advertisement  headed:  “I’m 
Going  to  Have  a  Baby.” 

■ 

Editor  &•  Publisher  will  pay  $2  for  each 
“Short  Take’’  accepted  and  published.  Those 
not  used  will  not  be  returned. 

DOTS  FILL  6  COLUMNS 
ON  EDITORIAL  PAGE 

Henry  Louis  Mencken  Soys 
1.000.725  Specks  Are  U.  S. 
Jobholders 

The  first  editorial  “Object  Lesson” 
of  Henry  L.  Mencken,  since  his  ap¬ 
pointment  as  editor  of  the  Baltimore 
Evening  Sun  in  January,  was  the 
printing  Feb.  10  of  six  full  columns  of 
black  dots,  counting  1,000,725,  and 
representing  “the  Federal  Govern¬ 
ment’s  immense  corps  of  job-holders.” 
The  dots  were  made  by  a  half-tone 
screen. 

Each  dot  stands  for  one  jobholder. 
Editor  Mencken  said  in  an  accom¬ 
panying  editorial.  “The  actual  en¬ 
rollment,  at  10  o’clock  this  morning, 
was  reported  to  be  99,264  head,  but 
additions  were  made  at  the  rate  of 
more  than  one  hundred  an  hour,  so 
the  million  mark  will  no  doubt  be 
passed  before  the  last  edition  of  the 
Evening  Sun  is  on  the  streets. 

“This  is  the  first  time  in  human 
history,  so  far  as  can  be  ascertained, 
that  a  million  dots  have  ever  been 
printed  on  one  page  of  a  daily  news¬ 
paper.  Indeed,  it  is  probably  the  first 
time  in  history  that  a  million  objects 
of  any  sort  have  been  assembled  in  so 
convenient  and  succinct  a  way  that 
the  whole  number  could  be  taken  in 
at  a  glance. 

“The  dots,  unfortvmately,  had  to  be 
made  very  small,”  the  editorial  con¬ 
tinued.  “There  are,  in  fact,  more  than 
3.500  to  the  square  inch.  Even  so, 
the  chart  is  too  large  for  the  taxpayer 
to  paste  in  his  hat.  Let  him  hang  it, 
instead,  on  his  parlor  wall,  between 
‘The  American  Creed’  and  the  por¬ 
trait  of  Mr.  Roosevelt.” 

■ 

Magee  Leases  Valley 
Monitor  to  Oil  Man 

(By  telegraph  to  Editor  &  Publisher) 

McAllen,  Tex.,  Feb.  23 — A  new 
company.  Valley  Evening  Monitor, 
Inc.,  took  over  the  Valley  Evening 
Monitor  here  Tuesday  from  Valley 
Publishing  Co.,  its  publisher  since 
last  June.  New  president  of  the 
Monitor  Co.  is  F.  (Dee)  Davenport, 
prominent  South  Texas  independent 
oil  operator.  Si  Casady,  Monitor 
editor  under  the  Valley  Publishing 
Co.  and  one  of  the  new  firm’s  prin¬ 
cipal  stockholders,  becomes  editor- 
in-chief  and  has  sole  control  of  busi¬ 
ness  and  editorial  policies.  No  per¬ 
sonnel  changes  were  announced. 

Carl  C.  Magee,  editor-in-chief  of 
the  three  Valley  dailies,  relinquished 
editorial  control  of  the  Monitor,  but 
his  column  continues  therein. 

Temporary  arrangements  by  the 
new  company,  which  leased  the  Moni¬ 
tor  and  plant  for  50  years,  include 
continuation  of  combination  local  and 
national  advertising  rates,  combina¬ 
tion  subscription  rates  and  a  com¬ 
bination  Sunday  editor  with  Browns¬ 
ville  Herald  and  Harlingen  Valley 
Morning  Star,  still  owned  by  the  Val¬ 
ley  firm. 

The  Monitor  resumed  publication 
with  non-union  men  in  its  own  plant 
Monday  after  three  weeks  of  inac¬ 
tivity  during  a  strike  of  union  print¬ 


ers  and  operators.  The  Valley  papers  ; 
had  been  printed  in  the  Star’s  big  ; 
new  plant  at  Harlingen  with  non¬ 
union  men.  The  Brownsville  Herald 
also  resumed  with  non-union  men 
Monday. 

During  the  strike  period,  press 
erectors  added  another  printing  unit  j 
to  the  Monitor’s  new  Duplex  tubular  ^ 
press  and  erected  the  Star’s  new  24-  ; 
page  Duplex  at  Harlingen. 

First  violence  of  the  strike  was  re-  , 
ported  in  Harlingen  Monday  morn¬ 
ing.  James  McCormick,  operator,  was  | 
stopped  by  four  men  as  he  left  the  J 
Star  plant  and  several  blows  were 
struck  when  he  refused  to  leave  his 
work.  His  attackers  fled. 

■ 

GREENSBORO  CHANGES 

Ernest  R.  Hunter,  for  several  years 
news  editor  of  Charlotte  (N.  C.)  Ob- 
server.  and  L.  Clifford  Penry,  for 
some  time  southern  district  manager 
of  Ludlow  Typograph  Company,  At¬ 
lanta,  last  week  became  executives 
of  Greensboro  (N.  C.)  Daily  News 
and  Record.  Andrew  Joyner,  Jr., 
general  manager,  announced  Hunter 
has  been  named  executive  news  edi-  i 
tor  in  charge  of  the  both  papers,  and  i 
Penry  mechanical  superintendent. 
Both  men  formerly  worked  with  the 
Daily  News.  Penry  assumed  his  du¬ 
ties  Feb.  17  and  Hunter  joined  the 
paper  Feb.  18. 

CONTEST  JUDGES 

Judges  for  the  annual  prize  story 
contest  sponsored  by  the  New  York 
Newspaper  Women’s  Club  are  Ida  I 
Tarbell,  author;  Burton  Rascoe,  writer 
for  Esquire  magazine;  Clyde  Beals, 
editor  of  the  Guild  Reporter;  Beatrice 
Blackmar,  co-editor  of  the  Ladies’ 
Home  Journal;  and  Stanley  Walker, 
editorial  writer  of  the  New  York  Her¬ 
ald  Tribune.  Three  prizes  of  $100  each 
will  be  awarded  April  22  at  the  Front  ' 
Page  Ball  for  news  reporting,  feature 
story,  and  column  of  criticism. 

7-DAY  PAPER 

The  Saturday  edition  of  Albany 
(Ga.)  Herald  which  has  been  discon-  ' 
tinned  since  last  March  when  a  Sun¬ 
day  issue  was  launched,  resumed  I 
publication  recently.  Hie  Sunday 
^ition  will  be  continued  making  the  { 
publication  seven  days  a  week  in¬ 
stead  of  six  as  heretofore.  | 

FLORIDA  MATING  | 

Spring  meeting  of  Associated  Dailies  ' 
of  Florida  will  be  held  March  25-26 
at  Biltmore  Hotel,  Palm  Beach.  New  j 
officers  and  directors  will  be  elected,  j 

TENNESSEE  MEETING 

Tennessee  Press  A.ssociation  will 
hold  its  annual  convention  June  16, 
17  and  18  at  the  Hotel  Claridge,  Mem¬ 
phis.  j 


Reaching  Men 
&  Women.  Too 

Reaching  entire  familie*  ^ 
in  New  York  is  a  matter  of 
selecting  the  newspaper 
that  goes  and  stays  home. 

The  Sun  is  so  productive 
for  advertisers  because  in 
good  areas  it  reaches  more 
homes  of  young,  active 
families  than  any  other 
New  York  week-day  paper. 


NEW  TORE 


Does  your  ncwspaptM-  have 
topiiotch  comics  like  tlie 
poll-lcadintf  “Out  Our  Way.” 
i)y  .1.  11.  Williams’?  Does 
every  memher  of  the  family 
turn  as  eaj^erly  to  your  comic 
pasj;e  as  millions  do  for  sucli 
stand-outs  as  “Hoots  and  Her 
Hiuldies,”  “Our  Boardini; 
House,”  “Side  (llances,” 
“  W  ash  T  u  1)  b  s,”  “M  y  r  a 
North,”  “Freckles  and  His 
Friends,”  “Flapper  Fanny," 
“Hold  Every  thinj(,”  “.\lley 
Oop?” 


FOH  every  pa{»e  of  the 
newspaper,  sparkling  fea¬ 
tures  galore  come  from  NE.l 
Service.  It’s  only  natural. 
.\n  alert,  world-wide  organi¬ 
zation  of  writers,  photogra¬ 
phers,  and  editors  are  work¬ 
ing  for  you.  From  baby  care 
to  Hollywood  blare  .  .  .  from 
Herblock’s  outstanding  edi¬ 
torial  cartoon  to  u.seful  little 
fillers  .  .  .  every  one  of  tlx 
more  than  50  NFA  “brighl 
spots”  are  pointed  toward 
making  yours  a  timely,  tea 
ture-ful,  distinctive  newsiw 
per ! 


And  all  this  on  an  econom- 
ieal  budget  basis!  If 
•yours  isn’t  one  of  the  72' 
NFA  daily  newspapers,  wrilf 
for  the  data  today  that  will 
help  you  say  .  .'  .  for  mf. 
it’s  NFA! 


«*■— MhAv*.  i>ooW.>f4St  j 

NEW  YORK  CLEVELAND  ; 

•  I*  M»t»i.R  St. 

SAN  FRANCISCO 
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Here  is  the  first  release  of  New  York  Day  By  Day  as 
written  by  Charles  B.  Driscoll,  to  be  published  on 
Monday,  Feb.  28: 


NEW  YORK  DAY  BY  DAY 

By  Charles  B.  Driscoll 


New  York,  Feb.  28 — Diary:  Back  from  Gallipolis, 
ending  the  saddest  journey  of  all  my  life.  Snow, 
dampness,  and  overcast  skies,  as  winter  comes  back 
for  one  last  vengeful  prank,  though  buds  on  the  maple 
trees  beside  my  window  are  burgeoning.  A  pile  of 
telegrams  that  I  have  not  the 
heart  to  read  through,  because 
I  know  what  they  are  about. 
But  one  I  see  at  the  top  from  Neil 
Vanderbilt,  who  was  with  me 
when  we  buried  Will  Rogers, 
the  last  funeral  I  attended  until 
this  one.  And  next  in  the  pile, 
by  coincidence,  is  from  Jimmie 
Fidler.  He  was  with  me  in  Holly¬ 
wood  when  I  had  the  news  of  that 
other  tragedy,  and  sends  sym¬ 
pathy  that  is  from  his  heart. 

In  the  evening  to  Times  Square, 
and  the  lights  never  have  seemed 
so  bright,  nor  the  people  so  quiet, 
C.  B.  DRISCOLL  though  it  may  be  all  within  my 
own  mind.  This  is  the  time  be¬ 
tween  winter  and  spring,  when  overcoats  and  wraps 
are  worn,  but  are  heavy.  In  Gallipolis  and  Hunting- 
ton,  where  I  have  been  passing  the  dark  days  and 
nights,  no  outer  coats  were  worn,  and  high  wind  from 
the  South  brought  warmish  rain. 

Home  late  to  dinner  with  the  family,  but  my  wife, 
who  believes  in  food  as  cure  for  all  dolors,  is  much 
concerned  about  my  lack  of  appetite. 


Heart  to  heart:  To  the  friends  of  Odd  McIntyre, 
numberless  and  steadfast,  I  owe  such  words  of  ex¬ 
planation  and  introduction  as  I  can  summon  at  this 
time.  You  may  or  may  not  know  me.  You  may 
know  me  only  through  ^e  kind  words  that  Odd  has 
written  of  me,  all  these  years. 

It  falls  to  me  to  carry  on  the  New  York  column. 
No  one  realizes  more  keenly  than  I  what  a  heavy 
task  it  is  to  follow,  in  this  space,  the  world’s  premier 
writer  of  a  daily  journalistic  gem.  I  have  been  Odd’s 
editor  and  friend  for  thirteen  years.  I  have  handled 
and  edited  every  word  of  his  that  went  to  the  papers. 
The  result  has  been  the  building  of  an  admiration  for 
his  genius  which  makes  the  job  of  following  him  as 
a  New  York  columnist  the  mor3  difficult.  But  it  would 
not  be  easy  for  anybody. 


During  the  last  two  years  I  wrote  Odd’s  biography, 
which  was  announced  in  the  Cosmopolitan  that  hit 
the  news  stands  a  few  days  before  Odd’s  passing. 

But  I  did  not  decide  to  carry  on  the  column  until 
after  the  hmeral  in  Gallipolis.  In  an  hour’s  talk  with 
Maybelle  Hope  McIntyre,  the  decision  was  made.  I 
told  the  widow  truly  and  from  my  heart  that  I  would 
not  attempt  it  without  her  full  approval,  and  her 
gracious  answer  was  that  Odd  would  have  wished  it  so. 


In  these  Brst  weeks,  I  labor  under  a  strain  which  I 
cannot  describe  imtil  later,  when  skies  shall  have 
cleared.  Not  only  has  the  sun  gone  dark  and  the 
earth  cold  for  me,  his  friend,  but  time  zips  by,  and 
the  thousand  presses  thunder  on.  It  will  take  a  month 
of  gruelling  work  to  get  on  normal  production  schedule. 

So,  I  ask  your  charitable  indulgence.  And,  above 
all,  please  do  not  give  voice  to  the  most  obvious  of  all 
bromides,  “Nobody  can  fill  Odd’s  shoes.’’  That  I 
know  better  than  anyone  else.  I  shall  try  to  fill  my 
own  shoes,  while  acknowledging  debt  to  Odd  McIntyre 
for  all  I  know  about  a  New  York  column,  and  for  the 
pattern  he  fashioned  for  writing  it. 

I  give  you  one  pledge:  I  .shall  try  always  to  avoid 
deserving  this  criticism:  “Odd  would  not  have  liked 
that.” 

Copyright  1938,  by  the  McNaught  Syndicate,  Inc. 


Charles  B.  Driscoll 
Will  Carry  On! 

NEW  YORK  DAY  BY  DAY,  the  coltiinn  established  hy  O.  O. 
McIntyre  more  than  twenty  years  ago  and  written  hy  him  until  his 
death  at  midnight  on  February  13,  achieved  greater  success  than  any 
other  ever  offered.  It  had  a  very  special  appeal  because  of  the 
qualities  of  personality  of  an  unusual  man:  sensitiveness  to  the  color 
and  glamour  of  life,  humanity,  and  warmth  of  feeling. 

We  have  selected 
Charles  B.  Driscoll  to 
carry  on  the  work, 
with  the  approval  of 
Mrs.  McIntyre.  Read 
her  letter: 


o.  o.  McIntyre 
GATEWOOD 
GALLIPOLIS.  OHIO 

Feb.  19,  '38 

Mr.  Charles  B.  Driscoll, 

McNaught  Syndicate,  Inc. 

Greenwich,  Conn. 

Dear  Mr.  Driscoll: 

To  me  it  seems  proper 
and  praiseworthy  for  you 
as  Odd's  biographer  and 
close  friend  to  write  a 
daily  column  to  succeed 
the  one  established  by 
him. 

Sincerely, 

Maybelle  Hope  McIntyre, 

(Mrs.  O.  O.  McIntyre) 

Driscoll  the  Logical  Successor 

.48  Mrs.  McIntyre  points  out,  Driscoll  was  Odd's  close  friend  and 
biographer.  The  story  of  McIntyre's  life  is  being  published  serially 
in  Cosmopolitan,  beginning  with  the  April  issue.  For  nearly  fifteen 
years  Driscoll  handl^  Odd's  copy,  as  editor  of  the  McNaught  Syndi¬ 
cate.  More  than  anyone  else,  he  knows  what  it  was  in  McIntyre 
that  made  his  column  so  universally  liked. 

Driscoll  was  born  on  a  Kansas  farm.  He  worked  his  way  through 
school  and  college.  He  has  known  struggle  and  hard  times,  and  he 
has  sympathy  and  understanding  for  those  whose  lines  have  not  been 
easy. 

Like  McIntyre,  he  fought  his  way  to  a  place  in  New  York  through 
various  newspaper  jobs,  with  the  Wichita  Eagle,  Omaha  News,  St. 
Paul  News,  and  the  Cleveland  Press.  He  became  a  magazine  con¬ 
tributor  and  a  writer  of  books.  His  best  known  work  is  Doubloons, 
a  story  of  pirates  and  buried  treasure.  The  glamour  of  the  great 
world  is  brightest  for  the  man  with  the  background  of  a  country  boy. 

Driscoll  now  is  an  established  New  York  writer,  with  a  wide 
acquaintance,  and  an  engaging  personality  that  makes  him  welcome 
everywhere.  He  is  a  born  story-teller,  and  he  projects  a  real  personal¬ 
ity  into  his  writing. 

The  character  of  the  column  will  be  preserved.  It  will  be  cheerful 
and  glamorous,  and  it  will  give  the  reader  a  lift  to  the  spirits.  The 
column  is  available  to  all  papers  on  the  McIntyre  list,  and  to  others  in 
open  territory,  at  reasonable  prices. 

Wire  or  write  for  samples  and  particulars! 

The  McNaught  Syndicate,  Inc. 

GREENWICH.  CONN. 
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EDITOR  &  PUBLISHER 


CLASSIFIED  D 


'ominance 


The  Class  Response) 
as  Proven  by  ^ 

FASHION  Linage  Supremacv 


Men’s  and  Women  s  Clothing 


Tm  N  mwa  and  Thm 


Journal,  auprame  in  food 
advartUing,  command  the 
city’* 


Nat’l.  Adv.  of  Perfumes  & 


Cosmetics 


Sunday  Pages  on 
Automotive  Subjects 
reach  more  than 
100,000  Families 
in  the 

Rhode  Island  Market 


PROVIDENCE 

SUNDAY  JOURNAL 


Sell  the  readers 
of  The  News 
and  The  Jour¬ 
nal,  and  you 
have  sold 
the  Dallas 
Market 


Consider  also  a  few  other  percentages 
showing  class  linage  leadership  of 
these  papers:  Financial,  64.6%;  local 
cleaners,  dyers  and  laundries,  67.36%; 
local  insnrance,  89.06%;  real  estate, 
71.60%;  educational,  61.3%. 


moat  important  claaa  of  buy- 
era— the  HOME  MANAGERS, 
who  are  reaponaible  for  the  wiae 
apending  of  three-fourtha  of  the 
family  income. 


The  Dallas  Morning  News 
The  Dallas  (Evening)  Journal 

“Texas  Major  Market  ISetvsjxipers^’ 


In  1937,  The  Ne» 
and  Journal  can:f: 


of  the  total  retail 
linage  in  Dallas. 


Associates:  The  Semi-Weekly  Farm  News,  The  Texas  Almanac  and  State 
Industrial  Guide,  Radio  Station  WFAA  (50,000  Watts) 


George  R.  Katz 
Commends 
United  Front 

Changes  Name  oi  Firm  to 
Katz  Agency  .  . .  Cele¬ 
brates  50th  Anniversary 

With  words  of  commendation  for  the 
United  Front  movement,  George  R. 
Katz,  head  of  the  E.  Katz  Special  Ad¬ 
vertising  Agency 
since  1909,  said 
Thursday  in  his 
office,  500  Fifth 
Avenue,  that  up 
until  the  present 
time  the  newspa- 
p  e  r  publishers 
have  not  been 
sold  on  adver- 
•  tising  their  own 
medium. 

“Other  forms 
of  media  have 

Gaorge  R.  Kati  done  a  good  pro¬ 
motion  job  for 
themselves,  and  have  cut  deeply  into 
the  advertising  dollar.  But  the  pub¬ 
lishers  have  either  been  silent  or  all 
they  did  was  to  rave  about  this  new 
competition  which  was  springing  up. 

“There  never  was  a  time  when  the 
newspapers  had  such  value  as  they 
do  today,”  he  continued.  “World 
events  command  us  to  read  our  news¬ 
paper  and  the  people  with  intelligence 
and  writh  purchasing  power  read  their 
paper  to  know  what  is  going  on  in 
this  world.” 

He  feels  that  if  the  publishers  could 
get  together  to  promote  their  own 
medium  for  advertisers  it  will  be  the 
greatest  thing  the  industry  has  seen 
in  a  long  time. 

Mr.  Katz  is  head  of  a  firm  which  has 
just  begun  its  50th  year  in  business. 
It  was  founded  in  January,  1888,  by 
his  father,  E.  Katz,  with  only  three 
newspapers.  TTie  firm  now  represents 
more  than  40  newspapers  and  about 
15  radio  stations,  most  of  them  news¬ 
paper-owned. 

E.  Katz,  pioneer  in  the  special  repre  ¬ 
sentative  field,  was  publisher  of  his 
own  newspaper  on  the  West  Coast  and 
was  later  business  manager  of  the  San 
Francisco  Examiner  owned  by  William 
Randolph  Hearst  He  came  east  to 
fovmd  the  organization  to  represent 
that  paper  and  the  Oakland  Tribune 
and  St.  Joseph  (Mo.)  News. 

On  March  1,  the  name  of  the  firm 
will  be  changed  to  The  Katz  Agency, 
“because  in  the  trade  it  has  always 
been  known  as  that,”  Mr.  Katz  an¬ 
nounced. 

Reminiscing  about  the  early  days  in 


advertising,  he  recalled  national  ad¬ 
vertising  was  termed  “foreign  adver¬ 
tising”  and  most  of  it  was  for  pro¬ 
prietary  medicine. 

"There  was  no  ABC  and  circulation 
was  something  publishers  promised  to 
advertisers  and  sometimes  delivered 
and  sometimes  didn’t 

“There  was  a  great  deal  of  fly-by- 
night  advertising  and  the  readers  were 
the  victims  of  it.  Publishers  were 
contributors  to  victimizing  their  read¬ 
ers.  But  most  of  that  sort  of  thing 
has  been  stopped,”  he  said,  adding 
that  practically  all  newspapers,  even 
the  smallest  ones,  are  now  better 
printed,  and  the  advertisers  have  a 
vehicle  that  takes  their  copy  and  puts 
it  squarely  before  the  readers. 

Mr.  Katz  believes  that  newspaper 
rates  are  fair.  He  said  that  adver¬ 


tisers  never  quarrel  with  magazines  or 
radio  stations  about  rates  but  they  will 
quarrel  with  the  small  newspaper 
publisher.  They  advertise  on  the 
radio  for  its  sectional  value  and  will 
spend  a  lot  of  money  on  talent  and 
time,  but  when  a  paper  increases  its 
rate  one  cent  per  line  the  advertiser 
howls. 

The  answer  is,  Mr.  Katz  said,  that  if 
the  advertiser  uses  100  papers  and 
everyone  increases  one  cent  per  line, 
then  that  is  100  cents  per  line.  The 
result  probably  will  be  a  reduction  in 
space,  or  cancellation. 

Asked  what  effect  the  depression 
has  had  on  newspapers,  Mr.  I^tz  felt 
there  might  be  some  benefits.  "Pub¬ 
lishers  have  had  to  put  their  houses  in 
order,”  he  said. 

“They  have  learned  to  charge  a  fair 


price  for  their  product  and  have 
found  it  is  necessary  to  make  a  profit 
They  learned  how  to  maintain  their 
rates  and  some  had  nerve  enough  to 
raise  their  local  rates  and  subscription 
rates.” 

Mr.  Katz  was  born  in  San  Francisco 
in  1873  and  his  family  moved  to  New 
York  in  1890.  He  was  graduated  from 
Harvard  University  in  1897  and  im¬ 
mediately  went  into  advertising  work. 
He  became  head  of  the  Katz  firm  on 
the  death  of  his  father  in  1909. 

He  is  a  director  and  vice-president 
of  the  Oklahoma  Publishing  Company, 
publishers  of  the  Oklahoma  City  Okla¬ 
homan  and  Times.  He  is  a  partner  m 
the  J.  P.  Muller  &  Co.,  advertising 
agency.  He  helped  establish  Hanflf- 
Metzger,  advertising  agency,  and  was 
for  years  a  partner  there. 


Measure  Your  Medium  by  This  Yardstick 

Mats, Class  and 
Home  Response 


The  Mass  Response 


as  Proven  by 


The  News  and  The  Journal,  of  Dallas,  Texas, 


digress  here  briefly  from  their  usual  hobby  of 


promoting  Texas’  Major  Market — incidentally. 


one  of  the  Nation’s  bright  spots  this  year — to 


report  on  their  own  competitive  standing  in  the 


local  newspaper  field  in  certain  highly  indica 


tive  classifications  of  advertising  Image. 


The  News  and  The  Jour 
nal  continued  a  consistent 


want  ad  supremacy  of 
years’  standing  by  carry 
ing  in  1937 


64.5®/< 


of  Dallas’  total  want  ad 


The  News  and  The  Journal  are 


the  pacemakers  for  fashion 


conscious  people  in  every  income 
the  individuals  who 


in  turn  influence  the  entire  buy¬ 


ing  population. 


News-Journal  percentage  of  to¬ 
tal  Dallas  linage  in  1937  in  these 
classifications: 


The  Home  Respo 


as  Proven  by 
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UNOTYPE 


That’s  all  it  takes  ...  IV2  seconds  to  shift  from  from  two  to  three,  or  from  three  to  four.  And  only 
magazine  one  to  magazine  four  . . .  either  main  or  two  turns  from  one  to  three  or  two  to  four . . .  main 
auxiliary  side  ...  on  a  Master  Model  Linotype,  or  auxiliary. 

No  matter  which  of  eight  magazines  you’re  using,  rp  . .  .  . ,  -  — 

you  can  shift  to  any  other  with  three  or  less  turns 
of  the  famous  One-l\im  Shift. 

And  it  requires  practically  no  effort  at  all.  -  -  _  ^  •  Pi  p  m  A  m  a 

That’s  because  magazines  are  counterbalanced  by  |Ub  A  %  |  L  H  |U|  L  I 

flat  spiral  springs  which  can  be  adjusted  for  vary-  1*1  1#  I  L  1%  1^1  L  !■ 

ing  weights.  Those  magazines  fairly  float  up  and  _  _ 

down  on  ball  and  roller  bearings. 

Try  it  yourself  on  a  Master  Model  at  your  near-  K  j  ' .. 

est  Linotype  agency.  Maybe  you  can  do  it  even  K  I  ■ ...  JBP 

quicker.  Of  course,  short  shifts  don’t  take  that 
many  turns.  It’s  only  a  single  turn  from  one  to  two, 


New  York  City  •  San  Francisco  •  Chicago  •  New  Orleans  •  Canadian  Linotype, 
Limited,  Toronto,  Canada  •  Representatives  in  Principal  Cities  of  the  World 

A-P-L  and  Linotype  Erbar  Bold  Condensed  and  Bookman 
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Are  Newspapermen 
Bom  or  Made? 

continued  from  page  3 


the  real  reporter  and  eventually  the 
editor.  The  latter  is  best  when  he  has 
acquired  a  background  of  experience 
and  endured  the  tests  of  judgment 
which  serve  to  keep  his  newspaper 
safely  on  the  track  of  accuracy  and 
interest  for  its  readers.  This  is  learned 
in  the  individual  career  of  experience 
and  hard  knocks  which  the  newspaper 
profession  offers  in  profusion.” 

Tom  Hanes,  managing  editor,  Nor¬ 
folk  (Va.)  Ledger-Dispatch:  “If  Dr. 
Hutchins  is  correct  in  his  conclusion 
that  education  cannot  prepare  men 
and  women  for  specific  jobs  we  seem 
to  have  wasted  a  lot  of  money  on  en¬ 
gineering,  medical,  law  and  normal 
schools.  I  am  not  qualified  to  argue 
with  Dr.  Hutchins  about  the  value  of 
specialized  education.  He  knows  how 
many  of  his  alumni  are  pumping  gas 
at  filling  stations.  But  1  do  know  that 
when  I  have  a  pain  in  my  belly  I 
don’t  send  for  a  man  who  is  learning 
to  be  a  doctor  by  the  painful  educa¬ 
tional  process  known  as  experience. 
I  send  for  a  man  who  has  graduated 
from  a  medical  school.  The  same  rule 
of  caution  applies  when  I  look  around 
for  reporters. 

“I  won’t  hire  a  man  who  hopes  to 
use  the  newspaper  as  his  personal 
guinea  pig.  I  don’t  have  to  sit  in  a 
fully  charged  electric  chair  to  know 
that  it  will  burn  off  my  pants.  The 
word  of  the  warden  is  good  enough 
for  me.  Furthermore  a  reporter 
doesn’t  have  to  drag  our  newspaper 
into  court  to  defend  itself  in  a  libel 
action  to  know  what  is  privileged  and 


what  is  not.  He  should  accept  the 
word  of  a  journalism  teacher  for  that. 

“It  doesn’t  make  sense  for  news¬ 
papers  to  pay  salaries  to  city  editors 
to  act  as  glorified  tutors  to  reporters 
who  are  receiving  salaries  while  they 
are  learning  fundamentals  that  could 
have  been  beaten  into  their  heads  be¬ 
fore  they  got  on  anybody’s  payroll. 
If  Dr.  Hutchins  likes  to  fly  with  pilots 
during  their  schooling,  that’s  his  busi¬ 
ness.  I’ll  take  a  street  car.” 

The  New  York  Daily  News  said  edi¬ 
torially  Feb.  17:  “The  place  to  pick 
up  proofreading  details,  and  so  on, 
is  in  a  newspaper  job.  Few  reporters 
that  we’ve  known  could  use  short¬ 
hand,  or  more  than  six  fingers  all  told 
on  a  typewriter.  The  News  has  a  lot 
of  office  boys  with  B.A.,  B.S.,  etc., 
degrees;  and  we  believe  their  pros¬ 
pects  are  better  than  those  of  any 
journalism  school  graduate.” 

"It's  an  Instinct,"  Says  Olds 

George  Olds,  Editor,  Springfield 
(Mo.)  News,  Leader  &  Press:  “Hutch¬ 
ins  is  right.  Neither  professors  nor 
editors  can  teach  journalism.  It’s  an 
instinct,  grounded  in  penetrating  curi¬ 
osity,  honesty,  common  sense  and 
fairness.  We’ve  developed  reporters 
from  taxi  drivers,  shoe  salesmen  and 
journalism  graduates,  with  no  particu¬ 
lar  credit  to  us  becauae  they  all  had 
that  instinct,  but  graduates  were 
toughest  because  we  had  to  teach 
them  spelling  and  grammar  and  work¬ 
ing  ethics,  and  help  them  scrape  off 
barnacles  of  four  years  of  dawdling 
and  dreaming. 

“Let  journalism  schools  teach  what 
newspapers  are  trying  to  do — but  not 
mechanics  of  how  they  do  it.  Let 
students  understand  they  can  be 
newspapermen  and  women  only  if 
they  have  passion  for  truth  and  ac¬ 


curacy,  intense  inquisitiveness,  neat¬ 
ness  and  thoroughness;  ability  to 
clarify  and  simplify;  objective  view¬ 
point  that  sees  and  reports  all  sides 
without  prejudice,  emotion  or  maudlin 
cnisading;  vast  suspicion  and  high  de¬ 
gree  of  cynicism.  Let  journalism 
schools  give  such  rate  characters 
through  grounding  in  general  educa¬ 
tion,  elementary  Elnglish,  science,  arts, 
history,  economics  and  politics — and 
they  can  be  made  good  reporters  in  ten 
days  even  if  they  never  saw  a  news¬ 
paper  shop.” 

Schools  Can  Help 

Tom  Wallace,  managing  editor, 
Louisville  Times:  “Journalism,  law, 
acting,  business,  banking,  writing  are 
best  learned  by  practical  experience. 
Before  the  advent  of  Dr.  Hutchins  a 
poet  said  ‘true  ease  in  writing  comes 
from  art,  not  chance,  as  those  move 
easier  who  have  learned  to  dance,’  but 
Baker  (Harvard)  graduated  Cleves 
Kinkead  and  Mark  Reed,  successful 
dramatists. 

“Bill  Nye’s  formula  for  persons  pre¬ 
paring  for  journalism  was  procure¬ 
ment  of  a  broad  education,  through 
99  years  of  study,  and  then  a  few 
years  of  travel  and  reading.  A  well- 
rounded  education  is  best  preparation 
for  journalism.  But  may  not  schools 
of  journalism  provide  it,  with  special 
training  that  has  the  value  of  special 
training  for  other  vocations?” 

Calls  Hutchins  a  "Grandstonder" 

Walter  M.  Harrison,  managing  edi¬ 
tor,  Oklahoma  City  Oklahoman  and 
Times,  and  chairman.  Associated  Press 
Managing  Editors  Association:  “Hutch¬ 
ins  is  a  grandstander  addicted  to  the 
trick  of  over-emphasis  in  order  to 
gain  public  attention.  Of  course  the 
law,  medicine,  engineering  and  allied 


specialties  are  all  learned  well  in 
classroom  and  clinic. 

“As  to  journalism,  it  seems  to  m* 
that  the  city  room  still  is  the  best 
school  but  before  that  the  finest 
preparation  is  four  or  five  years  of 
history,  English,  government,  econom¬ 
ics  and  season  of  travel  the  world 
around. 

“Columbia’s  graduate  school,  North¬ 
western’s  five-year  plan,  then  Mis¬ 
souri’s  eminently  practical  school  are 
doing  good  work,  but  there  are  many 
snap  courses  in  fresh-water  colleges 
where  time  is  wasted  on  blacksmiths 
who  go  in  for  social  honors  and  fra¬ 
ternity  pins.  Two  semesters  of  shop 
practice  are  ample.  The  remainder  of 
college  years  should  be  crammed  with 
study  to  take  the  common  curse  of 
shallowness  and  provincialism  from 
the  new  generation  of  newspaper 
people.” 


CAMERAMEN  DANCE 

More  than  80  stars  of  the  stage, 
screen  and  radio  made  personal  ap¬ 
pearances  at  the  ninth  annual  enter¬ 
tainment  and  dance  of  the  Press  Pho¬ 
tographers’  Association  of  New  York, 
Feb.  18,  at  the  Hotel  Commodore,  New 
York.  Approximately  3,500  persons 
attended.  President  of  the  Press  Pho¬ 
tographers’  Association  of  New  York 
is  William  C.  Greene  of  the  World- 
Telegram.  Other  officers  are:  Vincen: 
Lopez,  Evening  Sun,  first  vice-presi¬ 
dent;  Joseph  Heppner,  Metropolitan 
Photos,  second  vice-president;  Alben 
C.  Aumuller,  World-Telegram,  secre¬ 
tary;  Alan  Fisher,  World-Telegraii.. 
assistant  secretary;  Victor  Twyman, 
Daily  News,  treasurer;  Robert  A 
Wands,  Times  Wide  World,  assistan: 
treasurer;  Hugh  Broderick,  Interna¬ 
tional  News  Photos,  marshal. 
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—  night  club  devotees  to  watch  their 

Poundina  Broadway  attendance. 

tx-  1  A  I  Versailles,  East  50th  Street, 

Nl^nt  v^lUO  Boat  (Walker  gave  the  place  and  its  two 

continued  from  page  7  proprietors  a  full  column  several 

_  months  ago)  we  are  again  ushered  to 

a  well-situated  table.  A  rhumba  or- 
;he  newspapers  or  col-  chestra  is  playing  in  a  large  oval 


But  none  of  the  newspapers  or  col¬ 


umnists  were  notified  by  the  Paradise  room  with  strictly  French  appoint- 

of  the  selection.  Consequently,  there  ments — large  French  windows  with 

was  no  newspaper  publicity  for  the  scenes  of  the  famed  gardens  of  Ver- 

Paradise.  Faggin  agrees  it  was  a  hor-  sailles  behind  them. 

rible  mistake  and  with  his  promise  Gertrude  Niesen  Joins  Us 

to  keep  Walker  well  supplied  with  ^  i  i  .  j  m- 

notes  we  pull  up  stakes.  Several  days  lively  Gertrude  Niesen.  screen 

later  the  dailies  carry  stories  to  the 

effect  the  Paradise  is  going  in  for  foes  Nick  Prounis,  one  of  the  propne- 


"name  bands.”  Walker’s  advice  was 


either  voted  down  or  disregarded. 

Cotton  Club  Next 


Walker,  who  I  learn  has  quite  a 
reputation  as  a  rhumba  dancer,  is 
soon  doing  a  few  strenuous  whirls  on 


Our  next  stop  is  the  Cotton  Club,  the  floor  with  Miss  Niesen.  After  her 
a  step  across  Broadway,  which  moved  late  show  at  two  o’clock,  she  consents 


downtown  from  Harlem  a  few  years 


join  us  in  our  rounds  (much 


ago,  and  changed  from  a  “black  and  against  her  father’s  protests)  and  be- 
tan”  joint  to  one  catering  only  to  fore  long  we  are  riding  up  to  the  Stork 
whites  with  Negro  entertainment.  Club  on  52nd  Street.  Walker  some- 
Here  tables  are  jammed  against  each  times  refers  to  it  as  “Sherman  Bil- 
other,  and  Cab  Calloway’s  hot  lingsley’s  joint.”  It  is  probably  one 
rhythms  control  a  hundred  swaying  of  the  most  fashionable  late  spots  with 
bodies  on  the  raised  dance  floor.  music  on  52nd  Street  and  caters  to 
Harry  Sobol,  press  agent  for  the  the  more  wealthy  night  clubbers, 
club  and  brother  of  Louis  Sobol,  Our  columnist  has  disappeared  but 
greets  us  and  soon  we  are  sitting  at  the  head  waiter  goes  into  action  and 
a  table  with  Bill  Robinson,  noted  col-  seats  Miss  Niesen  and  I  at  a  table 
ored  tap  dancer  who  is  explaining  his  placed  on  the  dance  floor  for  us. 
pet  peeve  of  the  week — and  its  against  We  dance  and  I  am  pleasantly  con- 
Winchell.  scious  of  the  dozens  of  eyes  staring 

Sobol  urges  him  on  to  greater  de-  at  Miss  Niesen. 
scriptions — it’s  a  chance  for  a  few  -  j  j  *  e 

lines  in  the  column.  ^oo  Soon 

Winchell  had  printed  a  line  about  Walker  returns  too  soon,  I  am  en- 
Doris  Duke  Cromwell  not  being  able  joying  the  limelight  thoroughly,  but 
to  tap  dance.  This  hurt  Robinson’s  I*®  is  anxious  to  be  off — mainly  to 
feelings,  as  he  had  taught  her  to  dance  a  few  rhumbas  with  our  charm- 
dance,  and  he  swore  that  she  could  i'^S  companion  at  La  Conga  on  57th 
tap  better  than  any  debutante  in  the  Street  before  it  closes. 


city,  ^re  was  something.  I  found 
it  in  one  of  Walker’s  columns  as: 


It  is  very  near  closing  time,  but  I 
learn  these  clubs  do  not  close  while 


ing  us  variations  ot  rhumba  rhythms. 
What  those  drums  do  to  you!  The 
cop  on  the  beat  comes  in,  takes  off 
his  coat  and  enjoys  a  drink.  The 
janitors  sit  in  a  corner  watching  the 
show,  and  all  the  chairs  are  atop  the 
tables. 

It  is  seven  a.m.,  time  to  go,  day¬ 
light  outside.  The  crowd  is  on  the 
sidewalk  making  a  date  to  do  the 
same  thing  a  few  nights  later. 

Breakfast  at  Lindy’s  on  7th  Avenue 
near  50th  Street — with  drums  still 
beating  in  our  ears — tops  off  our  most 
memorable  night  club  tour.  Riding 
uptown  in  a  subway  is  an  awful 
come-down.  What  a  night! 

Miss  Niesen  in  Column 

Several  days  later  Miss  Niesen  hits 
the  Walker  column: 

“Gertrude  Niesen,  No.  1  hit  of  the 
current  nite  spot  entertainment  (at 
the  Versailles),  is  still  afraid  to  stay 
out  later’n  her  pappy.”  When  I  left 
her  she  was  wishing  her  Dad  would 
be  asleep  when  she  crept  in. 

I  didn’t  hit  the  column,  but  our 
night  at  La  Conga  appeared  as: 

“Ten  years  from  now  we’ll  be  talk¬ 
ing  about  the  glamorous  nite  life  back 
in  1938;  especially  those  impromptu, 
off-the-record  parties  after  closing 
hours  at  La  Conga,  when  Oscar 
Levant.  Pancho,  Dick  Gasparee, 
Eleanor  Powell,  Ramon  and  Renita, 
Georges  and  Jalna,  Gertrude  Niesen, 
Eddy  Duchin,  George  Olson  and 
others  entertained  .  .  .  for  the  clean¬ 
ing  men.” 

Conclusions  for  the  evening  were 
many,  among  them  feeling  that  a  col¬ 
umnist’s  life  is  what  he  makes  of  it — 
and  it  can  be  made  plenty  glamorous; 
he  has  to  be  sartorially  perfect  at  all 
times;  he  has  to  be  able  to  hold  his 
liquor  and  be  able  to  refuse  it. 


“BUI  Robinson  can  name  only  three  there  are  any  celebrities  around,  and 
dancers. in  the  Cotton  Club  chorus  there  on  the  dance  floor  is  Eleanor 
who  can  hoof  better  than  Doris  Duke  Powell — and  there  is  Ben  Bernie. 


Cromwell,  his  pupil.” 

Another  item,  gleaned  from  Robin- 


Eleanor  is  dancing  with  a  tall,  dark¬ 
haired  youth;  her  mother  is  sitting  at 


son  about  one  of  his  colored  Holly-  their  table.  Bernie  seems  to  be  hav- 
wood  friends,  was:  “Stepin  Fechit  ing  the  time  of  his  life  doing  an  in- 
and  the  missus  (Wini  Johnson)  will  dividual  rhumba  step  around  the 
have  their  baby  in  Hollywood,  be-  floor  with  eight  people  in  line — a  sort 
cause  they  expect  more  publicity  that  ot  follow  the  leader. 

■way.”  There  is  a  million  dollars  worth  of 

“Our”  column  for'  the  next  day  is  talent  on  the  floor  at  once — something 
rounding  into  shape,  but  it  is  still  a  oan  t  buy  any  place — all  are  en- 

mystery  to  me  how  Walker  would  fill  joying  themselves — and  I  see  in  it  the 
it  at  this  rate.  columnist’s  reward  for  a  night’s  work. 

On  to  tho  Versailles  Soon  the  music  ends  and  all  depart 

ConversaUon  in  the  cab  on  our  way  incl^uding  Miss  Niesen. 

crosstown  to  the  “Versailles”  reveals  Okon,  leader  of  the  orchestra, 

that  no  columnist  can  hope  to  fill  his  leader  of  the  orche^a 


space  with  the  stuff  he  picks  up  dur¬ 
ing  his  rounds.  The  “payoff”  sys¬ 
tem,  in  vogue  among  the  columnists, 
really  brings  in  the  most  material. 


at  the  Plaza  Persian  Room.  The 
press  agent  brings  a  bottle  and  every¬ 
one  proceeds  to  act  natural.  Some  try 
singing  over  the  microphone — Olson 


This  is  an  agreement,  mainly  under-  the  drums,  Pancho  at  the  piano 

stood  and  not  mentioned,  between  the  -others  dance  to  their  own  singing. 

writers  and  the  club  press  agents.  Gertrude  is  now  at  the  drums,  I 

The  boys  who  are  in  the  clubs  con-  have  a  tom  -tom  and  Pancho  is  teach- 

tinually  and  in  contact  with  the  cus-  ■ 

tomers  all  evening  are  bound  to  pick 

up  bits  of  gossip  from  this  one  and  4^ 

that  one.  Tbey  type  it  out  and  send  II  II  . 

it  to  the  columnists  whether  it  con- 

cems  their  club  or  not.  In  return,  ..  ^  -j  j  m  • 

the  writers  will  mention  the  club  in  ««•* 

connection  with  some  news  item  dur-  culation  of  The  Baltimore  Sun 
ing  the  week.  (Morning  and  Evening  issues)  for 

The  story  was  told  of  why  Arthur  the  month  of 
Murray,  the  dancing  teacher,  received 
so  much  mention  in  the  columns  a 

few  years  ago,  which  added  greatly  to  •IwIlUarjrj  1900 
his  success.  It  seems  he  had  a  press 

agent  who  knew  practically  everyone  represents  a  g-ain  of  6,711  over 

else’s  business  and  turned  it  all  over  January.  1937.  .  .  .  The  Sunday  Sun 
to  the  columnists  for  which  Murray  ,  averaged  212.144  per  Sunday 

r^eived  numerous  mentions  T^is  is  3,340  over  January.  7937. 

the  night  club  press  agent  s  biggest 

job — ^keeping  up  with  the  gossip.  Everything  in  Bedtimore 

The  old  idea  that  a  press  agent  was  Revolve*  Around 

one  who  cooked  up  stunts  to  get  a 

little  free  space  in  the  press  has  been  TP II  I?  T\T 

exploded — they  are  an  insidious  lot  1  11 1^  O  U  1\ 

and  work  quietly  among  their  cus-  Morning  Evening  Sundai 
tomers.  This  is  almost  a  warning  to  _ _ _ _ 


300362 

was  the  average  net  paid  daily  cir¬ 
culation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues)  for 
the  month  of 

January,  1938 

This  represents  a  gain  of  6,711  over 
January,  1937.  .  .  .  The  Sunday  Sun 
circulation  averaged  212,144  per  Sunday 
for  the  month  of  January,  19.38 — a  gam 
of  3,340  over  January,  1937. 

Everything  in  Baltimore 
Revolve*  Around 


THE 

Morning 


Evening  Sunday 


Above  all  1  concluded  the  night  club 
columnists  are  a  group  of  very  power¬ 
ful  persons  holding  the  decision  of 
life  and  death  over  the  people  and 
places  about  which  they  write.  No 
one  on  Broad wqy  knows  that  better 
than  the  proprietors  and  entertainers 
— consequently,  there  is  a  consistent 
effort  being  made  to  impress  and  gain 
the  favor  of  the  columnist.  As 
Walker  put  it  himself:  “They  realize 
that  one  line  in  my  column  about 
them  is  worth  10  lines  any  place  else 
in  the  paper,” — and  he  meant  that 
every  columnist  has  the  same  power. 

Rivalry  between  the  columnists  is 
very  strong,  and  a  scoop  is  sought 
after  even  more  seriously  than  by 
other  reporters.  It  is  not  fair  to  say 
that  their  columns  are  inaccurate,  but 
it  must  be  admitted  that  with  the 
printing  of  so  many  gossip  items  there 
is  bound  to  be  a  certain  amount  of 
inaccuracy.  However,  most  of  the 
information,  so  important  to  the 
Broadway  enthusiasts,  is  inoccuous 
and  not  harmful  when  a  little  on  the 
v/rong  side. 

“Call  me  up  again  sometime  soon. 
Bob.  There  are  a  few  places  we 
missed.”  were  his  parting  words 

HINTON  TO  LONDON 

Harold  B.  Hinton  of  the  New  York 
Times  Washington  bureau  has  been 
granted  a  one-year  leave  of  absence  to 
permit  him  to  accompany  Joseph  P. 
Kennedy  to  the  Court  of  St.  James’s  as 
personal  assistant.  Mr.  Hinton  resided 
in  London  for  several  years,  has  cov¬ 
ered  the  State  Department  for  the 
Times,  and  is  the  author  of  “America 
Gropes  for  Peace.”  Frederick  R. 
Barkley,  formerly  of  the  Baltimore 
Sun’s  Washington  bureau,  is  taking 
his  place. 
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If  s  lucky  for  America  that 


this  man  didnt  take  W/or  an  answer  I 


f 


Tiiukk-fouhtiis  of  tlu‘  jiopulatioii  of 
Anierica  can  l>c  thankful  today  that 
a  certain  man  refused  to  take  “No”  for 
an  answer.  And  we’ll  tell  yon  why  .  .  . 

This  man  had  something  to  sell,  Soine- 
lliiiiff  that  most  people  didn’t  think  they 
\vaut<'d  to  l)uy.  They  used  to  listen  to  him 
ami  say,  “It’s  a  fine  idea,  all  rijiht — hut 
1  don’t  want  any  today!’’ 

Thai  didn’t  diseourajie  this  man.  He 
Would  keep  rij'ht  on  coming  hack,  again 
and  .Mgain.  Why?  Cynics  will  say  it  was 
liis  eaeerne.ss  to  nmli/.e  a  commission  on 
llie  sale.  'I'hose  who  know  him,  howev<*r, 
will  tell  you  that  it  was  his  sincer«‘  Indief 
in  what  In*  was  trying  to  sell  that  made 
liiin  s«)  persevering. 


For  he  knew,  you  see,  that  tin*  thing  he 
was  selling  couldn’t  he  retailed  ovt‘r  a 
counter,  like  flour  and  sugar.  In  the  first 
place,  it  wasn’t  anything  that  people 
would  come  in  and  ask  for,  of  their  own 
free  will.  And  even  if  they  should,  they 
might  ask  for  too  much,  or  too  little,  or 
the  wrong  kind.  And  then  they’d  he  litth- 
better  off  than  they  had  been  irifhont  it. 

So,  knowing  this,  the  man  kept  on  .  .  . 
[)ati('ntly. 

As  time  went  on,  a  few  people  Ix'gan  to 
open  their  doors  to  him.  Rebuffs  chang»‘d 
to  friendly  welcomes.  Some  of  the  peoj)l« 
said  “Yes” — then  more  .  .  .  and  more. 
In  fact,  by  the  end  of  last  year,  more 
than  (54  million  Americans  had  .said, “Yes, 


we  want  what  you’re  .stdiing” — and  they 
bought . 

.Vnd,  liaving  bought,  what  have  they 
got  to  be  thankful  for?  We’ll  tell  you  that, 
too.  d'he.se  (>4  million  Americans,  and  tin* 
millions  more  who  are  dependent  on  them, 
have  .something  now  that  no  oiu'  can  take 
away  from  them — a  measure  of  necuriti/ 
.  .  .  for  themselves  and  tho.se  they  l«>ve. 

■s  s  -s 

117/0  /.s-  llii.s  munY  We  thought  you  knew. 
.Sonn*  jM'ople  call  him  “a  life  insurance 
agent.”  But  millions  think  of  him  as  the 
man  who  is  Indping  to  make  tlnn'r  ho])es 
and  dreams  come  true! 


vunusuu)  BY  Tin:  \tTi(>\ il  committee  eoh  liee  iysch  i\(:e  eih citiow  i\  the  e\terests 

OE  A  BETTER  L  M)ERST  i.\DL\G  OE  THE  Ii\STITL  TIO^  OE  LICE  L\Si  RAi\CE 
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EDITOR  &  PUBLISHER 


E  D  I 

UNREALISTIC  DECISION 

THE  NATIONAL  LABOR  RELATIONS  BOARD 

has  ruled  that  the  “employer  unit”  rather  than 
departmental  divisions,  is  the  appropriate  group 
for  collective  bargaining  negotiations  with  the 
New  York  Mirror.  Unless  there  is  an  appeal  the 
New  York  Newspaper  Guild  may  be  expected  to 
begin  immediate  negotiations  for  an  agreement 
covering  the  Mirror’s  editorial,  advertising,  and 
circulation  employes.  The  decision  is  the  first  to 
be  rendered  in  a  newspaper  case,  covering  this 
point,  and  may  be  an  important  precedent  unless 
it  is  upset  by  other  newspaper  situations. 

In  the  Mirror  case,  the  Guild  adduced  testimony 
that  editorial  men  solicited  advertising  accounts 
and  that  advertising  men  wrote  for  the  news 
columns.  It  was  presumably  upon  this  testimony 
that  the  board  found  such  “interdependence”  in 
the  departmental  operations  that  one  vuiit  was 
deemed  appropriate  for  blanket  negotiations. 

Such  “interdependence”  is  not  prevailing  news¬ 
paper  practice.  Outside  of  the  automobile  and 
real  estate  fields,  it  is  rare  that  an  advertising 
solicitor  is  permitted,  much  less  required,  to  write 
news.  The  general  rule  in  metropolitan  cities  is 
to  keep  the  editorial  and  advertising  departments 
markedly  distinct;  in  smaller  cities,  with  limited 
staffs,  it  is  not  imcommon  for  an  advertising  or 
circulation  man  to  perform  editorial  duties,  though 
they  are  usually  not  connected  with  his  business 
activities.  In  the  latter  the  Guild  is  not  now  a 
factor,  nor  soon  likely  to  be  one. 

Whatever  the  merits  of  the  Mirror’s  peculiar 
situation,  there  is  no  doubt  of  the  soundness  of  the 
old  principle  which  separates  upstairs  and  down¬ 
stairs  newspaper  op>erations.  Public  trust  in  jour¬ 
nalism  will  be  short-lived  if  it  is  believed  that  the 
men  who  sell  advertising  space  also  have  a  comer 
of  the  news  columns  at  their  disposal. 

For  that  reason,  newspaper  operators  and  edi¬ 
torial  people  who  prize  the  good  name  of  their 
enterprise  have  a  common  cause  in  the  upsetting 
of  this  unrealistic  decision.  Editorial  men  have  a 
more  selfish  stake.  They  make  the  product  that 
the  other  departments  sell,  and  many  joined  the 
Guild  in  the  expectation  that  their  contribution 
would  be  more  justly  rewarded  than  it  had  been  in 
the  past 

From  the  NLRB  standpoint,  all  newspaper 
workers  stand  on  the  same  footing  with  each  other, 
and  with  the  workers  on  any  assembly  line  in 
any  factory.  They  are  just  employes,  under  the 
law,  members  of  a  CIO  industrial  union.  If  edi- 
toi  ial  members  of  the  Guild  cannot  see  the  portent 
in  that  picture,  we  predict  that  events  will  quickly 
make  it  clear  to  them. 

LOOKING  TO  1940 

CLIPPINGS  FROM  Florida  newspapers  in  recent 
weeks  note  and  comment  upon  the  possibility 
that  Frank  E.  Gannett,  publisher  of  newspapers  in 
New  York  State,  Connecticut,  New  Jersey,  and 
Illinois,  might  be  the  1940  Presidential  candidate 
of  the  GOP.  Most  of  the  editorials  seem  to  like 
the  idea,  which  probably  surprises  no  one  more 
than  its  modest  subject. 

Those  who  have  watched  Frank  Gannett’s  news¬ 
paper  career  the  past  20  years  know  him  as  a 
believer  in  much  of  Theodore  Roosevelt’s  phil¬ 
osophy,  including  that  which  declares  that  a  busi¬ 
ness  man  owes  a  debt  to  the  industry  which  sup- 
Fwrts  him. 

His  editorial  policies  have  generally  been  a  bit 
to  the  left  of  the  middle  of  the  road.  Not  far  from 
the  New  Deal  as  conceived  in  1932,  he  broke  with 
it  completely  last  year  and  was  a  major  factor  in 
the  successful  fight  against  the  Roosevelt  court 
program.  His  present  preoccupation  is  to  see  that 
the  proposed  reorganization  of  government  does 
not  unduly  exaggerate  the  executive  power. 

How  he  feels  about  the  boomlets,  we  don’t  know, 
but  from  a  long  acquaintance,  we  might  note  that 
if  Uncle  Sara  wants  a  Republican  version  of  the 
New  Deal  in  1940,  he  could  look  much  farther  and 
do  no  better  than  to  take  the  gentleman  from 
Rochester, 


RIAL 


t 


For  if  the  trumpet  give  an  uncertain  sound,  who 
>h!ill  prepare  himself  to  the  battle? — I.  Corinthians. 
\1V;  8. 


FIRST  FOR  TfflS  YEAR 

RISING  RIVERS  in  several  sections  of  the  coun¬ 
try  are  producing  their  annual  deposit  of  silt 
in  the  form  of  indignant  editorials  from  cities 
where  the  damage  and  dangers  have  allegedly 
been  exaggerated. 

First  to  meet  our  eye  this  year  was  one  from 
the  Grand  Rapids  (Mich.)  Press.  On  Feb.  13, 
there  was  a  flood  menace  due  to  heavy  rains  in 
the  Grand  River  valley.  The  newspapers  and 
local  radio  stations  advised  factories  and  stores 
near  the  water  front  to  clear  their  basements. 
The  same  day.  Plaster  Creek,  a  small  stream  in 
one  end  of  the  city,  got  out  of  its  banks  and  neces¬ 
sitated  the  removal  of  a  few  families.  It  was  over 
its  tantrum  by  Feb.  14.  By  that  night  the  local 
papers  were  able  to  say  definitely  that  the  flood 
peril  was  past,  with  the  river’s  rise  less  than  had 
been  predicted.  But  by  Feb.  15,  the  early  stories 
reached  the  radio  commentators,  and  one  or  two 
of  the  news  services  and  news  reels,  and  the  folks 
in  Grand  Rapids,  most  of  whom  knew  there  had 
not  been  a  flood  and  that  there  was  no  present 
danger  of  one,  were  amazed  to  receive  wires 
from  distant  friends  concerned  for  their  safety. 

Tlie  Press  spoofed  the  credulous  ones  a  bit  on 
its  editorial  page  of  Feb.  17,  thus; 

“Well,  is  everybody  listening?  Folks,  here  we 
are,  in  our  improvised  office  on  a  flagpole,  sym¬ 
pathizing  with  all  flagpole  sitters  everywhere  and 
locking  down  on  a  scene  of  unexampled  poignancy 
— or  something.  Grand  Rapids  is  driving  back 
and  forth  to  work  under  a  deep  sea  of  literary 
H-O.  Its  people  are  calmly  doing  business  20  feet 
beneath  the  surface  of  a  rolling  deep — rolling  off 
the  presses  of  outside  newspapers.  Its  only  com¬ 
plaint  is  that  the  stories  aren’t  good  enough — nor 
funny  enough.” 


NEWS  FROM  ABROAD 

IT  IS  AN  EERIE,  unreal  picture  that  news  and 
radio  have  unfolded  of  the  past  week’s  events 
in  Europe,  reminiscent  of  Maxwell  Anderson’s 
“Winterset.”  Der  Fuehrer  talked  to  a  couple  of 
hundred  million  people  for  three  hours,  rattling 
the  saber  as  Emperor  William  II  never  dared  to 
in  his  flaming  youth.  Captain  Anthony  Eden  goes 
sadly  over  the  side,  as  France’s  Delcasse  went 
three  decades  ago  in  a  similar  crisis. 

Auxiliary  stories  interpret  phases  of  Hitler’s 
obscure  discourse,  with  especial  reference  to  what 
he  did  not  say.  Other  stories  tell  with  show  of 
authority  that  Hitler’s  army  will  not  be  ready  for 
war  for  another  two  or  three  years.  Others  tell 
of  the  United  States  Fleet  on  unprecedented  war 
games,  with  all  reporters  and  photographers 
barred  by  Presidential  order — also  unprecedented 
Others  relate  the  epochal  flight  of  six  U.  S.  bomb¬ 
ing  planes  twice  across  the  Andes — on  a  goodwill 
mission  to  the  Argentine  that  will  be  read  in 
another  light  in  the  dictators’  black  chambers. 

And  still  other  news  bears  witness  that  the 
American  Executive  is  formulating  a  foreigr, 
policy  upon  which  Congress  has  been  able  tc 
obtain  little  concrete  information.  We  move  also 
in  a  mist  of  ignorance,  somewhat  less  dense  than 
that  covering  London  and  central  Europe.  It  is 
perilous  navigation  for  the  only  democracy  whose 
institutions  are  not  yet  threatened  by  its  neighbors. 

We  can  disregard  Hitler’s  threat  of  retaliation 
against  governments  which  “permit”  criticism  of 
Germany.  We  need  not  be  worried  about  Mus¬ 
solini’s  daily  instructions  to  the  controlled  press 
of  Italy.  Those  concepts  do  not  affect  our  daily 
lives,  provided  they  are  not  being  adopted  into 
our  own  philosophy.  But  a  Presidential  order 
barring  the  press  from  naval  maneuvres  is 
ominous;  so  is  the  vagueness  with  which  foreign 
policies  are  revealed  to  the  legislature,  presumably 
to  avoid  offending  our  touchy  relatives.  If  events 
and  geography  are  forcing  the  United  States 
into  new  foreign  connections,  the  facts  should  be 
frankly  and  intelligently  discussed,  with  the  un¬ 
derstanding  that  partisan  politics  ends  at  the 
water’s  edge. 

We  are  still  a  democracy,  at  peace;  we  are  in 
grave  danger  of  being  neither  if  the  distrust  of 
the  people  that  is  the  earmark  of  dictatorship 
gets  a  stronger  foothold  among  the  present  holders 
of  the  people’s  trust. 


NEWS  ON  THE  ICE 

MISS  SONJA  HEINIE,  we’ll  admit  without  argu¬ 
ment,  is  the  acme  of  grace  on  a  pair  of  steel 
blades;  she  has  few  peers  as  an  amusement  at¬ 
traction,  especially  in  the  big  cities  where  she 
likes  to  skate  before  jammed  ringside  seats  at 
$3.30  up,  mostly  up.  As  an  advertising  pros¬ 
pect  for  newspapers,  which  pack  the  rinks  for 
her,  she  is  under  par,  according  to  Media  Rec¬ 
ords.  For  instance,  the  record  on  five  cities 
where  she  grossed  nearly  a  mUlion  dollars: 

Her  Boston  appearance  was  advertised  in  all 
local  papers  to  the  extent  of  2,828  agate  lines,  or 
about  6  columns.  The  same  papers  gave  her 
13,867  lines  of  news  and  15,716  lines  of  pictures. 

Chicago  papers  received  2,975  lines  of  advertis¬ 
ing  and  gave  3,045  lines  of  news  and  4,400  lines 
of  picture  space. 

Cleveland’s  advertising  totalled  2,705  lines, 
while  news  space  was  4,249  and  picture  4,164 
lines. 

Detroit’s  three  dailies  received  2,348  lines  of  ad¬ 
vertising  and  gave  5,178  lines  of  news  and  4,478 
lines  of  pictures. 

And  New  York’s  nine  dailies  carried  of  ad¬ 
vertising  not  one  line — the  while  they  were 
printing  9,293  lines  of  news  and  15,270  lines  of 
pictures.  The  pictorial  Daily  News  alone  shunned 
the  show,  with  24  lines  of  news  and  no  pictures. 

Miss  Henie  is  in  the  skating  business  for  money; 
her  management  is  also  out  for  money,  the  pub¬ 
lic’s  money,  and  the  only  way  they  can  get  it  is 
by  frequent  and  attractive  newspaper  mention. 
They  pay  for  it  when  they  have  to.  This  young 
artiste  has  learned,  as  she  switched  from  amateur 
to  pro,  that  you  can’t  sell  what  you  give  away. 
Newspapers  still  like  their  amateur  status. 


“ASKING  FOR  TROUBLE" 

ABOUT  A  MONTH  AGO,  this  head  appeared  on 
an  editorial  here,  commenting  upon  the  prac¬ 
tice  of  state  press  groups  soliciting  national  adver¬ 
tising  for  their  membership  and,  incidentally, 
promising  better  free  publicity  treatment  than  if 
the  business  went  through  other  channels.  We 
named  no  advertisers,  no  state  press  groups,  but 
among  the  heavy  mail  provoked  by  the  comment, 
we  have  letters  from  three  state  press  associations 
protesting  at  our  shot  in  their  direction. 

It  happens  that  none  of  the  three  was  in  mind 
when  the  piece  was  written,  and  from  their  state¬ 
ments,  its  criticism  does  not  apply  to  them.  We 
have  no  views  adverse  to  control  of  free  publicity 
by  central  offices  in  behalf  of  member  newspapers, 
provided  that  control  is  not  perverted  for  propa¬ 
ganda  uses.  Our  objection,  then  and  now,  to  the 
plan  outlined  to  us  by  an  advertiser,  was  that  it 
was  an  additional  step  in  an  already  too  complex 
mechanism  of  placing  newspaper  advertising. 
Most  of  the  press  secretaries  agree  with  our  prin¬ 
ciples,  and  we  intend  shortly  to  place  their  views 
on  this  subject  before  our  readers. 


THE  THINKER 


JOHN  DEWEY  tells  the  story  of  a  man  not 
highly  regarded  for  his  intelligence,  who, 
desiring  to  be  chosen  selectman  in  his  New 
England  town,  addressed  a  knot  of  his  nei^bors 
in  this  wise:  “I  hear  you  don’t  believe  I  know 
enough  to  hold  office.  I  wish  you  to  understand 
that  I  am  thinking  about  something  or  other  most 
of  the  time.” — From  “Ways  of  Thinking  and  Writ¬ 
ing”  by  Cushwa  and  Cunningham. 


for  FEBRUARY 


19  3  8 


PERSONAL 

MENTION 


dr.  JOHN  H.  FINLEY,  editor-in- 
chief,  New  York  Times,  was  award¬ 
ed  an  honorary  degree  of  Doctor  of 
Laws,  Feb.  22,  at - 


Shingoro  Takaishi,  editor-in-chief 
and  one  of  the  publishers  of  Osaka 
Mainichi  and  the  Tokyo  Nichi  Nichi, 
is  returning  to  Japan  aboard  the  Tat- 
suta  Maru  following  his  U.  S.  good¬ 
will  tour. 


the  annual  com¬ 
memoration  ex¬ 
ercises  of  Johns 
Hopkins  Univer¬ 
sity,  Baltimore, 
which  marked 
the  university’s 
60th  anniversary. 

George  B.  Lon¬ 
ga  n ,  president, 
Kansas  City  Star 
and  Times,  and 
Mrs.  Longan  are 
in  Miami  Beach. 

Basil  Brewer, 
publisher.  New 


Pierre  H.  Fike,  editor,  Spartanburg 
(S.  C.)  Journal,  addressed  the  Spar¬ 
tanburg  chapter  of  Zara  Grotto,  Ma¬ 
sonic  organization,  at  its  annual  ban¬ 
quet  and  ladies’  night  celebration 
recently.  Officers  installed  included 
Trustee  Charles  E.  Godfrey,  Herald- 
Journal  advertising  manager. 

Edward  J.  Gallagher,  publisher, 
Laconia  (N.  H.)  Evening  Citizen,  has 
been  nominated  for  another  term  as 
mayor  on  both  the  Democratic  and 
Republican  tickets  for  the  city  elec¬ 
tion,  March  8. 


Dr.  John  H.  Finley 


Bedford  (Mass.) 


Standard-Times  and  Mercury,  spoke 
Feb.  16  at  a  meeting  of  the  Industrial 
Development  Legion,  which  launched 
a  campaign  to  raise  $50,000  and  re¬ 
vive  New  Bedford  industrially. 

Phil  S.  Hanna,  editor,  Chicago  Jour¬ 
nal  of  Commerce,  spoke  Feb.  19  at  a 
dinner  meeting  of  Southern  Division 
of  Illinois  Manufacturers’  Association 
at  St.  Louis. 

J.  Charles  Poe,  executive  editor, 
Chattanooga  News,  spoke  at  a  lunch¬ 
eon  meeting  of  the  Engineers  Club 
Feb.  21  on  “The  Effect  of  Discrimina¬ 
tory  Freight  Rates  on  Southern  In¬ 
dustry.” 

Ralph  Beaver  Strassburger,  pub¬ 
lisher,  Norristown  (Pa.)  Times-Her- 
ald,  has  returned  from  a  trip  to  Cali¬ 
fornia  and  plans  to  leave  for  Palm 
Beach,  where  Mrs.  Strassburger  is 
spending  the  winter. 

Gardner  Cowles,  Jr.,  executive  edi¬ 
tor,  and  John  Cowles,  vice-president, 
Des  Moines  Register  and  Tribune, 
were  in  Hollywood  last  week  for  a 
first-hand  glimpse  at  the  source  of 
much  of  the  photographic  material  for 
their  newspapers  and  their  magazine. 
Look. 


Dr.  Frank  F.  Barham,  publisher,  Los 
Angeles  Evening  Herald  and  Express; 
George  G.  Young,  publisher,  and 
Harry  Crocker,  assistant  publisher, 
Los  Angeles  Examiner,  and  Judge 
Harlan  G.  Palmer,  publisher,  Holly¬ 
wood  Citizen-News,  where  members 
of  a  party  of  publishers,  correspond¬ 
ents  and  Chamber  of  Commerce  offi¬ 
cials  who  toured  the  scientific  de¬ 
partments  of  the  Warner  Brothers 
studio  last  week. 

E.  J.  Stackpole,  Jr.,  co-publisher, 
Harrisburg  (Pa.)  Telegraph,  has  been 
re-elected  to  the  board  of  directors  of 
Harrisburg  Hotel  Company,  opera¬ 
tors  of  the  Penn-Harris  Hotel. 


Dwight  Marvin,  editor,  Troy  (N.  Y.) 
Record,  and  president.  New  York  State 
Society  of  Newspaper  Editors,  con¬ 
ducted  a  legislative  clinic  for  about  50 
editors  recently  in  Albany. 

Julian  S.  Miller,  editor,  Charlotte 
(N.  C.)  Observer;  J.  L.  Horne,  Jr., 
publisher.  Rocky  Mount  Telegram; 
Santford  Martin,  editor,  Winston- 
Salem  Journal;  and  Dr.  Clarence  Poe 
of  Raleigh,  editor.  Progressive  Farmer, 
have  been  appointed  to  a  committee 
of  12  to  work  with  the  State  League 
of  Municipalities  and  the  State  Plan- 
nir.g  Board  in  their  state-wide  com¬ 
munity  improvement  appraisal. 

Horace  E.  Thomas,  publisher,  Marys¬ 
ville  (Cal.)  Appeal  -  Democrat,  has 
been  elected  vice-president  of  Cali¬ 
fornia  State  Fair  Board. 


In  The  Business  Office 


FOLKS  WORTH 
KNOWING 


PAUL  SCHOENSTEIN,  who  learned 
journalism  in  the  school  of  practical ' 
exi)erience,  is  assistant  city  editor  of ; 

the  New  York  \ 


The 

HUMANEST 


George  Farquhar,  editor,  Halifax 
(N.  S.)  Chronicle  since  1927,  has  re¬ 
signed  to  join  the  Nova  Scotia  Public 
Utility  Board  for  a  10-year  term.  W. 
Graham  Allen,  news  editor,  Halifax 
Chronicle,  succeeds  him,  serving  as 
editor  and  managing  editor  under  a 
new  editorial  policy.  Kingsley  Brown, 
former  news  editor,  Halifax  Chronicle, 
becomes  managing  editor  of  the  Star, 
and  Harold  Connolly,  former  Star  ed¬ 
itor,  becomes  business  editor  and  pro¬ 
motion  manager. 

Fred  and  George  Naeter,  publishers. 
Cape  Girardeau  (Mo.)  Southwest 
Missourian,  are  spending  a  month 
with  their  wives  in  Mexico  City. 

Fred  H.  Ladd  has  been  named  edi¬ 
tor  of  the  Lawrence  (Mass.)  Daily 
Eagle,  succeeding  Frank  J.  A.  Hum¬ 
phrey,  retired.  John  B.  Osgood  has 
been  named  assistant  editor,  the  posi¬ 
tion  held  by  Mr.  Ladd  for  the  past  ten 
years. 


LEWIS  E.  HAAS,  business  manager, 
San  Francisco  Chronicle,  and  Mrs. 
Haas,  are  the  parents  of  a  nine-pound 
daughter,  Diane 


Haddon  Ivins,  editor.  Union  City 
(N.  J.)  Hudson  Dispatch,  was  toast¬ 
master  at  the  second  annual  dinner- 
dance  of  10-Year  Club  of  Hudson 
Dispatch  Editorial  Department,  Feb. 
19.  John  Mitchell,  managing  editor 
and  club  president,  presided. 


Paul  Schoenstein 


Journal  and 
American  at  35 
years  of  age. 

Mr.  Schoen¬ 
stein  had  to  be¬ 
gin  at  the  bottom. 
Upon  his  gradu¬ 
ation  from  grade 
school  he  decided 
on  journalism  for 
a  career  and  be-  i 
came  an  office 
boy  on  the  New 
York  Tribune. 


Elizabeth,  born 
Feb.  14. 

Norman  S . 

Rose,  advertising 
manager,  Chris¬ 
tian  Sc  ie  71  c  e 
Monitor,  will 
leave  Boston 
March  10  for  a 
Pacific  Coast  trip 
which  will  in¬ 
clude  visits  to 
the  Monitor’s 
advertising  of-  Lewi*  E.  Haa* 
fices  and  repre¬ 
sentatives  in  Los  Angeles,  San  Fran¬ 
cisco,  Portland,  Seattle,  Vancouver 
and  Victoria. 

Frank  S.  Newell,  vice-president  and 
circulation  director,  Toledo  Blade, 
chairman  of  executive  committee  of 
Toledo  Safety  Council,  last  week  ap¬ 
pointed  Worth  C.  Coutney,  business 
manager,  Toledo  News-Bee,  as  chair¬ 
man  of  council’s  playground  and  safe¬ 
ty  clubs  committee,  and  Charles  F. 
Dowd,  Toledo  advertising  agency  ex¬ 
ecutive,  as  traffic  education  committee 
chairman. 

F.  B.  Cunningham,  advertising 
manager,  Topeka  (Kan.)  Daily  Capi¬ 
tal,  has  returned  after  an  absence 
during  which  he  underwent  treat¬ 
ment  at  the  Mayo  Clinic,  Rochester, 
Minn. 

Alex  J.  McDonald,  general  man¬ 
ager,  Albany  (N.  Y.)  Knickerbocker 
News,  has  returned  from  a  three- 
week  visit  in  Bermuda. 

David  Knipe,  advertising  director, 
Bethlehem  (Pa.)  Globe-Times,  re¬ 
cently  addressed  the  weekly  news¬ 
paper  forum  of  Pennsylvania  State 
College  Department  of  Journalism. 

Howard  M.  Booth,  business  man¬ 
ager,  Worcester  (Mass.)  Telegram 
and  Evening  Gazette,  has  been  elected 


a  director  of  Bancroft  Hotel  Corp.,  | 
Worcester.  ! 

Julia  Medlock  has  been  named  di-  | 
rector  of  radio  promotion  of  all  broad-  j 
casts  emanating  under  the  San  Fran¬ 
cisco  Chronicle’s  name. 

Arthur  T.  Ryan,  business  manager, 
Holyoke  (Mass.)  Tratiscript  -  Tele¬ 
gram,  will  be  guest  speaker  at  the 
fifth  recreation  conference,  Massa¬ 
chusetts  State  College,  Amherst, 
March  12. 

Arthur  Lee  Tracy  has  been  named 
business  manager  of  Greenwood 
(S.  C.)  hidex- Journal,  succeeding 

G.  W.  Gardner,  resigned.  John  A. 
Cheshire  becomes  advertising  man¬ 
ager,  and  E.  P.  Wideman,  city  editor, 
becomes  managing  editor. 

Walter  J.  Damm,  public  relations 
manager,  Milwaukee  (Wis.)  Journal, 
and  Mrs.  Damm  left  Feb.  25  for  an 
extensive  trip  through  Mexico. 

H.  L.  Schultheis,  city  editor.  Oil 
City  (Pa.)  Derrick,  has  been  named 
local  advertising  manager,  and  A.  C. 
MacIntyre  has  been  appointed  news 
and  writing  editor. 

H.  Irvin  Bassler,  of  Portsmo7ith  (O.) 
Times  display  advertising  depart¬ 
ment  for  several  years,  has  accepted 
a  similar  post  on  the  Canton  Reposi¬ 
tory. 

M.  S.  Frizell  of  Columbus  was  re¬ 
cently  appK)inted  business  manager  of 
Newark  (O.)  Daily  News.  H.  M.  Weis 
of  Norwalk  is  the  new  office  manager. 

Irl  W.  Brown,  manager,  Dallas  of¬ 
fice,  Texas  Daily  Press  League,  Inc., 
recently  received  his  formal  commis¬ 
sion  of  appointment  to  the  personal 
staff  of  Gov.  Clyde  Tingley  of  New 
Mexico,  as  colonel  of  the  New  Mexico 
National  Guard. 

Roy  Robinson  has  been  appointed 
advertising  manager  of  Newark 
(N.  Y.)  Courier  and  Commercial, 
succeeding  R.  M.  Eddy.  Gene  Bolles, 
Jr.,  has  been  appointed  managing 
editor  of  the  weeUy. 

P.  R.  Kelly,  advertising  manager, 
Easton  (Pa.)  Daily  Plain  Dealer,  has 


Washington 

column 


He  left  the  Tribune  after  two  years 
to  become  a  play  reader.  After  a 
year  of  this  work  he  believed  him¬ 
self  better  prepared  for  newspaper : 
work  and  trekked  across  the  coun-  , 
try  to  become  Berkeley  Cal.,  repor-  ; 
ter  for  the  San  Francisco  Call-B7dle- 
tin  in  1923.  ] 

He  returned  to  New  York  in  1925 
to  join  the  Evening  Journal.  He  was 
assigned  to  the  Harlem-Bronx  section 
as  a  reporter.  He  was  soon  called  in¬ 
to  the  office  and  successively  became 
news  editor,  make-up  editor  and  night 
city  editor.  Four  years  ago  he  was 
recalled  to  the  day  side  as  assistant 
city  editor  under  Amster  Spiro.  He 
kept  the  position  when  the  American 
and  Journal  were  merged. 

Except  for  his  California  sojourn 
he  has  always  lived  in  New  York,  j 
He  is  married  and  has  a  son  and  a  I 
daughter. 


Drew  Pearson  and  Robert  S. 
Allen,  who  write  THE  WASH- 
INGTON  MERRY. GO  - 
ROUND,  know  more  than 
political  news.  They  know 
the  people  who  make  it.  And 
they  tell  what  they  know. 


This  gives  to  their  column 
what  in  Washington,  hut  in- 
pertinent  anecdotes  of  back¬ 
ground  incident,  the  shrewd 
character  sketches  of  fore¬ 
ground  figures  give  another 
dimension  to  Washington  re¬ 
port  and  comment  —  the 
dimension  of  humanness.  It 
flesh  -  and  -  blood  humanness. 


It  makes  the  column  as  inter¬ 
esting  for  the  personalities  it 
brings  to  life,  as  for  the  per¬ 
ceptions  and  prophesies  of 
political  stratagems  and  politi¬ 
cal  trends. 


The  Brass  Ring  awards,  the 
not  only  informs  readers  — 
often  in  advance  —  of  what’s 
troduces  them  personally  to 
who’s  who. 


For  samples  of  THE  WASH¬ 
INGTON  MERRY- GO  - 
ROUND,  please  write  to 


FEATURE 

SYNDICATE 

220  EAST  42nd  street 
NEW  YORK  CITY 


I 


EDITOR 


PUBLISHER 


PERSONALS 


Robert  S.  Matthews,  Jr.,  city  editor  i:i  the  South,  visiting  the  rr''nufactur-  $250  000  for  QIl  IdsCI 
and  sports  editor,  Goldsboro  (N.  C.)  ing  sections.  H  1  *  J  •  H  C  * 

News-Argus,  has  resigned  to  be£ome  joe  Miller  has  been  nar  ..nanager  Ask©d.  Ill  AgGIlCy  oUlt 

A  suit  to  recover  $250,000  for  al- 


,  -  oc  joe  iviiiier  lias  iiai  i«'a  iiiaiiaKt:! 

conUnxied  jrom  page  25  director  of  public  relations  for  Dodd  of  United  Press  Lincoln,  Neb.  bureau. 


resigned  and  will  leave  in  March  on 
a  three-month  European  trip. 


College,  Shreveport,  La. 


Robert  R.  Reeves,  former  Sunday  moved  to  Lansing,  Mich,  bureau. 


replacing  Bob  Kelly,  who  has  been  Jgged  breach  of  contract  was  filed  in 


Manhattan  Supreme  Court  this  week 


editor  of  Albany  (N.  Y.)  Knicker-  Jack  Rutledge  is  author  of  a  new  by  Neville  O’Neill,  an  advertising 


Ralph  R  Quinn,  business  manager,  bocker  Press,  has  been  named  picture  column,  “Good  Morning,”  in  the  Reno  copywriter,  against  Arthur  Kudner, 


Cvwinnati  Enquirer,  and  chairman  of  editor  of  Rochester  (N.  Y.)  Democrat  Nevada  State  Journal. 


the  board  of  the  National  Better  Busi-  &  Chronicle 
ness  Association,  was  in  Los  Angeles  John  T. 
last  week.  financial  col 

Walter  A.  Schmitz,  business  man-  City  last  wei 


Inc.,  New  York  agency.  The  action 


<s  cfironicie.  j  Pedigo,  who  recently  re-  came  to  light  with  the  filing  of  a 

John  T.  Flynn,  Scripps-Howard  signed  as  city  editor,  Philadelphia  motion  on  behalf  of  the  complainant 
financial  columnist,  was  in  Oklahoma  Evexiixtg  Ledger,  is  doing  publicity  for  to  examine  Arthur  Kudner,  presi- 
City  last  week  investigating  the  cause  the  Arthur  H.  James  for  Governor  dent  of  the  agency,  before  trial. 


ager,  Quincy  (Mass.)  Patriot-Ledger  of  Oklahoma’s  pension  rolls,  reputedly  Republican  state  primary  committee.  The  plaintiff  averred  that  prior  to 


was  elected  president  of  Quincy  the  largest  in  the  U.  S, 
Chamber  of  Commerce,  recently.  j.  Clark  Dolliver,  o 


In  The  Editorial  Rooms 


the  largest  in  the  U.  S.  Jack  Van  Coevering,  outdoor  editor,  December,  1935,  he  originated  a  plan 

J.  Clark  Dolliver,  of  Battle  Creek  Detroit  Free  Press,  was  recently  slogans  for  use  by  General  Mo- 
(Mich.)  Moon-Joximal  staff  and  son  elected  president  of  Outdoor  Writers’  tors  Corporation,  and  made  an  agree- 
of  Publisher  George  B.  Dolliver,  was  Association  of  America  at  the  annual  ment  with  the  Kudner  agency  by 
among  six  Battle  Creek  men  who  re-  North  American  Wild  Life  Confer-  which  he  was  to  receive  one-third  of 
ceived  the  32nd  degree  of  Masonry  at  ence  at  Baltimore. 


DR.  ROBroT  W.  DESMOND,  asso-  annual  mid-winter  reunion  of 

gs  »  temporary  ^rr,spo„dent  of  Lon-  PUinlM  asserted  that  he  originated 

fsm'’at  Sor'd  UniTO“°fy°y to  William  Crowell,  of  Toledo  News-  aSstant  U.  LouJ  Hi’nrSs,  NL’’™rk  which  "the  defendmt ‘’employed’ K 

Cal  for  the  spring  quarter  Dr  Des-  named  assistant  correspondent  of  the  Times.  He  ar-  advertising  campaign  on  behalf  of 

mond  wiU  teach  a  course  entitled  succeeding  Lowell  Nuss-  rived  in  New  York  Feb.  15,  to  succeed  General  Motors.  The  complaint  al 

“World  Journalism.”  He  is  author  of  who  resigned  to  rejoin  the  In-  Butler,  who  has  gone  to  Berlin,  loged  that  the  Kudner  agency’s  com 


which  he  was  to  receive  one- third  of 
all  commissions  received  by  the 


Jerome  Caminada,  who  had  served  ^S^^cy. 


The  Press  and  World  Affairs”  and  Times  rewrite  staff.  Other 

XT _ _  T  'Kir.ev4-u  N6ws-B6e  stdit  trdnsfcrs  include  Ra- 


“Newspaper  Library  Reference  Meth 
ods.” 


leigh  Hoover,  from  sports  to  his  old 


John  W.  Harden,  Salisbury  (N.  C.) 
Post  columnist  and  Editor  &  Publisher 


beat  at  the  Courthouse;  return  of  Lev  correspondent,  has  been  named  secre-  _  defendant  has  filed  a  denial  to 
Flournoy  from  temporary  assistant  ® Salvation  Army  ad-  ^negations  of  the  complaint  and 


missions  were  $750,000  on  a  $5,000, 
000  campaign  featuring  plaintiff’s 
idea. 

The  defendant  has  filed  a  denial  to 


EDITOR  &  PUBLISHER  city  editorship  to  editorial  writing,  visory  board. 


Including 

The  Jonrnnlut,  merged  1907;  Newspaprrdom, 
nierged_I925 ;  The  Fourth  Estate,  merg^  1927. 
TItlei  Patcntad,  Ragiitcnd  CoBteaU  Copyrighted  1938 
THE  EDITOR  4  PUBLISHER  COMPANY,  INC. 
Junei  Wriidit  Brown,  Preadent  and  Publisher 
James  Wright  Brown,  Jr.,  \~ioe  President 
Charles  B.  Groomes,  Treasurer 
(baa  T.  Stuart,  Secretary 
Arthur  T.  Robb,  Editor 

_ Warren  L.  Bassett,  Director _ 

General  Ofliees; 

Sereateesith  Floor  Old  Times  Building 
42nd  Street  and  Broadway.  New  York  City,  N.  Y. 
Tekvnovft: 

_ BRyant  9-3052.  3053,  3054,  3055  and  3056 

The  Oldest  Publishers'  and  Advertisers’  Journal 

_ m  America _ 

Arthur  T.  Robb,  Warren  L.  Bassett,  Uanaginq 

Editor:  Robert  8.  Mann,  Aouciale  Editor;  Walter  E. 
Sebomer,  A'nn  Editor;  Robert  U.  Brown,  John  J. 

Clougher,  Marien  E.  Pew,  Jr. _ 

Charles  B.  Groomea  General  Manarer-  James  Wright 
Brown,  Jr^  Aeeielant  PuUuhtr;  Charles  ‘T.  Stuart,  Adrer* 
Ueing  Director;  George  H.  Strate,  Circulation  Manager. 


further  avers  that  O’Neill  assigned  all 


and  assignment  of  Frita  Opper  from  J  P.  Lol^an  formerly  real  estate  rights  in  connection  with  the  idea 


the  staff  to  special  editorial  duties  editor  of  New  York  Journal  and  re- 


under  Flournoy. 


cently  with  Journal  and  American, 


and  that  if  the  idea  originated  with 
O'Neill,  it  was  done  by  him  as  an 


Frank  B.  Cass,  of  Albany  (N.  Y.)  has  be^  made  editor  of  the  Home-  employe  of  the  magazine..  This  Week, 


Times-Union,  and  Lieut.  Edward  J. 
Healy,  of  Knickerbocker  News,  have 
been  appointed  to  a  committee  ar¬ 
ranging  the  19th  annual  convention 
of  Veterans  of  Foreign  Wars  of  the 
United  States  in  Albany  next  summer. 

J.  Irby  Koon,  telegraph  editor, 
Spartanburg  (S.  C.)  Herald  and  con- 


finder  Magazine,  New  York. 


Wedding  Bells 

WILLIAM  B.  HART,  editor  and  pub¬ 
lisher,  Orleans  American,  Albion, 


and  the  idea  was  the  property  of  This 
Week  and  not  of  the  plaintiff. 

The  answer  further  states  that  This 
Week  gratuitously  communicated  the 
idea  to  the  Kudner  agency. 

O’Neill’s  petition  also  asked  for  per¬ 
mission  to  examine  J.  H.  S.  Ellis,  vice- 


ojxtrianourg  {o.  nemia  ana  con-  y  to  Annetta  Cahill  of  Buffalo  in  president  and  treasurer,  and  Schuyler 
ductor  of  ‘  News  and  Rebounds”  of  N.  Y  to  Annetta  Cah^  executive  of  the 

the  Spartanburg  Journal,  is  author  of  ■f^ioion  reo.  ^4. 


agency.  Hearing  on  the  petition  was 


“They  Stoned  Ma  Hayden,”  a  novel  Edwin  B.  Emerson,  city  editor,  to 

♦r.  T>.,v,  t _ _  vt  _ _ ror  nexi  monady. 


to  be  published  soon  by  Pegasus  Pub-  Miss  Jean.  B.  Saloman,  reporter,  both 


lishing  Co.,  New  York. 


of  Northampton  (Mass.)  Daily  Hamp- 


Brown^Jr-i  a^^PuWuAct.  Claries  ■f.  Stuart,  A^r-  Philip  Saltonstall  Weld,  reporter,  shire  Gazette,  Feb,  19  in  Northampton. 
Ueing  Director;  Gwirge  H.  Strate,  Circulation  .Manager.  Chicago  Daily  News,  was  seriously  David  Johnson,  United  Press  Idaho 

^  manager,  to  Miss  Myra  Hulser, 

National  Preee  Club  Odg-Tboue  Metropolitan  1080.  exclusive  Forcellian  Club,  Har-  society  editor  of  Boise  Capital  News, 

Chicieo  ('orrespoDdeot:  GeoTte  A.  Brandenburg,  9h  vard  social  organization,  at  Cam-  Feb.  18. 


Chicieo  ('orrespondent:  Gernte  A.  Brandenburg,  921  vara  social  organiza 
Londen  Guanntee  and  Accident  Building,  300  Sorth  bridce,  Mass.«  F6b.  20. 

lfidkt>on  Aie,,  Telephone  Dearborn  6771^ _  x/r  ■ 

Pacific  Const  Correspondents:  Campbell  Watson,  2132  John  Mooney,  polltJ 


^  eo.  .  Paul  G.  Howard,  city  hall  reporter, 

John  Mooney,  political  writer,  Al-  Albany  (N.  Y.)  Times-Union,  to 


Knickerbocker  News,  is  Miss  Catherine  McNeil,  city  employe, 
phonI*^emp,^^87M  ^ ^  ^  ^  author  of  a  new  tri- weekly  column  on  Fgb.  19. 

London  Office;  c/o  The  Caxton  Magarine,  Grand  BuUd-  page.  For  and  Against,  Eddie  Murphy  San  Francisco  News 

Ing.  Trafalgar  Sq..  W.  C.  2.  Allan  DeUfona,  Manager;  in  which  he  approves  Or  Vetoes  bills  muipiiy,  oau  r  rancwco  iveirs 

Telephone,  Whitehall  «86i, _  before  the  Legislature  on  the  basis  of  ° 

his  own  experience  or  investigation.  ‘^e  San  Francisco  city  hall,  Feb.  19. 

l^-FraMo-CorrapondenT:  Bernhard  Ragner,  25  Henry  Molden,  Omaha  World- Her-  t 

Rue  Henneguin,  Telephone  Etoile  07-70. _  nid  sports  department,  and  Mrs.  Mol-  (»a.)  News  Record,  to  Clara  El- 


his  own  experience  or  investigation. 

1^  France  Coirapondent:  Bernhard  Ragner,  25  Henry  Molden,  Omaha  World-Her-  .  \  ar'^®  OtaVei 

Rue  Rennequin,  Telephone  Etoile  07-70. _  nid  sports  department,  and  Mrs.  Mol-  (Va.)  iVeiDS  Reco 

c^resToodimta;  Ham  R  JobatiKn,  c/o  den,  and  Howard  Wolff,  a  fellow  staff  Hopkins,  Feb.  19. 

Centre  NewApmey,  Hung*^u  Road,  ^nLng.£hina*  member,  and  Mrs.  Wolff,  are  the  par-  Fred  N.  Gardner,  Ji 
DiapUy  adv«»iiiing  rate*  effecUve  December  1,  19371  ents  of  daughters,  bom  recently.  tanooga  Times  staff, Jo 

85c  per  agate  line  or  leriee  of  imertiong  aa  foUoye: _ 


Siia 

unm 

Agate 

1 

Time 

6  13 

Tiuiee  Times 

26 

Times 

62 

Times 

1  P»ge 
'A  P»«e 
liPige 
l<P»ge 

672 

336 

168 

84 

$275 

154 

85 

65 

$206 

116 

64* 

41* 

$182 

103 

57 

37 

42 

33 

22 

member,  and  Mrs.  Wolff,  are  the  par-  Fred  N.  Gardner,  Jr.,  of  the  Chat- 
ents  of  daughters,  bom  recently.  tanooga  Times  staff,  to  Miss  Billie  Mae 

Leeds  Moberly,  formerly  telegraph  Duggar,  Jan.  19  at  Rossville,  Ga. 
editor  of  Philadelphia  Record  and  re-  Mrs.  Nadine  Bradley,  director, 
cently  one  of  its  special  writers,  has  Omaha  World  -  Herald  women’s  de- 
started  a  series  on  wage  conditions  in  partment,  to  Rolf  T.  Nixon,  regional 
Southern  states.  He  spent  five  weeks  manager,  Packard  Motor  Co.,  Feb.  12. 


The  tingle  column  forty-two  line  rate  maker  card  at  a  cost 
of  $22  per  week  earns  as  low  a  rate  on  a  52  time  basis  as 
any  other  schedule  namely,  $182  per  page;  $103  half  page; 
$57  quarter  page. 


ClaasiSed  rates:  85c  per  agate  line  one  time;  70c  per  agate 
line  four  times. 


.Situations  wanted;  50c  per  agate  line  one  time;  40c  jier 
agate  line  three  times  (count  six  words  to  the  line). 
Subscription  rates;  By  mail  payable  in  advance  Unitec 
States  and  Island  Possessions,  $4  per  year;  Canada,  $4.50; 
Foreign,  $5. 

Club  rates:  The  club  rates  are  applicable  to  all  sub¬ 
scriptions  in  any  one  organisation— whether  paid  for  by 
the  company  or  individuals.  Three  subsenptions  to 
separate  addresses  for  one  year  each  or  one  subscription 
for  three  years,  $10;  6ve  subscriptions  to  different  ad¬ 
dresses  for  one  yew  each  or  one  subscription  for  five  years, 
$15;  ten  subscriptions  one  year  each  or  one  for  ten  years, 
$25.  Member  Associated  Business  Papers. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  aierage  certified  nut  paid  “  A.B.C."  as  follows: 


Net 

Paid 


SALE 

NEWSPAPER  EQUIPMENT 

LINOTYPES — Model  5  No.  50965R  and  No.  50966R,  each  with 
electric  pot,  Kendall  feeder,  electric  time  switch,  220  volt  A.  C, 
with  space  bands,  liners,  and  1  font  7V2.12  ionic  mats, 
each  . $1,000.  cash 

LINOTYPE — Model  14  No.  50957R,  with  electric  pot,  Kendall 
feeder,  electric  tiijic  switch,  220  volt  A.  C.,  with  space  bands, 
liners,  and  mats  as  follows: — 1  font  714.2,  1  font  Bodoni  14.68  with 
italic,  1  font  Metro  14.196  and  14.180,  lite  and  bold,  1  font  Bodoni 
24.121,  1  font  Garamond  Hed  Letters  24.235,  1  au.xiliary  magazine 
(linolite)  . $2,400.  cash 

All  factory  rebuilt — used  only  one  year 
Everything  in  fine  running  order  just  as  left 
Subject  to  prior  sale — F.  O.  B.  this  office 

DANIEL  J.  FERN,  Liquidating  Agent 

MAIN  STREET  HYANNIS,  MASS. 


ANY 

Newspaper 

.  .  .  big  or  little  .  .  .  will  do 
its  best  work  with 

MORLEY 

MATS 

They  give  deep,  clear  im¬ 
pressions  that  produce  clean- 
I  printing  stereos.  They  re¬ 
quire  only  moderate  mould¬ 
ing-pressure  ,  .  .  and  this 
protects  type  and  cuts;  pro¬ 
longs  the  life  of  moulding 
blankets. 

Morley  Mats  are  worth  get¬ 
ting  acquainted  with. 

Samples  for  the  asking. 


MORLEY  BUTTON 

MANUFACTURING  CO. 

Portsmouth,  New  Hampshire 
New  York  Office:  46  E.llth  St. 


HOME  OF 


THE  DALLAS  NEWS  and 


THE  DALLAS  JOURNAL 


In  May,  1936,  the  publishers  of  The  Dallas  News  and  The  Dallas 
Journal  bought  two  four-deck  Model  C  Intertypes.  They  have  since 
ordered  four  more  four- deckers  and  three  three-magazine  Intertypes. 

And  that  is  not  ail.  Besides  modernizing  their  machine  equipment, 
The  News  and  The  Journal  will  step  out  in  a  new  dress  of  Intertype 
Regal  news  type.  Thirty-five  fonts  of  Regal  No.  2,  in  a  range  of  sizes 
from  5%  to  12  point,  will  improve  the  appearance  and  legibility  of 
these  progressive  newspapers,  while  the  new  Intertypes  will  still  fur¬ 
ther  improve  their  service  to  readers  and  advertisers. 

The  Dallas  News  is  a  morning  paper, The  Dallas  Journal  is  published 
evenings.  The  publishing  organization  is  a  direct  descendant  of  the 
oldest  business  institution  in  the  state  of  Texas.  Both  newspapers  are 
among  the  country’s  leaders  and  are  particularly  influential  through¬ 
out  the  Southwest,  where,  according  to  current  News  and  Journal 
publicity,  ^*01d  Man  Texas  outpaced  Uncle  Sam  in  1937  business 
growth”  Evidently  The  News  and  The  Journal  have  confidence  in 
the  future,  too,  for  they  are  preparing,  under  the  direction  of  their  own 
mechanical  executives,  for  faster  and  more  efficient  type  composition 


It  is  already  apparent  that  1938  will  be  another  Intertype 
year.  Why  don*t  you,  too,  Step  Ahead  with  Intertype? 


BROOKLYN  •  NEW  YORK 


VOGUE  FAMILY  AND  eOOKFACE 
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EDITOR  <S  PUBLISHER 


Classified  Men  Hopeful 
On  Linage  Prospects 
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f.  ^ 
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TT  X  1  advertising.  He  urged  classified 

ijl  Jfl  I  managers  to  impress  realtors  with  the  Special  Editions 

fact  that  unless  they  properly  de-  - — 

.  _  _  __  _  j-M-l- j-i  scribe  the  property  for  sale,  they  can’t  Independence  (Mo.)  Examiner,  Feb. 

expect  to  attract  prospective  custom-  19,  4()th  Anniversary  Eldition,  130  i 

ers.  pages,  containing  878  photographs.  The 

Harry  D.  Keller,  Omaha  World-  lead  article  was  by  William  Southern, 

-  Jr.,  who  founded  the  publication. 

Montgomery  (Ala.)  Advertiser,  Feb. 
17,  Farm  Section,  16  tabloid  pages. 

Union  City  (N.  J.)  Hudson  Dispatch. 
Feb.  21,  Auto  Show  Edition,  8  pages. 

Oakland  (Cal.)  Post-Enquirer,  Feb. 
9,  Business  and  Industrial  Review,  36 
pages. 

Spartanburg  (S.  C.)  Herald-Journal. 
Feb.  13,  First  Annual  Home  Building 
and  Improvement  Edition,  12  pages. 

Vcro  Beach  (Fla.)  Press  Journal. 
Feb.  11,  Annual  Progress  Edition,  66 
pages. 

Staten  Island  (N.  Y.)  Advance,  Feb 
23,  24-page  tabloid  cookbook. 

ROD,  GUN  EDITORS  DINE 

John  S.  Martin,  managing  editor  of 
Time,  was  presented  the  “Outstanding 

f  •  I  .ft  ,  .  ...  ...  .  .  Award  for  Men”  for  his  success  as  a 

T«  1  4  C  ass, fled  inanagers  attending  Harnson  McDonald  s  Want  Ad  Hsherman  at  the  second  annual  dinner 

raph  4^News-  Wif-  New  York  Rod  and  Gun  Editors 

^  V.  Willey.'Tulsa  Barnhart  McKeesport  (Pa.)  News;  J.  J.  T.erney  Spokane  Association  at  the  Commodore  Hotel 
Weinstein.  Shreve-  Ravew-Chronicle;  M,-  McDow  d.  Lett  to  right,  standing:  L.  A.  23.  Despite  the  fact  that  he  has 

field  Illinois  State  Leader;  Arthur  Sapp  ^ut  one  arm,  Mr.  Martin  last  summer 

,r:  John  Lewis.  St.  ('  '•)  Republican-Times;  C.  P  Stulti,  Roanoke  (Va.)  824-pound  tuna  off  Nova 

Lawrence.  Orlando  Times  4  News;  Maxey  Hewitt.  Nashville  Banner  and  Tennes-  to  3  Atlantic 

licago  Daily  News;  sean;  H.  D.  Keller  Omaha  World  Herald;  and  E.  F.  McDer-  More  than  800  attended  the 

mott.  Idaho  Falls  (Idaho)  Post  Register.  banquet.  Fred  Fletcher,  Nem  York 

terest  charges,  Mr.  Stark  said:  “There  Herald,  concluded  the  session  with  a  Daily  News,  is  association  president. 


'1  ^  t  ^ 
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^  1 
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-  % 

1  ■ 

1  *  J 

Another  group  of  classified  men  at  Chicago  clinic.  Left  to  Classified  managers  attending  Harrison  McDonald's  Want  Ad 
right,  seated:  H.  W.  Cowell,  ^aumont  (Tex.)  Enterprise  4  Clinic  at  Chicago  this  week.  Left  to  right,  seated:  D.  B. 

Journal;  W.  T.Haden,  Macon  (Ga.)  Telegraph  4  News;  Wil-  Barnhart.  McKeesport  (Pa.)  News;  J.*  J.  Tierney.  Spokane 

liarn  Butler  Holland  W'j'ey.  Tulsa  Review-Chronlcle;  Mr.  McDonald.  Left  to  right,  standing:  L.  A. 

(Okla.)  Tribune.  Standing,  left  to  right:  I.  Weinstein.  Shreve-  ,  _.  c  11  /c  pi  »  a  i  j  a  c 

'  _x  1 1  I  T-  D  D  :,u  Amundson,  Sioux  Falls  (5.  D.)  Argus  Leader;  Arthur  Sapp, 

port  (La.)  Times;  R.  C.  Parrish.  Springfield  Illinois  State  •  »  n  o  ci  ix.  o  l  iu  i 

Journal;  W.  D.  Southernland.  Toronto  Star;  John  Lewis.  St.  ('"•)  Republican-Times;  C.  P  Stulti,  Roanoke  (Va.) 

Paul  Dispatch  4  Pioneer  Press;  M.  T.  Lawrence.  Orlando  Times  4  News;  Maxey  Hewitt.  Nashville  Banner  and  Tennes- 

(Fla.)  Sentinel-Star;  Ralph  W.  Ahreans,  Chicago  Dally  News;  *ean;  H.  D.  Keller,  Omaha  World  Herald;  and  E.  F.  McDer- 

and  Harry  Gwaltney,  Milwaukee  Journal.  mott,  Idaho  Falls  (Idaho)  Post  Register. 

CHICAGO,  Feb.  22 — Classified  man-  terest  charges,  Mr.  Stark  said:  “There  Herald,  concluded  the  session  with  a 
agers,  attending  the  annual  Har-  is  advertising  linage  for  newspapers,  description  of  his  paper’s  “Farm 

rison  MacDonald  Want  Ad  Clinic  if  they  will  urge  realty  advertisers  Land  Week,”  a  type  of  winter  classi- 

here  this  week,  left  the  meeting  with  to  stress  the  monthly  payment  plan  fied  promotion  similar  to  the  Des 

the  definite  impression  that  news-  and  not  the  original  cost.”  Moines  Register  &  Tribune  plan  to  se- 

papers  are  faced  with  “the  green  Outlinei  Used  Cor  Drive  Sale”  ads  during  a 


papers  are  faced  with  “the  green 
light”  this  spring,  as  far  as  used  car 
and  real  estate  advertising  linage  is 


told  the  125  classified  men  in  at¬ 
tendance  that  prospects  are  bright 
for  increased  linage  in  their  respec¬ 
tive  fields. 


proposed  $1,000,000  advertising  cam-  form, 
paign  in  which  the  motor  industry 

will  endeavor  to  stimulate  used  car  - 

sales  during  the  first  week  of  March. 


Mr.  MacDonald  urged  classified  classified  managers  they  are 

managers  to  use  their  own  news-  m  an  excellent  ^sition  to  tie  into  this 
papeTs  to  promote  want  ads  through 


hum;;  Intere^tTest^moniarad;:  H^  by  interesting  local  dealers  in  want 

declared  a  newspaper’s  circulation  is  **  ..  ,  ,  * 

the  best  salesman  a  classified  man-  ^^''^ay  afternoon  the  real  estate 

_  ,  “r'  u _ outlook  was  considered.  Don  Lioftus, 

ager  can  employ.  Go  l^^ome  and  fight  Washington,  D.  C.,  realtor,  depicted  the 
for  promotion  space,  he  urged.  »  ’  ’  ,  .  ’  -a_aui_  .r 

“Voluntary  ads  can  be  built  in  this  ^  capable  ot 

manner.  This  type  of  advertising  producing  $50,000  000  in  newspaper  ad- 
brings  the  highest  rate,  has  the  great-  Image  if  newspapers  wil  sell 

est  reader  interest,  and  builds  circu-  back  home  through  low- 

lation  and  prestige  for  your  paper.”  Pr**^  ousing. 

Skowmaathip  Needed  „  New  Idee.  Needed 

■n  A  T>., _ t  Mr.  Loftus  told  his  audience  new 

P.  A.  Rumpf,  regional  manager,  -j  •  celline  real  estate  classified 
Studebaker  Corporation,  asserted  ‘  ^  estate  classmed 

more  showmanship  is  needed  in  used 

car  advertising.  He  suggested  classi-  P^rs  ^e  going  to  re-build  real  estate 


fied  managers  spend  more  time  in  estimated  for  the  average  $5,000 

aiding  automobile  dealers  in  prepar-  ^  allocated  $75 

mg  suitable  ads. 

Mrs.  W.  H.  Wright,  Oak  Park,  Ill.,  _ 
realty  operator,  advocated  a  con¬ 
sistent  advertising  program,  with  a  CDEriAl  CB ITI  M  C 
complete  description  of  the  home  for  J ■  t fc I n L  kUIIIUni3 
.sale,  following  the  usual  path  taken 
by  the  prospect  through  the  house. 

“Want  ads  are  not  suppo.sed  to  sell  no  £  ,•_£  . 

the  property,”  she  said,  “they  are  yPSPS  OT  SaTlSTaCtOry 

only  expected  to  attract  customer  •II 

attention.  We  do  the  selling  our-  ;  ServiCB  to  tnB  laroor  1 

selves.”  I  . !  ^ — .  _ 

Classified  managers  were  advised  !  .  dailu  newsDaoere 

that  realty  advertising  volume  this  t  "  •  1 

year  depends  on  ability  of  newspa¬ 
pers  and  realtors  to  grasp  the  new 

opportimity  afforded  in  low-cost  hous-  I  I  D  T  II  I  r 

ing.  Paul  Stark,  Madison,  Wis.,  uOnll  D.  IlSlISOhEr  LOITipBnU 

president  of  the  National  Real  Estate  _  .  1  r  r  j 

Board,  gave  the  clinic  a  comprehen-  ureenwich.  Conn, 

sive  picture  of  the  housing  problem  Tel.  Greenwich  47i4  , 

in  America.  He  advised  newspaper¬ 
men  to  study  trends  taking  place  and  i  i 

see  the  opportimities  that  come  with  •  I 

change.  j 

Discussing  the  new  Federal  Housing  | 

Act,  with  its  90%  loans  and  5%%  in-  A  NATIONAL  SALES  ORGANIZATION  J 


SPECIAL  EDITIONS 

28  years  of  satisfactory 
service  to  the  larger 
daily  newspapers  — — 

John  B.  Gallagher  Company 

Greenwich,  Conn. 

Tel.  Greenwich  47l4 


Foster,  editor-emeritus. 

Gilbert  P.  Farrar 

Newspaper  Stylist 

420  Lexington  Avenue 
New  York,  N.  Y. 

Better  Newspaper  Presentation  Marches  On: 

The  restyled  Dayton  Journal  appeared  on 
January  1st,  1938,  the  restyled  Dayton  Herald  on 
January  3rd,  and  the  restyled  Atlanta  Journal 
appeared  on  January  24th.  Three  more  on  the  list 
of  newspapers  restyled  by  Gilbert  P,  Farrar. 

In  connection  with  the  Gallup  Chart  of  News¬ 
paper  Reading  Habits  this  statement  was  made: 
“Some  newspapers,  by  resorting  to  unorthodox 
typography,  have  greatly  increased  reader  attention.” 

One  newspaper  executive  writes  to  another: 
“We  feel  that  without  Mr.  Farrar’s  services  the 
success  of  our  restyled  paper  would  not  have  been 
as  great.  It  was  one  of  the  finest  things  our  paper 
has  ever  done.” 

An  editor  writes:  “You  have  something  that  is 
genuine,  workable  and  beneficial.  Your  jobs  stand 
the  test  of  time.  I  still  get  a  kick  out  of  our  make¬ 
up.  Our  circulation  recently  hit  a  new  high.” 

Be  the  first  in  your  community  to  issue  a 
newspaper  that  is  really  legible  and  EXCITING. 


;  aaverusmg  image  loi  iiewspapei!.,  ueauiipuoii  01  nib  papers  r  arm  jQQTTppk  ,  en  DBD17T} 

they  will  urge  realty  advertisers  Land  Week,”  a  type  of  winter  classi-  loOUtD  1  bU-P.n.VjrCi  FAFui 

3  stress  the  monthly  payment  plan  fied  promotion  similar  to  the  Des  Celebrating  the  opening  of  its  nev 

nd  not  the  original  cost.”  Moines  Register  &  Tribune  plan  to  se-  headquarters,  a  four-story  annex  to 

Outlines  Used  Cor  Drive  “Farm  for  Sale”  ads  during  a  its  ten-story  downtown  building  i: 

„  .  „  J  ,  .  one-week  period.  A  merchandising  occupied  27  years,  the  Houstor 

manner,  feature  of  this  event  is  reprinting  of  Chronicle  printed  a  160-page  special 


concerned.  Speakers,  representing  Motors  Company,  speaking  £3^^  _  _  sale  ads  published  edition,  Feb.  22.  Jesse  H.  Jones, 

the  automotive  and  realty  business,  Mo’^day  morning,  highlighted  the  during  Farm  Land  Week  in  catalog  RFC  chairman,  is  publisher  and  M.  E 


WHAT  ARE  THE  FACTS? 


**Our  concern  tvUh  any  man  is  not  with  what  eloquence  he  teaches,  but  with  what  evidence."^*  AUGUSTIISE 


TO  TEST  HEATING  EFFIQENCY.  Anthracite  Industries, 
Inc.,  the  merchandising  and  promotional  organization  of 
the  Pennsylvania  hard  coal  industry,  has  established  the 
most  complete  heating  laboratory  in  the  United  States  at 
Primos,  Pa.  To  this  laboratory  manufacturers  of  anthracite 
burning  equipment  send  their  products  for  tests  to  deter¬ 


mine  their  efficiency  in  the  important  field  of  home  heating. 

Such  equipment,  when  it  has  been  tested  and  found 
to  meet  the  specifications  set  up  by  the  laboratory,  is  per¬ 
mitted  to  display  the  Anthracite  Industries^  seal  of  approval 
.  .  .  an  emblem  which  indicates  that  it  has  passed  the 

most  rigid  tests  in  the  heating  field. 

SOURCE — Anthracite  Industries,  Inc. 


The  Road  Job  Ahead 

Higliway  engiiifers  and  traffic 
expert;^  jioiiil  out  tliat  the  biggest 
job  ahead  of  America  today  is  to  pro- 
viile  a  system  of  highway  sadequate 
and  safe,  not  only  for  tlie  present 
28.000.000  motor  vehicles  but  for 
the  more  than  thirty  per  cent  in¬ 
crease  in  motor  tarffic  anticipated 
in  the  next  (juarter  of  a  century. 

The  size  of  the  job  in  money  and 
miles  will  sewn  be  determined  by 
traffic  counts,  road  u.se  surveys,  bigh- 
way  inventories  and  economic  stud¬ 
ies  in  nearly*  every  step. 

Public  opinion  can  insure  that  the 
facts  disclosed  are  converted  into 
sound  road  construction  programs 
based  on  traffic  needs  and  future 
growth. 

.SOURCb^ — Portland  Cement  Asso- 


Wage~Earners’  Budget 

A  study  of  the  cost  of  living  in  59 
representative  cities  of  the  United 
States,  recently  undertaken  by  the 
W.P.A.,  shows  that  the  item  of  food 
constitutes  36  per  cent  of  the  budget 
of  the  typical  manual  worker’s  fam¬ 
ily.  Next  in  importance  is  rent, 
which  takes  18  per  cent.  Clothing  is 
third,  at  15  per  cent. 

Electricity  comprises  only  one  and 
one-half  per  cent  of  this  typical  fam¬ 
ily’s  expenditure,  or  only  one-quar¬ 
ter  of  that  devoted  to  recreation. 
Last  year  less  money  was  spent  for 
electricity  in  the  home  than  was 
spent  for  admission  to  motion  pic¬ 
ture  theatres  alone.  SOURCE — Edi¬ 
son  Electric  Institute. 


repairs  and  expensive  upkeep. 


SOURCE — Copper  and  Brass  Re¬ 
search  Association. 


Authoritative  Source  of 
Feature  Article  Material 


/Confine  the  merchant  to  his  single 
small  store.  That  is  destructive  tax¬ 
ation.  destructive  to  business  and  to 
human  initiative.  It  is  against  the 
public  interest.  SOURCE — National 
Association  of  Food  Chains. 


Friends  of  the  Consumer 

‘"Those  who  make  up  the  distilled 
spirits  industry  are  not  as  fortunate 
as  the  average  manufacturer  and 
business  man.  The  distilled  spirits 
industry  has  more  than  a  merchandis¬ 
ing  problem.  It  has  to  do  more  than 
produce  an  acceptable  product  and 
make  it  available  to  the  consumer. 
It  is  impelled  to  make  friends  as 
well  as  customers.  It  is  not  enough 
merely  to  sell  its  goods.  It  must  also 
sell  the  theory  that  legalized  sale  and 
control  of  distilled  spirits  is  the  real 
solution  of  the  problem  that  concerns 
so  many  people.  The  endorsement 
which  the  American  people  gave  the 
industry  in  1933  deserves  to  be  re¬ 
spected  and  safeguarded.”  From 
speech  delivered  by  Dr.  J.  M.  Doran 
at  the  Natl.  Retail  Package  Stores 
Assn,  on  Feh.  21,  1938. 


Protecting  Homes  With 
Copjter,  Brass  and  Bronze 

Cooper  is  the  oldest  of  the  metals 
of  commerce,  dating  back  to  about 
4.500  B.  C.  Without  copper  modern 
civilization  would  falter. 

Because  Copper  and  its  alloys. 
Brass  and  Bronze,  are  RUST 
PROOF,  they  give  long  service  and 
are  generally  specified  in  all  better 
built  homes;  for  roofs,  for  flashings, 
gutters  and  downspouts — COPPER; 
for  water  lines — brass  pipe  and  cop¬ 
per  tubing;  for  hardware,  lighting 
fixtures — solid  brass  or  bronze.  Cop¬ 
per  tanks  and  heaters;  copper  or 
alloy  shields  to  keep  out  termites; 
sheet  copper  insulation;  bronze  win¬ 
dows  are  highly  recommended  by  all 
architects  and  approved  by  the  Fed¬ 
eral  Housing  Administration.  Build¬ 
ing  with  copper  cuts  down  costly 


Tlie  editorial  resources  of  over  150 
of  the  nation’s  leading  business  pa¬ 
pers  are  available  for  factual,  wanted 
information  on  trends  and  develop¬ 
ments  in  business. 

The  problems  relative  to  industry 
and  labor  relations  are  daily  assum¬ 
ing  greater  proportions.  Business 
paper  editors  recognize  the  impor¬ 
tance  of  such  trends  and  keep 
abreast  of  their  developments.  These 
editors  are  leading  the  thinking  of 
their  readers  to  a  thorough  consid¬ 
eration  of  public  interests. 

Business  Papers  are  in  a  position 
to  offer  newspapers  factual  informa¬ 
tion  that  is  second  to  none  in  author¬ 
ity,  and  completeness.  SOURCE — 
The  Associated  Business  Papers,  Inc. 


Destroying  Initiative 

Chain  food  store  systems  started 
with  small  merchants.  They  were 
not  content  to  limit  their  abilities  to 
the  walls  of  a  single  grocery  store. 

Some  great  retail  stores  expanded 
under  one  roof.  The  single  food 
store  expanded  in  other  locations — 
convenient  for  the  public. 

Development,  expansion,  are  a 
part  of  American  business  tradition. 
There  are  those  who  would  destroy 
this  tradition,  restrict  opportunity 
for  individual  initiative.  They  would 
tax  chain  stores  out  of  existence; 


Brewers^  Group  Adopts 
Insignia  of  Membership 

The  menihership  insignia  of  the 
United  Brewers  Industrial  Founda¬ 
tion  has  been  formally  adopted  and 
will  soon  make  its  public  appearance 
in  advertising  copy  by  brewer  mem¬ 
bers.  The  insignia  had  been  eagerly 
awaited  by  members,  many  of  whom 
have  held  their  sales  promotion 
schedules  until  the  emblem,  denot¬ 
ing  adherence  to  the  Brewers’  Code 
of  Practice,  was  available  for  in¬ 
clusion  in  their  advertising  projects. 

The  insignia  is  strikingly  simple 
in  design,  effectively  symbolizing 
beer's  principal  ingredients — a  stalk 
of  barley  flanked  by  two  hop  leaves 
— against  a  black  background  en¬ 
circled  by  the  name  of  the  Founda- 


The  Foundation  was  organized  to 
align  the  brewing  industry  with  every 
force  working  for  the  public  good — 
law  enforcement,  moderation  and  a 
recognition  of  the  social  welfare. 

SOURCE — United  Brewers  Indus¬ 
trial  Foundation. 


Directory  of  Authoritative 
Sources  of  Factuai  Information 


SOURCE — Distilled  Spirits  Insti¬ 
tute.  Inc. 


Bridging  the  Gap 

Chemistry  bridges  the  gap  between 
the  primitive  and  the  modem. 
Through  chemistry  the  luxuries  of 
yesterday  become  the  necessities  of 
today.  Without  chemistry  our  com¬ 
forts  would  be  few,  our  wants  many. 
With  it  we  enjoy  a  higher  standard 
of  living  than  the  kings  of  old. 

Chemistry,  the  great  benefactor, 
reaches  into  all  phases  of  our  ex¬ 
istence.  It  has  improved  our  health. 
It  has  created  new  industries.  It  has 
aided  our  agriculture  and  shown  us 
how  to  develop  our  mineral  resources 
more  efficiently.  It  has  bolstered  our 
national  safety. 

SOURCE — Tlie  Chemical  Founda¬ 
tion. 


Anthracite  Industries,  Inc. 

8267  Chrrsler  Buildins.  New  York  Citr. 
A  non-profit  orranization  of  Pennsylvania 
hard  coal  producers,  desiimed  to  promote 
the  use  of  anthracite,  throurh  research, 
education  and  the  development  of  eSIeient 
anthracite  buminr  equipment.  Fact-find- 
inr  and  statistical  facilities  at  the  service 
of  editors  everywhere. 


Copper.  Brass  and  Bronze.  Our  library 
is  most  complete;  the  history  of  copper 
most  interesting;  its  future  usefulness 
is  unlimited. 


Association  of  American  Railroads 
Transportation  Bldn.,  Washlnittoa,  D.  C. 

Publications,  reports  and  releases  on  oper¬ 
ations  and  maintenance,  car  service,  traf¬ 
fic,  finance,  taxation,  valuation.  Library 
and  reference  material  available  to  all. 


Distilled  Spirits  Institute,  Inc. 

National  Press  Bldr-.  Washincton,  D.  0. 
Factual  information,  data  and  statistics 
relatimr  to  the  Distilling  Industry,  reports 
from  official  sources  on  production,  con¬ 
sumption,  enforcement,  taxation,  revenue. 


Associated  Business  Papers,  Inc. 

360  Lexinxton  Ave.,  New  York,  N.  Y. 
This  croup  of  166  of  the  nation’s  domin¬ 
ant  business  publications  constitutes  a 
reservoir  of  factual  Information  with  re- 
xard  to  production,  distribution,  construc¬ 
tion.  transportation. 


Edison  Electric  Institute 

420  Lexincton  Ave.,  New  York,  N.  Y. 
Factual  information,  data  and  statistics 
relatinc  to  the  electrical  industry. 

National  Association  of  Food  Chains 
726  JarkHon  Place,  Washlnxton,  D.  C. 
John  A.  Loxan,  Executive  Vice-President. 
Continuinc  studies  in  social  and  economic 
aspects  of  chain  store  distribution.  Fact¬ 
ual  data  and  informative  material. 


The  Chemical  Foundation,  Inc. 

631  Madison  Ave.,  New  York,  N.  Y. 

A  non-profit  orcanizatiou  devot^  to  re¬ 
search  and  education  in  chemistry  an<l 
applied  sciences  as  applied  to  industry 
Write  for  data. 


Portland  Cement  Association 
General  Office:  33  Vi.  Grand  Ave., 
Chicaxo.  III. 

Library,  research  laboratories.  300  pam¬ 
phlets.  Studies  in  housinx.  roads,  pavinx, 
structural,  farm  and  other  fields. 


Copper  &  Brass  Research  Assoc. 

420  Lexinxton  Avenue,  New  York  City 
Editors  interested  in  buildinx,  home  mod¬ 
ernization  and  home  fumishinx  are  invited 
to  call  upon  us  for  data  on  the  uses  of 


United  Brewers  Industrial  Founda¬ 
tion  21  East  40th  Street,  New  York 

A  non-profit  incorporated  membership  as¬ 


sociation,  orxanized  by  the  brewinx  indus¬ 
try  of  the  United  States  to  interpret  the 
public  interest  to  the  brewers  and  to  in¬ 
terpret  the  industry  to  the  public. 


Every  State  Benefits  from 
Railway  Purchases 

Purchases  made  annually  by  the 
railroads  affect  industrial  activity 
and  employment  throughout  the 
Nation.  In  1937,  they  bought  ma¬ 
terials  and  supplies  and  fuel  needed 
in  connection  with  current  operation 
from  more  than  12,000  localities  lo¬ 
cated  in  every  state  and  in  2,637  out 
of  a  total  of  3,072  counties  through¬ 
out  the  United  States.  No  industry 
has  a  more  diversified  purchasing 
list  than  the  railroads  which  buy  ap¬ 
proximately  70,000  different  articles 
produced  by  nearly  every  industry. 
Railway  purchases  in  1937  totaled 
$900,000,000,  which  is  somewhat  less 
than  they  would  have  been  had  it  not 
been  for  the  decline  in  traffic  and 
revenues  that  set  in  the  last  of  the 
year  and  is  still  being  felt.  In  1929 
and  1930  such  purchases  averaged 
$1,184,000,000  annually. 

SOURCE — Association  of  Ameri¬ 
can  Railroads. 
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HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  weak  an  advartiting  clawfication  will  ba  analyzad  in 
thata  columns.  Sinca  practically  all  advartising  finally  cantars 
on  a  ratail  outlat,  thasa  itudias  should  bo  of  aqual  intarast 
to  national  as  wall  as  local  advartisars. 

By  FRANK  E.  FEHLMAN 

No.  55.  Women's  Shoes 


IN  A  RECENT  ISSUE  of  Life  maga-  D — Would  a  woman  buy  a  big 

zine,  there  appeared  four  pages  de-  styled  shoe  that  did  not  fit  and  W( 
voted  to  women’s  shoes.  Local  ad-  it  simply  because  it  is  high-styled, 
vertising  managers  are  urged  to  place  E — Is  it  important  to  feature 


style  elements  represented  in  the 
w  M  ^  shoes.  The  simplest  way  to  correct 

\  ^  t  this  difficulty  in  the  store’s  service  is 

to  place  in  the  hands  of  all  sales  peo- 
[  Q  T  M  T>  XF  Q  pie  a  copy  of  Harper’s  Bazaar  or 

^  Vogue  magazine  so  that  each  month 
all  sales  people  may  see  the  high- 
clauification  will  b*  analyzed  in  styled  shoes  that  later  become  cur- 

cally  all  advartizino  finally  cantar*  rent  styles  in  their  store.  This  calls 

idiat  should  ba  of  aqual  intarast  {Qr  an  investment  of  $4  or  $5  a  year 

til  at  local  advartisars.  j^r  the  magazine,  but  we  believe  it  to 

be  a  wise  investment.  Granted  that 
the  salesman  knows  how  to  fit  any 
shoe  in  the  store  and  that  the  price 
nen's  Shoes  ranges  conform  to  competitors,  then 

the  only  link  that  is  missmg  is  spe- 
D— Would  a  woman  buy  a  high-  cific  style  information  about  the  shoes 
styled  shoe  that  did  not  fit  and  wear  offered  to  the  customer. 


Again,  we  urge  the  importance  of 
obtaining  the  Feb.  7,  1938  issue  of  Life 


vertising  managers  are  urged  to  place  E — Is  it  important  to  feature  a  obtaining  the  Feb.  7,  1938  issue  of  Life 

a  copy  of  this  issue  of  Feb.  7,  1938  in  scientific  fitting  service  for  the  bene-  because  of  the  information  supplied 

the  hands  of  any  of  their  salesmen  fit  of  women  buying  high-styled  with  the  42  different  styles  illustrated 

who  are  soliciting  additional  linage  shoes?  in  this  issue, 

for  women’s  shoes  or  who  have  been  Answers  to  these  questions  can  only 

assigned  the  task  of  obtaining  new  be  obtained  by  doing  a  quick  con-  Highly  Important 

women’s  shoe  advertisers.  sumer  research  job,  and,  in  some  tjjE  RESULTS  of  several  experi- 

According  to  this  study,  American  cases,  this  c^  be  done  ri^t  in  the  ments  conducted  during  1937  in 


women’s  shoe  advertisers.  sumer  research  job,  and,  in  some  tjjE  RESULTS  of  several  experi- 

According  to  this  study,  American  cases,  this  c^  be  done  ri^t  in  the  ments  conducted  during  1937  in 
women  last  year  bought  172,000,000  newspaper  office  by  interviewing  all  various  shoe  stores  prove  conclu- 
pairs  of  shoes  and  50%  of  these  shoes  women  enaployes.  A  simple  question-  sively  that  the  woman’s  shoe  store 
retailed  at  less  than  $3  a  pair.  Forty-  can  be  prepareiL  placed  in  their  keeps  a  continuous  flow  of  small 

six  per  cent  retailed  at  from  $3  to  $7  hands,  and  they  can^  fill  it  out  on  the  advertisements  in  the  paper,  week  in 
a  pair.  Three  and  nine- tenths  per  spot.  Fifteen  or  20  girls  can  each  take  week  out,  regardless  of  seasons, 
cent  were  from  $7  to  $10  a  pair  and  additional  questionnaires  and  have  jg  more  quickly  reduces 

one-tenth  of  one  per  cent  sold  for  ° .  incir  friends  fill  them  out.  With  j^g^  selling  costs  and  produces  the 
more  than  $10  a  pair.  this  mformation  at  hand,  it  is  possible  greatest  number  of  new  custom - 

The  total  sale  of  all  shoes  last  year  «  continuous  stream  of  g^s. 

was  417,000,000  pairs;  this  includes  S^gr  L^venTys^a  wee^^^^  Holding  these  customers  is,  of  course, 

men,  women  and  children.  From  Ses  siSrcomSnlb^fnriirg  out  the  dependent  upon  the  quality  of  the 

these  figures  it  is  easy  to  see  that  ap-  .  runnine^^  adver-  shoes,  the  fitting  service  and  the  sure- 

proximately  41%  of  all  the  shoes  sold  answers  to  all  the  aues-  information  supplied 

"T  '”„h  “n”  U,“  5.. “»>■  '“•<>"'«  l>y  th.  person, 

ance  was  divided  between  men  and  __j_g  One  or  two  success  stories  of  this 


children. 

It  is  further  interesting  to  note  tat 
in  1937  the  average  per  capita  con- 


Advertising  Costs 


classification  would  provide  the  na¬ 
tional  department  with  the  informa¬ 
tion  they  are  continually  seeking  when 


sumption  of  womoS's  shoos  is' 3.7  pair.  ™  NATION^  Cyh  R.g^ar’^Ex- 

^  22  pars  tor  m.n  and  2.4  for  „£taed  “imiT  a„T  wiUiin  tew  year. 

Just  Why  or  how  do  women  con-  Avenov_«..nnlie«  thi,  infor.  practically  eliminated  daily  newspa- 

vince  their  families  that  they  require 


Just  why  or  how  do  women  con-  Register  Agency-supplies  this  infor-  P^cucai.y  eum  naiea  aai.y  newspa- 
etoeeth”^rMilleLhatThT^u"re  "tadon.  Shoe  stores  doing  under  pers  tor  nat.on.l  sehedules. 
more  shoes  than  other  members  of  the  $30,000  per  annum  spent  2.7%  on  ad-  ■ 

famUy?  Do  they  completely  wear  out  vertising  Stores  doing  $75,000  and  up  -tq  OPERATE  CKFC 
each  of  these  3.4  pairs  per  capita  or  spent  3.6%.  a,.  ,,  /n  ,  c-  u 

do  some  of  these  shoes  go  into  the  Now  if  it  is  true  that  better  than  The  Vancourer  (B.  C.)  Sun  h^ 

discard  before  they  give  adequate  ^0^  shoes  sold  in  a  market  are  taken  over  a  hrm  which  formerly 

wearing  service?  purchased  by  women  for  their  own  operated  station  CKFC  and  short- 


wearing  service?  purchased  by  women  for  their  own  operated  station  CKFC  and  short- 

use,  it  follows  that  at  lej.st  40%  of  the  wave  station  VE19CS  under  licenses 

Further  Questions  advertising  expenditure  should  be  held  by  the  Vancouver  Presbytery  of 

confined  to  promoting  the  sale  of  the  United  Church  of  Canada.  The 
ANYONE  wim  an  inqiuring  attitude  women’s  shoes.  We  are  assuming  here  Sun  has  given  a  guarantee  of  fixed 
and  who  is  interested  in  building  up  ^g  store  sells  men’s  shoes,  and  time  to  the  church  and  in  return  has 

additional  linage  in  womens  shoes  children’s  shoes.  If  the  store  is  an  received  transfer  of  licenses  from  the 
inight  seek  answers  to  these  ques-  exclusive  women’s  store,  the  situation  church  for  both  stations.  Studios 

would  naturally  be  different  because  have  been  established  in  the  Sun 
A. — How  do  women  rate  shoes  in  all  of  the  money  is  spent  on  one  line  building  and  permission  to  increase 

their  ensemkle:  do  they  consider  — women’s  shoes.  power  of  the  station  is  being  sought 


them  more  important  than  their  hat, 
or  their  dress,  or  their  coat? 


Copy  Suggestions 


power  of  the  station  is  being  sought 
from  Federal  authorities. 


Pittsburgh  Daily  Airs 
Dedicatory  Programs 

Pittsburgh,  Feb.  21 — The  first  news¬ 
paper  published  west  of  the  Alleghen¬ 
ies  and  the  world’s  first  radio  station 
have  joined  in  a  series  of  broadcasts 
in  connection  with  the  approaching 
dedication  of  the  new  home  of  Paul 
Block’s  Pittsburgh  Post-Gazette. 

The  first  full-hour  broadcast, 
“Headlines  of  History,"  went  on  the 
air  over  Station  KDKA  Wednesday 
night,  Feb.  16  and  re-enacted  epochal 
incidents  in  the  history  of  Pittsburgh, 
Western  Pennsylvania,  the  state  and 
the  nation. 

The  second  broadcast  was  presented 
Sunday  night,  Feb.  20,  when  Victor 
Saudek  brought  back  to  the  air  waves 
his  Little  Symphony  Orchestra  which 
first  broadcast  in  the  days  when 
KDKA  and  the  Pittsburgh  Post  were 
closely  associated  with  the  birth  of 
radio. 

These  were  the  first  of  a  score  of 
programs  to  be  broadcast. 

The  dramatizations  on  the  first  pro¬ 
gram  were  accompanied  by  the  Maur¬ 
ice  Spitalny  Orchestra,  and  included 
more  than  40  dramatic  episodes  in 
American  life  as  seen  in  the  Pittsbugh 
Gazette  and  its  descendants  down  to 
the  Post-Gazette  of  today. 

APPROVES  FCC  PERMIT 

Washington,  D.  C*,  Feb.  23 — Over 
a  protest  that  a  local  newspaper  would 
actually  be  the  controlling  interest. 
Examiner  R.  L.  Irwin  has  recom¬ 
mended  to  the  FCC  that  a  broadcast¬ 
ing  permit  be  granted  to  Martin  R. 
O’Brien  for  a  station  at  Aurora,  Ill. 
Jules  J.  Rubens,  theatre  operator  at 
Aurora,  whose  application  for  a 
broadcasting  permit  was  denied  sev¬ 
eral  months  ago,  complained  to  the 
examiner  that  the  Beacon  News  has 
an  agreement  with  Mr.  O’Brien 
whereby  the  newspaper  was  to  finance 
the  station  and  Mr.  O’Brien  manage 
it.  The  applicant  denied  having  fi¬ 
nancial  or  other  arrangements  with 
the  newspaper,  excepting  as  to  the 
furnishing  of  news  and  the  main¬ 
tenance  of  advertising  standards. 

PREPARING  PROGRAM 

A.  W.  Huckle,  publisher,  Rock  Hill 
(S.  C.)  Herald  has  been  appointed 
chairman  of  the  program  committee  of 
the  small-paper  group  at  the  SNPA 
convention.  May  30-31  and  June  1  at 
Edgewater  Gulf  Hotel,  Biloxi-Gulf- 
port.  Miss. 


B. — Do  women  favor  high,  medium  SEVERAL  EXPEIRIMENTS  conducted 


or  low  heels? 

C — Would  the  average  woman  pre- 


during  1937  lead  to  the  belief  that 
most  shoe  stores  have  a  reasonably 


fer  a  high-styled  shoe  at  a  low  price  good  fitting  service  but  very  few  of 
or  a  long-wearing  service  shoe  at  a  the  salesmen  interviewed  and  ob- 
higher  price?  .served  have  an  understanding  of  the 
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WOOD  DRY  MATS 

The  popular  favor¬ 
ite  of  America’s 
stereotypers  be¬ 
cause  of  consistent 
quality. 
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served  have  an  understanding  of  the 
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I  THE  AP 

FEATURE  SERVICE 

was  specializing  in  shorter 
stories  and  tighter  writing 
I  BECAUSE  — it  was  believed 

I  that  Mr.  X.  wanted  his  news 

features  to  be  telegraphic, 
not  encyclopedic. 
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/  you’ve  earnep 

1  THIS  BY  5AFE 
PRIVINC 


Driver  I 


28,000,000 

newspaper  buyers 
will  ultimately 
see  large-space 
(idve  rtisements  for 
the  new  Safe  Driver 
Reward  Vlan 


For  years,  daily  newspapers  have 
aetively  and  effect  iveU  sponsored 
the  eaiise  of  safe  antoinohile  drivinp;. 
1’hrough  their  inflnenee  they  have  pro¬ 
moted  a  saner  regard  for  life  and  prop¬ 
erty  on  our  streets  and  highways. 

\ow — to  eontrihnte  further  to  this 
eause  of  safet) — 32  leading  st<H*k  easu- 
all\  insiiraneeeoinpanies  have  launched, 
in  a  large  nninlxT  of  states,  the  Safe 
l)ri\er  Kewanl  IMan  ...  a  practical  plan 
lo  gi\  t*  insuri'd  inotorisls  a  money  reirani 
for  >afe  dri\  ing. 

'I’liis  IMan  guaranlees  to  insun‘d  pri- 
\ale  passeng»“r  ear  owners  a  return  of 
15%  of  their  antoinohile  liahilitN  insiir- 
anee  pn'tniuin.  provided  no  loss  <M‘eur> 
under  a  poliev  during  tlu‘  12  months  it 
i.'-  in  force,  dated  on  and  after  the  dav 
till'  IMan  heeonies  effective.  MMiese  re¬ 
wards  should  represent  the  greatest  sum 
ever  spent  in  promoting  safe  driving. 

How  this  Reward  affects  costs 

With  the  introduction  of  this  IMan,  and 


after  a  periodic  review  of  loss  experience 
records,  liahility  rates  were  revised  ac¬ 
cording  to  the  indications  of  the  experi¬ 
ence.  M  he  new  rates  include  an  additional 
item  of  4.8%  in  each  territorv  where  the 
IMan  operates.  This  item  works  out  as  a 
charge  upon  the  owner  who  has  loss- 
|>roducing  accidents. 

Since  the  Safe  Driver  Reward  returns 
15%  of  the  poliev  |irennum.  the  safe 
driver  gets  hack  this  4.8%  plus  an  addi¬ 
tional  amount  that  would  not  h(‘  possible 
otherwise,  hringing  the  total  return  to 
15%.  \eeording  to  (‘xpi'rienee  tables. 
88%  of  all  insured  motorists  will  win 
this  reward. 

Eurtlierniore.  under  the  stimulus  of 
the  IMan.  the  percentage  of  safe  ilrivers 
should  he  increased. 

Newspapers  announce  the  Plan 

'The  eoinpanies  sponsoring  the  Safe 
Driver  Reward  IMan  have  selected  dailv 
newspaper  advertising  as  the  logical 
medium  for  liringing  this  IMan  qui(*kly 


and  powerfully  to  the  attention  of  car 
owners. 

Heginning  February  first,  large-space  an- 
iiouneement  advertising  was  iM'gun  in  daily 
iiews|)apers  in  those  stales  in  wliieh  the  IMan 
heeaine  effective. 

This  aiiiionneeinenl  advertising  will  ap|)ear 
in  daily  newspa|M‘rs  of  other  states  when  the 
Elan  becomes  effective  in  those  stales.  I'ollow- 
np  adverlising  will  ap|H‘ar  later.  Newspa|>er 
coverage  is  e\|K*eletl  to  evlend  nlliinalely  to 
over  hnyers. 

Free  mats  provided  for  local  agents 

Ds-al  insurance  agents  an*  being  urged  by  the 
s[M»nsors  of  this  program  to  increas«*  its  effer*- 
tiveness  hy  buying  space  in  their  own  names, 
in  their  l<M  al  n<*wspa|H‘rs.  M'o  ai<l  them  in  this, 
mats  are  heing  offered  free  in  a  variety  of  sizes. 

I'his  IMan.  and  the  advertising  [trogram  be¬ 
hind  it.  are  s|K>nsored  hy  .12  sl<M'k  casualty 
companies  belonging  to  the  National  Ihirean 
of  (lasnalty  and  Surely  I  nderwriters.  As  a 
group,  they  have  gained  the  snp|M*rt  and  eon- 
iidence  of  the  American  piddie.  by  together 
writing  more  bodily  injury  and  pro|H‘rly  dam¬ 
age  liahility  insnranee  than  any  other  group 
of  com|>anies  in  the  world. 


SAFE  DRIVER  REWARD  PLAN 


NOW.. A  NATIONAL  ADVERTISING  DRIVE 
FOR  SAFETY  ON  AMERICA'S  HIGHWAYS! 
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Photogs’  Cars  in  Charlotte 
Use  Radio  and  Sirens 

By  JACK  PRICE 


John  T.  Houston 


THE  Charlotte  (N.  C.)  Observer  re¬ 
cently  has  made  great  strides  in  their 
photographic  activities,  according  to 
John  T.  “ Jake  ” 
Houston,  picture 
editor,  who  was 
in  New  York 
last  week  to  pur¬ 
chase  new  equip- 
ment  and  to 
make  observa¬ 
tions  on  recent 
improvements  in 
the  field. 

When  Mr. 
Houston  first  un¬ 
dertook  the  job 
o  f  modernizing 
his  plant,  he  vis¬ 
ited  many  large  newspapers  before 
actually  starting  rebuilding.  The 
changes  in  his  dark  rooms  started 
with  the  purchase  of  the  extra  stain¬ 
less  steel  tanks  which  the  Philadel¬ 
phia  Bulletin  did  not  need.  Then 
came  the  installation  of  enlargers  and 
other  equipment.  In  his  last  visit  to 
New  York  City  he  added  a  new  electric 
plate  dryer  for  ferrotyping  prints, 
which  he  bought  from  the  Medo 
Photo  Supply  Co. 

The  paper  has  three  cameramen, 
who  are  equipped  with  4x5  Speed 
Graphic  cameras,  a  Contax  and  a 
Leica.  They  also  have  a  Long-Tom 
for  sports  work.  Each  photographer 
owns  his  own  car,  which  is  fitted  with 
a  siren,  permission  being  granted  its 
use  by  the  state  police.  Each  auto  also 
has  several  radios  for  short  and  long 
waves.  The  short-wave  sets  are  tuned 
ill  for  local  police  signals  and  state 
police  calls. 

Since  the  photo  department  in¬ 
creased  its  production  of  pictures,  the 
Charlotte  Observer  now  publishes  an 
average  of  eight  local  photographs 
every  day.  Mr.  Houston  claims  that 
because  of  the  increased  local  picture 
coverage,  the  circulation  has  risen  to 
a  new  peak. 

New  Processing  Formula 
THE  DUFAYCOLOR  FILM  CO.  has 

just  announced  a  new  formula  for 
processing  its  films  which  eliminates 
the  use  of  a  hypo  bath.  The  first  de- 
veloper  now  contains  Ammonia  of 
0.910  specific  gravity.  This  solution 
is  also  used  as  a  redeveloper,  but  each 
developer  must  be  treated  individu¬ 
ally.  This  means  that  time  is  saved 
when  the  chemicals  are  mixed. 

Caution  must  be  exercised  when  the 
trays  are  placed  for  processing.  If 
possible,  h  is  wiser  to  employ  tanks. 


The  developers  should  be  put  into 
separate  bottles  and  labeled  to  pre¬ 
vent  accidents.  This  latest  improve¬ 
ment  in  the  formulas  will  further 
simplify  the  processing  of  Dufay  film- 
by  the  average  cameraman. 

Kalart  Clip 

EVER  SINCE  the  introduction  of  the 

bay  Super-Flash  bulb,  it  has  been 
necessary  for  the  accessories  manu¬ 
facturers  to  keep  pace  with  the  fast 
moving  trend  of  improvements.  When 
the  midget  bulb  was  first  placed  on 
the  market  Mendelson  quickly  had 
small  reflectors  made  to  fit  the  lamp. 
Now  Kalart  had  made  a  small  clip 
which  fits  the  lamp  holders  thereby 
allowing  the  reflector  to  be  lowered 
to  the  proper  location  for  correct  il¬ 
lumination  when  the  midget  lamp  is 
used. 

Regarding  Film  Packs 

BECAUSE  we  have  been  asked  why 

it  would  not  be  possible  for  film 
manufacturers  to  make  film  packs 
with  six  films  instead  of  twelve,  the 
writer  contacted  a  large  film  com¬ 
pany  representative  and  here  is  his 
reply:  “To  make  packs  containing  six 
exposures  it  would  be  necessary  to 
produce  a  thinner  and  more  pliable 
base.  The  same  speed  emulsions 
could  be  coated  on  the  acetate  base 
but  it  would  be  necessary  to  con¬ 
struct  a  new  pack  holder.  The  cost 
is  another  problem.  If  newspaper 
cameramen  should  find  it  more  con¬ 
venient  to  make  the  smaller  packs, 
naturally  we  will  be  pleased  to  co¬ 
operate. 

“The  smaller  packs  would  be  very 
little  cheaper  in  cost  than  the  twelve- 
film  pack.” 

So  it  remains  for  the  photographers 
themselves  to  decide  the  issue.  Those 
who  are  interested  in  this  problem 
could  help  the  cause  if  they  would 
drop  a  line  to  this  department  and 
state  their  wishes.  We  in  turn  would 
take  the  matter  up  with  the  film 
manufacturers  and  perhaps  something 
could  be  done  about  it.  It  would  be 
more  practical  for  cameramen  to  em¬ 
ploy  a  six-film  pack  which  should  be 
more  than  ample  to  cover  an  assign¬ 
ment  in  the  general  run  of  news.  A 
small  pack  would  be  more  convenient 
in  the  dark  room  and  the  waste  con¬ 
siderably  less.  Another  feature  which 
would  be  attractive  to  photographers 
is  that  of  less  bulk  and  weight  when 
they  can  do  with  one  pack  what  is 
now  done  with  three  holders. 


ADD 

IT 

UP! 


Your  Speed  Graphic 


Kalart  Synchronized  Range  Finder 
-  Kalart  Micromatic  Speed  Flash 

=  THE  PERFECT  PRESS 
CAMERA 


For  all  Orapbics  —  Syuchranized  Range 
Finder  $27.60  installed  ($:i2.60  for  6  X 
7).  Micromatic  Speed  Flash  $1.3.50. 

Ash  Your  Dsoler,  or  Write 


THE  KALART  CO., 
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Camera  Knights 


SAMUEL  FALK,  who  won  an  honor¬ 
able  mention  in  Editor  &  Publisher’s 
annual  news  picture  contest  with  his 
photo  “Collapse,” 
showing  Anita 
Lizana  being 
carried  from  the 
court  after  win¬ 
ning  a  tennis 
title,  began  his 
career  in  pho¬ 
tography  as  a 
dark  -  room  as¬ 
sistant  to  a  por¬ 
trait  photogra¬ 
pher  in  the  sum¬ 
mer  of  1916.  He 
returned  to  high 
school  the  fol¬ 
lowing  fall  and  then,  in  1918,  accepted 
a  position  again  as  dark-room  assistant 
with  a  commercial  and  marine  photog¬ 
rapher,  where  he  remained  for  six 
years.  From  there  he  went  to  the 
American  Photo  Service,  a  news 
agency,  and  in  1925  joined  the  staff  of 
the  New  York  Times-Wide  World 
Photos. 

With  Wide  World,  Falk  has  had  a 
wide  assortment  of  assignments.  He 
covered  the  Hall-Mills  murder  trial, 
and  he  was  the  only  photographer  to 
get  a  picture  of  Mrs.  Hall,  for  which  he 
had  to  perch  himself  secretly  atop  the 
glass  dome  of  the  courthouse. 

By  eluding  the  sentry  and  walking 
seven  miles  across  Fort  Hancock,  he 
was  able  to  get  a  picture  of  Samuel 
Insull  returning  to  American  soil 
from  Greece,  and  he  was  one  of  the 
first  photographers  on  the  scene  at 
both  the  time  of  the  Lindbergh  baby 
kidnapping  and  when  the  baby’s  body 
was  found. 

Included  among  his  other  assign¬ 
ments  were  a  ten-week  tour  with 
President  Coolidge,  the  annual  Lake 
Placid  winter  sports  assignment  for 
the  past  decade  and  various  political 
conventions. 

Falk  received  first  prize  in  the  fea¬ 
ture  class  and  honorable  mention  in 
the  pictorial  class  at  the  recent  an¬ 
nual  exhibition  of  the  Newspaper 
Photographers  Association  at  Radio 
City. 

$250,000  UBEL  SUIT 

Trenton,  N.  J.,  Feb.  24 — The  Tren¬ 
ton  Times  newspapers  and  James 
Kerney,  Jr.,  editor  were  named  de¬ 
fendants  in  a  suit  for  $250,000  dam¬ 
ages  filed  this  week  by  former  Gov. 
Harold  G.  Hoffman,  who  charges  that 
news  stories  and  editorials  in  the 
Sunday  Advertiser,  Trenton  Times 
and  State  Gazette  concerning  a  dis¬ 
tribution  of  $1,765  among  certain  state 
employes  injured  “his  good  name, 
fame  and  reputation  as  a  public  of¬ 
ficial.”  Hoffman  is  now  writing  a 
newspaper  column. 


BETTER  PRESSWORK 

If  you  are  trying  to  improve  your 
presswork,  try  FLEX  dry  mats! 
Newspapers  throughout,  the  coun¬ 
try  have  found  that  these  mots 
promote  better  stereotyping — bet¬ 
ter  pictures,  cleaner  type  matter, 
and  blacker  solids — without  any 
increase  in  costs.  Write  for  free 
samples  —  and  please  specify 
gauge,  shrink,  number  of  casts, 
and  type  of  equipment 

FLEXIDEAL  DRY  MAT  COMPANY 

21  West  Street  New  York 


Hearings  Assured  on 
Radio  Tax  Bill 

Washington,  D.  C.,  Feb.  23 — Rep. 
John  J.  Boylan  of  New  York  City, 
House  sponsor  of  the  radio  station  tax 
bill  proposed  by  George  Henry  Payne, 
Federal  Communications  Commis¬ 
sion  member,  has  been  assured  public 
hearings  on  the  measure  after  the 
ways  and  means  committee  completes 
its  study  of  general  tax  revision. 

The  bill  proposes  a  graduated  levy 
based  on  broadcasting  wattage.  It 
is  estimated  the  plan  will  bring  tax 
from  $5,000,000  to  $7,000,000  a  year. 
Stations  opierating  on  less  than  1,000 
watts  would  pay  $1  per  watt  per  year. 
WLW  of  Cincinnati,  O.,  would  pay  $3 
per  watt,  and  the  same  levy  would  be 
made  against  stations  which,  in  the 
future,  are  licensed  at  500,000  watts, 
power  now  authorized  only  for 
WLW.  Intermediate  power  would  be 
taxed  at  $2  per  watt. 

While  he  professed  ignorance  of 
the  Boylan  bill’s  provision.  Chairman 
Frank  R.  McNinch  of  FCC  declared 
today  he  favors  a  tax  on  broadcasting 
stations. 

■ 

Hospital  Interview 
Exemption  Sought 

(By  telegraph  to  Editok  &  Publisher) 

Albany,  N.  Y.,  Feb.  24 — Steps  to 
amend  the  anti-ambulance  chasing 
law  so  as  to  exempt  newspapermen 
who  interview  accident  victims  in  a 
hospital  were  taken  today  in  the  New 
York  Legislature  as  an  aftermath  of 
a  recent  ruling  by  a  Watertown  judge 
who  held  a  reporter  guilty  of  a  mis¬ 
demeanor  for  obtaining  statements 
from  an  injured  person. 

Senator  Pliny  W.  Williamson  of 
Westchester  County  introduced  the 
measure  in  the  Legislature  today, 
asking  that  a  special  exception  be 
made  in  the  code  of  criminal  proce¬ 
dure.  The  sole  intention  of  the  law, 
enacted  two  years  ago,  he  said,  was 
to  curb  the  practices  of  unscrupulous 
lawyers.  The  section  was  so  broad 
however,  a  supreme  court  justice 
could  apply  it  to  newspapermen  who 
sought  information  concerning  per¬ 
sonal  injuries  suffered  in  accidents. 

The  Toughest 
Assignment  .  .  . 

for  any  omployor  on 

.  .  .  nowtpopors 
.  .  .  pross  associations 
.  .  .  maqasinos 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  ed¬ 
itorial  or  advertising  men  call 
on  The  Personnel  Bureau  for 
assistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago— 35  last  Wackar  Drive 
Los  Aagalas— 2387  Taviet  Stroat 
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combination  of  youth  and  wealth  is  one 
*  which  encourages  liberal  spending.  Young 
cities,  like  young  people,  WANT  TO  BUY  so  many 
things.  Oklahoma,  as  a  state,  is  only  31  years  old. 
It  is  both  young  and  rich.  It  is  a  state  in  which 
money  moves  rapidly. 

OIL.  Oklahoma  produces  each  year  more  than 
240,000,000  barrels  of  petroleum. 


CROPS.  Oklahoma  is  noted  for  its  rich  and  highly 
productive  farms  —  producing  cotton,  oats,  hay, 
nuts,  fruit,  wheat,  corn. 

MINERALS.  Zinc,  asphalt,  lead  and  coal  are 
among  Oklahoma's  prosperous  mining  industries, 
a  steady  producer  of  wealth. 

MANUFACTURING.  Factories  of  Oklahoma  pro¬ 
duce  products  of  an  annual  value  of  $348  000,000. 


Oklahoma's  Home-Town  newspapers  offer  the  advertiser  on  intimate 
and  friendly  introduction  to  young,  growing  cities  and  towns.  Through 
these  newspapers  you  are  assured  of  the  active  co-operation  of 
home-town  dealers. 


These  Outstanding  Home  Town  Newspapers  of  Oklahoma 
Invite  Your  Sales  Crews  and  Your  Advertising 


.4da  ISeu's  (E  &  Si 
-Mtus  Times-Demovrat  (E  &  S) 
Hartlrsville  Examini>r  (\I  &  S) 
Bristow  Record  (Ei 


(diickusha  Express  (E  &  S) 
(Pushing  Citizen  (E  &  S) 
Duiu-aii  Banner  (E  &  S) 
Durant  Daily  Democrat  (E) 
EI  Reno  Tribune  (E  &  S) 


Lawton  Constitution  (E  &  S) 
Manguiu  Star  (E  &  S) 
Miami  Sews-Record  (E  &  S) 
Muskogee  Phoenix  &  Times- 
Democrat  (M  E  &  S) 


Norman  Transcript  (E  &  Sj 
Perry  Journal  (E) 
Seminole  Reporter  (E  &  S) 
Wewoka  Times  Democrat 
(E  &  S) 


(Oklahoma  has  other  non-iiir(ro|iolltan  markets  serre«l  hy  exrellent  jiapers  whieli  of  course  should  he  eonsidered  in  your  advertislufc  eampalitn.) 


CIRCULATION 


EDITOR 


PUBLISHER 


Outlines  Five 
Reader  Survey 
Techniques 


Dr.  Mott  Describes  Ways 
of  Testing  Reader 
Likes  and  Dislikes 


By  GEORGE  A.  BRANDENBURG 


Circulation  managers  seeking  to  co¬ 
operate  with  fellow  editors  in  deter¬ 
mining  what  readers  like  should  be 
interested  in  the  relative  merits  of 
five  chief  techniques  of  reader  inter¬ 
est  study  outlined  by  Dr.  FitANK 
Luther  Mott,  director  of  the  school 
of  journalism  at  the  University  of 
Iowa,  at  the  recent  Inland  Daily  Press 
Association  convention. 

Dr.  Mott  pointed  out  many  editors 
feel  themselves  endowed  with  a  “sixth 
sense”  which  enables  them  to  under¬ 
stand  the  newspaper  appetites  of  their 
constituencies.  He  believes  such  abil¬ 
ity  is  confined  to  editors  who  live  in 
a  homogeneous  community,  where 
they  know  their  audience  so  inti¬ 
mately  they  can  sense,  almost  with¬ 
out  thinking,  what  newspaper  fare 
their  readers  should  like  best  to  have. 
In  larger  cities,  however,  an  editor,  or 
circulation  manager,  needs  some  sort 
of  reader  interest  study  to  guide  him. 
Dr.  Mott  evaluates  five  methods,  as 
follows: 

"l.  Circulation  Records:  In  using  this 
nuthed.  one  has  to  be  careful  not  to  confuse 
the  etcnients  involved  in  the  situation.  Many 
different  factors  may  cause  circulation  vari¬ 
ations,  and  some  have  little  or  nothing  to  do 
with  what  appears  in  the  paper.  Adjustments 
ot  circulation  rates,  means  ef  distribution  such 
as  truck  delivery,  efficacy  of  promotion  and 
such  things  have  their  own  effects  in  the  circu¬ 
lation  curve.  Public  interest  in  a  war  or  the 
verdict  in  a  great  trial  may  cause  a  momen¬ 
tary  circulation  boom,  and  one  may  feel  rea¬ 
sonably  sure  in  some  such  cases  that  one 
knows  just  what  sent  street  sales  skyrocketing. 
But  when  it  comes  to  analyzing  the  reader 
popularity  of  a  new  se'ial  story,  a  new  farm 
page,  or  a  radio  department,  circulation  records 
do  not  help  much  because  it  is  too  difficult  to 
eliminate  the  other  variables.  One  cannot  be 
sure  just  what  is  caus  ng  the  circulation  vari¬ 
ation,  and  to  what  extent  other  elements  enter 
m  as  causes  of  soch  variations.  Therefore, 
while  sirculation  records  are  wcasionally  of 
very  great  value  in  measuring  the  popularity 
of  some  especially  prominent  and  outstand  ng 
element  in  news  or  features,  they  cannot  an¬ 
swer  the  questions  which  an  editor  must  be 
continually  asking  alx>ut  the  hundred  less 
prominent  elements  in  his  paper. 

Fan  Mail  Over-Rated 

“3.  Fan  Letters:  It  is  my  observation  that 
casual  fan  letters  have  an  influence  upon 
newspaper  policy  entirely  out  of  proportion 
to  their  real  importance.  If  an  editor  gets  six 
or  eight  letters  on  a  particular  matter,  the  in- 
duence  of  those  six  or  eight  highly  articulate 
readers  becomes  disproportionately  great  and 
we  forget  about  the  thousands  of  others  who 
constitute  the  great  body  of  newspaper  readers 
and  who  would  never  think  of  writing  to  the 


editor.  In  other  words,  fans  have  a  special 
and  peculiar  psychology  which  is  far  from 
characteristic  of  the  average  newspaper  reader, 

I  wish  I  could  prove  this  scientifically  by  sta¬ 
tistics,  but  so  far  as  I  know,  no  study  has 
ever  been  made  which  correlates,  day-by-day 
fan  mail  with  a  careful  and  general  reader 
interest  study.  It  seems  obvious,  however, 
that  fans  are  not  typical  and  that  the  tech¬ 
nique  now  so  much  in  vogue  of  stopping  a 
syndicate  feature  for  two  or  three  days  to  see 
how  many  complaints  one  receives,  does  not 
furnish  a  very  reliable  index  to  actual  reailer 
interest. 

“3.  Qiicstioiiiuiircs  to  Suhserbers:  Tl’e 
value  of  this  method  dei>ends  to  a  considerable 
extent  on  the  skill  with  which  the  question¬ 
naire  is  contrived.  For  example,  the  familiar 
ty|H‘  in  which  one  is  asked  to  rank  the  kind  of 
newspaiier  content  which  one  le.ads  first,  second, 
third,  and  fourth,  often  gives  misleading  re¬ 
sults.  I  remember  one  study  of  this  kind  sent 
out  to  College  teachers,  and  I  shall  never  for¬ 
get  what  one  high  ranking  educator  said  to  me 
about  it.  He  said  that  as  a  m,atter  of  fact  he 
thought  he  always  looked  at  the  front  page 
headlines  first,  ‘but,’  said  he,  ‘for  a  man  in 
my  position  to  make  that  admission  would  not 
do.  I  am  going  to  say  that  I  read  the  editorial 
page  first.’  Now  he  was,  I  think,  an  honest 
man,  as  honest  men  go,  but  he  was  not,  after 
all,  quite  sure  of  what  he  always  read  ffrst, 
and  he  wanted  to  put  the  best  face  on  his  own 
newspaper  preference  which  seemed  possible. 
The  fact  is  that  unless  a  person  actually  keeps 
records  on  his  own  behavior  with  regard  to 
newspapers,  he  does  not  know  wh.at  he  looks  at 
first,  second,  third  and  fourth.  However,  the 
questionnaire  which  asks  certain  very  definite 
questions  such  as  whether  a  reader  sometimes, 
or  never,  looks  at  a  certain  specific  feature, 
may  produce  very  satisfactory  results.  Most 
re.aders  can  be  very  sure  about  certain  definite 
things  with  regard  to  their  newspaper  reading 
without  conscientiously  keeping  tab  on  them¬ 
selves. 

■’4.  Questionnaires  sent  to  Samplings  of 
Various  Social  Classes  and  Occupations  in  a 
Community  in  Proportion  to  the  Sises  of  Those 
Classes  in  That  Community:  This  is  a  varia¬ 
tion  of  No.  3.  It  is  different  from  sampling 
one's  own  readers,  since  it  looks  toward  the 
making  of  a  paper  for  the  whole  community 
and  therefore  toward  an  expansion  of  a  given 
paper’s  circulation. 

"5.  The  Interz’ierv  Afethod:  This  is  the 
technique  developed  at  the  University  of  Iowa 
by  Dr.  George  Gallup,  which  he  has  used  very 
widely  throughout  the  country  until  he  now 
has  responses  from  some  hundred  thousand 
readers  of  daily  newspapers.  It  is  the  most 
objective  technique,  and  without  doubt  the 
most  reliable  when  properly  applied.’’ 


At  the  same  time  we  are  instructing 
carrier  -  salesmen  on  reselling  the 
Stockton  Record  on  the  value  a 
reader  will  receive  for  only  3^4  cents 
a  day  by  monthly  subscription.” 


Strikes  Barred  in 
9- Year  Swedish  Pact 


Candid  Camera  ChompI 

A  PRIZE  of  $15  was  awarded  one 

Rockford  amateur  photographer  who 
was  crowned  “candid  camera  cham¬ 
pion”  on  the  strength  of  11  pictures 
published  during  a  two-week  contest 
sponsored  by  the  Rockford  (Ill.) 
Register  -  Republic.  Smaller  cash 
awards  went  to  those  placing  second 
and  third.  Pictures  submitted  by  25 
persons  were  suitable  for  publica¬ 
tion. 

The  winner,  an  insurance  salesman 
who  always  carries  a  camera  with 
him,  has  been  invited  to  give  a  one- 
man  show  of  his  work  at  a  loop  pho¬ 
tography  shop  in  Chicago. 


PEORIA  CHANGES 


Recent  additions  to  the  Peoria  (Ill.) 
Star  personnel  include  Homer  E. 
Knoblauch,  former  Associated  Press 
foreign  correspondent  in  Madrid  and 
author  of  “War  Correspondent,”  as 
state  editor,  a  position  he  relinquished 
eight  years  ago  to  join  the  AP;  Frank 
C.  Cochrane,  former  circulation  man¬ 
ager,  Washington  (D.  C.)  Post,  as  cir¬ 
culation  manager,  and  Ray  Barclay, 
formerly  of  Chicago  Herald  &  Exam¬ 
iner  and  Times,  as  photographer. 


Nine  years  of  labor  peace  on  the 
printing  front  is  the  import  of  a  n«w 
agreement  recently  signed  by  repre¬ 
sentatives  of  Swedish  newspaper  and 
magazine  publishers  and  their  me¬ 
chanical  staffs.  During  this  period  tb 
two  parties  pledge  not  to  resort  to 
strikes  or  lockouts  for  the  first  time  in 
Swedish  history.  The  agreement  is 
signed  between  the  Association  of 
Newspaper  Publishers,  embracing 
about  300  firms,  and  the  Typographen' 
Union. 

The  printers  are  practically  100'", 
organized,  and  all  demands  and  dis¬ 
putes  must  be  referred  to  a  specially 
created  arbitration  board  of  three 
men,  whose  decision  is  absolutely 
binding  on  both  parties.  In  return  for 
their  scrapping  of  the  resort  to  the 
strike,  the  workers  receive  an  in¬ 
crease  in  their  paid  vacation  from 
two  to  three  weeks  and  employers 
renounce  the  use  of  the  lockout.  The 
nine-year  agreement  took  effect  Dec. 
1,  1937  and  expires  June  1,  1946. 


BRITISH  PROPAGANDA 


NEW  NEWSPRINT  MILL 


Production  of  newsprint  at  the  new 
Ontario  Paper  mill  at  Comeau  Bay, 
in  the  Lower  St.  Lawrence,  has  started, 
four  months  ahead  of  schedule,  and  it 
is  probable  the  mill  will  soon  be 
working  at  capaci  y  of  350  tons  per 
day.  The  New  York  Daily  News  will 
take  the  entire  output  of  the  mill,  and 
will  utilize  water  transportation  be¬ 
tween  Comeau  Bay  and  New  York. 


The  House  of  Commons  in  London 
recently  unanimously  adopted  a 
motion  that  the  British  government 
should  give  every  “moral  and  finan¬ 
cial  encouragement”  to  “wider  and 
more  effective  presentation  of  British 
news,  views  and  culture  abroad.”  This 
was  in  view  of  foreign  propaganda 
directed  against  Great  Britain.  Mem¬ 
bers  agreed  not  on  spreading  propa¬ 
ganda  but  spreading  “objective,  truth¬ 
ful  news  of  British  policies  and  cul¬ 
ture.”  Among  the  suggestions  made 
were  some  for  reduced  cable  tolls  for 
British  press  services  to  foreign  coun¬ 
tries,  greater  friendliness  toward  for¬ 
eign  correspondents,  and  relaxation  oi 
the  present  reserve  of  British  press 
officers. 


BURGESS  CHROME  MATS 


Stockton  Record  Raises 


BEGINNING  March  1,  Stockton  (Cal.) 

Record  is  raising  its  subscription 
rates  from  75c  to  90c  a  month.  Old 
rates  were:  one  month,  75c;  three 
months,  $2.15;  six  months,  $4.25;  and 
one  year,  $8.  New  rates  are:  one 
month,  90c;  three  months,  $2.50;  six 
months,  $5;  and  one  year.  $9.50. 

“We  operate  under  the  office  control 
system  and  the  only  change  that  we 
are  making  as  far  as  carriers’  com¬ 
pensation  is  concerned  is  that  we  are 
increasing  the  commission  for  orders 
from  35c  to  50c,”  writes  Frank  O. 
Lewis,  Record  circulation  promotion 
manager.  “And  to  each  carrier  who 
maintains  his  February  average  draw 
for  March,  April  and  May,  we  are 
giving  a  bonus  of  $1  for  each  month. 


Burgess  Chrome  Mats 
are  now  available  in 
practically  any  caliper 
and  plasticity.  Under  the 


circumstances  we  can 


1""'"""""" . . . ‘“'*'™''‘**”"Triiiinnniiiii^ 

NEWSPAPER  I 
FINANCING  1 


furnish  you  a  Burgess 
Chrome  Mat  that  will 
meet  your  conditions 
better.  Write  for  our 
latest  price  schedule. 


Sunday  Pages  on 
Food  and  Cooking 
reach  more  than' 
100,000  Families 
in  the 

Rhode  Island  Market 


CHROME 

A  LaKiratory  Prixluct 


MATS 


Made  in  U.S.A. 


PROVIDENCE 

SUNDAY  JOURNAL 


DAVIS  &  THOMPSON 

INCORPORATED 
Union  Trust  Bldg., 
Ciovoland 


BURGESS  CELLULOSE  COMPANY 

FREEPORT,  ILLINOIS 


Parifir  Coast  Reprrsrntative,  KAI.PH  LEBER. 
426  Poison  Bldx..  Seattle,  WashinKton 
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NEWSPAPER 

REVIEW 


PROMOTION 

By  ROBERT  S.  MANN 


Fan  Mail 

SATISFIED  CUSTOMERS  of  the 

Louisville  Courier  -  Journal  and 
Times  wrote  most  of  a  big  twelve- 
page  booklet  just  issued  under  the 
title,  “Who  Ever  Heard  of  Such  a 
Thing?  Fan  Mail  for  a  Newspaper’s 
Merchandising  Department.” 

Contents  consist  principally  of  re¬ 
productions,  four  to  a  page,  of  letters 
from  advertisers  and  advertising 
agencies,  with  occasional  phrases 
picked  out  for  display  type:  “Such 
extra  cooperation  makes  an  adver¬ 
tiser  happy”;  “Splendid  support  en¬ 
hanced  value  of  advertising”;  “Your 
organization  came  through  with  ef¬ 
fective  support.”  The  text  of  some 
letters  goes  into  more  detail  about 
the  nature  of  services  given. 

On  third  page  of  the  cover  the 
newspapers  tell  their  own  story, 
showing  1937  increases  in  business 
activity,  and  an  increase  of  $38,764,000 
in  Kentucky  farmers’  income. 

Blessed  Event 

“BIRTH  ANNOUNCEMENT”  is  the 

title  on  a  tiny  folder  arriving  in  a 
little  green  box  from  Chicago  Herald 
Si  Examiner  and  Chicago  Evening 
American.  And  the  explanation  says: 
“When  the  retail  advertising  depart¬ 
ments  of  the  Chicago  Herald  &  Ex¬ 
aminer  and  the  Evening  American 
were  merged  on  Feb.  1,  1938,  a  new 
and  powerful  advertising  medium  was 
bom.” 

As  a  matter  of  fact,  it  was  twins 
this  time.  Two  little  chocolate  dolls 
emphasized  that  “the  daily  combina¬ 


tion  ...  is  Chicago’s  sweetest  adver¬ 
tising  buy.” 

New  Model 

“SPEAKING  of  new  1938  models — ” 
says  a  page  in  the  Appleton  (Wis.) 
Post-Crescent,  with  a  picture  of  an 
exaggerated  streamlined  car.  But  it 
is  not  automobiles  the  Post-Crescent 
is  talking  of.  Instead,  it  announces 
“The  new  1938  Post-Crescent  is  the 
best  newspaper  we  have  ever  pro¬ 
duced.”  Following  text  tells  why. 

1938  Cookbook 

BY  SPECIAL  REQUEST  of  the 
housewives  of  Southbridge,  Mass., 
the  Southbridge  Evening  News  has 
published  Volume  II  of  its  “Favorite 
Recipes”  book — 132  pages,  with  mul¬ 
berry  and  blue  cover.  The  recipes 
are  contributed  by  local  women,  and 
published  in  the  newspaper  through 
the  year.  Advertising  space  is  sold 
in  the  book. 

Snacldes  Conference 

“OUR  SURVEY  shows,  gentlemen, 
that  4,694  typical  housewives  en¬ 
dorsed  Snackies,  13,873  typical  house¬ 
wives  hadn’t  heard  of  Snackies,  and 
I  regret  to  report  that  1,433  typical 
housewives  told  our  representative  to 
go  to  hell.” 

So  says  the  caption  on  a  New  Yorker 
cartoon  which,  after  appearing  in  the 
New  Yorker,  has  now  furnished  the 
framework  for  a  New  Yorker  promo¬ 
tion  ad  in  newspaper  space.  The 
cartoon  shows  a  typical  board  of  di¬ 
rectors — well,  as  typical  as  the  house¬ 


wives — holding  a  typical  meeting  and 
hearing  results  of  a  typical  survey. 
We  nominate  the  advertisement  as 
most  readable  of  the  week,  and  wish 
we  could  read  one  like  it  every  day. 
Excerpts: 

“This  picture  has  no  bearing  on  the 
wars  in  Spain  and  in  the  East — which 
is  one  of  the  good  things  about  it. 

.  .  .  The  New  Yorker  .  .  .  has  re¬ 
fused  to  join  the  ranks  of  the  grimly 
unhappy.  ...  We  hold  it  important 
to  perpetuate  levity.  .  .  .  Today’s  New 
Yorker  is  our  679th  issue,  and  today 
is  our  thirteenth  birthday.  .  .  .  Like 
Snackies,  the  (current)  issue  will  be 
indorsed  by  many  housewives,  but 
they  will  not  be  typical.” 

Butter  and  Spaghetti 

MORE  THAN  130  BRANDS  of  print 

butter  were  found  in  a  recent  sur¬ 
vey  of  500  New  York  City  stores;  but 
only  8%  of  the  stores  stocked  oleo¬ 
margarine,  and  only  4.4%  carried  two 
brands  of  it.  In  another  survey  all  but 
3.1%  of  the  stores  were  found  to  sell 
canned  spaghetti,  with  two  brands 
dominating  the  market  and  a  score  of 
also-rans.  The  surveys,  made  by  the 
merchandising  department  of  the  New 
York  World -Tele gram,  are  offered  by 
that  paper’s  promotion  department  in 
the  February  issue  of  “Sales  Slants,” 
the  house  organ  for  the  World- 
Telegram’s  staff  and  the  Scripps- 
Howard  sales  units. 

Another  page  tells  “Facts  About  the 
World’s  Fair.”  Others  show  the  Gallup 
charts  of  reader  interests  in  daily 
newspapers.  Elsewhere  we  note  that 
it  takes  $196.81  a  year  to  clothe  a  work¬ 
ing  girl  in  New  York  state,  while,  re¬ 
cession  or  no  recession,  Delman’s  Mi¬ 
ami  Beach  is  selling  several  pairs  a 
week  of  $150  “hostess  shoes”;  that 
filling  stations,  with  sales  139%  of 
1929’s,  have  made  the  biggest  come¬ 


back  in  retail  business<  that  Pizitz 
Dry  Goods  Co.,  Birmingham,  has 
opened  a  “smoke  shop”  where  cus¬ 
tomers  have  to  go  through  the  men’s 
hat  department,  and  Clemons  Bros.. 
Chattanooga,  has  a  free  merry-go- 
round  in  its  toy  department;  and  that 
skiing  in  the  U.  S.  is  now  a  $20,000,000- 
a-year  business. 

Call  for  Hobby-Riders 

“HOBBY  PARTIES”— for  candid 

camera  fans,  for  philatelists,  for 
miniature  train  collectors,  for  whit- 
tlers,  for  painters,  and  for  others  with 
hobbies — are  the  current  activity  in 
Mary  Cullen’s  cottage,  at  the  Portland 
(Ore.)  Journal.  It  was  Mary  Cullen’s 
household  arts  service  of  the  Journal, 
readers  of  this  column  will  recall, 
that  took  the  carving  situation  in  hand 
just  before  Thanksgiving  and  brought 
in  all  the  conscientious  amateur  car¬ 
vers  of  Portland  for  demonstrations. 

At  the  first  of  the  hobby  parties, 
two  dozen  amateur  camera  fans  were 
snapping  pictures  while  printers  were 
walking  out  on  the  recent  four-day 
strike  in  Portland.  They  snapped  and 
snapped  (their  cameras)  at  salads, 
cakes,  and  rolls  prepared  by  a  staff 
of  home  economists  as  picture  subjects, 
and  the  prize-winning  photo  featured 
a  story  in  the  Journal,  with  recipes, 
on  how  to  give  a  party  for  camera 
fans. 

Legally  a  Newspaper 
NEW  YORK  LAW  JOURNAL  has 
sent  notice  to  New  York  advertising 
agents  that  the  Appellate  Division  of 
the  Supreme  Court,  First  Judicial  De¬ 
partment,  recently  signed  an  order 
designating  the  Law  Journal  as  a  daily 
“newspaper  having  a  circulation  cal¬ 
culated  to  give  notice  of  legal  pub¬ 
lications.” 


18  units 


3  folders  To  the  Johannesburg  So.  Africa  “STAR” 


UNITUBULAR 

This  is  one  of  the  three  UNITUBULAR  presses 
for  the  “Star”.  The  presses  are  mounted  on  suh- 
structure  and  will  be  equipped  with  reels.  Each  press 
has  color  cylinders,  late  news  devices  and  other  equip¬ 
ment  to  meet  the  specific  requirements  of  the  “Star”. 

The  flexibility,  speed  and  operating  convenience 
of  this  type  equipment  have  placed  UNITUBULAR 
presses  in  every  section  of  the  United  States  and  in 
many  foreign  countries.  Daily  papers  outside  of  the 
metropolitan  areas  will  find  the  UNITUBULAR  able 
to  meet  their  most  exacting  requirements.  Speed,  pro¬ 


duction  and  flexibility  are  synonvmoiis  with  “UNI¬ 
TUBULAR”. 

Any  page  combination  from  two  to  full  page 
capacity.  No  double  plating.  Removable-interchange- 
able  fountains  make  cleaning  fountains  or  changing 
color  a  pleasure  when  compared  with  old  style  foun¬ 
tains. 

The  UNITUBULAR  press  is  a  fine  newspaper 
printing  press.  We  ask  you  to  compare  it  with  other 
machines  to  verify  our  claims.  An  inspection  trip  will 
gladly  be  arranged. 

DUPLEX  PRINTINB  PRESS  CO. 

BATTLE  CREEK  MICHIGAN  U.  S.  A. 


EDITOR 


PUBLISHER 


North  California 
Dailies  Unite  to  ^ 
Push  Advertising 

Will  Form  Organization 
March  1  .  .  .  Emphasis  on 
Chain  Store  Work 

1 

San  Francisco,  Feb.  21. — Formation  I 
of  the  Allied  Daily  Newspapers  of  ’ 
Northern  California,  providing  a  ^ 
united  front  in  advertising,  was  as-  ' 
sured  today  when  16  newspapers  ' 
agreed  to  enter  the  project.  Tenta¬ 
tive  assurances  were  indicated  by  . 
representatives  of  other  newspapers.  i 
Thirty  Northern  California  news¬ 
papers  were  represented  at  sessions 
held  by  California  Newspaper  Pub¬ 
lishers  Association  in  San  Francisco. 
The  group  decided  to  meet  March  1  to 
complete  organization.  Senator  Will 
Sharkey,  publisher.  Contra  Costa  Ga¬ 
zette  of  Martinez,  who  was  chairman 
of  the  organizing  committee,  an¬ 
nounced.  Other  members  of  the  com¬ 
mittee  were  J.  F.  Galvin,  publisher, 
Richmo7id  Independent,  and  Ray 
Judah,  publisher,  Santa  Cruz  News. 

L.  A.  Copeland,  manager.  Allied 
Dailies  of  Southern  California,  pre¬ 
sented  the  organization  proposal  at 
the  publishers’  session.  He  pointed 
out  that  the  Allied  Dailies  of  South¬ 
ern  California  were  foimded  with  but 
six  members  and  now  have  22  news¬ 
papers  in  the  organization.  The  pro¬ 
gram  was  fostered  by  the  CNPA,  with 
membership  in  that  organization  a 
prerequisite. 

Foreicet  Statewide  Group 

Predictions  that  the  organization 
will  be  state-wide,  with  offices  in  both 
northern  and  southern  California, 
were  voiced  by  Mr.  Sharkey,  Mr. 
Copeland  and  John  B.  Long,  general 
manager,  CNPA,  following  the  recep¬ 
tion  of  the  program  at  the  sessions 
here. 

Following  the  publishers’  session 
the  proposal  was  presented  at  the 
monthly  meeting  of  the  Northern 
California  Newspaper  Advertising 
Managers  Association.  Mr.  Copeland 
gave  six  major  features  of  the  Allied 
Dailies  program  as  evolved  in  south¬ 
ern  California. 

"The  one  simple  purpose  is  the  sell¬ 
ing  of  newspapers  as  a  whole,”  Mr. 
Copeland  said.  The  six  projects  un¬ 
dertaken  in  the  southern  group  to 
date  were  listed  as:  work  with  state¬ 
wide  chain  store  accounts,  with  “local" 
chain  accounts,  with  key  men  of 
manufacturers,  distributors  or  jobbers 
who  control  policies  on  spending  co¬ 
operative  funds,  with  the  California 
Chain  Store  Association,  miscellane¬ 
ous  work  such  as  the  creation  of  al¬ 
lowances  for  furniture  retailers,  mat 
services,  and  cooperative  work  with 
the  southern  group  in  presentation  of 
promotional  material  to  sell  Califor¬ 
nia  to  national  accounts  where  such 
effort  is  deemed  advisable  and  co¬ 
operative  with  national  representa¬ 
tives. 

C.  A.  West,  assistant  director.  Fed¬ 
eral  Housing  Administration,  North¬ 
ern  California  Division,  also  spoke 
before  the  advertising  managers,  cit¬ 
ing  advertising  opportunities  under 
the  new  housing  bill.  Dutton  O’Brien, 
San  Mateo  Times,  presided. 

FREDERICK  W.  FORD 

Frederick  W.  Ford,  74,  news  editor 
of  Boston  Transcript  for  52  years 
prior  to  his  retirement  two  years  ago 
because  of  illness,  died  Feb.  18  at  his 
home  in  Medford  Hillside,  Mass. 
Noted  for  his  accuracy,  he  once  called 
President  Harding’s  attention  to  a 
gross  error  of  fact  in  an  advance  copy 
of  a  prepared  address.  The  President 
corrected  his  manuscript  and  sent  his 
thanks  to  Mr.  Ford. 


©hituarp 


WALTER  EDWARD  -raOMAS,  72. 

business  manager  of  Roanoke  (Va.) 
Times  and  World-News  for  25  years, 
died  Feb.  22  at  his  home  there  fol¬ 
lowing  a  brief  illness.  Mr.  Thomas, 
known  to  associates  as  “W.  E.,”  started 
his  career  as  a  reporter  in  1890  and 
left  newspaper  work  for  some  time, 
returning  when  Junius  B.  Fishburn 
purchased  the  Roanoke  pai)ers.  He 
was  general  manager  until  1936,  when 
he  became  vice-president  and  secre¬ 
tary,  which  position  he  held  at  his 
death.  Three  daughters  survive. 

R.  L.  Fox,  69,  editor  and  publisher. 
Moody  (Tex.)  Courier  for  28  years, 
died  Feb.  18  following  a  brief  illness. 

Gilbert  Julien,  45,  sports  editor, 
Le  Driot,  Quebec,  for  26  years  and  a 
university  professor  since  1916,  died 
of  heart  disease  Feb.  20  in  Hull,  Que. 

William  Clarkson  Van  Antwerp, 
70,  who  left  newspaper  work  in  1900 
after  serving  as  reporter,  editorial 
writer  and  night  city  editor  of  New 
York  Times  to  enter  the  brokerage 
business,  died  Feb.  17  at  his  San  Fran¬ 
cisco  home. 

James  F.  McCoy,  66,  formerly  a  city 
editor  of  the  old  Philadelphia  North 
American,  died  in  the  Harrisburg 
(Pa.)  Hospital  Feb.  17  after  a  short 
illness. 

Paul  J.  Maguire,  for  more  than  25 
years  with  the  Brooklyn  Daily  Citizen 
and  recently  with  the  Rockaway 
Journal,  Cedarhurst,  L.  I.,  as  ad¬ 
vertising  representative,  died  there 
Feb.  19. 

Mrs.  Mignon  Brash  Kline,  wife  of 
Bert  F.  Kline,  editor  of  Homestead 
(Pa.)  Messenger,  died  in  Pittsburgh 
Feb.  16.  Her  husband,  three  sons  and 
a  daughter  survive. 

Frank  J.  Duffey,  Western  Union 
Morse  operator  at  the  Cincinnati  En¬ 
quirer  since  1913,  died  suddenly  Feb. 
14  at  his  home  of  a  heart  attack.  For 
10  years  he  was  operator  at  Crosley 
Field  press  box  and  was  known  to 
many  U.  S.  baseball  writers. 

Charles  Nynds,  77,  for  44  years  edi¬ 
tor  of  Lumsden  (Sask.)  News  Record, 
died  there  recently  following  a  long 
illness. 

Arthur  W.  Demoulpied,  political 
writer,  Manchester  (N.  H.)  Union  and 
Leader,  died  Feb.  21  at  his  home. 

Patricia  Fields,  13,  daughter  of 
Raymond  Fields,  publisher,  Guthrie 
(Okla.)  Daily  Capital  and  other  Okla¬ 
homa  newspapers,  died  Feb.  19  of 
burns  suffered  the  preceding  day 
when  her  dress  was  ignited  by  a  gas 
radiator  at  a  school  party. 

Mrs.  Katherine  M.  Nolan,  69,  wife 
of  Dan  C.  Nolan,  publisher  of  Yon¬ 
kers  (N.  Y.)  Daily  News,  which 
merged  with  the  Yonkers  Statesman, 
and  mother  of  Supreme  Court  Justice 
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Gerald  Nolan,  died  Feb.  21  at  her 
home  there. 

Mr.  Lester  B.  Holden,  27,  wife  of  the 
news  editor  of  Palmer  (Mass.)  Journal- 
Register,  died  Feb.  23  in  Ludlow  Hos¬ 
pital  of  injuries  suffered  in  an  auto¬ 
mobile  collision  during  a  snow  storm 
in  North  Wilbraham,  Feb.  20.  Mr. 
Holden’s  arm  was  broken  in  the  acci¬ 
dent. 

Mrs.  Dan  C.  Nolan,  69,  widow  of 
the  former  publisher  of  the  Yonkers 
(N.  Y.)  Daily  News,  Yonkers  States¬ 
man  and  the  Yonkers  Gazette,  died 
Feb.  22. 

Benjamin  Anderson,  65,  day  super¬ 
intendent  of  the  Chicago  Tribune 
mailing  room,  died  Feb.  23. 

Abner  Kenton  Callaway,  68,  father 
of  Mrs.  Inez  Callaway  Robb,  society 
editor  of  the  New  York  Daily  News 
under  the  name  of  Nancy  Randolph, 
died  at  his  home  in  Caldwell,  Idaho, 
Feb.  23. 

J.  Fred  Wathey,  68,  veteran  news¬ 
paperman,  died  Feb.  20  at  National 
Veterans’  Hospital,  Sawtelle,  Cal.  He 
had  been  city  editor  of  Minneapolis 
Tribune  and  St.  Paul  Dispatch,  and 
later  was  on  Los  Angeles  Times  and 
San  Francisco  Chronicle. 

m 

Francis  W.  Clarke 
Dies  at  52 

Frcmcis  W.  Clarke,  52,  executive 
editor,  Atlanta  Constitution,  who  had 
held  every  executive  position  in  its 
news  dep^ment  during  his  lifetime 
with  the  paper,  died  of  bronchial 
pneumonia  Feb.  20.  He  contracted  a 
severe  cold  about  a  month  ago  and 
last  week  his  condition  became  seri¬ 
ous  but  he  was  given  a  good  chance 
to  recover.  On  Saturday  he  fell  into 
a  sleep  from  which  he  never  awak¬ 
ened. 

Mr.  Clarke  was  given  his  first  job 


at  18  as  secretary  to  the  late  Clark 
Howell,  Sr.,  then  a  rising  young 
newspaperman.  His  experience  at 
Mr.  Howell’s  elbow  was  his  school  of 
journalism  from  which  he  graduated 
to  climb  the  ladder  to  the  executive 
editorship  which  he  had  held  for  the 
past  two  years. 

Youngest  in  Various  Key  Posts 

He  went  directly  into  the  editorial 
department  as  state  news  editor  and 
over  a  period  of  years  became  suc¬ 
cessively  city  editor,  managing  editor, 
assistant  to  the  editor,  general  man¬ 
ager  and  following  the  death  of  Mr 
Howell,  executive  editor.  At  everj’ 
job  he  held  he  set  a  record  as  the 
youngest  man  to  reach  that  position. 

He  was  a  keen  student  of  the  Orient 
having  made  two  trips  there.  On  the 
first  trip  he  was  a  guest  of  the  Car¬ 
negie  Foundation  for  International 
Peace.  His  articles  in  the  Far  East 
made  him  one  of  the  South’s  recog¬ 
nized  authorities  on  foreign  affairs. 

Though  he  spent  most  of  his  time 
at  the  Constitution  office  he  managed 
to  find  time  for  numerous  other  pur¬ 
suits  and  in  several  of  them  he  proved 
outstanding.  He  studied  music  as  a 
child  and  continued  his  interest  in  it 
throughout  his  life.  He  was  the  di¬ 
rector  of  the  Atlanta  Philharmonic 
Association  and  the  Atlanta  Light 
Opera  Association.  He  was  ^ 
greatly  interested  in  children’s  work 

"DIGEST"  SUSPENDED 

Literary  Digest  annoiuiced  Thurs¬ 
day  it  was  suspending  immediately 
for  two  issues  while  plans  for  reor¬ 
ganization  are  made.  George  F 
Havell,  publisher,  said  it  was  solvent 
and  only  the  Feb.  26  and  March  5 
issues  would  be  skipped.  Havell. 
Charles  M.  Norton,  business  manager, 
and  David  B.  Page,  editor,  bought  the 
magazine  from  the  Albert  Shaws  of 
Review  of  Reviews  last  October. 


SEND  $1  FOR  AN  INDEX  TO 

EDITOR  &  PUBLISHER 


The  topical  index  to  Editor  &  Publisher,  June  to 
December,  1937,  is  NOW  READY.  The  price  is  only 
one  dollar.  It  will  help  you  find  quickly  any  of  the 
thousands  of  news  items  and  articles  which  Editor  & 
Publisher  has  published  during  the  last  6  months. 
Copies  of  the  PREVIOUS  six-month  January-to-June 
index  are  also  available. 

The  TOPICAL  INDEX  will  be  hound  into 
the  semi-annual  bound  volume  which  is 
available  at  $7.50.  For  those  who  prefer 
to  maintain  their  separate  weekly  issues  in  a 
personal  file,  the  index  at  $1  is  almost 
indispensable. 

The  hound  volumes  of  EDITOR  &  PUBLISHER  serve 
as  a  complete  historical  summary  of  the  news  of  adver¬ 
tising,  journalism  and  developments  in  the  field  of 
machinery  and  equipment — a  valuable  addition  to  the 
newspaper  library. 

Place  your  order  now  for  the  bound 
volume  ...  or  for  the  separate  index. 
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President 
Roosevelt's 
Own  Story 
of  the 
New  Deal 


Contained  in  an  authorized  advance  publica¬ 
tion  of  his  notes  ond  comments  to  “The  Public 
Papers  and  Addresses  of  F ronklin  D.  Roosevelt.” 


UBEL  SUITS  DISMISSED 

Two  suits,  each  for  $250,000  dam¬ 
ages,  filed  in  Manhattan  Supreme 
Court  by  Charles  Locke,  a  radio 
script  writer  and  a  former  newspa¬ 
perman,  were  dismissed  by  the  Ap¬ 
pellate  Division  of  the  Supreme  Court 
on  Friday,  Feb.  18.  One  suit  named 
Floyd  Gibbons,  radio  commentator,  as 
defendant,  and  the  other  was  against 
Benton  &  Bowles,  advertising  agency. 
The  complainant  charged  that  his 
script  was  altered  in  a  broadcast  of 
the  flood  last  year  in  Cincinnati  and 
that  the  highly  dramatized  version 
which  was  sent  over  the  air  damaged 
his  reputation  as  an  accurate  reporter. 
The  court,  however,  gave  the  radio 
writer  permission  to  file  amended 
complaints.  Richard  J.  Mackey  is 
counsel  for  Locke. 


Driscoll  Will  Continue 
O.  O.  McIntyre’s  Column 

Editor  of  McNaught  to  Relinquish  Post  for 
Columnist's  Job  .  .  .  Mrs.  Roosevelt 
Completes  Two  Years  of  Syndication 
By  ROBERT  U.  BROWN 


THE  ‘New  York  Day  by  Day”  col-  two  years  as  author  of  th 
umn,  written  for  20  years  by  Oscar  “My  Day,”  Jan.  1.  Unitei 
Odd  McIntyre,  will  be  continued  ef-  syndicates  it. 

fecti\^  Feb.  ^  ^ _ — r  Cartoonist  Author  of  B 

T^-  „  n  ED  KEUKES,  for  17  years 

McNaught  Syn-  p  staff  of  the  Cleveland  PI. 

vr  n  '  11  u  ■  Fables.”  It  consists  oi 

Mr.  Driscoll  han-  ft  , 

ji.j  .u  «/i  T  in  four  colors  presenting  r 

^ed  the  Meta-  terpretations  of  famous  fal 

m  Keukes  is  the  creator  ol 

,  ^  Wonderland,”  for  which 

K  Scott  writes  continuity  an. 

J.  .  r  CATE.  At  present  he  draws 

syn  ica  as  is  ^  feature  “Close-Uns”  anneal 

logical  successor  Dealer,  and  also  dra 

,  day  editorial  cartoon  and 

as  wri  en  a  1-  u-  u  •  +  automobile  feature.  The  be 

ography  of  McIntyre  which  is  to  be  ^ 

published  serially  in  Cosmopolitan  y. 

magazine  beginning  with  the  April  o  r  i 
issue.  The  two  had  been  close  friends  Recovers  from  Injuries 
for  many  years.  Driscoll  will  devote  ALFRED  HUMAN,  editor 
practically  all  of  his  time  to  the  col-  News  Syndicate,  New  ' 
umn,  doing  occasional  contact  work  was  injured  in  an  automobi 
for  the  syndicate.  outside  Washington  two  i 
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New  KcMlfonl 

StundHrd  Times 
New  York 

World-TeleRnnii 
Oklahoma  News 
Omaha  World  Herald 
Orlando  Sentinel  Star 
ParkersburK  Sentinel 
Peoria  Star 
Philadelphia  Rulletiti 
Plttsbiiruh  Press 
Point  Pleasant 
Kesister 
Portland  (Me.) 
KxpresH 

Portland  Oreeoniaii 
KaleiKh  New’s  and 
Observer 
Riehinond  News 
Leader 

Roanoke  W’orld- 
News 

Rome  Sentinel 
Sacramento  Bee 
San  DieKo  Sun 
San  Francisco  News 
San  4naii  FI  Miindo 
Salt  Lake  City 
Tribune 
Seattle  Post- 
IntelliKeneer 
Siireveport  doiirnal 
Spokane  Spokesman 
Review 

Springfield  (111.) 

State  Res:ister 
Sprliifslleld  (Mass.) 

Repiihlieaii  News 
St.  Louis  Star-Time*. 
Syracuse  Herald 
Tddedo  News-Itee 
Tulsa  Tribune 
Washington  (I).  (  .> 
Daily  News 
Washington  (N.  ('.> 
News 

Watertown  Times 
West  Palm  Heacli 
Post-Times 
W'lieelini;  Intelli- 
icenoer 

Wichita  Rajcle 
Williamson  News 
Worcester  (iazette 
YonnKstown  Vindi¬ 
cator 


.\kroii  Times-I*ress 
Albany  Times-l'nion 
All>uquer«iue  Tribune 
Atlanta  t’onstitutioii 
Asheville  Citizen- 
Times 

Baltimore  News-Post 
BirminKham  l*ost 
Boston  American 
Brids.'^port  Tiines-Star 
BiifTalo  Times 
t'liarleston  Ciazette 
Charlotte  News 
Chlcajco  Ameriraii 
Cineinnati  Post 
Cleveland  Press 
('oliimhia  Record 
Columbus  titizeii 
Denver  R<ieky  Moun¬ 
tain  News 

Des  Moines  Recister 
and  Trihiiiie 
Detroit  News 
FI  Paso  Herald-Post 
Frie  Herald  Dispateli 
Fiireka  HiiinbobM 
Standard 
Ftaiisville  Press 
Fairmont  Times 
Fort  Smith  Tlmes- 
Reeord 

Fort  Worth  I'ress 
Fresno  B«‘e 
Houston  Pres«. 
Indianapolis  Times 
Kansas  ('ity  Journal- 
Post 

Knoxville  News-Sen¬ 
tinel 

Laredo  Times 
I^xiriKton  Herald 
Little  Rock  Democrat 
Los  Angeles  Daily 
News 

Louisville  Courier 
Journal 

Memphis  Press- 
Seimitar 
Miami  Herald 
Milwaukee  News 
.Minneapolis  Star 
Modesto  Bee 
Moline  Dispatch 
.Montgomery  Journal 
Mitchell  Republican 
Nashville  Tennessean 


position  of  editor  of  the  Southbridge  His  coupe  was  struck  by 
(Mass.)  News,  which  is  owned  by  his  car  while  returning  to  New  'V 
father.  He  was  recently  elected  a  di-  The  operator  of  the  other  i 
rector  and  secretary  of  the  syndicate,  arrested  on  a  charge  of  c 

Started  as  Reporter  driving  and  driving  on  the  wn 

„  of  the  highway.  Human  s  assii 

Mr.  Driscoll  was  born  on  a  Kansas  Washington  a  few  hours  be 
arm  and  spent  the  first  20  years  of  his  .n^ash-up  included  a  story  on  c 
life  near  Wichita.  After  l^ing  gradu-  j^e  had  just  discusi 

ated  from  he  Friend  s  University  in 

)  w-  1  I  ^  reporter  Alcohol  Administration, 

lor  the  vvicrtita  Eagle,  He  was  there 

two  years  and  then  went  to  the  Primary  Contest  Pictures 
Omaha  Daily  News.  ^  CENTRAL  PRESS  ASSOC 

He  was  the  originator  of  the  “school  has  prepared  picture  lay. 
page,”  which  is  now  universally  used  candidates  of  all  senatorial  ai 
among  metropolitan  papers,  and  in-  ematorial  primary  contests 
augurated  the  feature  on  the  St.  Paul  country. 

Daily  News  where  he  conducted  it  for  ,  ,  r*  . 

three  years.  After  that  he  went  to  Lemdscape  feature 
New  York  to  be  mail  service  editor  ^EA  SERVICE  will  include 
for  the  United  Press.  At  the  same  service  next  week  a  serie 
time  he  attended  the  New  School  for  articles  on  “Practical  Home  ( 
Social  Research  ‘f'g”  by  Donald  Gray,  landsca 

In  1919  he  became  editor  of  the  sultant.  This  feature  is  repeat 
Wichita  Eagle  and  in  1924  was  made  y*^ar. 
associate  editor  of  the  Cleveland 
Press. 

Mr.  Driscoll’s  hobby  is  pirate  lore 
and  he  has  written  several  books  on 
the  subject.  He  was  author  of  “Doub¬ 
loons,  the  Story  of  Buried  Treasure,” 
in  1930;  “Treasure  Abroad,”  1931; 

“Driscoll’s  Book  of  Pirates,”  1934.  He 
has  also  authored  “The  World  and 
All,”  a  daily  editorial  feature,  and  has 
been  a  contributor  to  magazines. 

“Pieces  of  Eight,”  a  daily  strip  syn¬ 
dicated  by  McNaught,  was  also  cre¬ 
ated  by  him. 

Mrs.  Roosevelt's  Anniversary 
Having  attained  the  qualifica¬ 
tions  which  the  Women’s  National 
Press  Club  sets  up  for  journalist- 
members,  Mrs.  Franklin  D.  Roosevelt 
bas  been  elected  to  membership  in 
that  club.  To  qualify,  a  writer  must 
have  had  two  years  of  newspaper  ex¬ 
perience  and  must  have  a  current 
job.  The  President’s  wife  rounded  out 


"It's  About  Time," 
said  the  Circulation 
Manager 

“You  can’t  make  a  showing 
with  a  muddy  looking  paper. 
Now  this  change  to  Certified 
Mats  will  be  just  about  what  is 
needed  to  put  us  in  front  of 
the  field. 

“Also,  I  look  for  a  lot  less 
delays  in  getting  the  paper  on 
the  streets.  I’ve  seen  what 
Certifieds  have  done  in  other 
offices.” 

For  dependable  stereotyping,  rely  on 
Certified  Mats,  made  in  the  U.  5.  A. 

CERTIFIED  DRV  MAT  CDRPORAIIDN 

9  Rockefeller  Plaza,  Dept.  P 
New  York,  N.  Y. 
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men 


P'ir.-t  n'ieasc  is  March  2',i. 
lerins,  please  wire  to 


Competent  to  take  charge  of 
yonr  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address:  Secretary  -  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  Illinois. 
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The  ADVERTISING  SURVEY 


General  Motors  Customer  Research  Stall  Turns  to  Used-Car 
Study  .  .  .  Auto  Publicity  Shrinking  .  .  .  Comebacks 
in  Regard  to  a  Space  Buyer's  Speech 
By  ROBERT  S.  MANN 


BIG  NEWS  in  the  automotive  world 
is  of  course  the  manufacturers’  joint 
advertising  campaign  reported  on  an¬ 
other  page.  But  possibly  more  signifi¬ 
cant  news  lies  in  the  little  question¬ 
naire  booklet  that  General  Motors’ 
Customer  Research  Staff  is  circulating 
to  1,000  persons  in  a  study  of  used- 
car  buyers.  ’Those  who  remember  the 
thoroughness  of  the  G.  M.  customer 
research  on  new  cars  will  have  ground 
for  hoping  that  in  the  used-car  field 
this  may  be  the  first  step  toward  im¬ 
proved  selling  methods. 

Frankly  the  allied  manufacturers’ 
advertising  copy,  if  one  may  judge  by 
the  specimen  reproduced  in  this  issue, 
is  disappointing.  That’s  not  the  fault 
of  the  many  advertising  men  who 
worked  on  it;  it’s  a  tough  job  to  put 
any  unusual  appeal  into  copy  that  has 
to  cover  every  used  car  in  the  coim- 
try,  whether  one  year  old  or  ten  years 
old,  battered  touring  car  or  shiny 
sedan,  jallopy  or  16-cylinder  prize. 
And  it  is  difficult  to  be  original  and 
sincere  in  trying  to  apply  one  cam¬ 
paign  to  dealers  in  every  city,  whether 
sunk  beneath  garage-fulls  of  used 
cars  or  very  comfortably  selling  used 
cars  about  as  fast  as  they  come  in 
(yes  some  of  these  latter  are  reported 
here  and  there). 

Don’t  misunderstand  us.  We  are 
not  expressing  doubt  that  the  cam¬ 
paign  will  succeed.  That  much  ad¬ 
vertising  effort,  plus  the  selling  effort 
that  is  being  lined  up,  plus  the  dealer 
tie-ups  that  will  be  sold,  plus  the  fact 
that  people  want  automobiles  and  en¬ 
joy  buying  them,  is  bound  to  sell  a 
lot  of  cars.  For  that  matter,  the  efforts 
of  January  and  February,  made  with 
the  aid  of  a  lot  of  volunteered  and 
gratuitous  newspaper  advertising,  have 
sold  a  lot  of  cars,  according  to  incom¬ 
plete  reports.  Don’t  think  the  news¬ 
paper  efforts  were  mere  shadow-box¬ 
ing,  to  pass  the  time  imtil  spring. 


mail,  billboards,  and  car  cards.  The 
whole  is  done  in  style  similar  to  that 
which  has  distinguished  past  research 
booklets  of  the  G.  M.  Customer  Re¬ 
search. 

Publicity  or  Waste  Space? 

ONE  THING  that  is  changing  in  the 
automotive  picture  is  publicity.  ’The 
broadside  issued  to  help  along  the 
Used  Car  Exchange  Week  devotes  a 
whole  page  publicity  offerings,  includ¬ 
ing  long  direct  quotations  to  be  cred¬ 
ited  to  Mayor  .  in  city  after 

city;  interview  ready  for  insert  of  the 

name  of  Mrs . ,  president  of 

the  (pick  a  handy  organization); 


Media  Records  Blue  Book  for  the 
full  year  1937,  now  available,  credits 
the  Manhattan  daily  and  Sunday 
newspapers  with  2,251,053  lines — not 
of  night  club  advertising,  but  of  hotel 
and  restaurant  advertising.  The  night 
club  copy  has  been  only  a  tiny  frac¬ 
tion  of  that.  In  Chicago,  according  to 
the  Blue  Book,  hotel  and  restaurant 
advertising  amounted  to  568,120  lines 
for  the  year  1937.  Which  doesn’t  look 
to  us  like  a  million  dollars’  worth, 
even  for  the  whole  classification. 

Isn’t  it  just  possible  that  the  night 
club  news  is  published  because  a  lot 
of  people  like  to  read  it — even  people 
who  never  get  into  a  night  club? 


Mr.  Cani|>lK;Il  was  criticizing  newspaper  sell- 
ing  practices  generally. 

We  regard  your  comment,  although  under¬ 
standably  written  with  a  misconception  of  his 
thought,  as  an  injustice  to  Mr.  Campbell’s 
business  judgment.  In  fairness  to  him  and  to 
our  organization,  may  we  ask  that  you  again 
read  the  address  and,  if  you  discern  its  true 
intention,  publish  this  letter  or  your  own  com¬ 
ment  to  correct  the  erroneous  impression  which 
has  been  created.  Sincerely,  California  News¬ 
paper  Advertising  Managers  Association, 
Northern  Division. 

Dutton  F.  O’Brien, 
President. 


Friendly  Chiding 


DKAR  MR.  MA''N:  We  were  as’e-i  hed  to 
observe  your  apparent  misunderstanding  of 
McCulloch  CampbeTs  address  before  this 
g'uup  last  month.  (See  Editor  &  Publisher, 
Jan.  22,  page  25,  “The  Advertising  Survey’’; 
also  same  issue,  page  29,  “Says  Newspaper 
Spice  Selling  Needs  Drama;  Coast  advertising 
managers  hear  spare  buyer  tell  ‘Why  I  Don’t 
Like  Newspapers.'  ’’) 

Mr.  Camiibell  did  not  seriously  profess  a 
dislike  for  newsp  pers,  as  even  a  superficial 
reading  of  his  theme  should  indicate.  The  title 


DEAR  MR.  MANN:  And  now,  “The  advents. 

ing  men  of  northern  California  newspapers 
don't  like  Robert  S.  Mann.  .  ,  ,’* 

Permit  me  as  one  who  beard  the  speech  to 
say  that  your  column  put  Mr.  Campbell  in  a 
very  poor  light  and  I  hope  that  at  some  time 
YOU  can  do  something  that  will  let  your 
readers  know  that  those  of  us  who  beard  the 
speech  l.ked  it  and  felt  it  w-s  good  for  what 
ailed  us.  Sincerely, 

Kenneth  N.  .Stacy, 
Advertising  Manager. 

San  Jose  (Cal.)  Evening  News. 


lIVTERNATIOIVAL 

SERVICE 

Sydney  R.  Clarke 

Presideat 


76,  Roe  des  Petits-Champs 
Paris,  France 


Telephone:  Opero  M-tl 
Coble  Address:  Rieantalir,  Farts 


Travel  Experts 


Hew  York  Bepresentative : 

A.  T.  Henderson  Company.  Inc. 
6S1  Fifth  Avenue  New  York,  N. 
YAndarWlt  8-4700 


Statement  for  Police  Chief  . ;  was  purely  provocative,  and  its  repetition  was 


and  an  editorial  for  any  editor  who 
can’t  write  one.  ’That  is  thoughtful  of 
someone  in  Detroit  to  make  it  easy 
for  newspapers;  and  doubtless  some 
papers  will  use  more  or  less  of  it  in 
the  sincere  belief  that  it  all  helps  to 
restore  business  activity. 

But  a  good  many  editors  will  con¬ 
sider  such  canned  copy  as  an  imposi¬ 
tion  upon  the  readers  who  read  it,  and 
as  a  waste  of  space  for  readers  who 
won’t.  Comments  from  various  news¬ 
papermen  indicate  that  the  shrinkage 
of  automotive  advertising  in  news¬ 
papers  in  recent  years  is  doing  a  lot 
to  squeeze  out  the  worst  type  of  auto 
publicity.  A  good  many  newspapers 
have  it  down  now  to  a  basis  of  reader 
interest — news  of  road  conditions, 
travel  news,  etc.  Apparently  there  is 
going  to  be  little  demand  in  the  future 
for  the  type  of  publicity  story  in  which 
one  simply  inserts  (name  of  your  local 
dealer)  and  lets  it  run  for  half  a 
column. 


Studying  the  Buyer 
THE  G.  M.  QUESTIONNAIRE  asks  a 
lot  of  pertinent  questions  about  the 
buying  of  used  cars.  It  asks  whether 
used  cars  bought  have  been  “satisfac¬ 
tory  for  the  most  part — and  as  repre¬ 
sented  by  the  salesman  or  dealer.” 
How  did  you  set  out  to  look,  it  asks — 
for  a  certain  make,  for  a  certain  age, 
at  a  certain  price,  etc.?  Where  did 
you  first  go,  and  where  did  you  finally 
buy — new  car  dealer,  used-car  lot, 
private  owner,  or  friend?  Were  you 
most  interested  in  the  finish,  the  in¬ 
terior,  sound  of  the  engine,  tire  con¬ 
dition,  mileage,  or  what? 

And  on  advertising  it  asks  owners 
to  rate  effectiveness  of  radio,  news¬ 
paper  display  ads,  classified  ads,  direct 


newiPAPER  NEWI 


SYDNEY,  AUSTRAUA 
The  only  journal  giving 
the  news  of  adYertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS.” 

PubtUhed  Monthly 
Subscription  rate  7/-  per  year 
post  free 

Warwick  Bldg.,  Hamilton,  St., 
SYDNEY,  AUSTRALIA 


mere  rhetoric.  The  intention  of  bis  talk  was  a 
friendly,  grol-natured  chiding  of  those  news¬ 
paper  salesmen  who  neg’ect  many  of  news¬ 
papers’  strongest  sales  factors  and  of  those 
who  so  frequently  employ  unimaginative  meth¬ 
ods  in  competitive  presentations. 

The  points  you  rebut,  and  others  as  well, 
were  immediately  rebutted  here;  and  they 
were,  in  fact,  inserted  for  that  purpose.  But, 
possibly  because  we  had  the  advantage  of  Mr. 
Campbell’s  presence,  none  of  us  obtained  an 
impression  in  any  way  similar  to  yours,  and 
none  of  us  had  even  the  remotest  notion  that 


WE’RE  ASTONISHED  just  a  bit  our¬ 
self.  Astonished,  first,  that  our  own 
friendly  good-natured  chiding  seemed 
to  anyone  a  general  condemnation  of 
Mr.  Campbell’s  judgment.  Aston¬ 
ished,  second,  that  none  of  Mr.  Camp¬ 
bell’s  hearers  had  the  remotest  no¬ 
tion  he  was  criticizing  newspaper 
selling  practices  generally. 

There’s  never  a  closed  season  on 
criticism  of  newspapers.  We  gather 
that  Mr.  Campbell  was  invited  to 
criticize,  not  to  pass  compliments. 
But  some  of  his  criticisms  seemed  to 
us  based  on  pretty  flimsy  grounds. 
They  still  do. 


Night  Club  Ads 

S'HLL  SPEAKING  of  publicity,  there 
seems  to  be  a  good  deal  of  doubt 
that  night  clubs  have  “tamed  the 
press,”  as  Billboard  recently  reported 
(Editor  &  Publisher,  Jan.  29,  page  27). 

Billboard  said  that  night  club  ad¬ 
vertising  amounted  to  1,831,358  lines 
in  the  New  York  newspapers  for  ten 
months  of  1937,  and  estimated  that 
Chicago  newspapers  received  $1,020,- 
000  a  year  for  night  club  advertising. 
Which  to  Billboard  seemed  sufficient 
reason  why  more  newspapers  than 
ever  before  were  devoting  space  to 
news  of  the  njght  clubs  and  their  go¬ 
ings-on. 


YOU  CANNOT  BUY  THIS  BOOK 


So  packed  with  information  is  the  INTERNA¬ 
TIONAL  YEAR  BOOK,  that  the  index  alone 
requires  three  full  pages. 


Among  the  valuable  features  of  the  book 
are: 


— Complete  list  of  advertising  agencies  and 
their  chief  executives. 


— Complete  list  of  daily  newspapers  with  cir¬ 
culations,  rates  and  personnel. 

— Complete  list  of  special  representatives. 

— Labor  wage  scales. 

— Directory  of  Newspaper  Feature  Syndicates. 

— Directory  of  principal  newspapers  of  Great 
Britain,  Europe,  Asia,  Africa  and  the  Anti¬ 
podes. 


Published  in  January  as  part  of  a  regular  issue 
of  EDITOR  &  PUBLISHER,  a  limited  number 
of  extra  copies  of  the  YEAR  BOOK  are  available 
now  for  those  who  enter  their  subscriptions 
promptly. 


EDITOR  &  PUBLISHER 
1700  Times  Building 
New  York,  N.  Y. 


editor  &  PUBLISHER  for  one  year,  ineluding  the  INTERNATIONAL 
1  EAR  BOOK  and  all  other  spoeial  publications  you  issue  throughout  the  y«*ar. 
Bill  us  for  $4  which  we’ll  remit  promptly. 
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BUILDING  A  MODERN 
CLASSIFIED  SECTION 

By  GEORGE  T.  PAPPAS 

AUTHOR,  “IDEAS  FOR  BUILDING  CLASSIFIED  ADVERTISING” 

No.  19.  Sales  Plans  for  Death  Notices 

MANY  CLASSIFIED  MANAGERS  their  “Death  Notices”  at  the  news- 
feel  they  cannot  use  ordinary  sales  paper’s  one-time  rate.  In  the  latter 
methods  in  building  “Death  Notices,”  ca.se  the  undertaker  inserts  his  “card” 


enclosure.  The  letter  and  some  sample  "BIG  6"  OKAYS  BAKER 
"Cards  of  Thanks”  can  be  made  up  in  „  .  i  .  .u 

booklet  form.  Here  is  a  draft  of  one  of  almost  two  to  one  *e 

of  the  letters  in  general  use  today:  Six  New  York  City  local  of  Ae 

“It  is  customary,  after  the  loss  of  a  loved  International  Typographical  Union, 
«ne,  for  some  member  of  the  immediate  family  this  week  endorsed  Claude  M.  Baker 
to  publicly  express  appreciation  to  the  many  for  the  presidency  over  Charles  P. 
people  who  extended  sympathy  or  aid  during  Howard,  incumbent.  Baker,  vice- 
the  time  of  the  bereavement.  president,  won  by  a  vote  of  569  to 

.  ”  on  the  platform  of  strict  adher- 

that  will  help  you  in  the  preparation  of  your  tt  j  u  ^ 

“Card  of  Thanks.”  When  you  have  it  ready,  snce  to  the  AFL.  Howard  has  been 
please  phone  me  at  Wisconsin  5000.  serving  in  his  private  capacity  as 

“Jani  Knight,  CIO  secretary.  Recent  reports  from 
"The  Daily  Bugle."  the  main  office  of  the  ITU  in  Indian- 


The  classified  manager  can  secure  ,  ^ere  that  t^opcial  returns 

oorr.„i»  “ro-rif  TVioriirci”  oc  from  383  of  the  800  locals  showed 


•Cards  of  Thanks”  and  “In  Memori-  under  "Funeral  Directors”  on  the  days  as  many  saniple  Cards  of  Thanks  as  ™  ^  °  ,  - 

ams.”  This  is  true  to  some  extent;  at  that  he  is  unable  to  supply  the  news-  he  may  need  simply  by  writmg  to  a  ^  S  ^  ^ 

the  same  time  they  cannot  wait  and  paper  with  a  “Death  Notice.”  Classi-  Jew  newspa^rs  m  surroundmg  cities.  be  endorsed  by 

hop,  Uiat  their  reader,  wiU  place  tied  medium.  In  a  peer  a^„d  or  third  SL*!-'**  S  Sf  B«tion  wQl  be  May  25/ 

these  notices  of  their  own  volition.  place,  or  lacking  acceptance  in  this  tered  in  me  solicitation  is  facK  ot  in-  ^ 

A  striking  example  of  just  how  far  classification,  have  even  given  under-  formation  as  to  the  name  of  a  person  ,iiT^T)l)pcC  VVANTPT5 
one  can  go  in  soliciting  this  type  of  lakers  as  much  as  50%  commission,  closely  related  to  the  deceased.  This 

business  is  illustrated  in  the  adver-  since  there  was  no  other  sales  cost  in  can  be  obtamed  by  sending  a  messen-  Dorothy  Gunderson  and  ^veiyn 
tising  of  the  National  Casket  Co.  Not  getting  this  business.  The  undertakers  ger  to  City  Hall  to  copy  the  name  of  d^ghlens  of  the  late  Gil- 

io  nfany  years  ago  mere  mention  of  are  billed  monthly  in  exactly  the  same  the  nearest  relative  or  friend  who  en-  bert  N.  Gunderson,  foi^rly  an  ad- 
death  brought  about  a  hushed  sUence.  manner  as  other  contract  advertisers,  tered  it  on  the  death  certificate.  yertismg  executive  of  New  York,  Bal- 

The  fast  pace  of  modem  living  and  When 'beginning  to  build  a  “Death  (Next  week:  Sample  solicitations  for  timore  and  Springfield,  Mo.,  newspa- 
pace  Oi  imue  k  u  B  s  .  .  ,  of  Thanks”  and  "In  Memoriams.”)  pers,  who  died  m  Mmneapolis  about 


up-to-date  newspaper  reporting  have  Notices”  classification,  each  wider-  Card: 
helped  to  remove  some  of  the  simu-  taker  should  be  given  a  complete  so- 
lated  horror  that  usually  attended  the  licitation  based  on  the  newspaper’s  SUS 
death  of  anyone,  regardless  of  its  circulation,  standing  in  the  commu- 
cause.  nity,  etc.  When  an  undertaker  agrees  ^ 

The  custom  of  newspapers  to  carry  to  work  with  the  newspaper,  all  im-  *ccen 
death  notices  in  news  columns  has  portant  details,  such  as  classified  rates, 
been  discontinued  by  newspapers  in  number  of  words  to  a  line  and  the ! 
cities  of  large  populations  for  obvious  proper  wording  of  notices  should  be  ^  ^ 
reasons.  In  small  towns,  where  every  carefully  explained.  Arrangements  ^  fP 
one  knows  every  one  else,  this  is  a  can  be  made  to  have  one  girl  phone 
different  matter.  The  death  of  almost  him  at  a  .specified  time  each  day  to 
any  one  in  the  community  is  of  gen-  pick  up  whatever  notices  he  may  have, 
eral  news  interest.  Before  any  girl  is  given  the  respon- 

Noficei  Are  Reader  Service  sibility  for  taking  Death  Notices. 

The  birth  of  the  paid  “Death  Notice” 

came  about  in  the  same  manner  as  the  phone,  she  should  be 

that  of  the  paid  want  ad.  When  circu-  ^’a^e/ul  y  trained  to  give  s^edy  and 
lations  went  up  and  white  paper  be-  .servicc^includmg  the  proper 

came  more  costly,  newspapers  found  forms  for  wording  and  Ae  absolute 
it  necessary  to  make  a  srAall  charge  ''ooessity  for  accuracy  The  com^s- 
for  their  public  notices.  Most  newt  ‘ng  room  should  al^  be  contacted  to 
rv.  ♦,  prevent  errors  in  these  notices.  Un- 

papers  will  devote  .some  space  to  r  ,  -c  j  ,  i  . 

ir,  iv,  ooe,,  f  ‘CSS  the  cla.ssified  manager  takes  great 


SUSPENDS  PUBUCATION 


10  years  ago.  Information  as  to  the 
present  addresses  of  the  above,  sent 
to  Editor  &  Publisher,  will  help  in 


The  Kermit  (Tex.)  Rig  and  Reel  final  settlement  of  Mr.  Gunderson’s 
lecently  suspended  publication.  estate. 


MY  TELEPHONE  CONNECTS 


WITH  19,( 


OTHERS 


€t/ptc^  SO  cweo 


uou/t^ 


obituaries,  but  only  in  the  case  of 
people  of  note.  The  few  newspapers 


pains  to  see  that  the  notices  appear 
correctly  worded,  the  undertakers,  as 


with  an  aversion  to  soliciting  paid  correci.y  woroea,  me  unuer^Kers,  as 
■Death  Notices”  overlook  the  fact  that  new.spaper,  may  be  caused 

this  is  another  form  of  reader  service  “  embarrassment  and 


and  the  average  person  does  not  take 
offense  at  the  suggestion  of  using  and 
paying  for  a  notice  of  this  kind. 


a  great  deal  of  embarrassment  and 
trouble. 

Incentive  to  Undertaker 

Usually,  at  the  end  of  an  obituary. 


The  revenue  possibilities  are  too  the  editorial  department  mentions  the 
great  for  the  average  new.spaper  to  undertaker  handling  funeral  arrange-  , 
ignore  entirely.  Usually  a  newspaper  ments.  Thus  there  is  little  incentive  i 
receives  the  highest  rate  on  its  classi-  for  the  undertaker  to  sell  paid  notices  i 
fied  card  for  this  type  of  notice.  Un-  other  than  for  the  actual  commissions , 
fortunately,  however,  a  person  blessed  or  discounts  given  him.  Some  news- 
with  the  voice,  personality  and  tact  papers  have  purposely  omitted  the 
that  is  absolutely  necessary  for  the  undertaker’s  name  from  such  news  | 
handling  of  this  type  of  business  is  stories  to  encourage  the  use  of  paid 
seldom  found  on  the  average  classi-  “Death  Notices”  in  which  the  under- 
fied  staff.  If  a  salesgirl  who  lacks  taker  can  use  his  name.  ' 

sympathetic  understanding,  complete  On  the  day  of  the  funeral  a  letter  i 
voice  control  and  diplomacy  is  per-  .should  be  sent  to  the  family  of  the  i 
mitted  to  solicit  this  type  of  notice  deceased  soliciting  a  “Card  of  Thanks.”  ^ 
directly  from  the  bereaved,  a  great  The  message  should  be  brief  and  dig- 
deal  of  harm  can  be  done.  nified.  A  good  quality  of  paper  should 

If  at  all  possible,  newspapers  should  be  used  for  both  the  envelope  and  the 

grange  to  secure  their  “Death  No-  ,  . .  . . . . . 

nee  advertising  through  undertakers,  f.  r - - 1  = 

They  are  well  versed  in  the  art  of  j  _  ...  ^  ~  r  ■«  ii 

tactful  suggestion;  like  the  doctor,  the  |  N  E  Mr  S  P  A  P  E  K  |  j 

undertaker  has  the  advantage  of  hav-  |  A  M  T  B  n  ^  ' 

ing  people  rely  entirely  on  his  sug-  |  A  N  I  E  1/  f  j 

gestions.  He  can  recommend  and  get  |  yy  i  : 

a  ’’Death  Notice”  in  a  minute.  He  can  |  |  i 

also  include  the  cost  in  the  bill  he  |  j 

,  submits  to  his  client  for  his  own  ser-  |  Clierrt  with  minimum  of  | . 

I  vices.  If  the  classified  manager,  or  one  |  J50  000  cash  for  down  | 

payment  seeks  evening  i‘ 

todcn  the  undertakers,  he  can  rest  z  H  r*x  li  l  •  § 

a.ssured  that  the  securing  of  these  no-  I  daily  on  protitable  basis  |  j 

tices  is  in  capable  hands.  Collection  |  east  of  Mississippi.  j  | 

!  i-s  also  simplified.  |  | 

Two  Methods  of  Compensation  |  Matters  Confidential  | 

Two  methods  of  compensation  are  1  eieeiAisem  = 

in  general  use.  Some  newspapers  give  |  NEWSPAPER  | 

the  undertaker  a  flat  10%  to  25%  1  ADDDAICAI 

commission  on  all  of  these  notices  i  ArrKMIiML  wwRr  n 

i'cnt  in  from  his  office.  Others  have  |  t.  Parker  Likely,  Pret.  1 1 ' 

the  undertaker  sign  a  yearly  contract,  S  Times  Sq.,  ‘ji 

giving  him  the  lowest  or  one  of  the  5  x  Y  ir  I 

lowest  rates  on  the  card.  The  under-  I  ^  ew  or  _ 

Taker,  in  turn,  charges  his  clients  for  ^iiMiti!inmiiiiniimiiiii''''iiPwiiiiii!ii't’iiH!i;ii!)r''iHi!:i!i'iiiiiv'iijii'iiit:!'v.iii''!y'i^ 


NEWSPAPER 

WANTED 


I  Client  with  minimum  of 

I  $50,000  cash  for  down 

I  payment  seeks  evening 

I  daily  on  profitable  basis 

I  east  of  Mississippi. 

I  All  Matters  Confidential 

NEWSPAPER 
]  APPRAISAL  CORP'N 

H  L.  Parker  Likelyf  Pret. 

=  Times  Bldg.,  Times  Sq., 

I  New  York 

. . . 


You  buy  contacts  with  many  people  when  you  buy  Bell  Telephone 
service.  Your  own  particular  telephone  con  be  connected  to  prac¬ 
tically  any  other  telephone  in  the  United  Stotes  ond  to  93%  of 
oil  the  telephones  in  the  whole  world.  You  con  use  os  much  or 
as  little  of  this  service  os  you  wont,  any  time  and  at  low  cost. 

BELL  TELEPHONE  SYSTEM 


♦The  figure  19,000,000  is  for  the  United  States  only.  The  total  becomes 
3S, 000,000  when  you  add  Bell  System  overseas  telephone  connections. 
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Livestock  Men  Seek  to  FELS-NAPTHA  TO  USE  COMIC  SECTIONS 

T  1V>r  PHILADELPHIA.  FEB.  21— The  largest  advertising  campaign  yet  for  Fels- 

tnCreOSe  JYieCIt  use  Naptha  soap  chips  and  Fels-Naptha  Soap  will  be  placed  during  1938, 

Representing  on  aggregate  volume  Cyril  G.  Fox.  sales  and  advertising  manager  of  Fels  &  Co.,  announced  today, 
of  business  in  excess  of  $20,000,000,-  Seventy  newspapers  in  23  states  and  the  District  of  Columbia,  with  a  total 
000,  "friends  of  the  livestock  in-  circulation  of  almost  20,000,000,  are  on  the  1938  schedule.  Half-page  Fels- 
dustry"  met  in  Chicago  recently  to  Naptha  Soap  Chips  adverti.sements,  consisting  of  sequence  strips  in  four 
support  a  nation-wide  campaign  to  colors,  will  appear  in  the  Sunday  comic  sections  of  these  newspapers.  The 
promote  increased  consumption  of  Hearst  Comic  Weekly  and  Metrop>olitan  Weekly  are  included.  Twenty- 
meat.  The  conference  was  called  by  leading  national  magazines  also  will  be  used.  A  free  offer  of  a  Holly- 

the  American  Institute  of  wood  sport  handkerchief  will  be  made  in  every  Sunday  comics  advertisement. 


the  American  Institute  of  Meat 
Packers  to  mobilize  the  livestock  and 
meat  industry  and  related  interests, 
including  newspapers,  railroads,  gro- 


OFFERS  12  BRANDS  OF  OIL  IN  CANS 


eery  chains,  banks  and  other  business  CHICAGO,  FEB.  21— On  the  theory  that  motor  oil  can  be  sold  in  packages 


groups.  the  same  as  food  and  drug  products.  First  National  Brands,  Inc.,  Chicago, 

Speakers  at  the  meeting  pointed  has  developed  a  plan  whereby  12  nationally-advertised  brands  of  motor  oil 
to  the  recent  sharp  decline  in  live-  j>re  offered  through  a  single  group  of  filling  stations.  Dealers  are  supplied 
stock  prices  and  pledged  their  efforts  ^ith  a  compact  outlay  of  the  12  brands  and  can  replenish  their  supply  with- 
to  aid  in  creating  greater  consumer  having  to  invest  in  a  large  order  of  any  one  brand.  A  test  campaign  has 
demand  for  meat.  Repre^nti^  the  been  placed  in  Oak  Leaves,  weekly  news  magazine  for  Oak  Park  suburb, 

vvest  of  Chicago.  William  McCreary,  president  of  First  National  Brands,  told 
hsherf  pTl'^^^trT Jret^  Ed^or  &  Publisher  the  response  to  the  advertising  has  been  gratifying,  and 

nniU,  Richard  .1  Finne-  ^^id  he  hopes  to  extend  the  idea  on  a  national  scale. 


J.  M.  PRATT  RESIGNS 

John  M.  Pratt  has  resigned  as  pres¬ 
ident  of  National  Survey  and  Sales 
Corporation,  Chicago,  publishers  of 
Natioiml  Almanac  and  Year  Book. 
successor  to  the  Chicago  Daily  Nctrs 
Almanac.  He  will  devote  his  entire 
time  to  advertising  promotion  with 
the  Army  and  Navy  Journal,  Wash¬ 
ington,  D.  C.,  which  the  National 
Survey  and  Sales  Corporation  pre¬ 
viously  represented.  William  H.  Mur¬ 
phy,  general  manager,  is  acting  pres¬ 
ident.  Dr.  Curtis  D.  MacDougall, 
almanac  editor,  has  been  elected  to 
the  board  of  directors. 


RESEARCHERS  SPLIT 


Daily  News  editor;  Richard  J.  Finne¬ 
gan,  Chicago  Times  editor;  Phil 
Hanna,  Chicago  Journal  of  Com- 


DOG  HEROES  IN  SCHENLEY  CAMPAIGN 


merce  editor;  and  Charles  E.  Sny-  BETWEEN  400  AND  500  NEWSPAPERS  coast-to-coast  are  being  used  in  a 


der,  Chicago  Daily  Drovers  Journal  Schenley  advertising  campaign  featuring  dog  heroes,  which  started 

editor.  9  Conceived  by  Walter  R.  Greenlee,  Schenley  vice-president,  this 

While  no  single  advertising  earn-  (.an^pajgn  is  designed  to  interest  dog-lovers  in  Schenley 's  Old  Quaker  whiskey, 
paign  was  adopted,  newspa^is  wi  “watchdogs  of  quality.”  Most  of  the  copy  will  be  from  800  to  1,000 

imerS  k?frfood%dve?ti^rs  fn  fea-  J®  f  expected  to  run  throughout  the  year.  The  agency  is 

in  thoir  wnll  Brown  &  Tarcher,  New  York. 


Paul  T.  Cherington,  who  was  elected 
president  of  Market  Research  Cor¬ 
poration  of  America  Nov.  1,  1937,  has 
resigned.  Mr.  Cherington  will  con¬ 
tinue  his  marketing  operations  under 
his  own  name,  located  at  Rockefeller 
Center.  Percival  White  has  resumed 
the  presidency  of  the  Market  Re¬ 
search  Corporation  of  America.  Other 
officers  will  remain  the  same:  Pauline 
Arnold,  vice-president;  Richmond 
Watson,  vice-president;  J.  E.  Graham, 
secretary  and  treasurer. 


NEW  BEDFORD  DRIVE 


turing  meats  in  their  ads,  as  well  as 
devoting  space  on  food  pages  to  at- 
tractive  meat  layouts  and  emphasiz-  N.  J.  MAY  BAR  LIQUOR  PRICE  ADS 

ing  current  low  prices.  TRENTON,  N.  J..  FEB.  21 — "Advertisements  of  whatsoever  nature  referring 

directly  or  indirectly  to  prices  of  alcoholic  beverages."  would  be  banned 
ACjUMUi  UvJW  VtJN  ilVJIM  discretion  of  State  Alcoholic  Beverage  Control  Commissioner  D. 

Newspapers  and  billboards  drew  at-  Frederick  Burnett  under  terms  of  a  bill  now  pending  before  the  New  Jersey 
tention  at  a  session  on  rnedia  at  the  Legislature.  The  proposed  legislation  also  empiowers  Commissioner  Burnett 
annual  meeting  of  the  four  Pacific  revoke  or  suspend  liquor  licenses  for  violation  of  fair  trade  contracts. 

o  s  or  ,  ons  an  me  Q^servers  consider  its  passage  likely  later  in  the  legislative  .se.ssion. 

narHner  ariv^prtimnE'  appnev.  helH  at  raj  a 


AGENCY  CONVENTION 

Newspapers  and  billboards  drew  at 


Gardner  advertising  agency,  held  at 

Klamath  Falls.  Ore.,  Feb.  11.  12  and  „  — , ,  « 

13.  Frank  Jenkins,  owner  and  pub-  EXTRA!  WOOLWORTH  ADVERTISES 

lisher,  Klamath  Falls  Neu's-Herald,  F.  W.  WOOLWORTH  COMPANY  u.sed  quarter-pages  and  half-pages  in  all 
urged  greater  agency  cooperation  in  New  York  newspapers  this  week  to  announce  opening  of  its  new  Fifth 
.securing  tie-up  advertising.  J.  D.  avenue  (at  39th  street)  store.  Copy  said  nothing  about  goods,  but  showed  a 
Chappell,  manager.  Pacific  Coast  of-  picture  of  the  building  and  told  of  “three  sales  floors  fully  air-conditioned." 
fice.  National  Outdoor  Advertising  ‘niodern  lighting  system,”  escalators,  restaurants,  ladies'  lounge  and  rest 


New  Bedford,  Mass.,  Feb.  21 — Basi! 
Brewer,  publisher  of  the  New  Bed¬ 
ford  Standard-Times  and  Mercnty 
was  a  principal  speaker  at  a  mass 
meeting  Feb.  17,  during  which  New 
Bedford's  newly-organized  Industrial 
Development  Legion  launched  a  cam¬ 
paign  to  collect  $50,000.  The  $50,00(1 
will  be  used  to  employ  an  industrial 
agent  and  to  advertise  New  Bedfords 
industrial  advantages. 


fice.  National  Outdoor  Advertising 
Bureau,  reported  progress  up  to  date 
in  national  outdoor  advertising.  Other 
sessions  were  devoted  to  copy,  mer¬ 
chandising  and  plans  for  the  agency's 
accounts. 


chandising  and  plans  for  the  agency's  BANKS  ADVERTISE  FHA  LOANS 

accounts.  WASHINGTON,  D.  C.,  FEB.  21 — A  cooperative  plan  of  advertising  by  Wa.sh- 

c’TTiv/rRirT’T»  TNnTwrT’  ington  banks  to  promote  loans  for  repair  and  modernization  of  real  estate 

SUMMER  DRIVE  NEXT  and  to  further  public  understanding  of  the  National  Housing  Act,  is  being 

Jacksonville,  Fla..  Feb.  22 — In  con-  prepared  by  a  committee  of  the  District  of  Columbia  Bankers'  A.s.sociation. 
nection  with  the  expenditure  of  An  educational  program,  employing  paid  space  in  dailies  circulating  in  Wa.sh- 
$30,000  for  Jacksonville  municipal  ad-  ington,  is  projected. 


ISSUES  RADIO  ATLAS 

A  “Radio  Broadcasting  Atlas”  jur. 
issued  by  Walter  P.  Burn  &  Associate; 
gives  in  half  a  dozen  pages  what  is 
said  to  be  the  most  complete  diges: 
of  radio  station  coverage  claims  ye: 
published.  Maps  show  the  daytime 
primary  coverage  of  stations  by  power 
clas.sifications,  and  another  map  show; 
density  pattern  of  radio  homes. 


POSTER  PROHTS  UP 


Jacksonville,  Fla..  Feb.  22 — In  con- 


ized  Service.”  Original  copy  in  this  a  nation-wide  campaign  to  market  an  r  *  j  r  j  w 
-section,  which  takes  the  form  of  a  estimated  1938  orange  surplus  of  more  p,.”f  ^  u  reading  habi; 

handy  guide,  ran  two  columns  and  than  12,000  cars.  Three  dates — Febru-  ‘  '1  1! 

contained  30  advertisements.  An-  ary  24.  March  24  and  April  21-have  Sl'f 

nouncine  the  section,  the  Call-Bulle-  been  desienated  for  newsnaner  adver-  ,  y.’ 


KELLOGG  HITS  RUMOR 

Battle  Creek,  Mich.,  Feb.  20— 


contained  30  advertisements.  An-  ary  24,  March  24  and  April  21 — havi 
nouncing  the  section,  the  Call-Bulle-  been  designated  for  newspaper  adver 


W.  K.  Kellogg,  president  Kellog  Com-  u.e  s^an-oune--  oeen  uesignaxea  lor  newspaper  auve.  -  magazines,  34< 

pany,  today  emphatically  denied  re-  iZ  ^  while  23%  of  the  L 


cent  reports  that  the  company  is  for  ®  convenient  listing  of  firms  who  proximately  60,000  retail  food  stores, 

sale.  "Our  sales  in  1937  were  very  specialized  personal  service, 

satisfactory,”  said  Mr.  Kellogg,  “and  cleaning  and  dyeing,  com- 

wr.  avr,a^t  fiirtba,-  fifie  fortcr  recovenng,  cosmetics,  dancing,  JQ  gg  HOST 


we  expect  further  increases  this  year  fvcuvein.s,  eos.ueucs,  uanc.nK, 

as  a  result  of  important  increases  in  e?g*-avmg,  fur  remodeling  artistic 


NEW  AGENCY  OWNERS 


advertising  and  general  promotion  ex 
penditures.” 


slenderizing,  arch  supports,  fashion  the  New  York  World’s  Fair  in  1939,  Loewenberg  has  purchased  control! 


a  art,  baby  laundry  service,  beauty  the  American  Center  of  the  P.E.N.  ing  interest  in  McGiveran-Child  Ad- 

O  BANK -NIGHT  ADS  shops,  furniture  imports,  linoleum  and  Club  will  be  host  to  approximately  yertising  Agency,  Chicago.  No  change 

^  ^  .  F  K  91  Ai  medical  service,  modeling  300  of  the  world’s  leading  poets,  play-  in  name  will  be  made  and  the  agen- 

^  c  ’  schools,  druggists,  roofing,  window  wrights,  editors,  essayists  and  novel-  cy’s  present  personnel  will  continue 


NO  BANK-NIGHT  ADS 


though  the  state  Supreme  Court  has  shade-s^hoe  rsts^a  World  C^  . 

^es Tovie  htus"^^^^^^^^  table  pads,  upholstery,  voice,  and  grounds.  The  World’s  Fair  will  also  NOW  KATZ  AGENCY 

e  .  movie  nouses  conunue  to  o^r  vvatch  repairing.”  appoint  a  committee  to  act  as  host  r-  k-  .  c  •  1  aj 


I 


I 


t  the  National  Housing  Act,  is  being  Report  of  General  Outdoor  Adver- 
ct  of  Columbia  Bankers’  A.s.sociation.  tising  Company,  Inc.,  and  its  subsid- 
1  space  in  dailies  circulating  in  Wa.sh-  iaries  for  1937,  shows  a  net  profit  o! 

$1,109,963,  after  interest,  provision  for 
retirements  and  amortization  of  dis- 
play  plant.  Federal  income  taxe; 
ORANGE  DRIVE  PLANNED  $46,000  surtax  on  undistributed  profit- 


vertising,  it  was  announced  Monday  retirements  and  amortization  of  dis- 

tl;at  a  concerted  campaign  will  be  play  plant.  Federal  income  taxe;. 

waged,  beginning  shortly,  to  attract  BEGINS  SERVICE  ADS  ORANGE  DRIVE  PLANNED  $46,000  surtax  on  undistributed  profit 
summer  visitors  to  this  area.  The  _  .  ,  ,  .  „  ,  1  .  •  i-  t-i  1  and  other  charges.  For  1936  the  com- 

$30,000  appropriation  was  approved  Designed  as  a  boon  to  Saturday  National  Association  of  Food  Store  reported  a  net  profit  of  $726,59t 

by  city  officials  on  the  basis  of  a  the  San  Francisco  Call-Bulle-  Chains  and  orange  growers  of  Cali-  , 

special  law  passed  by  the  1937  legis-  ^as  introduced  “Certified  Special-  fornia,  Florida  and  -rexas  is  planning  READING  HABIT  SURVEY 


-T  ...  ,  A  .  f  1:1  J  OA  3nd  other  charges.  For  1936  the  com- 

National  Association  of  Food  Store  reported  a  net  profit  of  $726,59t 


read  magazines,  34%  read  book: 
while  23%  of  the  1,000  interviewee 
never  read  books  at  all  and  4%  neve: 
read  magazines. 


pianos,  appliances  and  radio,  aid  to  Simultaneous  with  the  opening  of  Milton  J.  Klee  and  Sydney  B 


cash  awards  to  their  patrons.  The 
local  newspapers,  however,  refuse  to 
accept  advertising  copy  in  which 
“bank  nights”  appear. 


appoint  a  committee  to  act  as  host  p  o  •  1  a  j 

af^e  Congress.  E^KMz  Special  Advertising  Agency 

B  New  York  and  other  cities,  ha; 

changed  its  corporate  name  to  tb 
,RT  SHOW  APRIL  2-23  Katz  Agency,  without  change  of  ofl- 
The  best  advertising  art  of  the  ^ers.  personnel  or  policies. 


NEW  DALLAS  AGENCY 


GREEN  RE-ELECTED 

Charles  C.  Green,  president  of  the  ART  SHOW  APRIL  2-23 
Advertising  Club  of  New  York  in  The  best  advertising  art  of  the 
1928-29  and  former  vice-president  year  will  be  shown  at  the  seventeenth 


,  The  Ferguson  Compan^Inc..  Dallas,  and  general  manager  of  the  Dayton  annual  Art  Directors’ Club  Exhibition 


RAY  WEBER  RESIGNS 

Ray  Weber  has  resigned  as  advertis- 


Tex.,  capitalized  at  $1,000,  has  been  (q.)  Journal,  this  week  was  re-  in  the  Mezzanine  Galleries  of  the  In-  Ray  Weber  has  resigned  as  advertis- 

chartered  to  conduct  an  advertising  elected  corporate  secretary  of  the  ternational  Building,  at  Rockefeller  ing  manager  of  Jos.  Schlitz  Brewinf 

business.  Incorporators  are  J.  N,  Fer-  New  York  World’s  Fair.  He  was  Center,  New  York,  April  2  to  23,  it  is  Company,  Milwaukee,  effective  Mard 


guson,  W.  H.  Jack,  Jr.,  and  R.  L.  Dil 
lard,  Jr. 


first  given  that  position  when  the  Fair  announced  by  Dean  Uptegrove,  pres- 


was  undertaken  in  May,  1936. 


1,  it  was  armounced  recently.  H! 
successor  is  yet  to  be  appointed. 


OR  FEBRUARY  26,  1938 
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ADDITIONS  AND  CORRECTIONS  TO  DATA  IN 
1938  INTERNATIONAL  YEAR  BOOK 

Page  271 

daily  EXPRESS— Should  be  listed  under  Johannesburg  instead  of  Kim¬ 
berley. 

DAILY  EXPRESS  (U.  S.  22),  1937  ED— exS  20-24,  21‘2xl5'2,  English- 
speaking. 

SUNDAY  EXPRESS  (U.  S.  22),  1933  (Sun.)  English,  40,  20>2xl5‘2.  All 
classes. 


Page  30 

.\TLANTA  GEORGIAN  AMERICAN 
—Change  national  rate,  evening,  to 
.18.  Sunday  to  30. 

Page  36 

SPRINGFIELD  ILLINOIS  STATE 
JOURNAL — Change  name  of  editor 
to  J.  Emil  Smith. 

SPRINGFIELD  ILLINOIS  STATE 
REGISTER — Change  national  rate, 
evening,  to  .08. 

Page  40 

INDIANAPOLIS  NEWS  —  Change 
spelling  of  Classified  Advertising 
Manager's  name  to  George  A.  Saas. 

Page  43 

DAVENPORT  TIMES  — Change  to 
evening  edition. 

Page  54 

BATTLE  CREEK  MOON-JOURNAL 
— Change  national  and  local  adver¬ 
tising  rates  to  .06. 

Page  70 

ENDICOTT  (N.  Y.)  BULLETIN— 
Change  to  evening  edition. 
HERKIMER  TELEGRAM  —  Change 
name  from  Tribune  to  Telegram. 

Page  104 

BROWNWOOD  (Texas)  BULLETIN 
— Change  rate  from  .025  to  .035. 

Page  1 1 1 

SEATTLE  POST-INTELUGENCER 
Eliminate  footnote.  These  figures 
are  A.B.C.  for  the  six  months  end¬ 
ing  September  30,  1937. 

TACOMA  NEWS  -  TRIBUNE  — 
Change  to  evening  and  Sunday  edi¬ 
tion.  Evening  national  rate  to  .11. 
Insert  name  of  Dan  Walton  as 
Sports  editor  and  Ernst  J.  Knight  as 
Sunday  editor. 

Page  112 

MORGANTOWN  DOMINION  NEWS 
&  POST — Insert  A.B.C.  circulation 
figures  for  six  months  ending  Sep¬ 
tember  30,  1937.  Dominion-News 
(m)  6.480;  Post  (e)  6.109;  Com¬ 
bined  daily  12.590. 

Page  114 

MILWAUKEE  NEWS-SENTINEL— 
Change  spelling  of  Advertising  Di¬ 
rector’s  name  to  Benn  Kinovsky. 
Insert  name  of  Milton  Werner  as 
Classified  Advertising  Manager. 

Page  122 

80— Fred  Kimball.  Inc.,  New  York 
office  67  West  44th  Street. 

Page  162 

NEW  YORK  TIMES  —  Eliminate 
name  from  list. 

Page  163 

WREN— LAWRENCE,  KAN.— Appli¬ 
cation  for  transfer  of  this  license  to 
the  Kansas  City  (Mo.)  Star  has  not 
yet  been  approved  and  is  still  pend¬ 
ing  before  the  Federal  Communi¬ 
cations  Commission. 

Page  164 

WAIM— ANDERSON,  S.  C.— Change 
to  full  time  station. 


Page  203 

NEW  YORK  AMSTERDAM  NEWS 
—Circulation  is  A.B.C.  29.988. 

Page  204 

BELLEVILLE  (Ill.)  ADVOCATE— 
Add  name  to  list. 

Page  205 

ST.  JOSEPH  (Mo.)  GAZETTE  AND 
NE'WS  PRESS — Add  name  to  list. 
HERKIMER  TELEGRAM  —  Add 
name  to  list. 


Wallace  Hits  Dailies' 
"Groupist  Instincts" 

(By  ti/t-gnipli  to  Kditor  &  I’cblisher) 

Berkeley,  Cal.,  Feb.  23 — The  press, 
the  pulpit,  radio  and  other  agencies 
of  public  opinion  must  give  greater 
recognition  to  the  general  welfare  if 
our  capitalistic  Democracy  is  to  sur¬ 
vive,  ^cretary  of  Agriculture  Henry 
Wallace  said  here  today.  Speaking 
as  Earl  lecturer  before  the  inter-de¬ 
nominational  pastoral  conference  of 
the  Pacific  School  of  Religion,  he  hit 
many  papers  for  appeals  to  “groupist 
instincts.” 

"In  the  United  States  they  (news¬ 
papers  and  magazines)  are  more  con¬ 
tinuously  interested  in  serving  the 
general  welfare  than  in  any  other 
country  with  the  possible  exception 
of  Great  Britain  and  Canada,”  Wal¬ 
lace  said.  “Nevertheless  many  papers 
systematically  day  after  day  con¬ 
sciously  play  up  the  forces  which  di¬ 
vide  rather  than  those  which  unite. 
They  promote  hatred  and  disunity 
rather  than  harmony. 

“Some  papers  make  it  a  practice 
to  criticize  in  a  destructive  manner 
every  Congress  and  every  President 
no  matter  what  party  is  in  pK)wer. 
Freedom  of  the  press  is  a  vital  pre¬ 
requisite  of  Democracy  but  it  is  also 
vital  that  the  majority  of  the  agen¬ 
cies  of  public  opinion  recognize  the 
■sujjeriority  of  the  general  welfare  to 
groupism.” 

Wallace  defined  the  responsibility 
of  editors,  teachers,  educational  movie 
producers,  public  discussion  group 
leaders  and  radio  commentators  as 
“very  similar  to  that  of  the  ministers.” 


All  Papers  to  Get 
Free  Releases  on 
FDR  Conferences 

Verbatim  Reports  of  '33-'36 
Press  Sessions  Due  After 
March  13  or  20 

Washington,  D.  C.,  Feb.  24 — All 
newspapers  will  be  permitted  to  pub¬ 
lish  free  verbatim  transcripts  of  \^ite 
House  press  conferences  before  they 
appear  either  in  the  magazine  Liberty 
or  in  the  book  now  being  written  by 
President  Roosevelt,  it  was  announced 
today  by  Secretary  Stephen  Early. 

The  first  release  date  will  be  prob¬ 
ably  March  13  or  20  several  days  in 
advance  of  magazine  publication  and 
weeks  before  the  book  comes  off  the 
press.  Because  the  questions,  answers 
and  general  comment  at  several  con¬ 
ferences  between  1933  and  1936  will 
be  made  public,  the  press  releases  will 
be  lengthy  and  probably  will  be  made 
available  for  Sunday  newspapers, 
Early  stated.  They  will  in  no  way 
conflict  with  the  syndicated  articles  on 
the  book. 

Widespread  criticism  of  the  sale  of 
■  public  documents”  which  the  press 
as  a  whole  helped  to  create  followed 
the  recent  magazine  and  newspaper 
syndication  announcement.  Today’s 


Flint 

Inks 


A  STEP  AHEAD 

DETROIT  •  INDIANAPOLIS  -  CHICAGO 
DENVER  -  NEW  ORLEANS  -  HOUSTON 


action  was  attributed  to  this  criticism 
'oy  capital  observers. 

The  press  will  not  be  found  by  any 
agreements  between  the  President  and 
the  magazine  or  his  publisher,  but  will 
be  given  the  material  with  “no  string 
attached,”  Secretary  Early  .said.  The 
President’s  five-voiume  book  contains 
at  least  50  transcripts  of  White  House 
conferences.  Liberty’s  article  will  ap¬ 
pear  March  16  and  is  the  last  of  three 
articles  on  the  book  material. 


REWARDS  CITY  HEROES 

M.  L.  Annenberg,  publisher,  Phila¬ 
delphia  Inquirer,  recently  announced 
the  paper’s  plan  to  honor  the  city’s 
fiero  of  the  month  had  been  so  suc¬ 
cessful  in  building  good  will  that  it 
will  be  continued  for  five  years.  Last 
year,  the  Inquirer  awarded  five 
$1,000  awards,  12  $200  awards  and  17 
honorable  mention  medals  for  out¬ 
standing  service  by  Philadelphia  po¬ 
licemen,  firemen  and  park  guards. 


MORE  RAIN 

The  full-page  advertisement  in  the 
weekly  Kinsley  (Kan.)  Graphic  which 
last  week  brought  .53  inch  of  rain 
several  hours  before  the  deadline  to 
save  a  large  wheat  crop  was  more 
than  successful.  In  24  hours  the  rain¬ 
pulling  ad  had  produced  more  than 
an  inch  of  rain  besides  eight  inches 
of  snow  in  the  dust  bowl  area. 


12  Retail  Campaigns  —  5c 

You  can  sell  12  new  local  accounts  and  secure 
84,000  lines  of  retail  advertising  by  offering 
TESTED  copy  by  Frank  E.  Fehlman. 

Each  one  of  these  campaigns  has  been  sold  sev¬ 
eral  times.  In  every  case,  the  advertisers  got 
gratifying  results.  Mr.  Fehlman  tells  you  exactly 
what  the  results  were  and  how  they  were  ob¬ 
tained.  In  similar  circumstances  the  copy  should 
pull  equally  well.  By  having  in  hand  the  exact 
history  of  each  campaign  you  can  easily  sell  them 
in  your  city.  Not  often  does  the  merchant  have 
the  advantage  of  knowing  IN  ADVANCE 
whether  his  advertising  will  be  productive. 

It  is  profitable  for  a  newspaper  to  distribute  such 
extraordinary  material  to  all  advertisers.  The 
basic  success  principles  are  applicable  to  any 
business.  Five  cents  each.  10%  discount  for  lots 
of  1,000  or  more. 

Here  is  the  list  of  12  campaigns  included  in  the 
Fehlman  booklet. 


Air  conditioning  Bank  advertising 

Beer  Business  schools 

Corsets  Dress  shop 

Furnaces  and  heatinc  Furs,  silver,  rugs 


Beauty  shops 

Coffee 

Flowers 

Department  stores 


EDITOR  b  PUBLISHER 

TIMES  BUILDING,  TIMES  SQUARE 

NEW  YORK.  N.  Y. 

Send  us  .  copies  of  the  Fehlman  booklet  at  5c  each. 


Name  . Street 


P.S.  Notify  us  when  the  entire  52  articles  will  be  available  in 
booidet  form  @  25c  each. 


EDITOR 


P  U  B  L  I  S  H  E  H 


WHAT  OUR 
READERS  SAY 


work  who  deserve  credit  for  the  Chi-  Thirty”  in  Editor  &  Publisher  for  and  sent  out  from  Indianapolis  reU-  f 

cago  Guild  victory.  Nor  was  it  only  February  19  when  you  write:  “Might  tive  to  the  ITU  endorsements  by  | 

that  these  negotiators  and  these  lead-  it  not  be  true  that  the  faults  laid  by  opponents  of  Mr.  Charles  P.  Howard  I 

ers  were  carrying  out  exactly  the  the  educators  at  the  door  of  newspa-  was  full  of  misstatements  and  are  j 


was  full  of  misstatements  and  are 


Still  a  "Wild  Man' 
Says  Stevens 


same  basic  policies  that  are  followed  pers  and  big  business  are  really  due  largely  responsible  for  the  articles 


by  our  “wild  men  of  New  York  and  to  bad  education?” 


the  Pacific  Coast”  in  making  similar  In  the  United  States  we  have 


appearing  in  other  papers,  including 
Editor  &  Publisher.  It  appears  this 


gains  —  which  policies  are  always  press  freedom  which  gives  us  the  best  was  done  purposely  by  those  re- 


To  Editor  &  Publisher:  For  years  those  of  plain,  militant,  industrial  newspapers  in  the  world.  Also,  it 
having  taken  silently  the  best  or  the  unionism.  Chiefly  responsible  for  gives  us  some  of  the  worst  newspa- 


sponsible  in  sending  out  these  stories. 
The  facts  are  as  of  ITU  recori 


worst  of  it — depending  on  the  point  what  you  declare  a  “sane  settlement”  pers.  Publishers  and  editors  of  news-  published  in  the  various  issues  of  the 
of  view — in  your  news  and  editorial  that  “may  prove  to  be  the  most  use-  papers  which  pander  to  the^  lowest  Typographical  Journal: 


pages,  I  am  moved  at  last  to  indulge  ful  arrangement  the  Guild  has  yet  tastes  and  instii^ts  and  exploit  those  (Mr.  Lee  here  listed  the  biannual 


in  a  letter-to-the-editor.  For  I  am  attained”  were  hundreds  of  “men  and  instincts  for  profit  are  well  deserving  elections  since  1922  in  which  How- 
embarrassed  by  your  editorial  Jan.  29,  women  who  write  for  American  the  censure  of  the  educators  you  grd  was  consistently  defeated. — Ed.) 


titled  "Sane  Settlement,”  which,  by  newspapers”  and  who  did  believe  in  j”  your  article.  However,  those  These  facts  show  that  Mr.  Howard 

clear  implication,  accords  me  the  first  and  did  act  according  to  those  poli-  publishers  and  editors  are  not  the  only  all  the  years  he  has  been  a  candi- 


"praise”  I  have  received  on  that  page,  cies  of  “Guild  liberalism.” 


criS°U  ‘tJ,i''“much-’kS’’’’cUra^  To  attemDi"to  lo"st"Don  reader,  "if''  “  SMtto  ooiV  ONCE.  Ho"; 

mote  from  the  Wild  men  of  New  York  a,,  or,.,  ^  t,  e. -  stronghold.' 


Foisting  Suspected 


ones  at  fault.  As  you  suggest,  the  date  has  received  the  endorsement 
very  presence  of  a  corrupt  press  is  in  qNCE  and  the  majority  of  the  votes 


and  the  Pacific  Coast.”  That  alone  is 


to  fool  them  into  any  idea  that  the 
winning  policies  of  the  ANG  in  Chi- 


enough  to  rnal^  one  of  them  wild,  any  different  from  the  win 


perhaps  with  chagrin,  certainly  with 
laughter. 

Doesn't  Wont  "Flattnry'' 


ning  policies  of  the  ANG  in  “New  ity.  New  York 
York  and  the  Pacific  Coast,”  with 
prattle  about  credit  to  a  Hearst  man- 


Clyde  R.  Miller, 

Associate  Professor  of  Education, 
Teachers  College.  Columbia  Univers- 


J.  Otto  Lee 


The  negotiators,  as  an  article  on  agement  represented  by  Harvey  J. 
page  6  of  your  same  issue  by  the  Kelly,  labor  fighter  de  luxe,  is,  if 


usually  accurate  George  Branden-  nothing  more  vicious,  silly  rot.  San- 
burg  states  accurately,  were  ANG  ity  in  Chicago  lay  in  readiness  to 


Not  Oldest,  Not  Howard 
Stronghold 


Columnists  and  Free 
Publicity 

To  Editor  &  Publisher:  There  has 
been  a  great  deal  of  discussion,  at 
the  conventions  and  publishers  meet- 


To  Editor  &  Publisher:  In  your  relative  to  methods  that  might  I  __ 


Vice-President 


Mickelsen  .strike. 


issue  of  Feb.  12,  page  23,  in  an  ar-  be  used  for  the  purpose  of  increasing 


and  ANG  Representatives  Morgan 
Hull  and  myself. 

First,  I  am  sure  Mickelsen,  Wiscon¬ 
sin  state  director  of  the  CIO  and  a 


Better  put  your  own  pulpit  in  order. 

Yours  truly, 

Don  Stevens. 


tide  headed  “Printers  Endorse  Baker  advertising  linage. 


Over  Howard”  appeared  the  follow¬ 
ing  paragraph:  “Indianapolis  ITU 


P.S.-If  you  stUl  have  those  E  &  P  Local  No  1.  oldest  in  the  country. 


May  I  suggest,  respectfully  of 
course,  that  editors,  reporters,  and 
high  salaried  columnists  be  given 
a  few  lessons  in  the  difference  be- 


must  feel  rather  hurt  not  to  be  con-  .  ^  page  b  ol  your  Sept.  18,  1937, 
sidered — from  your  standpoint — every  Issue  for  a  photograph  of  (left  to 
bit  as  “wild”  as  any  responsible  Guild  a  cop,  Stevens,  Mrs.  Stevens. 


turn  fn  naup  fi  of  vniir  Sent  18  1937  correct  and  true  facts,  because  coiumn^is  oecause  ii  wouia 

turn  to  page  6  of  your  Sept.  18,  1937,  :  .u  ,  „  u  ,Up_„  delete  about  90  per  cent  of  then 

.ssu.  tor  a  photograph  ot  Oet  to  '  EsSSntl  ""  matter  but  editore  aud  reporleu 


leader  on  any  coast,  ea.st,  west  or  Hull  and  more  cops,  in  a  shoving  j  i  v  j  12  u-  ^  tciuam  tuiuuuuai  m  ..cv. 

wherever.  scene  on  the  first  night  of  the  Brook-  New  York,  Philadelphia  and  Balti-  thousands  of  dol- 

And  as  to  Hull  and  me  if  vou  are  picketline  -  caused,  of  more  and  many  other  cities  have  lars^vorthoffreepublicityandedi- 

°  course,  by  the  courage  and  foresight  much  older  typographical  unions  than  ^ 

ling  to  flatter  us  now  bv  settmg  ,  ^  .  . 


gross  misstatements. 

First  —  “Oldest  in  the  country.” 


might  take  heed. 

A  certain  columnist  in  New  York 


going  to  “flatter”  us  now  by  setting  Tv  u  T  u  Tt 

lie  _  J  *  1--I  of  one  Publisher  Goodfellow.  If 

us  apart,  in  mildness  and  acceptabil-  r-  u  u  .u  .  -u 

ii..  tr,  ™  A  xT<-i  Guildsmen  on  both  coasts  are  wild. 


L.dianapolis.  These  and  other  cities  j  ^  advisedly)  never  think  of 
held  meetings  long  before  Indiana-  tn 


ity  to  emplovers  from  0^0^  ANG  Guildsmen  on  both  coasts  are  wild,  ne  a  meeungs  long  oeiore  mu.aua- 

workers  our  £si  Wends  are  liable  Guild.smen  in  Chicago.  If  pohs  entered  the  picture  The  first  composing  room  without  com- 

wuineis,  our  oesi  irienas  are  name  Guiidcmen  in  Chicago  are  sane  so  convention  of  union  printers  held  in  t 

to  stop  speaking  to  us.  Fact  is:  Both  ^uimsmen  m  L-nicago  are  san^  so  h  include  ^  opmmn  very  fe» 

Hull  and  Stevens  are  oroduefs  of  hofh  Guildsmen  on  the  coasts.  Take  York  in  180U  aid  not  inciuae  p^jj^ors  read  his  ravings  and  are 

the  Pacific  Coast  VotV  JL  your  choice.  But  don’t  try  to  kid  or  ^"‘^‘anapolis  However  in  1852  at  a  jh^^efore  unaware  of  his  mission  in 


Loth^SSrn”d^^^:^r"c^^  arTnybod;  aboUThr^^^^^^^^  meeting  hdd  in  Cincinnati  for  or- 
tra?ninr?n  Ln  universally  responsible  for  the  growth  I  ’  believe  advertising  men.  as  a 


Slf  U  ?om  convention  of  the  National  Typogra- 

ribli^trihp  ^  Bridges  ter-  phical  Union  was  held  and  Indiana- 

Wehp,-  and  Sor  tV  a  ^  ‘Ic^s  on  your  editorial  page.  After  Pobs  first  appeared  and  by  sheer  luck 

mghei  and  wilder  things  in  the  Man-  j|  .  .  jj.  .  .  exuerts  No.  1  in  the  drawing  of  those 

hattan  stamping  grounds  of  Earl  *!’  -i  T.  ^  eiperts  ,  .  established  numbers 

Browder  and  Hexrwood  ^ho  failed;  so  you  may  as  well  toss 


convention  of  the  National  Typogra- 
phical  Union  wa.s  held  and  Indiana-  jj 
polls  first  appeared  and  by  sheer  luck  ^ 


of  making  “fish  of  one  and  fowl  of 
the  other.” 

Let’s  get  together  and  turn  ALL 


Browder  and  Heywood  Broun.  And  ,  j  and  the  other  ouHeen  unions”  drew  ,  together  and  turn  ai 

had  you  forgotten,  for  instance,  that  1  ._u„!  .u  free  publicity  into  good  hard  cash 


Hull  figured  outstandingly  in  the 
Seattle  P.-I.  and  other  strikes? 

Turn  to  your  editorial  page  of  Nov. 
13,  1937.  How  time  flies!  For  there. 


^vedge  and  avoid  at  least  that  much  the  nuinbers  as  per  the  enclo.sure 

figured  outstandingly  in  the  ridiculousness _ D  S  have  retained  these  numbers 

1  P.-I.  and  other  strikes?  ,  since  that  May  of  1852. 


C.  G.  Abbey, 

Advertising  Manager,  Geneva  Timen 


Educators  Share  Blame 


doing  me  the  honor  to  include  me  For  Bad  Papers 


with  Broun  as  target  for  a  double-  Feb.  19,  1938.  is  in  error.  Chester  (Pa.)  Tin 

rre  e  blast  at  Guild  LiMralism,  Tq  Editor  &  Publisher:  You  make  The  newspaper  publicity  in  the  Almanac  is  now  be 
you  in  icated  I  was  a  pulpit  pound-  an  effective  point  in  “Shop  Talk  at  Indianapolis  newspapers  of  Feb.  7  to  all  subscribers, 
er  and  narrowly  dogmatic,  tougher 


Second — “Considered  to  be  a  How¬ 
ard  stronghold.”  Facts  presented 
clearly  indicate  that  your  statement 
is  in  error. 


FREE  YEARBOOK 

The  16th  annual  edition  of  the 
Chester  (Pa.)  Times  Year  Book  and 


The  newspaper  publicity  in  the  Almanac  is  now  being  distributed  free 


than  the  union-busters  themselves” 
and  in  favor  of  minority  “purges”  and 
for  slaughtering  “the  freedom  of  the 
press”  and  for  forcing  conformity  to 
a  “strict  party  line”  and  “demonstrat¬ 
ing  again  how  far  the  Guild  leader¬ 
ship  is  apart  from  the  thinking  men 
and  women  who  write  for  American 
newspapers.” 


Equipment  and  Supplies 


Termed  a  "Wow" 

Talk  about  sermonizing,  that  edi¬ 
torial  was  a  wow!  And  still,  some¬ 
how,  I  don’t  feel  quite  as  reformed  as 
your  latest  one  would  indicate  you 
must  have  supposed. 

But  now,  seriously,  did  you  or  can 
you  honestly  believe  or  expect  any¬ 
one  in  the  American  news  industry 
to  suppose  that  the  Chicago  Hearst 
.settlement  you  praise  was  caused,  as 
you  state,  by  the  “foresight  and  cour¬ 
age  of  a  managing  head”  and  not,  as 
it  actually  was,  by  the  foresight  and 
courage  of  the  employes  who  had  to 
vote  and  prepare  to  strike  before  any 
such  settlement  was  possible? 

Seriously  again,  it  was  not  merely 
the  negotiators  and  not  merely  the 
local  Guild  leaders  who  were  respon¬ 
sible  for  the  organizational  ground- 


STEREO 


ZENKE 


.  /Ae  Universal, . . 


EQUIPMENT 


Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


GAUGE 


Should  be  in  Every  Pressroom 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 


A  great  convenience  for  accurately  checking  thickness  of  plates 
and  blankets.  Handles  plates  up  to  18”  wide.  Can  be  used  to 
measure  depth  of  halftones  and  to  gauge  type  setting  matrices 
. . .  truly  a  universal  gauge.  Write  for  descriptive  folder. 


R.  HOE  &  COv  INC. 


910  EAST  138th  STREET 
(at  East  River),  NEW  YORK 
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NEWARK  CHANGES 

George  Maguinness,  assistant  cir¬ 
culation  manager  of  the  Newark 
(N.  J.)  Star-Eagle,  this  week  was  ap¬ 
pointed  circulation  manager  to  suc¬ 
ceed  Irving  Isenberg.  Maguinness,  39, 


Help  Wanted 


Feature  Salesmen  to  sideline  "The  Free¬ 
dom  of  the  Press  Campaign,"  Good  com¬ 
mission.  Vaughn  Weidel  &  Associates, 
120  Liherly  Si..  N.  Y.  C. 


has  been  in  the  circulation  depart¬ 
ment  of  the  Star-Eagle  for  23  years. 
Isenberg  has  been  named  director  of 
circulation  promotion  for  Hoboken 
Jersey  Observer.  He  was  formerly 
circulation  manager  of  the  Jersey 
City  Jersey  Journal.  He  succeeds 
A.  L.  West  at  the  Observer  who  re¬ 
signed  to  join  the  Allen  Register  Co., 
circulation  promoters,  Harrisburg. 

SEGAR  RECOVERING 

E.  C.  Segar,  creator  of  King  Fea¬ 
tures’  “Popeye”  character,  last  week 
left  the  Santa  Monica  Hospital  for  his 
home,  pronounced  recovered  from  the 
effects  of  an  operation  performed 
Jan.  19. 


CLASSIHED 

ADVERTISING 


RATES 

SITUATIONS  (Cash  with  Ordar) 

I  Tima  —  .50  par  lina 

3  Timas  —  .40  par  lina 

ALL  OTHER  CLASSIHCATIONS 
(Cash  with  Ordar) 

I  Tima  —  .85  par  lina 

4  Timas  —  .70  par  lina 

Count  sii  words  to  tha  h'na  whan  sanding 
cash  with  ordar.  Ads  chargad  to  astab- 
Tishad  accounts  will  ba  billad  for  tha 
countad  numbar  of  linas. 


FORMS  CLOSE  THURS.  NOON 


'  Minimum  spaca,  thraa  linas.  Tha  Editor 
^  t  Publishar  rosarvas  tha  right  to  clauify. 
,  adit  or  rajact  any  copy. 


Sarvic*  At  No  Extra  Cost 

Every  Editor  <c  Publisher  Subscriber  has 
the  privilege  of  asking  any  question,  at 
any  time,  on  any  subject  connected 
with  newspapers  or  advertising.  Our 
reference  files  go  back  for  years,  and 
we  are  well  organized  to  give  quick, 
cheerful  and  intellignt  information 
service.  .-Vnd.  too,  advertising  men  and 
newspaper  executives  are  cordially  in- 
,  vited  to  make  Editor  &  I’ublisher’s  office, 

\  in  the  heart  of  New  York,  their  business 

*  headquarters  when  visiting  the  Metropo- 

e  lis. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
BRyant  9-3052 


Nawspapars  For  Sola 

Outstanding  Arizona  weekly  in  fast  grow¬ 
ing  irrigated  area.  Price  $19,000.  One 
half  cash. 

Imperial  Valley  daily.  Price  $40,000, 
$15,000  cash.  M.  C.  Moore,  Newspaper 
Broker,  Beverly  Hills,  Calif. 


Nawtpapar  Brokars 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references. 
I>-n  Feighner  Agency,  Nashville,  Mich. 

NEWSPAPER  PROPERTIES 
Bought,  sold,  merged,  appraised. 
NEWSPAPER  APPRAISAL  CORP'N. 
Times  Bldg.,  Times  Square,  New  York 


Nawtpapar  Wanted 


Large  Southern  city,  industrial  center, 
wants  second  daily.  Twenty-five  thou¬ 
sand  circulation.  Two  hundred  fifty 
thousand  yearly  assured.  All  letters  con 
fidi-ntial.  Box  3415,  Editor  &  Publisher. 


Clrcalation  Frooiotion 


For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self  financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Man  22  27,  college,  single,  preferably  em¬ 
ployed ;  A-1  newswriter,  top  featurizer, 
who  wants  larger  opportunity.  Write  de- 
tailedly,  covering  racial  heritage.  Appli¬ 
cation  confidential.  Send  photo,  writing 
samples.  Box  3405,  Editor  &  Publisher. 

Opening  for  all  around  man  to  take  over 
operation  of  suspended  N.  Y.  weekly. 
Must  have  >niall  working  capital.  Box 
3385,  Editor  &  Publisher. _ _ 

Syndicate  Salesmen:  High  commissions  for 
selling  established  strips,  color  pages, 
first-run  fiction,  etc.  State  experience. 
Box  3124,  Editor  &  Publisher. 


Situations  Wantad 


Available  At  Once 
Home  Delivery  Manager 
Or  Supervisor 

Vge  28.  Married.  Desire  connection  with 
progressive  circulation  manager  needing 
loyal  assistant.  12  years’  successful  cir¬ 
culation  experience.  Past  eight  years 
in  executive  capacity  on  newspapers  in 
Cincinnati,  Louisville  and  Chicago. 
Familiar  with  sound  procedures.  Ex¬ 
pert  in  carrier  promotion.  Unexcelled 
references.  Can  "hit  the  ball"  under 
any  conditions.  Reply  to  Box  3365 
Editor  &  Publisher. 


Advertising,  editorial,  circulation — staff  or 
executive  —  personnel  promptly  recom¬ 
mended.  Anywhere.  Confidences  respected. 
FERNALD’S  EXCHANGE,  INC.  (Agcy.) 
1524  News  Building  New  York,  N.  Y. 


Advertising  Man — Eleven  years’  experience 
as  National  Advertising  Manager  with 
paper  of  60,000  circulation.  Knowledge 
of  production,  markets,  agency  require¬ 
ments,  supervise  trade  surveys.  Clean- 
cut,  neat  and  aggressive.  Desires  perma¬ 
nent  connection.  Married;  88.  Nominal 
salary.  Box  3325,  Editor  &  Pnblisber. 

Advertising  Manager;  35.  now  earning  $10U 
weekly  in  city  250,000,  seeks  connection 
live  daily  in  Midwest  city  of  5,000  to 
25,000  pop.  at  reasonaUe  salary,  prefer¬ 
ably  with  opportunity  to  acquire  an  in¬ 
terest  in  the  property.  Thoroughly  ex¬ 
perienced,  enviable  record  of  accomplish¬ 
ment,  splendid  references.  Christian, 
married.  Replies  held  confidential.  Box 
3410.  Editor  &  Publisher. _ 

Advertising  Salesman — copy;  fifteen  years’ 
experience.  Special  edition.  Good  rec¬ 
ord;  reference.s.  Jonrnalistic  education; 
industrious.  Box  3343,  Editor  &  Pub 
lisher.  _  _ _ 

Advertising  Salesman,  copywriter,  35;  suc¬ 
cessful,  dynamic  producer;  visionary, 
resourceful ;  capable  selling  display  or 
managing  classified.  Box  3399,  Editor 
&  Pnblisber. 

Advertising  Salesman.  Fourteen  years  ex¬ 
perience.  Married.  Successful  record.  Ex¬ 
cellent  references.  Sober,  competent, 
plenty  of  ability.  Also  thorough  knowl¬ 
edge  of  special  editions.  I'refer  West  or 
Southwest.  Box  3393,  Editor  &  Publisher. 

Advertising  Salesman  or  Business  Office: 
February  University  graduate,  22,  bnsi- 
ness  training,  seeks  chance  to  start.  No 
newspaper  experience,  but  great  desire 
to  learn  and  produce.  Three  others  of 
family  newspapermen.  Box  3395,  Editor 
&  Publish^ _ _ 

Advertising  Salesman  or  Manager,  national 
and  local  backgronnd.  Have  had  long  ex¬ 
perience  small  and  large  newspapers.  Can 
take  all  advertising  details  and  worries 
off  your  shoulders.  Diplomatic,  make 
friends  easily.  Family  man,  neat,  per¬ 
sonable,  sober,  age  38,  WILL  WORK. 
Gentile.  Prefer  Florida  or  Atlantic  sea 
board  but  go  anywhere.  Available  now-. 
Box  3370,  Editor  &  Publisher. 

Assistant  Circulation  Manager  on  large 
daily;  married;  age  83.  Not  satisfied 
with  present  setup.  Would  like  to  con¬ 
nect  on  second  paper  with  view  of  becom¬ 
ing  Circulation  Manager.  Will  start  as 
District  Manager.  References.  Two 
week’s  notice.  Box  3314,  Editor  &  Pub¬ 
lisher. 


Situations  Wanted 


Circulation  Manager,  eighteen  years’  train¬ 
ing  in  Home  Delivery,  City  circulation. 
Country  circulation,  and  as  Assistant  Cir¬ 
culation  Manager  on  Metropolitan  daily. 
Would  like  to  prove  my  ability  in  some 
smaller  city.  Available  on  account  of  con 
solidation  of  morning  and  evening  circu 
lation  departments.  Sober  and  reliable 
Box  3400.  I'ditor  &  Publisher. 

Circulation  Manager  now  employed,  mar¬ 
ried,  age  31,  twelve  years’  experience 
on  large  and  small  p.npers.  Have  in¬ 
creased  circulation  87%  on  present 
paper  in  six  years  using  economical  mod¬ 
ern  ideas.  Would  prefer  middlewest. 
W’rife  for  references  and  details.  Box 
3362,  Editor  &  Publisher. 

Circulation  Manager  desires  correspondence 
with  publisher  considering  change.  Experi¬ 
ence  in  all  phases  circulation;  morning, 
evening  field.  Christian.  Unexcelled  refer¬ 
ences.  Available  now.  Box  3332,  Editor 
&  Publisher. 

Circulation  Manager  —  Several  years’  ex 
porience  covering  all  phases  of  work. 
Efficient  and  reliable.  Hard  worker. 
Good  record.  Excellent  references. 
Write  for  full  particulars.  Box  3358, 
Editor  &  Publisher. 

Composing  Room  Foreman  -eleven  years 
foreman  lending  Minneapolis  daily.  Pro 
ducer;  cost-cutter.  (Jo  anywhere.  Refer- 
enees.  Box  3384,  Editor  &  Publisher. 

Departmental  editor  with  background  in¬ 
cluding  editorial  writing,  editing  of  com¬ 
munity  papers,  civic  association  work 
and  the  ministry  wants  change  to  edi¬ 
torship  of  small  daily  or  large  weekly  or 
editorial  writing  on  a  large  paper.  Age 
38,  married.  American,  eight  years  of 
university  education.  Box  3360,  Editor 
&  Publisher. 


Do  you  want  Travel,  Transportation,  or  Re 
sort  Advertising  —  with  or  without  a 
Travel  Bureau?  If  you  do,  I  can  get  it 
for  you  on  terms  in  keeping  wilh  present 
conditions.  Formerly  with  New  York 
World  and  for  the  past  two  years.  Adver¬ 
tising  and  Publicity  Director  of  Atlantic 
City’s  largest  hotel.  Frank  Haverty, 
Room  415,  250  Park  Avenue,  New  York 
City.  _ _ _ 

Editor  wants  to  leave  morning  paper;  sea¬ 
soned;  capable;  reliable;  consider  any¬ 
thing:  go  anywhere.  Box  3398,  Editor  & 
Publisher.  _ 

Editor’s  Assistant — Woman;  experienced, 
23;  competently  handles  every  phase 
newspaper  work;  soeiety,  news,  features; 
daily,  weekly.  Box  3404,  Editor  &  Pub¬ 
lisher.  _  _  _ 

Editorial  Writer --  College  graduate,  32,  10 
years  general  newspaper  experience,  wide 
interests,  readable  style,  seeks  broader 
opportunity  in  editori.sl  field.  Box  3392, 
Editor  &  Publisher. 

Experienced  Copyholder  desires  permanent 
position  with  Book  Publishing  firm. 
Graduate  Eastern  Teachers’  College, 
Richmond,  Kentucky;  English  major. 
References;  address  Lucy  M.  Frey, 
Buechel,  Kentucky. 

Florida  Man  (under  30).  Small  daily  ex¬ 
perience  in  all  branehes  advertising,  cir 
e.nlatinn.  Manage  either  department  or 
both.  Capable,  aggressive,  but  not  high 
jiressure  type.  Pailhful.  sober,  married. 
Now-  employed.  Seeking  future.  Box  3414. 
Ed'lo"-  &  Publisher.  _  _ 

Go  anywhere  if  you  want  experieneed  re 
porter,  copyreader  or  re-write  man.  23 
ye.ars  old;  eollege  graduate.  Box  3402, 
Editor  &  Publisher. 

Linotype  Machinist-Operator  desires  change; 
newspaper:  capable  machinist;  fast  opera¬ 
tor.  Box  3394,  Editor  &  Publisher. 


Photo-reporter,  24,  college,  for  year  staff 
man  New  Orleans  daily,  wants  job  any 
where,  $20  a  week.  Ray  Fla.skered.  I.,ee 
Hotel.  Fort  Lauderdale,  Florida. 


Reporter  Photographer — Age  24,  experience 
on  medium-sized  papers  wants  move  to 
small  daily  in  Missouri  or  Mid-South. 
$25.00.  Box  3368.  Editor  &  Publisher 


Reporter,  rewrite.  6  years’  experience  east¬ 
ern  dailies — copy  desk  and  field.  25, 
married.  Employed.  Go  anywhere.  Box 
3408,  Editor  &  Publisher. 


Dollars  and  Sense 

Is  it  select  circulation  an  advertiser  demands?  Here,  then,  is 
the  one  place  you  can  obtain  complete  newspaper  coverage — the 
one  place  your  advertising  dollar  does  a  job!  You’ll  find  EDITOR 
&  PUBLISHER  Want-Ads  effective.  ! 

! 

So  build,  for  balanced  results  and  lasting  good-will — whether  [ 

you  wish  to  buy  (or  sell)  anjfthing  from  agate  type  to  a  complete 
newspaper  plant — engage  an  employee  or  get  a  job — EDITOR  &  , 
PUBLISHER  Want-Ads  can  do  it— ECONOMICALLY!  i 


Situations  Wantud 


Salary  Based  on  Results  arrangement  with 
responsible  newspaper  owner  desired  by 
experienced  newspaper  manager  with 
demonstrated  ability  to  profitably  bal¬ 
ance  income  and  expense.  Familiar  with 
problems  of  all  delpartments,  including 
mechanical.  Knows  how  to  train  per¬ 
sonnel  and  correlate  departments  for 
maximum  efficiency.  Prefer  city  of  50,000 
to  200,000.  Arrangements  for  interview- 
held  strictly  confidential.  References; 
past  and  present  employers.  Box  3412. 
Editor  &  I’nblisher. 

Somewhere  there’s  a  pnhliBher  with  a 
tongh  job  for  a  Business  or  Advertising 
Manager,  where  earnings  will  be  deter¬ 
mined  by  resnlts. 

That’s  the  kind  of  job  I’m  looking 
for;  18  years  experience;  not  afraid  of 
work ;  proud  of  my  record ;  have  a  good 
job  now,  but  want  harder,  better  one. 
where  possibilities  are  as  big  as  the  man. 
Box  3388,  Editor  &  Publisher. 

University  of  Michigan  Graduate  Business 
•■Vdministration.  Single,  27;  wants  posi¬ 
tion  on  business  staff  of  daily  newspaper. 
Now  employed  in  sales  office  of  promi¬ 
nent  printing  inachiiiery  company.  Com 
petent,  industrious  and  pleasing  person¬ 
ality.  Experience;  correspondence  and 
sales  promotion;  direct  mail  and  trade 
magazine  advertising;  layout  and  copy. 
Excellent  ref>>renees  from  present  em¬ 
ployers  and  others.  Box  :t390.  Editor  A 
Piililisher. 

Woman’s  page  writer.  Excellent  back¬ 
ground  plus  five  years  experience  in  fash 
ions,  b(*auty,  einbs.  Distinctive  informal 
style.  Circulation  l>uilder.  Box  3387,  Edi¬ 
tor  &  Publisher 


Mechanical  Equipment  For  Sale 


HERE  IS  A  REAL  BARGAIN  IN 
MATS 

W’e  have  just  changed  the  dress  of  our 
newspapers  to  REGAL.  As  a  result  we 
have  several  fonts  of  good  mats  for  sale. 
They  are  all  in  good  condition,  sorted, 
cleaned  and  boxed,  and  we  will  sell  them 
for  less  than  one  half  the  cost  of  new 


mats. 

Look  this  list  over: 

6  fonts,  5  %  pt.,  2B  with  Bold  Face 
2B,  1371  mats  to  each  font,  refer 
cnce  mark  5 14 -triangle-36,  price 

per  font  .  $iii).32 

5  fonts,  6  >4  pt.,  Ionic,  1121  mats  to 
each  font,  reference  mark  6*4- 

triangle-2,  price  per  font .  49.32 

1  lot,  6  >.4  pt.  Ionic  sorts,  3750  mats, 
reference  mark  6  *,4 'triangle-2, 

price  .  165.40 

12  fonts,  7  pt.  No.  2  with  Gothic  No. 

3,  1365  mats  to  each  font,  refer¬ 
ence  mark  7-triangIe-30,  price 

per  font  .  60.06 

1  font,  8  pt.  Century  with  Chelten¬ 
ham  Bold.  1371  mats  in  font,  ref¬ 
erence  mark  8  triatigle-254,  price  tin  ;t-.* 
1  font.  10  pt.  Century  with  Chelten¬ 


ham  bold  1371  mats  in  font, 
reference  mark  1 0- triangle-208. 

price  .  (ill  :i2 

1  font,  12  pt.  Roman  with  Antique 
Gothic,  1194  mats  in  font,  refer¬ 
ence  mark  2-triangle- 16,  price..  52.53 
1  font,  18  pt.  Century,  875  mats  in 
font,  reference  mark  18  triangle- 

23,  price  .  70.00 

We  will  not  split  fonts.  Detailed  list  of 
characters  in  each  font  furnished  on  re¬ 
quest. 

Orders  accepted  subject  to  prior  sale  — 
Prices  are  Cash,  F.O.B.  Phoenix. 

Write  or  Wire 
REPUBLIC  and  OAZET’TE 
Phoenix,  Arizona 


For  Sale 

24-page  Duplex  Tubular  Press  with  extra 
color  fountain  and  electric  roll  hoist — 
Cutler-Hammer  conveyor  to  mail  and 
distribution  room  —  Cutler-Hammer  5-60 
h.  p.  motor  and  push  button  control — 
2  ton  metal  pot,  pump  and  tabular  flat 
casting  box  —  combination  trimmer  and 
tail  cutter  —  and  finishing  block.  This 
press  is  especially  well  equipped,  with 
new  blankets  and  rollers  and  can  be  seen 
in  daily  operation  in  The  Zanesville 
(Ohio)  Publishing  Company’s  press  room 
turning  out  a  proiluct  second  to  none 
in  the  country.  This  is  bring  replaced 
with  a  press  of  donble  this  capacity  and 
can  he  bought  for  $22,500,  which  is  less 
than  half  its  true  valne,  for  delivery 
at  an  early  date.  Zanesville  Publishing 
Co.,  Zanesville,  Ohio. 

DUPLEX  Flatbed  Model  "E"  like  new. 
$4250.  All  equipment.  Write  or  wire 
"Le  Messager’’  Lewiston.  Maine. 

Ooss  High  Speed  32  page  press,  36,000  per 
hour.  AC  motor  drive,  raised  plate  cylin¬ 
ders,  quick  plate  lock  up,  end  key  foun¬ 
tain  set,  first  impression  top  deck  rever¬ 
sible.  Metal  pot  and  casting  equipment. 
$5,000.  Box  491,  Boise,  Idaho. 


PhotO'Eagraviag  EqiipoiMt  For  Sal# 


Photo  engraving  Equipment  and  Metals 
E.  T.  BI  LLEBARGER  CO. 

)  16  John  Ht.  538  S.  Clark  8t. 

York.  N.  Y  Chicago,  Ill. 


44 


EDITOR  <S  PUBLISHER 


SHOP  TALK  AT  THIRTY 


ARE  WE  HAVING  too  much  general 
conversation  on  education  for  jour¬ 
nalism?  A  month  ago  this  space  dis¬ 
cussed  the  idea  that 
Dr.  Hutchins  the  schools,  in  the 
BaHle-Axus  majorUy,  were  stress- 

TL  c  I.  I  “'g  pracUcal  m- 

Thu  Schools  struction  at  the  ex¬ 
pense  of  “cultural” 
education,  which  Joseph  Pulitzer  con¬ 
sidered  fundamental  to  journalistic 
success.  As  we  recently  mentioned, 
our  desk  overflows  with  comments 
from  journalism  professors,  agreeing 
with  our  thesis  but  subtly  indicating 
that  it  doesn’t  apply  to  them. 

We  were  tender  and  merciful,  com¬ 
pared  to  Dr.  Robert  Maynard  Hutch¬ 
ins,  president  of  the  University  of 
Chicago  (which  is  not  listed  in  our 
Year  Book  among  the  schools  offer¬ 
ing  journalistic  instruction).  He  told 
the  Inland  Daily  Press  Association 
last  week  that  “the  shadiest  educa¬ 
tional  ventures  under  respectable 
auspices  are  the  schools  of  journalism. 
They  exist  in  defiance  of  Ae  obvious 
fact  that  the  best  preparation  for 
journalism  is  a  good  education.  Jour¬ 
nalism,  itself,  can  be  learned,  if  at  all. 
only  by  being  a  journalist.” 

Omitting  the  first  sentence  of  that 
quote,  we  believe  that  most  teachers 
of  journalism  would  agree.  Most  of 
the  journalism  teachers  known  to  us 
are  idealists,  no  longer  starry-eyed, 
but  generally  sad,  over  their  lot. 
Comparatively  few  of  them  have  the 
chance  to  select  their  students;  not 
many  more  dare  to  flunk  out  border¬ 
line  cases  not  too  obviously  unfit  for 
newspaper  work;  few  indeed  have  the 
privilege  of  preparing  their  own  cur¬ 
ricula.  In  the  State  universities, 
where  the  majority  of  journalism 
schools  flourish,  they  are  dependent 
upon  funds  appropriated  by  legislators 
who  keep  an  ear  tuned  to  the  de¬ 
mands  of  the  press  of  their  con¬ 
stituencies. 

What  small  city  newspapers  gen¬ 
erally  demand  of  their  journalism 
schools  is  a  steady  stream  of  young 
men  and  women,  broken  into  news¬ 
paper  work  beyond  the  cub  stage  and 
able  to  cover  a  beat,  rewrite  country 
correspondence,  give  the  city  editor  a 
lift  at  deadline,  or  any  other  chore 
that  may  be  passed  out. 

These  young  folks  may  or  may  not 
get  an  education,  in  the  sense  that 
Dr.  Hutchins  believes  they  should; 
they  are  fitted  for  a  job  at  gradua¬ 
tion,  and  that  is  all  that  most  of  them 
want  and  all  that  most  of  their  pros¬ 
pective  employers  want.  If  they  do 
get  an  education,  it  will  be,  for  them 
^  for  most  of  the  rest  of  us,  one  that 
is  completed  after  graduation. 


QUITE  DIFFERENT  from  the  re¬ 
quirements  of  the  small  city  daily 
are  those  of  the  metropolitan  press, 
which,  by  and  large. 
An  Editor's  has  not  made  jour- 

Ideo  of  nalism  school  grad- 

•W.ll  Educated- 

come.  Accordmg  to 
M.  W.  Bingay,  com¬ 
menting  upon  Dr.  Hutchins’  address 
in  the  Detroit  Free  Press,  most  jour¬ 
nalism  schools  .  .  commit  their 
pupils  to  the  long-suffering  city  edi¬ 
tor  with  just  taste  enough  of  newspa¬ 
per  knowledge  to  be  alienated  from 
industrious  efforts  to  write  accurately 
a  sound  obituary  note  and  not  enough 
to  do  service  in  the  larger  field  ot 
journalism.” 

Editor  Bingay  agrees  with  Dr. 
Hutchins  that  journalism  can  be 
learned,  if  at  all,  only  by  being  a 


By  ARTHUR  ROBB 

journalist.  If  a  man  has  the  instinct, 
he  says,  combined  with  a  wide  general 
education  and  a  passionate  catholicity 
of  interest  in  all  human  activity,  he 
can  learn  the  mechanics  of  a  news¬ 
paper  office  in  a  few  months.  Which 
is  undeniable. 

A  well-educated  newspaperman,  ac¬ 
cording  to  Mr.  Bingay,  is  “one  who 
knows  what  he  does  not  know  and 
who  has  so  disciplined  his  mind  that 
he  does  know  where  to  find  out  that 
which  he  does  not  know.” 

Ajid  he  concludes  that  “good  jour¬ 
nalism,  like  good  teaching,  must  have 
the  rock-bottom  foundation  of  com¬ 
mon  sense.  That  vital  ingredient  is 
sadly  lacking  in  most  schools  of  jour¬ 
nalism,  over  the  doors  of  which  should 
be  carved  Montaigne’s  epigram:  “A 
little  of  everything  and  nothing  at  all.” 


THERE  ARE  TWO  savage  assaults, 

one  from  the  educational  and  one 
from  the  professional  side.  They  are 
both  too  savage,  we 

Whoro  The  should  say,  to  fit  the 

Hufehlat- Shoe  ‘^ase.  I^r.  Hutchins 

,  referred  to  either  the 

**  journalism  faculties 

or  the  journalism  stu¬ 
dents,  in  calling  journalism  schools 
“shady  educational  ventures,”  we 
don’t  string  with  him.  If  he  referred 
to  the  fact  that  some  universities 
have  added  journalism  instruction  to 
their  cultural  courses  in  tree-planting, 
cafeteria  management,  etc.,  as  a 
scheme  for  building  enrollment  and 
tuition  fees,  we’ll  agree. 

A  good  half  of  the  courses  in  jour¬ 
nalism  listed  in  our  Year  Book  are 
probably  inadequate  as  an  introduc¬ 
tion  to  journalism  or  to  any  other 
walk  of  life.  The  half-baked  theses 
that  some  of  them  require  of  their 
graduates  are  a  parody  on  the  none- 
too-important  documents  required  in 
the  higher  academic  reaches.  Of  the 
scores  that  come  across  this  desk 
every  spring,  not  1  per  cent  has 
merited  reproduction  in  Editor  & 
Publisher. 

It  is  easy  to  suggest  obvious  reme¬ 
dies;  difficult  to  obtain  their  applica¬ 
tion.  For  one  thing,  there  are  too 
many  “journalistic”  courses.  Too 
many  students  are  given  a  superficial 
training  in  what  an  English  teacher 
believes  are  newspaper  techniques. 
The  number  of  graduates  of  the  less 
efficient  courses  is  too  large  for  ab¬ 
sorption  by  an  already  crowded  writ¬ 
ing  profession.  These  conditions  have 
been  recognized  both  by  newspaper¬ 
men  and  by  educators  who  wish  to 
maintain  the  highest  standards  of 
journalism  instruction,  and  some  steps 
have  been  taken  for  their  correction. 

Qualifications  set  by  the  Associa¬ 
tion  of  Schools  and  Departments  of 
Journalism  some  years  ago  have  given 
its  membership  a  certain  dignity 
within  the  field,  but  these  qualifica¬ 
tions  are  too  little  known  among 
newspaper  employers  and  among 
prospective  students.  Making  journal¬ 
ism  a  graduate  study,  as  has  been 
done  by  Columbia  University,  is  a 
long  effective  step  in  the  right  direc¬ 
tion.  Other  organizations  may  be 
expected  to  put  a  similar  plan  in 
operation — making  the  best  education 
in  journalism  what  Dr.  Hutchins  (and 
this  writer)  believe  it  ought  to  be. 
That  is  a  provocative  intensification  of 
the  instruction  required  for  a  bache¬ 
lor’s  degree  in  a  first  class  university, 
with  the  graduate  stress  upon  sub¬ 
jects  likely  to  be  most  useful  to  the 
newspaperman  as  he  rises  in  his 
profession. 


Tho  Sun 


GRADUATES  OF  such  training  may, 
as  Mr.  Bingay  says,  consider  them¬ 
selves  too  well-equipped  for  police 
courts  or  obits.  If  so, 
Somo  Schools  their  training  has 

Belong  In  bwn  o"  ^  “shady 

side,  to  paraphrase 
Dr.  Hutchins.  The 
two  top-rank  schools 
of  journalism  in  the  U.  S.  have  long 
been  considered  Columbia,  in  New 
York,  and  the  University  of  Missouri, 
in  Columbia,  Mo.  There  are  a  dozen 
other  good  ones,  but  each  of  these 
two  has  sent  into  active  newspaper 
work — permanently — several  hundred 
graduates,  the  majority  of  whom 
began  at  cubs’  wages,  on  cubs’  work. 
A  good  many  of  them  were  graduated 
from  other  colleges  before  specializ¬ 
ing  in  journalism,  and  hundreds  who 
enrolled  for  journalism  courses  in  both 
institutions  were  knocked  out  by  stiff 
academic  requirements  before  reach¬ 
ing  the  diploma  stage.  How  many  of 
these  rejects  have  gone  into  news¬ 
paper  offices  as  journalism  graduates 
and  given  all  journalism  instruction  a 
black  eye,  nobody  knows.  Some 
teachers  attribute  a  lot  of  criticism  to 
this  source. 

There  is  as  much  need  for  true 
education  for  journalism  as  there  is 
for  medicine,  law,  or  teaching.  And 
the  same  main  disability  applies  to 
all  of  them — the  inability  of  institu¬ 
tions  to  limit  their  benefits  to  students 
apparently  best  fitted  to  utilize  them. 
Hundreds  of  doctors  are  turned  out 
annually  with  an  M.  D.  that  quali¬ 
fies  them  to  treat  human  ailments, 
but  with  no  more  brains  and  heart 
than  they  would  need  to  repair  spark 
coils.  Lawyers  are  minted  in  annual 
batches  sufficient  for  the  country’s 
ten-year  legal  needs,  thereby  assur¬ 
ing  a  constant  supply  of  hack  politi¬ 
cians.  advisers  to  rackets,  and  fast- 
talking  insurance  salesmen.  Teachers 
likewise,  so  that  every  city  and  town 
has  a  long  waiting  list,  which  plays 
all  the  political  lines  for  a  permanent 
appointment  and  then  sees  to  its 
permanence  by  strict  conformity  to 
the  local  mores. 


IT  SHOULD  BE  the  function  of  any 
professional  education  to  apply 
standards  of  qualification  at  least  as 
strict  as  those  of  the 
Roquiromonts  military  and  naval 
Too  Loxly 
Enforced 


That  is  all  professional  instruction 
should  attempt.  If,  as  Dr.  Hutchini 
implies,  its  object  is  to  educate  people 
for  jobs,  it  defeats  itself.  The  hen 
medical  schools  do  not  turn  out  sun 
geons,  or  even  physicians.  They  tiy 
to  produce  men  equipped  with  min4 
that  look  for  the  imusual,  take  nothiiq 
for  granted  and  with  sufficient  tech¬ 
nical  knowledge  to  improve  the  talenti 
God  gave  them.  They  start  as  cuhi 
lower  than  any  reporter’s  job.  Sonn 
medical  schools,  like  some  journalisa 
schools,  are  diploma  mills,  but  the 
impact  of  their  graduates  on  the  pulv 
lie  health  is  much  more  quickly  ap¬ 
preciated  than  the  similar  impact  of 
jerry-built  journalists  on  the  public 
mind.  ’The  public  has  pretty  wdl 
cleaned  up  the  “shady”  medical,  law, 
and  engineering  schools  by  refusinf 
to  accept  their  product.  The  new*- 
paper  profession,  if  the  subject  intcN 
ested  it  sufficiently,  could  do  likewiw 
with  the  journalism  schools  that 
subordinate  instruction  to  enrollment 


shady  business  to  take 
the  tuition  fees  of  a 
youngster  for  four  or 
six  years  on  the  idea  that  he  will  be 
a  qualified  engineer,  lawyer,  doctor,  or 
editor,  when  the  presumptive  experts 
in  those  fields  can  see  in  him  the 
marks  of  failure.  Any  teacher  can 
tell  you  of  the  kids  be  has  passed 
along  to  the  next  class  or  to  gradua¬ 
tion,  often  through  pity  for  hard¬ 
working  parents  who  have  given  all 
they  had  to  educate  a  son.  Usually 
the  disappointment  is  only  postponed; 
the  mediocrity  of  college  seldom  rises 
above  the  mass  in  his  profession. 

That  is  not  to  say  that  only  the 
academic  stars  are  worth  sending 
through  to  graduation;  on  the  con¬ 
trary,  the  stars  seem  no  more  assured 
of  great  professional  success  than  the 
dubs  are  of  failure.  There  are  people 
in  every  group,  be  it  law,  journalism, 
medicine,  education,  or  engineering, 
who,  no  matter  what  their  academic 
grades,  strike  the  alert  instructor  as 
strong  and  useful  timber,  and  it  is  our 
somewhat  nebulous  idea  that  profes¬ 
sional  education  should  be  aimed  at 
improvement  of  these  minds. 


SO  WE  CANT  go  along  with  Dr. 

Hutchins  in  his  broad  indictmeM 
of  special  instruction  for  journalism. 

The  idea  is  thorou^ 
Objoctivo —  ly  sound,  even  better 
Mon  Trainod  than  it  was  40  yearn 

T  Tti  L  That  its  exec*- 

*  "  tion  has  been  mi* 

understood  and  mi* 
handled  in  some  quarters  does  lut 
detract  from  its  merit.  We  need  mon, 
not  less,  instruction  for  journalism, 
but  we  need  it  administered  to  people 
of  at  least  probable  usefulness  te 
journalism. 

On  that,  one  can’t  be  arbitrary.  N« 
ideal  curriculum  can  be  written.  Th* 
exact  course  of  study  that  turns  out 
graduates  of,  say,  Kansas  or  Missouri, 
to  the  satisfaction  of  the  regional  edi¬ 
tors  and  to  an  eventual  success  in 
metropolitan  journalism,  might  fail 
miserably  under  other  administratioa 
The  graduate  idea,  either  as  expressed 
in  the  one-year  graduate  course  at 
Columbia,  or  the  five-year  plans  d 
Northwestern  and  Stanford,  is  admir¬ 
ably  adapted  for  quick  transit  of  peo¬ 
ple  with  trained  minds  to  big  citj 
journalism. 

In  the  best  schools,  there  should  be 
more  active  cooperation  between  the 
faculties  and  newspapermen  who  are 
actually  working  on  newspapers 
There  are  still  too  many  men  teach¬ 
ing  journalism  whose  only  profes¬ 
sional  record  is  one  of  mediocrity  at 
best.  There  are  not  too  many  success¬ 
ful  and  active  newspapermen  articu¬ 
late  enough  to  teach,  but  there  are 
enough  of  them  to  give  every  top- 
ranking  school  a  lecture  staff  which 
can  supply  the  practical  information 
If  schools  of  journalism  were  fewer 
and  stronger,  more  certain  of  their 
positions  not  only  in  educational  but 
in  industrial  circles,  these  contacts 
would  be  more  frequent  and  more 
beneficial.  Schools  which  can  call 
upon  distinguished  editors  within  •' 
radius  of  250  to  300  miles  for  regu¬ 
larly  scheduled  lectures  have  an  as-^' 
that  no  amount  of  sneering  can  de¬ 
stroy.  Incidentally,  they  have  the  di¬ 
rect  route  to  the  jobs,  too;  and  if 
job-getting  isn’t  the  primary  functios 
of  a  school,  it  is  not  one  that  cai 
be  omitted. 

Competent  teachers  and  competeni 
editors  have  the  same  common  ob¬ 
jective  in  education  for  journalism- 
the  production  of  men  trained  t( 
think.  Anything  that  does  not  movi 
directly  to  that  end  is  waste  motion. 
Anything  that  feigns  motion  to  tha 
end,  but  without  motion,  belongs  oi 
Dr.  Hutchins’  shady  side — but  tlia 
shade  is  not  so  deep  as  the  sharp 
tongued  President  of  the  Universit; 
of  Chicago  would  have  his  hearer 
believe. 
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1937  was  another  year  in  which  The  Milwaukee  Journal  was  outstanding  among 

all  metropolitan  newspapers  in  the  extent  of  leadership  in  its  own  community.  Circu¬ 
lation  rose  to  record  heights,  nearly  doubling  that  of  the  second  daily  paper,  as  more 
readers  turned  to  The  Journal  for  complete,  accurate,  unbiased  news.  Advertisers 
found  it  profitable  to  invest  more  than  two-thirds  of  their  Milwaukee  newspaper 
appropriation  in  The  Journal,  for  space  far  exceeding  that  used  in  the  other  two  Mil¬ 
waukee  newspapers  combined. 


ADVERTISING 

In  1937,  The  Journal  printed 
17,389,436  lines  of  advertising, 
more  than  twice  the  total  in  any 
other  Milwaukee  paper,  and 
the  ninth  largest  volume  pub¬ 
lished  by  any  newspaper  in  the 
nation. 

\  \'  \' 

The  Journal  led  in  every  major 
classification  —  led  the  second 
paper  by  more  than  100  per 
cent  in  department  stores,  total 


retail,  total  display,  classified 
and  grand  total. 

Y 

The  Journal  gained  304,424 
lines  of  advertising  over  1936 
— on  top  of  a  1936  gain  which 
was  the  largest  in  the  nation. 

CIRCULATION 

Net  paid  sales  of  The  Journal 
in  1937  reached  new  record 
highs  most  every  month,  and  in 
January,  1938,  were  213,082 
weekdays  and  248,205  Sun¬ 
days — gains  over  a  year  ago  of 


14,167  weekdays  and  8,171 
Sundays. 

\'  \'  \ 

This  circulation  is  solid  reader- 
interest  demand,  almost  100 
per  cent  home-read,  and 
achieved  without  premiums, 
special  offers  or  forced  sales. 

NEWS 

In  1937,  The  Journal  published 
in  its  columns  19,828,488  lines 
of  news — 2,509,145  lines  more 
than  the  second  Milwaukee  pa¬ 
per,  and  8,067,489  lines  more 
than  the  third  paper. 
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ouccessful  Merchants 
Win  By  Picking  fj/inners  / 


If  SK  any  successful  merchant  to  tell  you  the  reason  for 

his  success. 

If  he  is  modest,  as  most  successful  people  are,  and 
if  his  answer  runs  true  to  form,  he  will  tell  you  that  he 
had  “good  breaks”  and  that  it  was  “mostly  luck.” 

Ask  him  to  explain  what  he  means  by  “luck,”  and  he 
will  probably  say:  “Well.  I  happened  to  pick  winners.” 

The  closer  you  are  identified  with  business,  the  bet¬ 
ter  you  can  understand  this  theory.  The  winners  in  the 
field  of  business  are  made  up  of  the  personnel  with  which 
an  executive  surrounds  himself,  the  quality  or  value  of 
the  merchandise  or  type  of  service  he  offers  the  public, 
the  policy  which  guides  his  service  to  the  public.  In  the 
retail  line,  there  are  many  other  factors,  the  last  and  not 
least  of  which  is  the  selection  of  advertising  media.  Win¬ 
ners  in  this  category  pay  handsomely. 

The  NEW  YORK  POST  is  that  kind  of  winner. 


pOUR  years  ago.  with  the  smallest  circulation  in  New 
^  York  City,  The  POST  was  a  long  shot.  Today,  after 
steady  progress  in  1934,  1935,  1936  and  1937,  today,  with 
circulation  guaranteed  at  300,000  and  with  advertising 
g^ins  that  challenge  comparison,  the  NEW  YORK  POST 
carries  the  endorsement  of  a  larger  number  of  retail  ad¬ 
vertisers — large  and  small  stores  alike — than  any  other 
metropolitan  newspaper.  More  retail  advertisers  advertise 
in  The  POST  than  in  any  other  New  York  newspaper. 

THE  LONG  SHOT  CAME  HOME  —  came  home 
with  thrill  and  profit  for  those  who  picked  it  for  a  winner 
in  ’.34,  in  ’35,  in  ’.36,  in  ’37. 


XJERE’S  what  happened  in  four  years  when  a  winner 
entered  the  field : 


YEAR 

POST'S,  iharc  .of 
•II  retail  advcrlii- 
Int  placed  in  evo- 
nint  ncwipapcri. 

Number  linet  of 
retail  advertirin. 
carried  in  The 
POST. 

POST'S  Total 

Lina.e 

1934 

7.2  per  cpilt 

1,705.849 

2,671,474 

1935 

11.1  per  cpnt 

2,732,679 

4,033,833 

1936 

16.3  per  cent 

4,483,783 

5,948,142 

1937 

20.1  per  cent 

5,505,164 

8,243,192 

T^H.XT  lies  behind  this  success  story?  How,  in  com- 
jietition  with  America’s  strongest  newspapers,  was 
this  miracle  of  journalism  accomplished? 


The  answer  is  as  simple  and  as  clear  as  the  facts  and 
figures  themselves. 

The  NEW  YORK  POST  is  a  family  newspaper, 
edited  from  an  all-family  viewpoint.  No  one  feature,  no 
one  department,  no  one  writer,  no  one  phase  or  classifica¬ 
tion  of  news  is  permitted  to  dominate  at  the  expense  of 
others.  Skillful  editing  produces  a  well-balanced  family 
newspaper,  a  wholesome  publication  for  everybody  in 
the  family.  The  POST  doesn’t  aim  at  either  men  or  wo¬ 
men  readers  at  the  expense  of  the  other.  The  POST 
doesn’t  cater  to  the  juvenile  element,  nor  does  it  stress 
the  trivial  or  frivolous  at  the  expense  of  important  city. 
State,  national  and  world  news  and  comment. 

Families  who  care ;  families  with  a  serious  interest 
in  the  kind  of  schools  to  which  their  children  are  sent; 
families  who  care  about  taxes;  about  housing;  about  re¬ 
lief — FAMILIES  WHO  CARE;  families  ambitious  for 
their  children ;  alert,  progressive  families — THESE  ARE 
THE  FAMITJES  WHO  PREFER  THE  POST. 


Today,  facing  1938,  after  four  years  of  un¬ 
paralleled  progress.  The  POST’s  outlook  for 
the  coming  year  is  the  brightest  since  the  day 
.Alexander  Hamilton  turned  out  the  first  copy 
on  a  tiny  handpress  in  1801. 


gTEADILY,  consistently,  year  after  year.  The 
POST  has  grown  in  advertising  acceptance. 
The  figures  of  Media  Records,  official  tabula¬ 
tors  of  newspaper  linage,  tell  the  story  of  the 
NEW  YORK  POST’s  winning  four-year  climb. 


Ilomr  of  Th*  POST 


^ODAY,  with  the  impetus  of  four  winning 
years.  The  POST  moves  forward  to  higher 
favor  with  readers  and  advertisers  alike. 

The  outstanding  journalistic  winner  of  the 
past  four  years  will  continue  to  push  forward 
along  the  same  sound  track,  warranting  the 
continued  selection  of  those  successful  mer¬ 
chants  who  win  by  picking  winners. 

The  POST  is  that  kind  of  newspaper. 


CIRCULATION  GUARANTEED  AT  300.000 


GEORGE  A.  McDEVITT  COMPANY — National  Advertising  Representatives 
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REF.  STACK  5 


EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

Analysis  of  1937  Statistics  Compiled  for  396  Newspapers  in  103  Cities  by  Media  Records,  Inc.,  Showing  Retail,  General 

Automotive,  Financial,  Classified  and  Total  Advertising 

{Copyright,  1938,  by  Kditor  &  Pi'blishkr  Co.) 


Auto-  Finan- 

V  V  Retail  General  motive  cial  Classi-  Tol 

”#  I  e  I  I  Citu*  and  Newspapers  Display  Display  Display  Display  fied  ve 

w/  JjlllVAyC  kJXAAVAAA  BOSTON,  MASS. 

^  1  s-R.-n-J~t.m~l.  1  J-L  r*  Record . iiii)  2,872,510  «;i8.47S  41,908  7,387  30,0,57  3 

jSllT  Y  cUM  6  ^JQIIXS  ♦.\dvertiser . (s)  1,113,274  1,217,680  197,430  2,042  396,595 

™  f^\  •>iaAQQ'{  777  «•)<!  1  RA  (wl  ROI  AQQ  AQO  O 


increases  in  newspaper  advertis¬ 
ing  rates  contributed  more  to  lifting 
newspaper  advertising  revenues  in 
the  year  1937  than  did  the  small  in- 
ci-ease  in  linage,  it  becomes  evident 
upon  study  of  the  records  for  the 
year  just  closed. 

The  linage  increase  was  only  2.1% 
over  1936,  as  has  already  been  told 
in  this  paper.  This  increase  was 
wholly  the  result  of  gains  in  classi¬ 
fied  and  local  linage,  since  national 
linage,  including  general,  automotive, 
and  financial,  showed  a  decrease  for 
the  year  of  3.4%  on  the  basis  of 
Media  Records  figures  for  52  leading 
cities. 


Cities  and  Newspapers 


Despite  this  loss  in  national  linage, 
the  newspapers  apparently  increased 
their  revenue  from  national  advertis¬ 
ing  by  a  modest  margin.  Tabulations 
in  the  Editor  &  Publisher  Interna¬ 
tional  Year  Book  (“Ready  Reckoner,” 
page  124,  and  “Basic  Facts  for  the 
Buyers  and  Sellers  of  Newspaper  Ad¬ 
vertising  Space,”  page  128)  show  how 
in  the  aggregate,  the  nation’s  news¬ 
papers  have  increased  their  minimum 
national  rates.  There  is  no  satisfac¬ 
tory  analysis  of  the  way  these  in¬ 
creases  were  distributed  in  relation 
to  the  linage  carried,  and  it  would  be 
a  huge  job  to  make  one.  Apparently 
(Continued  on  page  XIV) 
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I  (Knickerliocker-  Press. 
||ICnickerl>ocker*Press. 
Knickerl>ocker-News  .  . 


Auto¬ 

Finan¬ 

Retail 

General 

motive 

cial 

Classi-  Total  Ad- 

Display 

Display 

Display 

Display 

tied 

vertising 

AKRON,  OHIO 

.(el 

5.296..559 

800.488 

.315,102 

93,607 

1,259,796 

7,8:14,713 

.  (si 

1.961.924 

337,491 

143,829 

79,673 

671,828 

3,19,5,220 

.  (el 

8. .573. 552 

1,766.288 

596.437 

171.648 

2,785,952 

14,005,829 

ALBANY,  N. 

Y. 

(III) 

709,285 

:«)2.719 

60,106 

.59.455 

561.866 

1,767,421 

.  .(si 

226.3.30 

86.901 

55,646 

33,:i88 

132,500 

535,641 

.  (e) 

4,245,463 

1,32.3,471 

483.571 

126.029 

1.083,184 

7,6.35,715 

.  .(e) 

1,887,415 

747,.575 

181,78:1 

51.201 

468.513 

3,579,219 

.  (m) 

1.585,171 

.584,360 

135,715 

.50,195 

485,909 

3,130,634 

.  .(s) 

843.277 

1,218,422 

205,941 

66,849 

2.39.1.51 

2.574,7.57 

ALBUQUERQUE, 

N.  M. 

.  (Ill) 

2.4.59.417 

772,118 

353,382 

:{6,875 

627,735 

4,296.336 

.  (SI 

.548,.5.39 

65,122 

62,425 

9,473 

147,987 

a37,866 

.  .(e) 

2,829.457 

687,714 

377.162 

46.461 

670,841 

4.6.39,813 

ASHEVILLE.  N 

.  c. 

(lit) 

2,537.906 

847,813 

180,414 

65.101 

542,544 

4,216,395 

.  .(s) 

1,016,150 

211,274 

107,447 

.37,858 

274,162 

1.647,504 

.  .  (e) 

2.671.541 

872,839 

181.269 

62.087 

519,672 

4,468.116 

ATLANTA,  GA. 

.  (ml 

3,236.796 

1,014,902 

250,744 

183.983 

1,183,964 

5,916,149 

.  .(s) 

1,765,899 

187,996 

102,979 

26.678 

428,867 

2,512,892 

.  .(e) 

4,230,542 

679,643 

184,326 

101..341 

766,421 

5,986,523 

.  .  (s) 

824,881 

1,180,290 

194,524 

.35.286 

301,093 

2,5.37  .a32 

..(e) 

5,342.794 

1,159,419 

264,589 

171,164 

1.207,513 

8.249,276 

.  .(s) 

1.216.846 

563,413 

143,573 

41.798 

.593,215 

2,.560.003 

ATLANTIC  CITY 

,  N.  J. 

.  (Ill) 

2.840.;i67 

926,264 

274,446 

25,423 

660,467 

4,829,613 

.  .(s) 

617.780 

50.a38 

22,421 

3.895 

184.884 

879.565 

BALTIMORE.  MD. 

, .  . (s) 

1.987.842 

1 ,239,981 

206.693 

11,224 

557,233 

4,030,603 

.  .(e) 

7,976.737 

1,5:14.547 

601,704 

15:1,906 

1.162,865 

11,529,392 

.  (m) 

1,623.606 

1,901,216 

286.507 

281.349 

2.232,447 

6,4.57,386 

..(e) 

8.832,602 

1.911.326 

430,406 

149,786 

2,224,363 

13,574,749 

.  .  .  (s) 

.3.295,707 

1,097,553 

202  607 

9.456 

1,009,435 

5.662.9.54 

BANGOR,  ME. 

.  .  (e) 

1. 558.177 

425,3:10 

151.169 

:i2.651 

702,814 

2,946,009 

.  .  (Ill) 

2.277.823 

l.i:i0.751 

.376.861 

:i3,919 

675,319 

4,551.666 

BIRMINGHAM, 

ALA. 

.  .(Ill) 

2,:«)4,077 

1,588,255 

238,511 

161.848 

735,068 

5.087,516 

.  .  .  (s) 

2,085,485 

665,697 

145.:i64 

78,385 

566,282 

3. .542, 972 

...(e) 

4,786,782 

1 ,585,002 

296,054 

161.219 

7:i9,796 

7,.577.152 

.  .  .(e) 

3.040,796 

963,223 

255,742 

95.916 

7a5..395 

5.118.088 

Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi- 

Cities  and  Newspapers 

Display 

Display 

Display 

Display 

fied 

vertising 

BOSTON,  MASS. 

Record . 

(in) 

2,:i72,510 

638.47,8 

41,908 

7,387 

:io,o,57 

3, 362, .509 

♦Advertiser .  .  . 

.(s) 

1,113,274 

1,217,680 

li)7,4:{0 

2,042 

396,595 

2,927,021 

.Viiierican . 

.(e) 

2,196,.383 

777,620 

204,150 

54..591 

633,689 

3,897,596 

**Glol>e . 

(d) 

4,182,962 

1 ,860,340 

.3.32,210 

86,928 

749,450 

7,248,511 

**#Glohc . 

.(s) 

1,899,489 

901, a34 

215,759 

2,799 

1.178,014 

4,197.982 

ttHerald  . 

(III) 

6,292,917 

2,.388,a53 

429,057 

.304,631 

1,348,680 

10,799,999 

tt  {Herald  . 

.(s) 

2,189,416 

826,932 

215,700 

13,438 

1,048,113 

4,293,940 

Post . 

.  (ni) 

2,984,788 

1.916, .320 

311,596 

87,876 

323,152 

5,649,798 

Post . 

.(s) 

721,.5<K) 

:i58,184 

a3,215 

8.ia3 

210,242 

1,381,617 

Transcript  . 

.(e) 

1,375,151 

847,401 

87,629 

260,645 

1,188,872 

3,876,003 

tTraveler  . 

.  (e) 

8,008,973 

2,4.55,192 

.542,994 

294,612 

1.4.57.828 

12,821.849 

BUFFALO,  N. 

.  Y. 

Courier-Kxpress . 

(III) 

4,634,694 

1 ,059,684 

328,536 

152,251 

764,120 

7,a3T.()21 

C'ourier-Kxpress . 

.(s) 

1,579,648 

776,176 

211,579 

19,770 

.388,237 

2.975, .522 

News . 

.  (e) 

7,697,737 

2,258,179 

728,691 

141,191 

2,085,696 

12,949,546 

Times . 

.(e) 

5,260,669 

795,889 

:i21,162 

108,801 

899,800 

7,541,273 

*  §Tinies  . 

.(s) 

a33,504 

7:10,513 

96.(K)6 

12,090 

3420.53 

2.015,066 

CAMDEN,  N. 

J. 

JC'ourier  . 

.  .  (e) 

:L891.«ti4 

1.4,57.629 

427,637 

80.163 

1.271  (>«!* 

7.44.3.14 

CHATTANOOGA, 

TENN. 

Times . 

(m) 

1,970,407 

741.0;i6 

175,601 

105,797 

693,873 

.3,710,086 

Times . 

.(s) 

810,035 

272,880 

86,084 

12,315 

228,623 

1,411,457 

News . 

.  (e) 

2,893,.5.31 

a36,684 

293,860 

83,261 

733,860 

4,868,5.50 

Free-Press  . 

.(e) 

4,042,355 

576.967 

182,855 

43,985 

582.033 

5,451,093 

Free- Press  . 

.  fs) 

1,. 389, 468 

2.58,195 

64.037 

:)7,143 

2>0,2n 

1.970.086 

(CoNfiino’ty  on  f'iiijt'  11) 


1  OHIO 


5 


TH  IN 


U.  S. 


*IncUides  Aircrican  Weekly  kinaK^. 

tAtlantic  City  Press-Union.  Morning  and  Kvening,  sold  in  combination  on'y.  Linage  of  one 
edition  (Morning)  oQly  is  given. 

ttHoston  Herald  McM’ning  or  Sunday  is  sold  in  combination  with  the  Traveler  (Kventng). 

First  publication  July  1.  1937. 

**Hoston  Globe  is  sold  in  combination  Morning  and  Kvening.  Linage  of  one  edition  (Morning) 
®oly  is  given. 

jCatiiden  Coiuier  Kvening  and  Post  Morning,  sold  in  combination.  Linage  of  one  edition  (Courier 
Evening)  only  is  given. 

Hncludes  Metropolitan  (^roup  Linage. 

{Includes  This  Week  Linage. 

I liscontinued  publication  June  30,  1937. 


IN  TOTAL  ADVERTISING  AMONG  EVENING 
NEWSPAPERS,  FOR  THE  YEAR  1937 

•  Authority  Mrdiu  RrcordB. 

Washington  Star  . 18,049,828 

Detroit  News  . 15,914,931 

Pittsburgh  Press  . 15,423,797 

Newark  News . 14,755,181 

AKRON  BEACON  JOURNAL . 14,005,829 

Cleveland  Press  . 13,908,894 

Baltimore  Evening  Sun  .  13,574,749 

New  York  Sun .  13,049,907 

Chicago  Daily  News . 12,980,020 

Milwaukee  Journal  . 12,974,452 

FOR  COMPLETE.  ECONOMICAL  COVER¬ 
AGE  OF  AKRON’S,  ALERT,  FREE  SPENDING 
MARKET.  USE  THE . 

AKRON  BEACON  JOURNAL 

— ESTABLISHED  1839  - 

Represented  by  Story,  Brooks  &  Finley 


GIhe  NeuiS' Sentinel 

FORT  WAYNE,  IND. 


Editor  6t  Publisher  for  February  26,  1938 


Finan* 

cial  Clasfli-  Total  Ad- 

Display  tied  vertisinf 


Auto> 

General  motive 
Display  Display 


Retail 

Display 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Cities  and  Newspapers 


FRESNO,  CALIF. 

.  (e);  2,780,504  1.436„365  503,586 

.(s)  *.u728,520  152,364  88,940 

GLENS  FALLS.  N.  Y. 

(m)  3,657,731  592.121  373,011 

HARRISBURG.  PA. 

(m)^3,772,428  1,209,227  5.33,752 

.(e)3  3,527,355  1,060,224  221,5.36 

HARTFORD.  CONN. 

(m)  2,090,69.3  1,166,848  24.3,415 

.(s)  2,086,777  589,185  .376,311 

.(el  8,432,124  1,660,2.36  661,208 

HOUSTON.  TEXAS 

.(e)  5,085,403  2,005,591  .500,7.38 

.(s)  1,972,444  424,065  163,635 

,  (m)  2,957,348  976,438  287,798 

.  .(s)  1,778,020  237,0.54  109,128 

.(e)  3,747,527  9.50,804  .320,119 

INDIANAPOLIS.  IND. 

..(e)  5,974,705  2,131,301  623,213 

.(ni)  4,099,395  802,676  222,197 

.  .(s)  2,414,907  855,157  217,802 

..(e)  6,.562.737  855,968  361,021 

JACKSONVILLE,  FLA. 

.(m)  3,216,829  1,611.624  317,982 

.  .(s)  1,780,452  316,8.56  1.33, .596 

..(e)  .3.754.491  825,122  .367,137 

JAMESTOWN,  N.  Y. 

..(e)  3,241..309  473,88.5  268..522 

.(m)  .3,279,919  520,926  2.50.0')0 

JOHNSTOWN.  PA. 

.  .(e)X«.691,980  1,044,112  4.57,328 

KANSAS  CITY,  MO. 

..(e)  1,941,2.58  1,161,235  280,4.37 

..(s)  .577,483  370,145  1.52.682 

..(e)  .5„590,4.56  1..558,123  516.715 

..(s)  2.340.291  989,1.54  273,2.56 

.(m)  4,6:10.69.3  1,.542.684  422,742 

KNOXVILLE.  TENN. 

.(m)  3,329,532  862,084  168,8.59 

..(s)  1,011,898  291, .563  80,482 

..(e)  4,121,372  9.50.076  198,1.37 

..(s)  1,4.50,703  .326.860  104,4.51 

(ContiMurd  on  pag^  III) 


{Coutiiiucd  from  page  I) 


Auto-  Finan-  Bee . 

Retail  General  motive  cial  Classi-  Total  Ad- 
Display  Display  Display  Display  lied  vertising 

CHICAGO.  ILL.  tPost-Star 

(m)  6,528,723  2,493,599  420,025  249,338  3,531,454  13,236,574 

.(s)  4,605,646  1,465,401  242,311  29,532  1,643,781  7,987,064 

(m)  2,681,835  842,704  125,8.59  100,711  4,138,765  7,889,874 

(s)  1,248,940  1,325,443  262,105  7,004  1,134,311  3,977,803 

.(e)  7,248,588  2,353,376  491,686  189,614  2,685,873  12,980,020 

.(e)  5,383,656  1,866,280  337,027  110,270  959,438  8,663,453 

.(e)  5,6.37,599  1,014,461  197,9.59  28,866  22,519  6,914,765 

.(s)  685,2.33  112,773  30,382  4,605  23,799  856,928 

CINCINNATI.  OHIO 

•  tni)  2,934,078  878,196  2f0,127  152,399  1,146,226  5,428,589 

.  .(s)  2,820,922  976,498  283,693  99,257  1,593,479  5,774,867 

.(e)  [4.367,458  1.261,531  448,675  128,203  1,835,304  8,049,287 

.(e)  6.525,595  2,.307,629  573,385  1.52.089  1,593,316  11,216,580 

CLEVELAND.  OHIO 

(m)  4,060,550  1,412,168  451,410  231,.331  2,227,732  8,408,510 

.  .(s)  2,918,439  1,449,499  388,7.56  74,523  980,498  5,812,028 

..(e)  5,592,897  1,242,992  481,126  227,850  895,660  8,475,788 

..(e)  8.600,149  2,229,377  714,099  181,149  2,169,01.3  13,908,894 

COLUMBUS.  OHIO 

..(e)  7,209,196  2,035,081  530,203  246.126  2,250,083  12.293..598 

.  .(s)  1,727,084  434,578  149,352  140,721  993,754  3,446,190 

..(e)  4,575.666  870.212  362,511  187,917  1,081,388  7,103,887 

.(m)  1,213,891  472,004  134.273  .305,333  702,512  2,985,829 

..(s)  485,172  171,80:i  9,848  27,634  2,6.30  697,087 

DALLAS.  TEXAS 

.vm)  4,62.5,188  1,492,116  314,840  1.32,137  1,600.8.37  8,193,769 

.(s)  2,016,990  771,402  199,795  64,6.56  725,597  ,3,784,486 

.(e)  7,726,323  1,627,683  314,994  91.688  1,159,818  10,939,101 

..(s)  2,.546,34,5  271,9,58  119.499  40,985  37.3,.347  3,35.3,362 

.(e)  3,660,180  1,224,883  237,814  188,1.52  1,601,962  6,963,281 

.(e)  1,960,349  661,641  74.766  ,56,097  442,644  3,.306,131 

.(s)  626,653  108,862  36.621  22,630  188,176  994,.509 

DAYTON.  OHIO 

in)  1,757,237  .520,719  159,516  130,344  1,851,935  4,480,924 

.(s)  599,495  167,536  118,806  45,187  .504,3.50  1,435,991 

..(e)  5,446,567  8.30,668  415,996  140,010  1,880,702  8,731,690 

..(e)  7,281,080  1,497,933  ,566,876  146,148  1,890,437  11.654,905 

..(s)  714.937  289.10<t  133.068  49,140  540.758  1,727,326 

DENVER.  COLO. 

,  .(ni)  1,975,467  7.31,812  239,613  79,630  8,58,642  4,097,8.37 

.  .(s)  464,711  ;)6,!*64  57,635  6,427  268,2.57  8.34„57.3 

..(e)  6.403,757  1,897,680  .507,998  168,708  1,512,235  10,512,956 

,  ..(s)  949,239  533,953  157,551  14,574  1,166,643  2,822  349 

DES  MOINES.  IOWA 

.  (in)  1,440,841  1,225,6.55  439,569  55,893  1,138,749  4,337,387 

..(e)  3,521,710  1.271,466  545,962  57,590  1,132,438  6,540,702 

.  ..(s)  1,294,882  617,870  181,990  23,646  568,211  2,688,654 

DETROIT,  MICH. 

.  .(m)  3,669,995  1,530,384  431,552  142,595  1,820,729  7,612,352 

.  .(s)  1,135,067  520,457  152,599  111,597  787,417  2,707.546 

...(e)  8,947,784  2,479,457  689,153  113,365  3,677.143  15,914,931 

.(s)  1,491,899  1,206,232  261,117  91,667  2,643,775  5,695,510 

..(e)  5,042,492  1,630,602  484,623  69,568  2,180,526  9,413.742 

(s)  1,763,204  1.359,408  333,633  54,7.57  818,683  4,329,784 

EL  PASO,  TEXAS 

.  m)  2,150,018  698,982  289,117  38,603  739,121  3.971,562 

(s)  1,238,728  144,047  81,065  10,097  214,432  1,690,384 

(e)  2,919,239  1,043,899  411,949  .37,301  735,145  5,183,361 

ERIE.  PA. 

..(e)  3,213,344  1.228.471  315,597  23,714  1,066,902  6,007,392 

(s)  1,957,486  324,693  129,741  9,717  217,705  2,639,580 

(e)  3,562,603  1,268,869  304,7.33  24,465  997,946  6,403,485 

EVANSVILLE.  IND. 

..(m)  4,122,251  617,149  310,709  169.775  804,395  6,111.283 

(s)  1,211,570  188,403  98,676  81,336  283,672  1,864,432 

...(e)  5,781,804  983,077  321,835  143,817  871,061  8,183,102 

.(s)  1,157,064  160,123  90,461  54,108  .307,2.56  1,769,196 

FALL  RIVER,  MASS. 

.(e)  .3,275,591  1,003.750  379,747  .56,672  4:).5,664  .5,25.5,.568 

FORT  WAYNE.  IND. 

■ni)  1,925,818  956,217  198,068  43,538  1,106,300  4,.564,852 

(s)  1,559,312  .548,022  96,817  96,594  312,801  2,626,868 

(e)  7,255,249  1.469,008  417,919  1.39,482  1,0.55,464  10,511,106 

FORT  WORTH.  TEXAS 

.  .an)  4,50.441  1,538,200  261,540  67,555  1,009,463  3,351,580 

.  .  (e)  4,006,421  1,5.54,155  .346,161  68,889  987.648  6,995,038 

....(»)  991,443  :i60.991  143,945  25,028  430.904  1,956.525 

- (e)  2,625,830  880,540  176,192  .56.982  907,6.30  4,681  005 

FREEPORT-HEMPSTEAD,  N.  Y. 

(e)  2,603,049  374,408  212,0.55  115,979  1.009,7.50  .5..361,128 


Citie*  and  Newspapei 


Tribune . 

^Tribune 
Herald-Evan.iner 
*Herald-Kxan-iner 
§Daily  News  .... 
.\merican 
Times.  . 

Times . 


*1  Patriot  . 
Telegrapti 


Courant 
Courant 
Times.  . 


Chronicle 
Chronicle 
Post ...  . 
Post . 
Press. 


Enquirer 
JEnquirer 
Post .... 
Times-Star 


Plain-Dealer 

IfPlain-Dealer 

News . 

Press . 


News. 
Star. . . 
{Star. 
Times 


Dispatch 
Dispatch 
Citizen . 

Ohio  State  Journal 
Star  ... 


Times-Union 
Times-Union 
Journal . 


Journal 
Post  . . , 


News 

{News 

Tin;es-Hi-rald 

Times-Herald 

Journal 

Dispatch 

Dispatch 


ttTribune 


Journal  Post 
Journal  Post 

Star . 

Star . 

Times  . 


Journal 

Journal 

Herald 

News. 

News. 


Journal . 

Journal . 

Xews-Sentinel 

Xews-Sentinel 


Rocky  Mountain  News 
Rocky  Mountain  News. 

Post  . 

Post . 


Register. 

Tribune. 

Register 


Eree-Pres- 
Free-Pres- 
News.  . 
i  {News 
Times. .  . 
•Times 


Times . 

Times . . 
Kerald-Post 


Dispatch-Herald 
Dispatch  Herald 
Times .  . 


pOOD  manufacturerw  and  relailem,  it  im 
agreed,  ‘‘know  their  onions”  when  it  comes 
to  spending  money  for  advertising.  So  it  isn't 
surprising  that  in  1937  The  News-Sentinel  car¬ 
ried  64.7%  of  the  Fort  Wayne  linage  in  Gen¬ 
eral  Groceries  and  71.8%  in  the  Retail  Grocer¬ 
ies  classification.*  This  uniform  preference, 
evidenced  year  after  year,  is  another  reason  why 
The  News-Sentinel  should  be  on  YOl'R  sched¬ 
ules  in  1938. 

(•Authority;  Metlia  Rfcords  Annual  Report) 


Courier 
Courier. 
Press. . . 
Press 


Herald  New: 


Journal-Gazette 
Journal-Gazette 
News  Sentinel 


P.  S.^—rfce  ,5'eie*-.Senllnel 


Star-Telegram 
Star-Telegram 
Star-Telegram 
Press . 


•Includes  American  Weekly  Linage. 

•  Includes  Metropolitan  Group  Linage 
Jlncludes  This  Week  Linage. 

tGlens  Falls  Post -Star  (Morning)  and  Times  (Evening)  sold  in  combination  only, 
cilition  (Morning)  only  is  given. 

Harrisburg  Evening  News  carries  the  same  amount  ol  advertising  as  the  Morning 
tt Johnstown  Tribune  Evening  in  combination  with  the  Democrat  Morning.  Lins 
(Evening)  only  shown. 


I.inage  of  one 


National  Representatives:  Allen-Klapp-Prazier  Co. 

New  York  Chicago  Detroit  St.  Louis 


Editor  &  Publisher  for  February  26,  1938 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  II) 


MEMPHIS,  TENN. 


Coiiiinercial  Appeal  .  .  .  . 

iComniercial  Apiwal  . (s)  6117,1 

rress-Scin.itar  . (el^S, 609,356  685,5 


ll>2.716  1,425,304  8,948,377 

29,659  728,719  4,144,742 

110,484  714,326  5,.502,284 


MIAMI,  FLA. 


.  (m) 

4,441,920 

1,739,909 

378,896 

171,1.-17 

2,582,223 

9.348,665 

..(s) 

1,854,144 

545,663 

138,677 

114,110 

785,757 

3,452,632 

..(e) 

4, .585,873 

1,1-23,792 

331,633 

168,665 

1,102,663 

7,598,554 

..(s) 

1,013,184 

2(X),819 

63,315 

.52,199 

308,976 

1,6,38,737 

.  .(m) 

1,942,198 

545,535 

133,443 

71,965 

604,943 

3,313,582 

.  .(s) 

802,853 

519,234 

66,481 

19,028 

19.3,796 

1.601,997 

MILWAUKEE, 

WIS. 

.  .(Ill) 

3,417,897 

.548,896 

174,274 

66,715 

1,010,132 

5,287,856 

...(s) 

803,886 

1,203,185 

19.3,840 

38,210 

528,859 

2,768,127 

..(e) 

7.971,340 

1,912,933 

511,154 

64,010 

2,503„544 

12,974,4.52 

...is) 

2,038,374 

790,856 

188,984 

.54,270 

1,. -14 1,931 

4,414,984 

,  ..(e) 

1,404,011 

361,525 

65,221 

17,877 

231,815 

2,215,328 

..(e) 

4,7.30,!H)3 

8.58,222 

285,078 

42,979 

1,060,284 

7,050,320 

MINNEAPOLIS, 

MINN. 

,..(e) 

4,422,654 

1,527, .548 

353,188 

85,453 

1,196,643 

7,710,637 

...(s) 

1,115,822 

.524,084 

134,601 

22,779 

505,817 

2,303,339 

...(e) 

4,5-20,095 

1,. 576,542 

.380,566 

113,570 

1,473,083 

8,065,070 

...(s) 

2,042,962 

642,045 

183,724 

27,087 

928,938 

3,824,833 

...(e) 

2,801.991 

867,401 

248,454 

99,848 

1,033,139 

5,.363,346 

MODESTO,  CALIF. 

.  .(Ill) 

2.302,.5-29 

517,212 

.389,888 

46,62.3 

948,070 

^  4,341,741 

MONTREAL,  CANADA 

...(e) 

8,063,079 

•2,7.55,116 

4.37,443 

332,916 

1,739,775 

13,389,666 

. .  (ni) 

2,703,420 

1,5-28,401 

.355,223 

357,226 

178,905 

5.198,135 

...(e) 

6,160,297 

2,793,676 

492,92-2 

212,408 

1,392,093 

11,119,775 

...(e) 

.528,731 

612,603 

91,978 

85,672 

65,006 

1.415,728 

. . .(s) 

253,.385 

602,187 

110,996 

35,13.3 

16,371 

1,018,445 

...(e) 

661,6.38 

6.56,049 

29,683 

122,921 

687,857 

2,305,831 

MUNCIE,  IND. 

...(e) 

3,559,840 

616,912 

280,837 

102,890 

791,339 

5,387,330 

. .  (m) 

3,.321,146 

641,899 

219,963 

73,2.34 

923,332 

5,228,658 

...(s) 

798,794 

222,275 

41,875 

64,804 

218,917 

1,346,432 

NASHVILLE, 

TENN. 

...(e) 

2,778,654 

86.3,155 

293,214 

63,932 

648,270 

4,692,297 

...(s) 

1,017,556 

346,646 

112,119 

8.5,397 

239,281 

1,803,454 

. .  .(m) 

2,796,647 

809,105 

271,039 

71,458 

1,014,170 

4,984,201 

...(s) 

1,002,485 

248,666 

92,493 

91,332 

31.5,1,51 

1,7,51,1.38 

NEW  YORK, 

N.  Y. 

. .  .  (in) 

6,041,126 

2,642,089 

.358,496 

944,994 

2,189,660 

12,256,212 

. . . .  (s) 

5,105,042 

2,2-23,028 

2-27,889 

94,146 

2,155,477 

9,808,153 

. . .  (m) 

4, .349,2-22 

2,248,915 

294,376 

630,304 

1.041,340 

8,628.534 

. . . .  (s) 

3,598,223 

2,1.30,662 

265,981 

74,150 

1,006,639 

7,076,376 

. . .  (m) 

1,027,011 

493,767 

36,541 

102,851 

1,422,836 

3,107,474 

.  ..(m)  11. .521, 230 

1,993,471 

389,4.32 

303,553 

22,284 

14.-241,330 

...(s) 

4,784,482 

1,141,114 

69,64.3 

63,843 

7,721 

6,066,824 

.  .(m) 

2, .592, .582 

681,855 

44,996 

75,664 

281,085 

3,689  ,307 

...(s) 

912,089 

501,753 

38,241 

11,799 

132,033 

1,. 595,915 

...(e) 

4,666,864 

1,723,544 

211,407 

193,655 

1,284,224 

8.099,078 

...(s) 

1,814,317 

1,488,908 

232,760 

37,382 

1,181,5.33 

4,755,036 

...(e) 

5,505.164 

1,117,073 

104,067 

113,364 

1,228..3.30 

8,243,192 

...(e) 

9,028,542 

.3,006,530 

268,580 

431,0.37 

292,893 

13,049,907 

. . . (e) 

8,148,538 

2,507,757 

278,714 

287,872 

1,384,749 

12,6-29,308 

BROOKLYN, 

N.  Y. 

. . . .  (e) 

4,615,660 

1,468,315 

451,141 

253,006 

1,988,488 

10,093,.566 

. . . .  (s) 

1,016,917 

362.395 

99,200 

10,998 

547,056 

2,0.36,979 

....(e) 

453,93.3 

287,737 

66,911 

73,369 

711,688 

2.112,091 

....(s) 

137,409 

22,672 

12,929 

.3,.377 

2.59,332 

4.36,605 

Auto* 

Finan* 

! 

Retail  General 

motive 

cial 

Classi*  Total  Ad*  II 

Cities  and  Newspapers 

Display  Display 

Display 

Display 

Bed 

vertising 

LOS  ANGELES. 

CALIF. 

Kxatliiner . 

(in)7  •3.145,573  1..576,010 

294,873 

170,658 

3,742,510 

8,942,.374 

♦Examiner . 

.(s).  2,484,277  ^1,360,125 

410,387 

»  7.511 

1,332,318 

5.595,629 

Daily  News . 

(m)  j  3,033,932  J  602,776 

254,251 

84,150 

885,472 

4,863,459 

(ill)  5,860,249  1,575,304 

.324,376 

263,971 

4,207,3.36 

12,242,328  | 

t  {Times . 

.(s)|  2.607.686  7.52.610 

309,960 

36,949 

1,605,612 

5,313,606  ! 

HeraUl-Express  .  . 

.(e)  7,081,925  2,22.3..350 

538,348 

151,753 

1,5.37,974 

11,538,218 

Vews . 

.(e)i2.419,.328  599,432 

182,508 

63,-256 

711,414 

3,982,429 

LOUISVILLE, 

KY. 

Courier  Journal . 

(ill)  6,034,490  ^  1,728,231 

379,124 

240,444 

1,522,885 

9,94.3,821 

Courier  Journal . 

.  (s)  3,3.57,4.39  496,353 

162,847 

146,604 

490,624 

4,657,246 

Times . 

.(e)  5,962,149  1,688,661 

427,60.3 

•225,175 

1,507,235 

9,911,249  i 

MANCHESTER 

N.  H. 

JUnion-Leatler . 

(111)  3,.538.649  1,188,144 

474, 5:«) 

64,619 

4a3,019 

5,707,630 

♦Includes  American  Weekly  Linage. 

^Includes  Metropolitan  Group  Linage 
tincludes  Associated  Weekly  Linage. 

{Includes  This  Week  Linage, 

{Manchester  Union  Morning  and  Leader  livening  sold  in  combination  only.  Linage  of  one  edition 
(Morning)  shown. 

f Miami  Tribune  discontinued  publication  Dec.  1,  1937. 

{{The  Minneapolis  Tribune  is  sold  in  combination.  Morning  and  livening.  Linage  of  one  edition 
(Evening)  only  shown. 

f^Evening  Tennessean  and  Sunday  banner  discontinued  publication,  effective  December  6,  1937. 
N'ashville  Tennessean,  Morning  and  Evening  sold  in  combination  only.  Linage  of  one  edition 
(Morning)  only  is  given. 

**Xew  York  .American  Morning  discontinued  June  25,  1937. 
t+Discontinued  June  6,  1937. 

(Continued  on  page  IV) 


1938  sees  Canada  marching  steadily  in  the  front 

rank  of  the  prosperity  parade.  The  remarkable  recovery 
gains  which  the  Dominion  has  made  are  today  reflected 
in  healthy  economic  conditions  which  stand  in  sharp 
contrast  to  those  in  the  United  States.  .  .  .  Here  are 
some  of  Canada’s  economic  bright  spots  as  reported  by 
the  Royal  Bank  of  Canada. 

(^NLV  ill  the  year  1929  did 
the  absolute  volume  of  industrial 
employment  in  Canada  exceed  the 
level  maintained  in  the  second  half 
of  1937.  .  .  .  On  December  1st, 

1937,  the  index  of  employment  zvas 
at  a  higher  level  than  in  the  corres¬ 
ponding  month  of  any  previous 
year.  .  .  .  Volume  of  production  in 
Canada  in  1937  vms  almost  thirty 
per  cent  greater  than  during  1926 
(the  base  year  for  the  calculation 
of  the  production  index.)” 

O  advertisers  interested  in  sharing  Canada’s  pros- 
^  perity,  Montreal  offers  a  rich  market.  .  .  .  Here  is  a 
cosmopolitan  city  with  a  million  and  a  quarter  popula¬ 
tion — one  of  the  world’s  great  sea  ports  and  within  easy 
reach  of  the  great  Eastern  American  centres.  Although 
bi-lingual,  Montreal  is  not  a  difficult  city  to  cover.  With 
ONE  low  cost  and  ONE  medium — the  Montreal  Star — 
advertisers  can  get  100%  coverage  of  Montreal’s  wealthy 
English-reading  group.  The  Star  provides  trade  contacts 
and  practical  merchandising  aids  to  advertisers. 

'^^Canada^s  Greatest  Newspaper^* 

MONTREAL  CANADA 

BRANCH  OFFICES; 

Toronto,  Ont.  New  York,  N.  Y.  ChicaKo,  III.  Ix>ndon,  Eng. 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continiird  from  page  III) 


Auto- 

Finan- 

Retail 

General 

motive 

cial 

Classi-  Total  Ad- 

Cities  and  Newspapers 

Display 

Display  Display 

Display 

hed 

vertisin^ 

NEWARK.  N. 

j. 

Call  .  .  . 

.(si 

1.537.773 

4.38.598 

114,721 

im,908 

298.506 

2,732,310 

(ml 

2.259,621 

370.084 

85,125 

63,687 

469.986 

3, 411, .339 

.(Sl 

1.204,033 

73.466 

24,039 

16,298 

156.331 

1,479,145 

.  lel 

7.767,874 

2,450,351 

816.1.30 

192,989 

3,190,333 

14,755,181 

Star  Kaple  . 

•  vcl 

3.5.38,308 

1,016.922 

212,605 

100,010 

7a3,544 

5,784.199 

NEW 

ORLEANS, 

LA. 

Tinie>  Ticavune . 

(ml 

6.540.630 

2,066,850 

329,452 

191.508 

1,832.728 

11,057.9.38 

Times  Vicavune  States. 

.  (si 

2.952,893 

366,484 

192,084 

133,503 

857,776 

4,640,515 

(ml 

1,489,576 

584,007 

39,517 

46,946 

1,228,357 

3,934,938 

.(el 

4,176,948 

1,105,212 

342,513 

160,486 

1,252,840 

7,137,669 

Item-Tribune  . 

.  tsl 

2,301,294 

.500,287 

99,710 

75,947 

434,471 

3,535,275 

States  . . 

.  (el 

2,855.875 

877,702 

229.797 

76.649 

1,8.34.845 

5,972.672 

NIAGARA  FALLS 

N.  Y. 

Gazette  . 

.  iel 

5.787,730 

681.898 

376.870 

120.487 

.564,586 

7.853.137 

OAKLAND,  CALIF. 

I’ost-Enciuirer  . 

.(el 

3,382.720 

913,320 

315,181 

115,172 

1,336.188 

6,387,802 

.  (el 

4.187.527 

1,704,499 

316,134 

140..523 

2.673,055 

9,174.344 

Tribune . . 

.  (si 

546,807 

323,914 

2.50.9a3 

|l7,459 

942.840 

2.095.477 

OKLAHOMA  CITY 

,  OKLA. 

Oklahoman . 

(ml 

2,592.705 

1,168,154 

293,573 

34.662 

1,121,993 

5,217,032 

Oklahoman . 

.  (si 

1,691,919 

514,983 

168,353 

45,479 

614,122 

3.a35,452 

Times . 

.(el 

4,563,643 

1,372,127 

360.551 

60,956 

1,112,086 

7,475,244 

Oklahoma  News . 

.(el 

2,399,919 

633,687 

214.994 

.30,382 

851.207 

4.149,551 

Oklahoma  Xews . 

.(si 

968.658 

131.749 

44.455 

18,045 

261.865 

1,425.980 

OMAHA.  NEB. 

*  Bee-News . 

. .  (el 

2,255,339 

720,383 

196,679 

29,917 

504,121 

3,723,391 

{♦Bee-News . 

. .  (si 

639,708 

915,245 

193,284 

3,025 

265,748 

2,017,039 

World-Herald . 

.(el 

4,850,373 

1,623,029 

385.844 

43,922 

1,105,211 

8.184,989 

§World-Herald . 

.  .(sl 

1,286,818 

715.037 

2C  1.88.5 

11,969 

699,764 

2.915.6.36 

PEORIA.  ILL. 

Journal-Transcript . 

.(d) 

4,761,182 

1,133,199 

368.954 

77,629 

1,326,381 

7,822,505 

Joumal-T  ranscripl . 

..(s) 

1,145,5.34 

312,896 

141,527 

22,826 

341.761 

1,965.082 

Star . 

..(e) 

6,309,810 

1,271,251 

300,684 

.57,299 

1.232.819 

8,255,899 

Star .  . 

.  .(sl 

1.067,708 

228,928 

118.862 

23,454 

.345,964 

1,785.643 

PHILADELPHIA,  PA. 

bulletin . 

.  .(el 

6.674,878 

2,474,179 

517.856 

153,285 

1.877,422 

11.729,072 

Inquirer . 

.  (m) 

4,129,335 

1,853,826 

222,265 

277,615 

2.258,763 

9,402,599 

#  Inquirer . 

..(s) 

.3,610.411 

1.409,328 

264,772 

11,916 

1,500.532 

6,797,138 

News . 

..(e) 

2,341,635 

610,490 

89,665 

32,731 

66.447 

3,446,863 

Public  Ledger . 

.  .(el 

8,841,0.54 

1,876,170 

.327.924 

1.37,067 

598,245 

12,4.56,252 

Record . 

.  (ml 

3,468.115 

1.749.124 

186,193 

147,388 

1,349,944 

7.196.381 

{Record . 

.  .(sl 

2.682,528 

890.817 

145.390 

4,955 

928.466 

4.652.532 

PHOENIX,  ARIZ. 

Republic  . 

. .  (ml 

2,577,325 

972,257 

.391,145 

42.637 

1.191,792 

5.188,580 

Republic . 

..(s) 

846.122 

263,765 

186.362 

65,892 

441,916 

1.806,777 

Gazette . 

.  .(el 

3,292,112 

1,102,560 

563,757 

108,025 

1,219,.32,5 

6,.308.013 

PITTSBURGH,  PA. 


Post-Gazette . 

.  (m) 

3,912.163 

1,617,862 

271,78i( 

139,483 

1,170,028 

7,475,642 

Press . 

.  .(e) 

9,982,743 

2,478,731 

467„307 

75,874 

2,071,470 

15,423,797 

#5Press . 

.  .(s) 

1,737.909 

1,169,213 

198,893 

20,824 

1,4.53,432 

4,.580,595 

Sun-Telegraph  . 

..(e) 

8,116.610 

1.683,124 

246,621 

62,992 

9.30,596 

11..352.149 

*Sun-Telegraph . 

.  .(s) 

1,752,.378 

1,. 381 ,961 

277,297 

21.196 

829,675 

4.262..582 

PORTLAND, 

ORE. 

( ^egonian . 

. .  (ni) 

2,.350,278 

1.326,692 

290,563 

153,996 

1,877,057 

6,013,.564 

tC)regonian . 

, . . (s) 

1,359,067 

490,791 

240,695 

1  31,325 

1,020,339 

3,143,807 

Journal . 

..(e) 

5,712,567 

1.699,442 

.321,9.36 

129,076 

1,455,209 

9,330,902 

{Journal . 

. . . (s) 

625,141 

,3,39,368 

211,021 

24,514 

550,956 

1,752,140 

News-Telegram  . 

..(e) 

2,333,635 

6.39,253 

208,7a3 

77,739 

[849,974 

4  113.873 

PROVIDENCE 

.  R.  1. 

Bulletin  . 

.  .  .(e) 

8,357,378 

1,965,6? 

604,549 

288.913 

1,675,552 

12,934,956 

Journal . 

.  .  (m) 

1,238,076 

692 ,8t  . 

334,351 

145,822 

1,712,2.36 

4. ,304 ,882 

Journal . 

. . .  (s) 

1,467,134 

385,001 

323,249 

.53,494 

4.38,176 

2,667,362 

Star  Tribune  .  . 

...(e) 

1,840,378 

627,800 

179,026 

141,840 

L  .392,911 

3..5.53.095 

READING, 

PA. 

Eagle . 

...(e) 

4.m5,751 

1,629,280 

462,565 

[  83.661 

816,762 

8,080,182 

Eagle  . 

. . .  (s) 

263,244 

1.36,4.35 

.53,696 

5,116 

\  128,507 

588,178 

Times . 

■  .  (m) 

4,9.39,577 

758,523 

288..560  3  50,10.3 

|9,35.496 

7,096,4.57 

RICHMOND, 

,  VA. 

News- Leader . 

...(e) 

7,191,8.33 

1.804,879 

466,213 

239,296 

1,826,56.3 

11,649,064 

Times- Dispatch . 

.  .(m) 

.3,619,1.38 

1.027,084 

160,718 

1.55,627 

1,462,969 

6.579,619 

Times- Dispatch . 

...(s) 

2,074.566 

380,641 

126.835 

72,315 

1  535,560 

.3.196.146 

ROANOKE, 

< 

> 

Times . 

. .  (m) 

1,675,465 

870,663 

252,517 

.33,420 

266,794 

3.121.718 

Times . 

...(s) 

1,424,206 

219,880 

73,624 

65,462 

279,223 

2,064,925 

World-News . 

...(e) 

3,464,758 

946.189 

279,422 

183,611 

668.499 

5,5.39,260 

ROCHESTER, 

N.  Y. 

Democrat  &  Chronicle. . 

(m) 

5,563,788 

1.281,114 

447,209 

135,868 

2,104.663 

9,827,941 

Democrat  &  Chronicle . . 

- . .  (s) 

1,370,521 

378,070 

253,939 

124,364 

1,078,553 

3.205,874 

Times-Union  . 

...(e) 

7,611,240 

1,470,527 

727,888 

242,876 

423,257 

10,491 ,6a3 

llJoumal . 

. . .  (e) 

2,081,286 

618,617 

193,683 

99,825 

388,100 

3,508,715 

{{♦.Craerican . 

...(s) 

396,962 

686,609 

140,230 

17,550 

136,670 

1,. 378,3 17 

^Omaha  Bee-News.  Morning  and  Evening  sold  in  combination  only.  Linage  of  one  edition 
(Evening)  only  is  given.  Omaha  Bee-News  discontinued  publication  Sept.  8,  1937. 

^TOmaha  World-Herald,  Morning  and  Evening  sold  in  combination  only.  Linage  of  one  edition 
(Evening)  only  is  given. 

*Includes  American  Weekly  Linage. 

^Includes  Metropolitan  Group  Linage, 
tincludes  Associated  Weekly  Linage. 

{Includes  This  Week  Linage.  {{Discontinued  June  .30.  1937. 
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ROCKFORD, 

ILL. 

Register-Republic  .  . 

.  le) 

3,948,5.38 

1,065.787 

.507,761 

.L3,248 

1  162,5.56 

6,897.013 

.Star  .  .  . 

(m) 

2,908.204 

954,566 

.394,206 

17,874 

921.044 

5,278.769 

Star .  . 

.(s) 

983,163 

140,543 

114,894 

14. .508 

242,102 

1,496.415 

SACRAMENTO, 

CALIF. 

l^nion . 

(ml 

1.931. .338 

326.689 

117,971 

40,.5.3.5 

579.766 

3,13.5,223 

I'nion . 

.  (s) 

1,092,528 

180.777 

106,418 

19,965 

.319,5:19 

1  1,741.083 

Bee  . 

.(e) 

5..598,468 

1,717,295 

577.907 

9.3,140 

2,080.5.53 

10,081,719 

SALT  LAKE  CITY,  UTAH 

Tribune  . . 

{III) 

4.916.04.3 

1.. 384, .540 

478,218 

1.55,315 

1,223,647 

8,221. .103 

tT  ribune  . 

.(s) 

1.716.ia5 

4.59.640 

142,227 

24,222 

476,7.37 

2.826,8.52 

I>eseret  News . 

.  (e) 

2.840.881 

804.507 

310.078 

114..320 

818,521 

4,986.842 

Telegram 

.(e> 

.3..3.3.3,874 

1.. 394,910 

481.365 

116.741 

1 .219,862 

6,6.58.186 

SAN  ANTONIO 

,  TEXAS 

Ivxpress . 

.  (m) 

1.004.585 

8.33..36<) 

1.36,0.56 

189.74.3 

1.659,.V34 

.3.8:19,175 

Express  . 

. .  (s) 

1,609,573 

199,100 

95.536 

48.827 

643,194 

2..598.618 

News . . 

.(e) 

3,894,895 

1.181,.T30 

.361, .328 

48.523 

1,680.276 

7.273.190 

Light  . 

.(e) 

3,417,542 

1,1.57,.3.34 

319.742 

80.385 

1.493.827 

6,.511..V).5 

♦Light . 

.(s) 

1,9.56,806 

1.264, .350 

239 .(K)6 

16.1.52 

676.940 

4.1.59,498 

SAN 

DIEGO, 

CALIF. 

Union . 

.  (m) 

2,186,557 

1,281,489 

279,9.36 

92.759 

1,7:15,372 

5,6.16.788 

tUnion . . 

.  .  (s) 

1,955,521 

329,187 

225,254 

42,6,57 

454,9:16 

:i.024.681 

Sun  .  . 

.(e) 

3,208,996 

792,257 

388,084 

98.,528 

1.407,800 

6,298.342 

Sun . 

.  .  (s) 

685,121 

4.3,952 

96,172 

.3.3.690 

280,3.39 

1.147.(K)8 

Tribune  . 

.  (e) 

.5,049.308 

1.4,55,891 

563,340 

1.37.298 

1  719.767 

9,063,8.51 

SAN  FRANCISCO,  CALIF. 

Chronicle  .  . 

.Ill) 

2,532,366 

I,085,.595 

264,202 

24.3,753 

2,002.047 

6,243.108 

tChronicle  . 

.  .(s) 

1,098,056 

.591,672 

270,207 

12,582 

807,448 

2.789,525 

Examiner  . 

.  (Ill) 

2,529,605 

1,532,072 

260,550 

191,214 

3,536,543 

8,071,973 

♦Examiner . 

.  .  (s) 

2,120,625 

1.418,858 

376,020 

9,349 

1,. 301 ,081 

5,227,882 

Call-Hulletin  . 

.  .(e) 

3.810,536 

1,886,121 

390,403 

1.37,407 

998,289 

7,224  ..383 

News  . 

.  .  (e) 

4.<)85.983 

1,430,744 

391,947 

134,581 

1 .978.232 

9.28.5,7,58 

(Cont 

inued  on 

page  F) 

San  Antonio  and  ita  trade  territory — 
South  and  West  Texas — are  a  bright  spot 
among  American  markets.  This  is  an  estab¬ 
lished  fact,  according  to  Brookmire’s  Income  Map  for  1938. 


San  Antonio  Express  and  San  Antonio  Evening  News  have 
a  practically  complete  coverage  of  the  purchasing-power  homes 
throughout  this  great,  rich  trade  territory  and  market  place. 
These  are  the  homes  of  families  interested  in  merchandise  worth 
having  and  able  to  buy  the  things  which  they  need  and  which 
please  them. 

1  lines  of  paid  advertising 
pVfiOfOO  J.  for  January,  1938. 

^2^2  lines  gained  over 

January.  1937. 

The  Express  and  The  Evening  News  gained  589,904  lines 
in  1937  over  1936.  The  gain  for  1936  over  1935  was  2,071,269 
lines;  for  1935  over  1934  it  was  1,211,981  lines.  The  record  of 
increase  goes  on  year  after  year. 

This  record  reflects  the  home-circulation  in¬ 
fluence  upon  people  who  have  the  means  to  buy. 

The  Express  and  The  Evening  News  are  separate  and  dis¬ 
tinct  newspapers.  Each  has  its  own  staff;  each  renders  its  own 
distinctive  service  to  its  readers  and  advertisers. 


EVERY  MORNING  AND  SUNDAY  ip 


SAN  ANTONIO  EVENING  NEWS 

SVERY  EVENING.  EXCEPT  SUNDAY 

Texas  *  Foremost  Newspapers 
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Cities  and  Newspapers  Display  Display  Display  Display  fied  vertising 

SCHENECTADY,  N.  Y. 

Oarrlte  . Im)  S.7:i6.67«  l,08S..il6  :W7,4:«  77,515  1,372,240  3,871,718 

rni.m-Star  . le)  .5..5.53,12!t  ‘.>.5<»,428  419,214  67.0.55  984,029  8,165,1.57 


SCRANTON,  PA. 

rrilmne  . (m)  4.713.738  704..522  258,495  50,836  614,023  6,409,037 

••Tribune . (si  231,775  19,581  6,125  1,925  25,788  285,658 

Scrantonian . (s)  2.087.712  509,876  130,784  23,559  19,161  2,828,590 

Times.. . (e)  8.201,637  1,711,803  50,5,186  46.060  471,490  11,145.482 

SEATTLE,  WASH. 

I'ost-Intelligencer . <m)  1,415,547  1,105,076  269,867  107,081  2.192,;W2  5.100,900 

•Post-Intelligencer . (s)  1,056,890  l,321.'-39  331,862  31,484  827,081  3,.569,749 

Star . (e)  1,99.5.280  6.58,008  192,848  86.156  784.800  3,723,279 

Times . (e)  4,972,353  1,700,937  44.5,105  143,255  l.mo.673  9.2.30,654 

tTimes . (s)  1,274,.54.5  376,485  237.109  37,715  838.973  2.816,170 

SIOUX  CITY,  lA. 

Journal  . . id)  2,262,2.35  947,367  198,460  11,938  485,299  .3,924,317 

Journal  . (s)  699,.398  169,805  48.733  12,240  217,844  1,148,210 

Tribune  . (e)  2,.3:i7,95.5  703,342  192,274  16,223  .551,068  3,851,821 

SOUTH  BEND,  IND. 

News-Times . (e)  3..511..508  819,2.34  254,130  89,033  819.484  5,624,297 

News-Times . (s)  826,184  80.415  60,086  51,255  189,208  1,207,148 

Tribune . (el  4.772,288  1,142,555  414,848  100.849  1,129,693  7,661,624 

Tribune  . (si  664.<.K)7  163,462  73.829  ,57,812  230,426  1,190,4.36 

SPOKANE,  WASH. 

Spokesman  Review  _ (m)  1,416,642  1,089,411  310,927  55,019  1,411,382  4,294,5;i9 

Spokesman  Review  _ (si  1,17.3,805  480,837  200,894  155,426  512,349  2.523,917 

('hronicle . (e)  4,1.39..586  1,266,230  442,566  110,660  1,312,989  7,396.227 

Press . (e)  1,276,501  791,963  162,1.50  .54,179  .579.078  2.890..566 

ST.  LOUIS,  MO. 

Glolie- Democrat . (ml  4,018,670  1..541.1.51  410,4.55  200,940  751.562  6,9.58,913 

^K'-lolie- Democrat . (si  1,481, 400  935.761  1.50,426  22,476  793,371  3,387,953 

Post-Dispatch . (e)  6,945,881  2,112,847  429,044  136,906  1,590,93.3  11,244,732 

Post-Dispatch . (si  1,803,529  781,198  228,010  .33,728  2,018,695  4.867.202 

Star-Times . (e)  5,114,914  1,208,004  274,012  75,917  82.3,131  7.518.212 

ST.  PAUL,  MINN. 

Pioneer  Press . (m)  3,500,488  1,487,56.3  321,550  60,415  1,297.862  6,698,828 

Pioneer  Press . (s)  894,974  524,767  121,092  .32,702  532,128  2,105,862 

Dispatch . (e)  4,622,026  1,729,104  400,018  92,789  1,298,000  8,158,220 

News . (s)  3,035,.323  870,818  272,140  91,077  839,971  .5,185,881 

SYRACUSE,  N.  Y. 

Herald . (e)  4,492,82.3  l,034,8a3  96,100  88,351  1,254,060  7,750,783 

Herald . (s)  .342,196  126,697  113,272  47,315  .329,449  989,935 

Journal . (e)  4,671,657  1,214,791  359,689  79,231  1,524,758  8,181,517 

•-American . (s)  53.*  ,302  1,214,202  196,419  42,749  413,677  2,435,301 

Post-Standard . (m)  2,945,715  859,878  261,500  92,845  1,102,751  6,.341,616 

Post-Standard . (s)  298,328  219,484  ia3,84,5  69,.3.32  2.38,207  1,02,3,064 

TACOMA.  WASH. 

ttbedger . (ml  166,744  279,401  32,461  24,536  582,158  1,068,103 

News-Tribune . (e)  2,985,372  1,177,874  .358,364  69,920  1,2.32,280  5,8.35,719 

tNews-Tribune  . (s)  741,084  241,194  166,562  24,273  607,788  1,781,359 

Times . (e)  2,593,112  750,276  326,5.36  59,869  985,400  4,725,288 

TOLEDO.  OHIO 

Times . (m)  1,026,160  178,.364  96,167  61,796  17.3,595  1,552,072 

Times . (s)  2,392,596  384,200  313,151  110,063  225,123  3,425,161 

Blade . (e)  6,299,052  1,600,991  737,275  136,076  1,728,087  10.517,571 

News-Bee . (e)  3,8a3,725  651,790  369,197  115,870  917,113  5,883,885 

TORONTO.  CANADA 

Globe  &  Mail . (m)  *2,924,489  1,780,52.3  5.33,153  521,705  1,290,309  7,153,559 

Star . (e)  8,852,152  2,505,412  402,142  294,487  3,897,740  16,019,539 

Star . (w)  120,978  1,062,.579  116,620  3,175  4.3,019  1,347,756 

Telegram . (e)  7,660,084  1.896,997  494,189  251,202  4,238,878  14,604,254 

TRENTON.  N.  J. 

Times . (e)  4,628.755  1..321,920  416,045  85,511  a35,644  7,546,957 

Times  .\dvertiser  . (s)  .594,591  .37,811  58,828  64,660  185,606  944.049 

TROY,  N.  Y. 

IRecord . (m)  4.242.396  1,069,849  .320,7-22  142,428  906,465  6,905,736 

TULSA.  OKLA. 

Tribune . (e)  3,920,851  887,8.30  344,910  46,634  849,647  6,068,234 

Tribune . (s)  885,884  230,495  96,346  25,447  343,133  1,585.344 

World . (m)  3,349,050  971,511  254,246  44,732  1,021,972  5,662,845 

World..  . (s)  1,428,853  391,653  158,099  66,647  469,231  2,517,716 

WASHINGTON.  D.  C. 

Herald . (m)  3,129.662  976,633  115,426  125,018  1,753,294  8,-241,539 

•Herald . (s)  3,139,644  1,246,817  212,446  32,301  446,303  5,078,835 

News . (e)  4,066,774  765,232  120,515  54,262  1,464,559  6,564,786 

Times . (e)  7,149,547  1,430,558  445,458  77,583  1,754,520  10,890,172 

Post . (m)  3,834,234  1,267,617  -295,772  154,265  1,470,167  7,168,-249 

Post . (s)  2,487,714  308,626  132,745  31,321  545,599  3,507,706 

Star . (e)  12,104,981  1,911,244  562,192  221,299  3,053,548  18,049,828 

#Si«r . (s)  2,934,999  1,0.34,654  219,173  41,994  1,.384,617  5,617,i32 


•Includes  American  Weekly  Linage 
/Includes  Metroi>oIitan  Group  Linage 
tincludes  Associated  Weekly  Linage 
{Includes  This  Week  Linage. 

ITroy  Record  Morning  and  Times-Record  Evening,  sold  in  combination  only.  Linage  of  one 
edition  (Morning)  only  is  given. 

f-fTacoma  Ledger  Morning  discontinued  June  22,  1037. 

••Scranton  Tribune,  first  publication  October  3,  19.37, 
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WESTCHESTER  COUNTY  GROUP  (N.  Y.) 

Mamaroneck  Times . (e)  1,337,741  610.263  189,238  73,059  113,715  2,597,600 

Mt.  Vernon  .Argus . (e)  3,-278.6.56  667..582  295,9,85  128,076  799,191  .5,315,512 

New  Rochelle  Standard 

Star . (e)  3,604,121  708,128  300,079  1,59,765  646,015  5,599,-277 

Ossining  Citiren  Register  .  (e)  1,-258,944  600,628  269,746  63,306  240,296  2,501,035 

Peekskill  .Star . (e)  1.957,481  596,728  311,885  28,672  .312,991  3.-241,388 

Port  Chester  Item . (e)  2,588,075  651,178  -251,123  -201,675  383,890  4,183,242 

Tarrytown  News . (e)  l,428,a32  656,653  279,432  118,460  119,770  2,732,017 

Yonkers  Herald  .Statesman  (e)  2,550,019  778,.541  267,581  2,30,281  845,126  4,9-20,038 

White  Plains  Rep  >rter  (e)  4,-2.54.021  719,275  413,6.58  272,132  1,01-2,-289  6,854,975 

WICHITA.  KAN. 

He.iCon  . (e)  4,192,944  1,142,606  313,359  23,629  958,062  6,7-28,771 

Beacon . (s)  1,809,.501  548,488  188,024  52,860  420,291  3,019,606 

Eagle  . (m)  1,479,4.59  656,816  239,791  16,780  1,235,948  .3,718,350 

Eagle  . (e)  2,410,244  ‘.H)0,458  415,066  72,740  1,-250,776  5,052,3.36 

Eagle  . (s)  1,104,482  31.3.679  169,393  .53,710  410,76.5  2,146,139 

WILKESsBARRE.  PA. 

Record . (m)  6,216,806  1,1.59,181  363,214  50.769  1,130,431  9,012,661 

Times  Leader  . (e)  6.965,946  1,15.3.790  371,278  44,299  682,.557  9,343,492 

News . (e)  4,128.8.35  47.3,598  18.3,785  .55,658  223,.577  5,147,804 

Indei»ndent  . (s)  1,641,.560  344.762  8.5,72.3  .50,979  15,825  2.213,8.50 

WORCESTER.  MASS. 

Telegram . (s)  l,;i62,0()-2  ->69,61.5  118,9,50  59,196  407,686  2,217,577 

Telegram . (m)  3,779,4:14  1.137,448  422,222  86.609  911,9,58  6,437,828 

Gazette  . (e)  4,452,046  1,-209,489  460,.322  123,614  960,657  7,296,478 

Post  . (e)  2,285,896  909,086  231,788  102..5.37  604,359  4,'2.52,-226 

YOUNGSTOWN.  OHIO 

Vindicator  Telegram . le)  6,988,183  1.489,793  481.784  164,096  1,506,763  10,679,289 

Vindicator  Telegram . (s)  1,571.891  3.53.8:19  180,350  9.3,3:19  470,189  2,669,924 


GARY.  IND. 

Post-Tribune  . (e)  7,046,710  .569,107  492,990  123,696  1,330,106  9, .562,609 


GARY.  IND. 

Post-Tribune  . (e)  7,046,710  .569,107  492,990  123,696  1,330,106  9, .562,609 

KANSAS  CITY.  KAN. 

Kansan . le)  2,005,-297  .5:12,781  125,744  50,253  415,716  3,212,-265 

Kansan . (s)  776,615  .50..5:16  29,887  29,463  252,700  1,160,740 

BRONX.  N.  Y. 


Home  News . le)  1,764, .507  .555,056  79,6:13  46,717  .504,743  2,824,306 

Home  News  . Is)  673,222  57,914  52,918  29,:182  26:1,181  994,317 

NEW  BEDFORD.  MASS. 

Standard-Times . (e)  939,544  3.527,4:16  385,290  43,418  .545,734  5,441,422 

Mercury . (m)  939,.544  3,521.998  :188.59()  42,462  559,496  5,452,090 

.Standard-Times . (s)  60.9.56  .168,844  62,846  12,5:10  115,822  620,998 


Finch  Gets  First 
Dual-Service  License 

The  first  broadcasting  license  to  be 
issued  by  the  Federal  Communica¬ 
tions  Commission,  with  the  express 
purpose  of  allowing  a  dual-service 
program  to  be  transmitted  experi¬ 
mentally  over  a  single  broadcast 
channel,  using  high  power,  was  grant¬ 
ed  this  week  to  W.  G.  H.  Finch,  presi¬ 
dent  of  the  Finch  Telecommunications 
Laboratories,  Inc.,  37  West  57th  street. 
New  York. 

With  the  granting  of  this  license  a 
new  engineering  feat  in  radio  is  being 
opened  up  and  Mr.  Finch  hopes  to 
demonstrate  the  feasibility  and  desir¬ 
ability  of  such  a  service. 

Plant  Double  Service 

Among  the  many  public  benefits 
that  may  be  derived  from  such  a  ser¬ 
vice,  says  Mr.  Finch,  are:  economy 
in  the  use  of  one  communications 
channel  instead  of  two  for  the  sep¬ 
arate  services;  the  use  of  a  single 
receiver  to  provide  aural  programs 
and  a  facsimile  service  at  the  same 
time;  and  economies  for  the  broad¬ 
caster  in  the  use  of  a  single  broadcast 
transmitter  in  providing  two  public 
services  simultaneously  which  other¬ 
wise  would  require  duplication  of 
costly  radio  equipment. 

The  program  now  planned  by  Mr. 
Finch  calls  for  the  immediate  con¬ 
struction  and  installation  of  a  1,000- 
watt,  ultra-high  frequency  transmit¬ 
ter  operating  in  the  35.6  megacycle 
band  with  call  letters  W2XBF. 

The  transmitter  will  be  provided 
with  means  for  simultaneous  modu¬ 
lation  by  wave  energy  from  two  sep¬ 
arate  audio  frequency  channels  carry¬ 


ing  aural  and  facsimile  services 
respectively,  also  simultaneous  fre¬ 
quency  modulation  by  wave  energy 
from  two  audio  channels.  One  (rf 
these  channels,  continues  Mr.  Finch, 
will  provide  frequencies  extending 
from  40  to  10,000  cycles  for  high  fidel¬ 
ity  in  aural  programs  with  the  other 
channel  providing  a  facsimile  carrier 
and  facsimile  side  bands  on  frequen¬ 
cies  above  10,000  cycles. 

To  Install  Tost  Rocoivers 

Upon  completion  of  the  transmitter, 
test  receivers  will  be  installed  in  vari¬ 
ous  locations  to  determine  the  limits 
of  the  useful  service  area  of  the 
station  and  the  signal  to  noise  ratios 
for  the  two  services.  Furthermore, 
determination  of  field  strength  at 
various  locations  within  the  service 
area  of  the  station  and  the  determina¬ 
tion  of  maximum  modulation  by  the 
two  simultaneous  services  without 
overlap  are  contemplated. 

32-PAGE  ROTO  fflSTORY 

Louisville,  Ky.,  Feb.  14 — Com¬ 
memorating  a  century  of  service, 
Louisville  Gas  &  Electric  Company 
carried  in  Sunday’s  Louisville  Cou¬ 
rier-Journal  a  32-page  rotogravure 
tabloid  section  depicting  its  own  his¬ 
tory  and  that  of  Louisville  since 
1838. 

WINS  CHEWnSTRY  PRIZE 

Anthony  V.  Klimas,  Philadelphia 
Evening  Bulletin  carrier  was  awarded 
the  Elihu  Thompson  Chemistry  prize, 
for  the  highest  average  in  this  subject 
in  a  class  of  225.  The  award  was 
made  at  the  recent  Central  High 
School  graduation,  in  which  42  other 
of  the  daily’s  carriers  were  graduated 
with  high  honors. 


VI 
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EDITOR  &  PUBLISHER  ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Reports  of  1937  Advertising  Returned  by  1,004  Newspapers  in  871  Cities  of  U.  S.  and  Canada,  Showing  Total,  National, 

Local,  and  Classified  and  Legal  Volume 


Pub-  Total  Display  Classi- 


City 

Paper 

lished 

Linage 

National 

Local 

tied 

Legal 

Aberdeen  (S.  D.).. . 

. .  American  &  New 

s  (me) 

A 

2,119,684 

537,964 

1,293,460 

165,298 

122,962 

Sunday  edition. . 

. .  -  (s) 

417.914 

37,394 

.3.33,816 

46,704 

Aberdeen  (Vt’ash.l . . 

.  .H'orW . 

. . .  (e) 

3,598,028 

612,766 

2,558,185 

427,077 

(Legal  included  in  local) 

Abilene  (Kan.) . 

. .  Chronicle . 

.  (ms) 

1,456,702 

174,538 

1,181,462 

60,158 

40,544 

ReHtctor . 

...(e) 

2,100,6.30 

129,066 

1,850,674 

69,846 

51,044 

Abilene  (Tex.) . 

.  .Reporter-News. 

. . .  (m) 

2,737,224 

552,916 

1,749,020 

435,288 

Reporter-News .  . 

...(e) 

2,758,182 

557,564 

1,755,894 

444,724 

Sunday  edition . 

...(s) 

1,18,3.112 

56,683 

986,314 

140,112 

(Legal  included  in  classified) 

Ada  iOkla.) . 

.  .News . 

,...(e) 

1,935,241 

304,115 

1,461,600 

148,064 

21,462 

Sunday  edition. 

. . . .  (s) 

784,154 

42,231 

704,963 

36,960 

Total . 

. . . (es) 

2,719,395 

346,346 

2,166,563 

185,024 

21,462 

Adrian  (Mich.)  .  . .  . 

.  .Telegram . . 

....(e) 

3,700,970 

436,352 

2,902,116 

269,528 

92,974 

Alameda  (Cal.) .  . . . 

. .  .  TimeS'Star . 

....(e) 

2,006,088 

313.810 

1,053,360 

552,678 

86,212 

Alamosa  (Colo.) _ 

. . .  Courier . 

....(e) 

1,416,254 

239,474 

1,062,506 

49,615 

64,659 

Albany  (Ga.) . 

...Herald . 

. . .  (es) 

2,780,792 

389,550 

2,105,348 

231,518 

54,376 

(Sunday  issue  started 

March  21. 

1937,  linage  not 

separatedl 


Albany  (Ore.) . 

Democrat-Herald .  . 

(e) 

1,827,812 

428,540 

1,181,712 

160,006 

57,554 

.41bion  (Mich.) . 

Recorder . 

.(e) 

1,379,134 

222,838 

1,019,858 

81.908 

54,530 

Allentown  (Pa.) . 

CaU . 

(m)  ! 

10,116,400 

1,535,688 

7,694,106 

675,486 

211,120 

Sunday  edition .  . . 

.(9) 

9,55,318 

43,526 

796,446 

114,394 

952 

Total . 

(ms)  11,071,718 

1,579,214 

8.490.552 

789,880 

212,072 

ChronuU . 

.(e) 

8,206,030 

1,561,672 

5.881,764 

654,108 

108,486 

Alpena  (Mich.) . 

News . 

.(e) 

2,491,986 

442,442 

1,657,180 

267,540 

124,824 

Alton  (Ill.) . 

.Telegraph . 

.(e) 

4,266,318 

455,084 

3,124,898 

605,206 

81,130 

.(e) 

8,912,190 

1,013,901 

6.989,892 

908.397 

Tribune . 

.  (m) 

4,042,290 

468,986 

2,997.680 

575,624 

(Legal  included  in  classihed) 

Altus  (Okla.) . 

.  T imes-Democral . . . 

..(e) 

1,971,380 

249.097 

1,445,640 

217,070 

59,573 

.  .(e) 

3,803,545 

937,818 

2,301,866 

563.864 

News . 

.(m) 

3,760,540 

941,052 

2,134,412 

685,076 

Sunday  edition . . . 

..(s) 

1,405,796 

179,508 

1.031,576 

194,712 

(Legal  included  in  local) 

Ambridge  (Pa.) . 

.  Citizen . 

..(e) 

2,383,662 

251,312 

1,762,575 

341,342 

28,433 

Ames  (Iowa) . 

uTribune . 

..(e) 

2,134,668 

266,8.33 

1,527,736 

291,064 

49.a35 

Amsterdam  (N.  Y.).. 

.  Recorder . . 

..(e) 

4,224,756 

560,400 

3,275,152 

336,770 

52.434 

Anadarko  (Okla.)  .  . . 

.News . 

.(es) 

1,169,172 

129,468 

906,324 

42,516 

90,864 

Anaheim  (Cal.) . 

,  Bulletin . 

..(e) 

1,890,896 

352,814 

1,321,782 

216,300 

31,430 

Anderson  (Ind.) . 

.  Bulletin . 

..(e) 

5,216,663 

.589,112 

3,966.838 

543,815 

115,898 

Herald . 

.(m) 

3,765,202 

249,382 

3.062,220 

355,852 

97,748 

Sunday  edition. . . 

..(s) 

1,097,012 

66,770 

920,210 

115,024 

5,008 

Total . 

(ms) 

4,862,214 

306,152 

3,982,430 

470,876 

102,756 

Ann  -Arbor  (Mich.)  . 

.News . 

..(e) 

6,113,929 

557,732 

4,736,063 

744,940 

75,194 

.  .(e) 

2,758,536 

Antigo  (A  is.) . 

.Journal . 

..(e) 

1,919,876 

248,808 

1,365,826 

125,272 

80,640 

Appleton  (Wis.) . 

.  Post-Crescent . 

..(e) 

6,653,934 

633,444 

5,195,736 

639,184 

185,570 

Arcadia  (Cal.) . 

.  Ttibune . 

..(e) 

1,244,052 

107,856 

1,006,197 

91,080 

38,919 

Ardmore  (Okla.)  .  . . . 

-Ardmoreite . 

.(es) 

2,778,818 

334,950 

2,141,006 

260,498 

42,364 

Ardmore  (Pa.) . 

.ilain  Line  Times. 

..(e) 

1,395,577 

173,107 

1,026,360 

149,243 

46,867 

Arkansas  City  (Kan.)  Traveler . 

..(e) 

2,891,350 

308,112 

2,421,972 

136,808 

24,458 

Asbury  Park  (N.  J.). 

.  Press . 

.  (es) 

5,558,048 

693,343 

4,235,082 

537,034 

92,589 

Ashland  (Ky.) . 

.Independent . 

.(es) 

4,393,242 

457,112 

2,960,905 

875,602 

99,623 

Ashland  (O.) . 

.Times-Gazelte. . . . 

..(e) 

3,583,661 

353,427 

2,842,126 

319,662 

68.446 

Ashland  (Wis.) . 

.Press . 

..(e) 

1,862,088 

294,056 

1,490,664 

50,722 

26.656 

A^tabula  (O.) . 

.  Star- Beacon . 

..(e) 

4,489,751 

472,878 

3,641,054 

293,468 

82,351 

Astoria  (Ore.) . 

.Astorian-Budgel. . 

..(e) 

2,187,769 

515,045 

1,340,165 

277,371 

55,178 

Atchison  (Kan.) . 

.Globe . 

..(e) 

1,424,950 

194,376 

1,822,284 

69,734 

53,214 

Athens  (O.) . 

.Messenger . 

.(es) 

3,480,616 

497,636 

2,303,560 

634,520 

45,000 

Athol  (Mass.) . 

.  Neu'S . 

..(e) 

1,491,812 

261,474 

1,160,628 

45,000 

24,710 

Atlantic  (Iowa) . 

.News-Telegraph. . 

..(e) 

1,514,148 

267,063 

1,081,098 

103,503 

62,484 

Attica  (Ind.) .  . 

.Ledger-Tribune . . . 

..(e) 

933,862 

126,574 

807,288 

21,986 

. 

Auburn  (N.  Y.) . 

.Citizen-Advertiser . 

..(e) 

3,235,484 

462,322 

2,443,364 

208,208 

121,590 

Augusta  (Ga.) . 

.  Chronicle . 

.(m) 

2,517,928 

554,321 

1,408.683 

405,118 

149,806 

Sunday  edition.. . 

..(s) 

1,015,527 

81,795 

802,163 

127,726 

3,843 

Total . 

(ms) 

3,533,455 

636,116 

2,210,846 

532,844 

153,649 

Augusta  (Kan.) . 

.Gazette . 

..(e) 

891,734 

97,839 

824,990 

37,480 

29,264 

Aurora  (111.) . 

.Beacon-News .  .  . . 

..(e) 

6,064,114 

726,656 

4,463,074 

801,584 

72,800 

Sunday  edition.. . 

.  .(s) 

1,865,214 

76,356 

1,602  734 

185,934 

190 

Total . 

.(es) 

7,929,328 

803,012 

6,065,808 

987,518 

72,990 

3,918,460 

886,046 

2,372.244 

660,170 

Statesman . 

.  .  (e) 

3,451,602 

885,556 

1,918,980 

647,066 

Sunday  edition.. . 

..(s) 

1,391,964 

102,732 

893,662 

395,570 

(Legal  included  in  classified) 

B 


Baker  '<^>re.) . 

.Democrat-Herald.  . 

(e) 

2,003,358 

340,060 

1,414,7.56 

180,376 

68,166 

Bakersfield  (Cal.) . . . 

.Califi-fTnian . 

.(e) 

5,776,386 

1,074,794 

3,643.612 

739,452 

318,528 

Ballston  Spa  (N.  V.)..  Journal . 

.(e) 

534,344 

74,466 

353,931 

18,787 

87,160 

.(e) 

2,530,657 

40Q  .V.>7 

1  uns 

‘20K  IfiA 

(Legal  included  in  classihed) 

Bartow  (Fla.) . 

.Folk  County  Record  (c) 

720,174 

111,342 

48G.802 

43,680 

84,350 

Batavia  (N.  Y.) . 

.News . 

.(e) 

3,690,344 

441,516 

2,909,454 

254,286 

86,068 

Batesville  (Ark.) . . . . 

.Guard . 

.(e) 

592,125 

176,695 

392,200 

14,230 

9,000 

Battle  Creek  (Mich.). 

P.nquirer  &•  News.. 

.(e) 

5,308,964 

615,818 

3,927,140 

727,450 

38,556 

Sunday  edition. . . . 

..(s) 

1,048,096 

91,290 

780,371 

176,435 

Total . 

.  (es) 

6,357,060 

707,108 

4,707,511 

903,885 

38,556 

Monn-Jcmrnal . 

.(e) 

4,342,347 

555,343 

3,107,501 

634,304 

45,199 

Sunday  edition. . . . 

.  (s) 

799,522 

42,635 

619,704 

132,554 

4,629 

Total . 

.  (es) 

5,141,869 

597,978 

3,727,205 

766,858 

49,828 

(DeLisser  Bros,  linage  figures) 

Bay  City  (Mich.) . . . 

.Times . 

.(e) 

5,670,952 

725,284 

4,164,972 

744,184 

36,512 

Sunday  edition.. . , 

..(s) 

1,191,680 

42,742 

1,012,438 

136,4.30 

70 

City 

Pub- 

Paper  lished 

Total 
Linage  1 

Display 

Mational  Local 

Classi¬ 

fied 

Legal 

Beatrice  (Xeb.) . . .  . . 

6'mm  . . 

.(e) 

2,552,578 

507,122 

1,770,006 

1.32,972  142.478 

Sunday  edition. . .  . 

.(s) 

838,754 

62,664 

738,276 

36,498 

1.316 

Total . 

(es) 

3.391,332 

569,786 

2,.508.282 

169,470  ] 

143,794 

Beauiiioiit  (Tex.) . 

Enterprise  & 

Journal* . (me) 

4,529,815 

954,175 

2,603,964 

965,505 

6,171 

Ivnterprise . 

.(s) 

1,038,760 

143,936 

708,067 

185,100 

1.657 

Total* . (nies) 

5,568,575 

1,098,111 

3,312,031 

1,150.605 

7,828 

Beaver  Falls  (Pa.). . .  . 

Xeu's-Tribune . 

*(A11  advertising  runs  morning  and  evening. 

of  morning  only  given.) 

.(e)  4,859,078  391,314  4,092.116  312,676 

Linage 

62.972 

Beckley  (W.  Va.)  . . . 

.  Post-Herald . 

(m) 

2,292,892 

527,730 

1,. 387. 176 

314,370 

63,616 

Register . 

.(e) 

2,056,040 

527,7.30 

1,220,926 

264.222 

43,162 

Register . 

-(s) 

548,114 

45,696 

431,630 

68,012 

2,786 

Bedford  (Ind.) . 

.  I'imes . 

.(e) 

2,127,151 

279,381 

1,630,397 

70,560 

146,81.3 

Bellefontaine  (O.) .  . . 

.  E-xaminer . 

.(e) 

2,4.50,776 

293,648 

1,867,632 

244.668 

44.828 

Belleville  (III.) . 

.(e) 

2,625,946 

2,436,563 

306,474  1,983,520  335,952 

(Legal  included  in  classified) 
368,110  1,688,823  326,128 

Xeu's-Democrat . ... 

.(e) 

.53,502 

Bellevue  (O.) . 

.Gazette . 

.(e) 

855,062 

202,983 

617,238 

26,232 

8,609 

.(e) 

4,320,810 

1,542,968 

531,248  3,217,252  572,310 

(Legal  included  in  classified) 
272,454  1,069,152  138,600 

Bemidji  (Minn.)  .  .  . . 

.  Pioneer . 

.(e) 

62.762 

Bend  (Ore.) . 

.  Bulletin . 

.(e) 

2,334,038 

422,919 

1,716,099 

144,179 

.50,841 

Bennington  (Vt.). . . . 

.  Banner . 

,  .(c) 

2,604,714 

4.39,096 

2,034,508 

131,110 

Benton  (Ill.) . 

.News . . 

..(e) 

1,471,1.38 

(Legal  included  in  local) 

206,276  1,207,388  48,650 

8,824 

Benton  Harbor 

(Mich.) . 

.  News-Palladium. . . 

..(e) 

4,158,420 

643,496 

2,800,714 

624,246 

89,964 

Berkeley  (Cal.) . 

.Gazette . 

,.(e) 

4,602,227 

528,454 

2,459,326 

1,488,293 

126,154 

Bethlehem  (Pa.)  .  .  . . 

.Globe-Times . 

..(e) 

7,354,508 

937,300 

5,717,278 

534,170 

165,760 

Beverly  (Mass.) . 

.  I'imes . 

..(e) 

2,311,534 

253,860 

1,955,367 

49,528 

52,779 

Bicknell  (Ind.) . 

. .  .Wtcs . 

..(e) 

873,913 

111,080 

720,680 

13,318 

28,935 

Biddeford  (Me.).... 

.  .Journal . 

..(e) 

2,133,138 

650,172 

1,374,464 

140,014 

68,488 

Big  Rapids  (Mich.). 

. ,  Pioneer . 

..(e) 

1,186,682 

239,442 

810,828 

28,297 

108,115 

Big  Spring  (Tex.) .  . 

.  Herald . 

.(es) 

2,331,840 

460,516 

1,746,402 

124,922 

Biloxi-Gulfport 

(Miss.) . . 

..Herald* . 

..(e) 

1,965,532 

301,140 

1.282.876^ 

189,406 

192,110 

Binghamton  (N.  Y.) 

.  Press . 

..(e) 

•(Local 

10,608,009 

i:  Biloxi,  497,294;  Gulfport,  785,582) 
1,490,240  7,647,506  1,370,806  99,457 

Sun . 

.(m) 

3,940,062 

366,142 

2,887,962 

471,772 

214,186 

Bismarck  (N.  D.) .  . 

. .  Tribune . 

..(e) 

2,433,792 

554,000 

1,564,322 

248,856 

66,614 

Blackwell  (Okla.)..  ■ . 

.  .Journal . 

..(e) 

1,180,536 

194,558 

797,468 

176,834 

11.676 

Sunday  edition. . . 

.-(s) 

471,450 

11,032 

423,486 

36,750 

182 

Total . 

.  .(es) 

1,651,986 

205,590 

1,220,954 

213,584 

11.858 

Blackwell  (Okla.).. 

.  .Tribune . 

.(m) 

1,546,125 

204,250 

1,213,033 

81,501 

47,341 

Sunday  edition  . . 

. .  (s) 

676,013 

18,139 

637,089 

18,553 

1.232 

Total . 

.(ms) 

2,221,138 

222,389 

1,850,122 

100,054 

48,573 

Blackfoot  (Ida.) .... 

, .  Bulletin . 

..(e) 

1,354,535 

267,216 

938,203 

78,351 

70,763 

Bloomington  (111.).. 

.  .Pantograph . 

..(e) 

4,852,526 

775,656 

3,511,522 

565,348 

54,824 

Sunday  edition .  . 

.  (s) 

711,354 

31,024 

579,138 

101,192 

3,122 

Total . 

.(es) 

5,563,880 

806,680 

4,090,660 

666,540 

57,946 

Hlooiiiington  (Ind.). 

W'oild . 

..(e) 

2,311,110 

(Legal  included  in  local) 

190,694  1,892,730  182,616 

39,970 

Hluefield  (W.  Va.)  . . 

.  .Telegraph  & 

Sunset  News. . . 

(me) 

2,345,962 

648,352 

1,369,979 

251,077 

76,554 

Sunday  edition. 

..(s) 

1,262,119 

78,227 

1,055,435 

118,284 

10,173 

Boise  (Ida.) . 

.  .Capital  News . . . . 

..(e) 

3,484,080 

723,177 

2,074,957 

597,834 

88,112 

Idaho  Statesman. 

(m) 

4,198,521 

615,638 

2,797,394 

743,346 

42,143 

Sunday  edition. .  . 

..(s) 

1,252,435 

140,636 

906,929 

157,026 

47,844 

Total .  . . 

.  (ms) 

5,450,956 

756,274 

3,704,323 

900,372 

89,987 

Boone  (low’a) . 

.  News-Repuhlii.an . 

..(e) 

1,540,304 

270,630 

1,126,790 

42,014 

100,870 

Boonville  (Mo.). . . . . 

. .  News . 

..(e) 

1,221,500 

245,448 

847,294 

61,194 

67,564 

Boulder  (0>lo.) .  . . . , 

.  .Camera . 

.  ,(e> 

2,564.618 

373,688 

1,913,940 

144,6.34 

132,356 

Bowling  Green  (Ky.) 

. .  Park  City  News.  . 

..(e) 

1,749,748 

311,710 

1,367,632 

43,932 

26,474 

Sunday  edition. . 

.  .(s) 

758,324 

37,996 

683,903 

11.298 

25,130 

Total . 

.  (es) 

2,508,072 

349,706 

2,051,532 

55,230 

51.604 

Bowling  Green  (O.)., 

.  .Sentinel-Tribune.. 

.  (e) 

1,892,022 

210,210 

1,258,494 

293,566 

129,752 

Bradenton  (Fla.). . . 

.  .Herald . 

..(e) 

1,528,710 

174,636 

1,176,434 

177,640 

Sunday  edition .  . 

.  .(s) 

520,264 

38.052 

431,416 

50.796 

Total . 

.(es) 

2,048,974 

212.688 

1,607,850 

228,436 

Bradford  (Pa.).  .... 

. .  Era . 

.(m) 

4,265,074 

(Legal  included  in  local) 
551,331  3,475,891  193,477 

44,375 

Brainerd  (Minn.). . . 

.  Dispatch . 

..(e) 

1,768,130 

397,164 

1,279,008 

91,980 

Brattleboro  (Vt.) - 

. ,  Reformer . 

..(e) 

3,182,480 

425,992 

2,756,488 

Breckenridge  (Tex.) 

.  .American . 

..(e) 

1,137,248 

276,766 

822,696 

37,788 

Bremerton  (Wash.). 

.  .News-Searchlight . 

..(e) 

2,754,378 

(Legal  included  in  classified) 
510,854  1,843,992  301,214 

98,318 

Sun . 

...(e) 

870,380 

82,712 

563,094 

218,694 

5,880 

Bridgeport  (Conn.). 

. .  Post-Telegram* . 

.  (me) 

7,316,126 

1,581,130 

4,743,168 

939,479 

52.349 

Sunday  edition .  . 

,  .  .(s) 

1,072,712 

95,811 

796,353 

179,868 

680 

.Sunday  Herald.. 

..(s) 

•(Post-Telegram  sold  in  combination;  linage  of  one 
edition  (evening)  is  shown) 

1,508,691  113,249  1,306,231  89,211  . 

Times-Star . 

...(e) 

5,867,364 

852,419 

4,150,354 

864,591 

Bridgeton  (N.  J.)... 

.  .News . 

...(e) 

3,240,188 

401,072 

2,605,862 

154,630 

78,624 

Bristol  (Conn.) . 

. .  Press . 

...(e) 

3,452,348 

272,230 

3,043,110 

102,414 

34,594 

Bristol  (Va.-Tenn.). 

. .  Herald-Courier  & 

News-Bulletin,  (mes) 

3,157,532 

418,320 

2,417,184 

322,028 

Bristow  (Okla.) . . . . 

.  .Record . . 

..(e) 

597,016 

132,832 

433,048 

29,470 

1,666 

Brockton  (Mass.) . . 

.  .Enterprise-Times 

..(e) 

5,875,184 

804,944 

4,424,364 

517,986 

127,890 

Brownsville  (Pa.) . . . 

...Telegraph . . 

..(c) 

2,056,068 

339,738 

1,529,962 

147,546 

38,822 

Brownwood  (Tex.) . 

.  .  Bulletin . . 

..(e) 

1,637,216 

394,780 

1,339,886 

85,750 

16.S00 

Bucyrus  (O.) . 

.  .Telegraph-Forum 

..(e) 

2,024,049 

322,692 

1,365,413 

286,706 

49,238 

Burbank  (Cal.) . 

.  .Review . 

..(e) 

2,069,284 

156,674 

1,251,306 

498,876 

161,910 

Burlingame  (Cal.) .  . 

.  .Advance . 

..(e) 

1,806,294 

269,038 

1,197,266 

281,092 

58,898 

Total . (es)  6,862,632  768,026  8,177,410  880,614  36,582 
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City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Burlington  (Kan.).. 

. .  Republican .... 

. . . .  (e> 

1,158,123 

143,523 

931,804 

33,808 

48,988 

Burlington  (N.  C.) . 

. .  Times-Seit's ... 

....(e) 

2,581,272 

245,644 

2,144,366 

158,026 

33,236 

Burlington  (Vt.) .  .  . 

. .  Free  Press . 

. . .  (m) 

5,316,104 

990,067 

3,805,132 

499,295 

21,610 

Mews  . 

....(e) 

2,218,538 

437,752 

1,653,148 

127,6.38 

Butler  (Pa.) . 

..liagle . 

....(e) 

5,713,274 

(Legal  included  in  local) 
574,574  4,420,374  593.71»6 

124,530 

Butte  (Mont.) . 

. .  Montana  Standard  (m) 

3,164,611 

1,082,407 

1,624,708 

411,7.56 

45,740 

Post . 

....(e) 

3,791,370 

1,203,.394 

2,021,230 

.557.910 

8,836 

Sunday  edition. 

_ (si 

1,167,717 

122,819 

864,815 

177,817 

2,266 

Caldwell  (Ida.) . 

.Mews-Tiibune _ 

.  .(e) 

1,352,988 

191,688 

954,576 

125,216 

81. .508 

Caldwell  (Kan.) . 

..Messenger  cr*  Mew: 

(e) 

686,122 

85,800 

527.856 

51,670 

20,796 

Calexico  (Cal.) . 

.Chronicle . 

..(e) 

1,008,504 

175,644 

478,688 

113,540 

240,632 

Cambridge  (O.) . 

.Jeffersonian . 

..(e) 

3,075,254 

415,226 

2,142,924 

413,252 

103,852 

Camden  (N.  J.) . 

.  Courier- Post .... 

(me) 

7,231,220 

1,592,845 

4,242,502 

1,080,833 

315,040 

Canandaigua  (X.  Y.) 

.  Messenger . 

(All  advertising  sold  in  combination — i 
..(e)  2,015.792  247,842  1,480,548 

morning  &  evening) 

216,496  71,106 

Canton  (O.) . 

.Reposit(^\ .  . . 

.(es)  12,935,468 

1,546,608 

9,051,700 

2,108,428 

228,732 

Cape  Girardeau  {Mo.). Southeast 

.Missourian. .  .  . 

..(e) 

2,823,366 

362,320 

1,931,258 

499,604 

30,184 

Carroll  (Iowa) . 

.Herald . 

.  .(e) 

1,097,489 

169,062 

783,808 

89,988 

.54,631 

Carthage  (Mo.) . 

.  Press . 

..(e) 

1,729,028 

203,476 

1,331,666 

174,454 

19,446 

Casper  (Wyo.) . 

.  Tribune-Ilerald. . . 

..(e) 

3,088,522 

763,701 

2,084,922 

182,986 

.56,913 

Cedar  Rapids  (loss  a) ..  Clasette . 

..(e) 

5,939,472 

947,254 

4,069,940 

815,178 

107,100 

Sunday  edition. . 

..(s) 

1,573,152 

104,818 

1,264,606 

198,814 

4,914 

Total . 

.(es) 

7,512,624 

1,062,072 

5,334,546 

1,013,992 

112,014 

Centralia  (111.) . 

.Sentinel . 

..(e) 

2,204,916 

386,106 

1,588,622 

139,230 

22,470 

Centralia  (Wash.) . , . 

aChronide . 

..(e) 

2,065,462 

398,654 

1,442,826 

184,992 

38,990 

Champaign-Urbana 
(Ill.) . 

.News-Gazette. . . . 

.(es) 

7,152,460 

732,354 

5,575.892 

722,316 

121,898 

Courier . 

.(es) 

2,741,242 

248,486 

2,091,208 

319,060 

82,488 

Chanute  (Kan.) . 

.  Tribune . 

..(e) 

2,650,072 

336,742 

1,937,334 

225,176 

50,820 

Charleston  (111.) . 

.  Courier . 

..(e) 

1,991,721* 

118,409 

1,726,477 

106,342 

18,458 

*(22,035  lines  readers  and  locals  not  listed  above  but 
included  in  total) 
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Charleston  (S.  C.) . . . 

.Xews  it  Courier. . 

(m) 

3,030,552 

1,019,550 

1,751,596 

259,406 

If. 

Sunday  edition. .  . 

..(s) 

1,628,452 

181,608 

1,297,198 

149,646 

Total . 

(ms) 

4,659,004 

1,201,158 

3,048,794 

409,052 

Post . 

..(e) 

4,596,536 

1,124,032 

3,081,792 

390,712 

1(1 

Charleston  (VV.  Va.). 

•  Gazette . 

.(m) 

6,973,569 

1,267,226 

4,465,532 

1,052,587 

188,224 

Sunday  edition. . 

..(s) 

2,344,954 

266,976 

1,799,190 

274,494 

4,294 

57 

Total . 

(ms) 

9,318,523 

1,534,202 

6,264,722 

1,327,081 

192,518 

.Mail . 

..(e) 

6,120,812 

675,752 

4,412,622 

826,763 

205,785 

14 

Sunday  edition. . 

.  .(s) 

1,587,7.30 

89,087 

1,291,036 

204,821 

2,786 

Total . 

.(es) 

7,708,542 

764,839 

5,703,658 

1,031,474 

208,571 

58 

Charlotte  (N.  C.) .  .  . 

.News . 

..(e) 

6,014,100 

515,999 

4,248,017 

1,165,5,33 

84,551 

n 

Sunday  edition. .  . 

.  .(s) 

1,517,154 

103,868 

1,076,850 

334,1.30 

2,306 

V* 

Total . 

.(es) 

7,531,254 

619,867 

5,324,867 

1,499,66.3 

86,8.57 

r3 

Observer . 

.(m) 

6,244,294 

1,143,282 

3,787,014 

1,291,752 

22,246 

Sunday  edition. . 

.  .(s) 

2,565,206 

.364,588 

1,709,498 

487,508 

3,612 

Total . 

(ms) 

8,809,500 

1,507,870 

5,496,512 

1,779,260 

25,858 

Charlottesville  (Va.). 

.  Progress . 

.(e) 

3,306,513 

524,595 

2,598,602 

183,316 

16 

(Legal  included  in  classified) 

Cherry  vale  (Kan.)... 

.  Republican . 

..(e) 

1,070,314 

100,226 

500,822 

204,792 

264,474 

70 

Chester  (Pa.) . 

.Times . 

..(e) 

5,205,031 

714,436 

3,856,770 

540,190 

93,635 

Cheyenne  (Wyo.) .  , . 

Eagle . 

.(m) 

3,874,272 

565,116 

2,865,716 

3.34,912 

108,528 

54 

Wyo.  State  Tribune,  i.^) 

2,920,372 

6,52,176 

1,777,586 

419,.30J 

71,330 

73 

Wyo.  State  Tribune.<(s) 

761,656 

29,078 

638,722 

.39,880 

3,976 

12 

Total . 

.(es) 

3,682.028 

681,254 

2,416,288 

509,180 

75,306 

43 

Chicago  (111.) . . . 

.Journal  of 

44 

Commerce .... 

.(m) 

2,581,055 

833,092 

796,606 

2.54,249 

697,108 

87 

Chickasha  (Okla.) . . . 

.  F-xpress . 

.(es) 

3.003,889 

280,369 

2,345,745 

318,923 

.58,852 

70 

Childress  (Tex.) . 

.Index . 

.(e) 

1,060,867 

213,297 

787,804 

51,744 

8,022 

84 

Sunday  edition. . . 

.  (s) 

270,165 

40,761 

218,400 

10,.581 

420 

56 

Total . 

.(es) 

1,331,032 

254,058 

1,008,204 

62,328 

8,442 

74 

Chillicothe  (Mo.) _ 

.  Constitution- 

30 

Tribune . 

..(e) 

1,825,530 

289,744 

1,082,886 

157,178 

295,722 

04 

Cbillicothe  (O.) . 

.  Scioto  Gazette .... 

.  .(e) 

3,145,394 

323,638 

2,529,296 

241,094 

51,268 

52 

Chippewa  Falls  {yyis.). Uerold-Telearam. . 

(e) 

1,576,834 

301,294 

1,053,808 

221,732 

(Legal  included  in  classfied) 

Circleville  (O.) . 

.  Herald . 

.  .(e) 

2,095,122 

253,380 

1,644,818 

155,338 

41..586 

Claremont  (N.  H.) .  . 

liagle . 

.  .(e) 

1,998,578 

462,980 

1,399,318 

94,791 

41,489 

Clarksburg  (W.  Va.). 

.  Exponent . 

.(m) 

3,842,433 

756,704 

2,582  „580 

404,749 

98,399 

75 

T  elegram . 

..(e) 

3,977,725 

757,330 

2,658,488 

468,286 

93,621 

Sunday  edition..  . 

. .  (s) 

1,074,066 

115,122 

822,271 

136,434 

239 

Clarksdale  (Miss.).. 

.  Register . 

..(e) 

1,451,366 

261,366 

1,059,520 

1.30,480 

(Classified  included  in  legal) 

Clarksville  (Ark.) .  . 

llerald~Dem<Krat . 

.  .(e) 

598,034 

95,648 

498,806 

1,480 

2,100 

18 

Clay  Center  (Kan.).. 

.Dispatch . 

.  .(e) 

965,088 

128,238 

787,650 

49,200 

180 

(Legal  included  in  classified) 

49 

Clearfield  (Pa.) .... 

.  Progress . 

..(e) 

2,454,508 

274,526 

2,027,634 

121,254 

31,  94 

180 

Clearwater  (Fla.) . . . 

Sun . 

.  .(e) 

2.8a2,464 

236,082 

2,0.38,078 

282,618 

245,686 

0< 

Clifton  Forge  (Va.). 

Review . 

.  .(e) 

1,013,796 

155,31  i 

831,096 

27,384 

(Legal  included  in  local) 

Clinton  fill.) . 

.Journal  &  Public 

.  (m) 

1,513,722 

184,268 

1,216,824 

69,524 

43,106 

Sunday  edition. . 

.  .(s) 

296,716 

38,094 

241,780 

15,904 

938 

24 

Total _ 

.(ms) 

1,810,438 

222,362 

1,458,604 

85,428 

44,044 

Clinton  (Ind.) . 

.Clintonian . 

..(e) 

1,076,064 

166,616 

681,407 

4,121 

223,920 

Clinton  (Iowa) . 

.  Herald . 

..(e) 

3,499,739 

521,100 

2,610,935 

.3.33,631 

28,466 

Clinton  (Okla.) . Mews . (e)  1,228,472 

Sunday  edition . (s)  388,682 

Total . (es)  1,617,154 

Times . (m)  1,091,596 

Sunday  edition . (s)  334,098 

Total . (ms)  2,425,694 

Clovis  (X.  M.) . Mews-Journal . (e)  2,440,074 

Coatesville  (Pa.) . Record . (e)  2,882,100 

Coffeyville  (Kan.) ...  .Journal . (e)  2,912,638 


213,304  888,944 

24,416  343,084 

237,720  1,232,028 
153,816  804,902 

20,500  297,610 

174,316  2,102,512 
454,230  1,555,022 


94,990 

19,950 

114,940 

80,870 

15,988 

96,858 

394,996 


31,234 

1,2.32 

32,466 

52,008 

52,008 

35,826 


311628  2,334,670  246,472  21,078 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

lished 

Linage 

National 

Local 

fied 

Legal 

Colorado  Springs 

(Colo.) . 

(>azette  . 

(in) 

3,749,902 

786,716 

2,457,2.52 

481,224 

24,710 

Telegram . 

...(e) 

3,981,060 

787,276 

2,702,89(1 

480,192 

10,696 

Sunday  edition 

.  .  .(s) 

1,164,868 

40,544 

907,774 

216,144 

406 

Colton  (Cal.) . 

Coutier . 

.  . .(e) 

1,329,859 

174,926 

1,044,422 

64,275 

46,2.36 

Columbia  (Mo.) . 

Tribune . 

...(e) 

2,680,006 

423,088 

1,981.112 

275,828 

(Lc  'al  included  in  local) 

Columbia  (Pa.) . 

Mesi-s . 

...(e) 

1,623,328 

193.494 

1,328,614 

66,626 

34,594 

Columbia  (S.  C.) . 

Record . 

...(e) 

4,379,634 

721,658 

2,942,198 

637,700 

78,078 

State . 

.  .  (m) 

3,6.59,077 

892.271 

1,769,375 

899,417 

98,014 

Sunday  edition.. 

...(s) 

1,889,898 

223,611 

1,190,999 

441,540 

.3.3,748 

Total . 

.  (ms) 

5,548,975 

1.115,882 

2,960.,374 

1,340,957 

1.31,762 

Columbia  City  (Ind.) . 

Post  &*  Mail _ 

...(e) 

1,017,856 

110,572 

698,038 

125,116 

84,130 

Columbus  (Ga.) . 

,  Enquirer . 

. .  (m) 

3,117,659 

604,259 

2,064,308 

421,647 

27,445 

Ledger . 

...(e) 

2,969,217 

524,923 

2,026,986 

399,009 

18,299 

Sunday  edition.. 

. . .  (s) 

857,2,35 

83,941 

648,395 

124,728 

171 

Sews-Record. . . . 

...(e) 

2,014,152 

99,484 

1,640,170 

145,782 

128,716 

Columbus  (Neb.)  .  . 

Telegram . 

...(e) 

1,493,223 

321,798 

1,000,597 

71,652 

99,176 

Colusa  (Cal.) . . . . 

Times . 

...(e) 

713,480 

128,002 

507,708 

.39,207 

.38,563 

Concord  (X.  H.) . 

,  Xfonitm-Patriot . 

...(e) 

4,.V7.352 

875,742 

3,190,.376 

205,682 

104,552 

Concord  (X.  C.) . 

.  Herald-Observer. 

. .  (m) 

1,378,223 

132,804 

1,076,663 

130,634 

38,122 

Sunday  edition.. 

...(s) 

536,0(M 

14,777 

490,350 

29,092 

1,785 

Total . 

.  (ms) 

1,914,227 

147„581 

1.. 567 ,013 

1.59,726 

39,907 

1,271,998 

Conneaut  (O.) . 

.  Xews- Herald. . . . 

...(e) 

2,.306,.580 

241,151 

1,995,812 

37,319 

32,298 

Connellsville  (Pa.). . . 

.Courier . 

...(e) 

2,810,898 

332,6.59 

2,177,155 

247,660 

.53,424 

Corning  (X.  Y.) . 

.  Leader . 

. . . (e) 

3,340,071 

36,812 

2,627,835 

163,765 

3.3,103 

Corpus  Christi  (Tex  ) 

. Caller.  . .  . 

. .  (m) 

4, .509,330 

742,028 

2,903,026 

815,220 

49,058 

Times . 

...(e) 

4,203,192 

745,374 

2,732,604 

681,072 

44,142 

Call-Times . 

...(s) 

1,671,852 

76,818 

1,3.38,106 

251,552 

5,376 

Cortland  (X.  Y.).... 

Standard.  . . 

. .  .  (e) 

3.142,972 

453,819 

2,477,888 

13.3,189 

78,076 

Corvallis  (Ore.) . 

.Gazette-Times.  . . 

...(e) 

1,789,676 

280,182 

1,285,942 

186,256 

.37,296 

Coshocton  (O.) . 

.  Tribune . 

...(e) 

2,816,142 

338,394 

2,019,332 

412,286 

46,130 

Council  Bluffs  (Iowa' 

1  Nonpareil . 

. .  . (es) 

4,309,356 

625,380 

2,933,896 

616..336 

13.3,744 

Covington  (Ky.) . .  . . 

.  Post . 

. . . (e) 

3,256,260 

108,444 

2,451,190 

618,296 

78,330 

Covington  (Va.) .  .  .  . 

.  Virginian . 

. .  .  (e) 

1,651,610 

434,940 

1,058,190 

129,360 

29,120 

Creston  (Iowa) . 

.  News-.\dvertiser . 

. . . (e) 

1,561,119 

250,537 

1,071,875 

186,319 

52,388 

Crookston  (Minn.) .  . 

.  Times . 

. . .  (e) 

1,391,040 

,306,908 

866,726 

73,4,30 

143,976 

Crowley  (La.) . 

.Signal . 

..(e) 

1,2.57,816 

141,246 

947,926 

79,240 

89,404 

Culver  City  (Cal.) . . . 

.  Star-Mews . 

. .  .  (e) 

1,946,112 

230,580 

1,308,482 

324,226 

82,284 

Cushing  (Okla.) . 

.Citizen . 

. .  (es) 

1,611,615 

206,427 

1.249,446 

130.406 

25,336 

D 


Ualhart  (Tex.). . 

.  Texan . 

.  .(e) 

1,767.363 

235,a30 

1,467,732 

46,501 

18,100 

Danville  (Va.) . 

.  Register . 

.(m) 

2,321,974 

734,664 

1,261,316 

.303,972 

22,022 

Sunday  edition.. 

..(s) 

1,204,966 

55,804 

1,057,266 

88,214 

3,682 

Total . 

(ms) 

3,526,940 

790,468 

2,318,582 

392,186 

25,704 

Bee . 

.  .(e) 

3,526,180 

785,302 

2,316,482 

.395,038 

29,358 

Davenport  (Iowa). . . 

.  Times . 

..(e) 

7,435,750 

1,250,270 

5,479,124 

706,356 

Daytona  Beach  (Fla.)  Journal . 

.  (m) 

1,067,528 

224,3.36 

752,514 

90,678 

News . 

..(e) 

2,956,688 

465,290 

2,095,842 

27.3,986 

121,5)0 

Decatnr  (Ala.) . 

.Daily . 

.  (e) 

1,707,188 

.3.38,072 

1,1.32,740 

187,096 

49,280 

Decatur  (Ill.) . 

.  Herald  &  Review .  (mes) 

7,569,310 

1,021,538 

5,440,442 

1.060,108 

41,272 

Decatur  (Ind.) . 

.  Democrat . 

.  .(e) 

1,435,.331 

182,149 

1,118,544 

.52,808 

81,830 

Defiance  (O.) . 

.Crescent-Mews. . . . 

.  (e) 

1,858,416 

280,378 

1,400,868 

129,528 

47,642 

DeKalb  (111.) . 

.Chronicle . 

..(e) 

2,591,414 

287,991 

1,903,482 

356,216 

43,722 

Delaware  (O.) . 

.  Gazette . 

..(e) 

1,886,598 

221,858 

1,420,818 

195,944 

47,978 

Delphos  (O.) . 

.  Herald . . 

..(e) 

945,037 

129,696 

764,862 

43,120 

7,359 

Del  Rio  (Tex.) _ _ . 

.Mews . 

.  .(e) 

1,390,065 

180,214 

1,075,558 

115,691 

18,602 

Delta  (Colo.) . 

.  Independent . 

. .  (e) 

1,366,7.36 

149,646 

565,600 

234,010 

417,480 

Denton  (Tex.) . 

.  Record-Chronicle . 

.  .(e) 

2,456,888 

217,210 

2,021,390 

218,288 

-  -  -  -  t-r 

Devils  Lake  (X.  D.). 

.Journal . 

.  .  (e) 

1,054,993 

2.37,49.3 

785,000 

2.3,000 

9,500 

Dixon  (lit.) . 

.  Telegraph . 

..(e) 

2,328,074 

.352,884 

1,773,.380 

142,772 

60,550 

Dodge  City  (Kan.) . . 

.Globe . 

-  .(e) 

2,343,620 

.356,9,30 

1,255,702 

679,650 

51,338 

Donora  (Pa.) . 

.  Herald- A  mei  ican . 

..(e) 

1,10).544 

251,7.35 

808,499 

11.821 

.3.3,489 

Dothan  (Ala.) . 

.  Eagle . 

.  (es) 

2,013,741 

457,529 

1,.556,212 

Douglas  (.Ariz.) . 

.  Dispatch . . . 

.(ms) 

1,555,620  329,104  1,226,526  . 

(Classified  and  legal  included  in  local) 

Dover  (O.) . 

.  Reporter . 

..(e) 

2,961,952 

298,046 

2,313,801 

305,9.35 

44,170 

Dowagtac  (Mich.).  . . 

.Mews . 

..(e) 

1,611,232 

276,164 

1,101,758 

191,382 

Dublin  (Ga  ) . 

.Courier-llerald. . . 

.  .(e) 

1,622,316 

227,490 

1,122,564 

19,140 

251.122 

Dubuque  (Iowa) . . . . 

.  Telegraph-Herald . 

.  (e) 

3,199,014 

757,708 

2,092,524 

241,276 

l')r,5)i 

Sunday  edition.. 

..(s) 

781,718 

72,562 

608,846 

98,952 

1,358 

Total . 

. .  (es) 

3,980,732 

830,270 

2,701,370 

340,228 

103,834 

Duncan  (Okla.) . 

.  Banner . 

...(e) 

1,543,681 

175,966 

1,1.57,744 

147.201 

6.\770 

Sunday  edition  . 

.  .  (s) 

537,259 

21,770 

475,846 

39.643 

Total . 

.  . (es) 

2,080,940 

197,736 

1,633,590 

18  >311 

62.770 

Dunkirk  (X.  Y.)  ... 

,  .Observer . . 

. . .  (e) 

4,.564,642 

297,671 

4,178,188 

sv  t  ♦:) 

5, .393 

Du  Quoin  (Ill.) .... 

.  .Call . 

...(e) 

820,517 

198,105 

597,161 

14  tlO 

10,341 

Xe^vs  . 

...(e) 

595,836 

106,799 

462,077 

24,056 

2,904 

Kast  Liverpool  (1).).. 

, .  Review . 

..(e) 

E 

5,323,388 

5.58,180 

3,998,510 

682,262 

Faston  (Pa.) . 

.  .Express . 

...(e) 

7,292, .586 

1 .038,044  5.520,466  734,076 

(Legal  included  in  classified) 

Hast  Palestine  (O.) . , 

.  Leader . 

...(e) 

898,.309 

131,268 

640,394 

94,470 

.32,177 

East  St.  Louis  (Ill.). 

.  Journal . 

. . (es) 

4,872,211 

559,845 

3,250,.522 

911,174 

1.50,670 

Eau  Claire  (Wis.) .  . , 

,  .Leader-Telegram 

(me) 

3,62.3,480 

735,910 

2,461,354 

426,216 

Hdwardsville  (Ill.) . . 

Intelligencer . 

,  ..(e) 

1,695,103 

237,546 

1,207,9.30 

152,550 

97,077 

El  Centro  (Cal.) ... 

. .  Post . 

Imperial  Valley 

.  .  (m) 

1,930,624 

505,932 

1,244,684 

176,746 

3,262 

Press  . 

...(e) 

2,030,346  .505,932  1,244,684  176,746  102.084 

(The  Sunday  Post-Press  fig'jres  are  included  in  the 
above) 

Kl  Dorailo  (Ark.)  .  .  . 

.  Xews . 

.  .  (m) 

1,807,995 

473,424 

1,198,134 

101, .374 

35,063 

Sunday  edition.. 

...(s) 

64.5,.568 

45,283 

574,665 

22,988 

2,632 

Total . 

.  (ms) 

2,4.5.3,563 

518,707 

1,772,799 

124,362 

.37,695 

Times . 

...(e) 

2,0.33,458 

618,770 

1,410,822 

101,866 

El  Dorado  (Kan  ) . . . 

.  Times . . . . 

..(e) 

1,992,732 

242,648 

1,654,226 

70,840 

25,018 

Elgin  (Ill.) . 

,  .Courier-Xrws . . . . 

..(e) 

6,464,612 

706,636 

5.008,960 

674,044 

76,972 

Klizabeth  (X.  J.).... 
Hlizabeth  City 

,  Jintrnal . 

.  .(e) 

8.058,400 

1,045,044 

5,842,998 

886,746 

283.612 

(X.  C.) . 

.  .Advance . . 

...(e) 

1,346,838 

360,951 

818,724 

125,671 

41,492 

{Continued  on  page  VIII) 
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City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Ktual>ethton  Tenn  ) 

Star . 

.(e) 

773.713 

167.688 

543.522 

17.563 

44,940 

Sunday  editum. 

.  .(s> 

259,765 

22,661 

232,848 

4,256 

Total . 

.  .  (es) 

1.033.478 

190.349 

776,370 

21.819 

44,940 

Klkhart  \  ln<l.) 

Truth  ..... 

...(e) 

4.092,426 

550.034 

3,072,972 

469.420 

Klk.o  (Xev,) 

.  Frre  Preis . 

...(e) 

869,302 

(Legal  included  in  local) 

169,876  587.762  41,230 

70,4.i» 

KllcnsburK  iWash.) 

Rerord‘ Press .... 

...(e) 

1,951,721 

310,469 

1,301,258 

325,676 

14.318 

KUwckxI  Citv  <Pa  1 

l.tdgrr . 

...(e) 

1,972,981 

478,383 

1,273.034 

129,234 

02..T'W) 

K1  Pa'w  (Tex  )  .  ,  , 

r.l  Conlinrnlal . 

.  .(e) 

1,. 388,7 16 

137,242 

1,144,752 

106,722 

Sunday  edition. 

(s) 

623.024 

7,052 

564,648 

51,324 

Total . 

.  . (es) 

2.011,740 

144,294 

1,709,400 

158.046 

l*'l  Reno  Okla.j 

Tribune  . 

...(e) 

1,652,910 

206,752 

1,245,202 

172,046 

28.910 

.Sunday  edition 

.  .  (s) 

308.238 

19,712 

249,550 

.38,514 

462 

Total . 

. . (es) 

1,961,148 

226,464 

1,494,752 

210,.560 

29.372 

P^yria  1.0.) .  .  . 

X'hronirU-Telegra 

m  (e) 

3,426.584 

418.978 

2,260.482 

.576.996 

170.128 

En^poria  tKan  ) 

(iiiteue . 

.  .  .(e) 

3.104.866 

406,210 

2,620,090 

75,866 

P^nid  (Okla.)  .  . 

.  .News &  Eagle.  . 

.  (me) 

7,399.621 

902,356 

4.929.545 

1,329.776 

237.944 

Sunday  edition. 

.  .(s) 

1.218.618 

39,440 

1.001,140 

168,056 

9.982 

Kscaoaba  t.Mich.) 

.  I’ress . 

.  .  (m) 

3.197,166 

493,360 

2.486,946 

166.082 

50.778 

Esthers'ille  (Iowa) 

\ev's . 

.  .  (e) 

836.063 

111,650 

686.840 

21,285 

16.288 

Hufaula  (Ala  ) 

. 

...(e) 

682,626 

185.182 

480,872 

5..344 

11.228 

PeUizene  (Ore  ) 

Vews . 

.  .  (m) 

1.828,011 

243.293 

1.128.468 

394,728 

61.522 

Sunday  edition. 

.  .  (s) 

397,755 

29,470 

238.581 

123,624 

6.080 

Total . 

.  (n:s) 

2.225.766 

272,763 

1.367,049 

518.352 

67.602 

Regisier-OuarJ  . 

.  .  .  (e) 

3.556,059 

765.929 

2.030,088 

699.892 

87,150 

Sunday  edition 

.  (s) 

850,523 

.52,497 

589,353 

205,517 

3,1,56 

Total . 

.  .  (es) 

4.433.582 

818,426 

2.619,441 

905,409 

90,306 

PyUreka  tCal.) 

.  liumhiyldt-Standard  (e) 

3.059.574 

512,200 

1.896,068 

,520,480 

1.30.826 

Huirlmidt  Tin  es  (m) 

3.027.753 

425,511 

1,975,555 

512,244 

114.443 

pyverett  VVa.sh  ) 

fierald . 

.  le) 

4,371.598 

747.586 

3.171.938 

,358,750 

93,324 

P^xcelsior  vSpnnRs 
(Mo)  ... 

.  Standard  .  .  . 

.  .(e) 

(This  linage 
not  publish 

1.326.710 

is  for  50  w 
for  two  w 

180.166 

eeks.  The  Everett  Herald  did 
eeks  on  account  of  a  printer’s 
strike) 

l,00i>.70H  124.614  l'.).2*22 

F 


P'airtield  (Iowa) 

Ledger  . . 

.  (e) 

1.487.752 

242,298 

1,047.8.58 

115,864 

81.732 

Fairmont  (Minn.) 

Sentinel  . 

.(e) 

1,825,292 

260,712 

1,321,544 

174,720 

78.316 

Falls  City  (Neb  ( 

Journal  . 

.(e) 

1,102,709 

225,050 

792,022 

46,120 

.39,517 

P'argo  (N.  I)  ) .  . 

.  Forum . 

.  (m) 

4,118,300 

853,150 

2.878,079 

386.185 

886 

Sunday  edition 

.  .(s) 

935,095 

85,589 

713,553 

135.91.3 

40 

Total . 

(ms) 

5,0&3,39.5 

938,739 

3,591,632 

522,098 

926 

Forum  . 

.(e) 

4,427.656 

8.54..3a3 

2.935,564 

.520,329 

117,460 

Fayetteville  (Ark.)  .  . 

Xorlhvesl  Arkansas 
Times . (e) 

1,905,281 

.319,453 

1,. 375,780 

179,088 

30,960 

Fayetteville  (N.  C.) 

(Observer . . 

.(e) 

2,375.8.35 

:)83,929 

1.868,.335 

90.202 

33,362 

Fergus  Falls  (Minn  ). 

Journal  . 

.(e) 

2,186,268 

356,202 

1,642,998 

148,218 

38.850 

Findlay  (O.) . 

Republican  Courier  (m) 

4,379,752 

4.52,718 

3.3.36,581 

514..346 

76,107 

Fitchburg  (Mass.) 

Sentinel . 

.(e) 

4,240,698 

693.924 

3,370,206 

176,568 

,  .(e) 

11.165.742 

1.393,406 

7.963,956 

1,808,380 

Sunday  edition 

.  (s) 

2,046,758 

92.1‘20 

1.626,268 

328.370 

Total . 

(es) 

13.212..500 

1,485,526 

9,590.224 

2,1.36,750 

Fond  Du  Lac  (Wis  ). 

Commonu'ealth 
Hepiwter  . 

,  .(e) 

4,072,80.3 

(Legal  included  in  local) 

583.094  3,011,754  .321,365 

156.590 

Fort  Dodge  '  Iowa) 

Meessnger  c* 
Chronuie  .  . 

,  .  (e) 

4.162,424 

5.34,4.50 

3,219,636 

295,526 

112,812 

Fort  Morgan  (Colo  ). 

Times . 

.  (e) 

897,381 

157,856 

640,4.30 

30,512 

68.583 

Fort  Pierce  (Fla  ) 

S'eus-Tribune  ... 

.(e) 

1.224,271 

254.021 

843,407 

23,25.3 

ia3,590 

Sunday  edition.  . 

.  (s) 

220.619 

57,200 

158,200 

5,219 

Total . 

.  (es) 

1,444,890 

311,221 

1,001,607 

28,472 

103,590 

Fort  Smith  'Ark  ) 

Southwest 

.American 

.  (m) 

.3.756,298 

1,001,112 

2,295,874 

431,382 

27,9.30 

Times-Record .  . .  . 

.  .(e) 

.3.757,649 

1,003,317 

2.294,8.38 

4.31,130 

28..364 

Southwest  Times- 
Record  . 

.  .(s) 

968,534 

123.270 

742,504 

94,738 

8,022 

Fostoria  (O.) . 

Reriru- . 

.  .(e) 

2.157,580 

377,710 

1,711,514 

40,993 

27,36.3 

Times . 

.  .(e) 

1,521,646 

192,374 

1,274,946 

53,998 

27,328 

Framingham  (Mass.) 

.Vett’j . 

..(e) 

2,975,798 

471,912 

2,145.584 

270,732 

87,570 

Frankfort  (Ind.)  .  .  . . 

.Times . 

.(m) 

2,745,294 

.303,380 

2,272,662 

87,808 

81,444 

Frankfort  (Ky.) . 

State  Journal . . .  . 

(ms) 

1.618,260 

346,738 

1,222,396 

35,714 

13,412 

2,550,982 

419,640 

1,812,534 

318,808 

Post . 

..(e) 

2.942.086 

419,640 

2,183,912 

.338,5.34 

Frederick  (Okla.) . 

Leader . 

(me) 

1,498,164 

(Legal  included  in  classified) 
134,478  1,116,393  184,664 

62.620 

Fredericksburg  (\'a.) 

.  Free  Lance-Star .  . 

..(e) 

2,699,199 

441,434 

1,915,721 

200,387 

41,657 

Fredonia  (Kan.) .  .  . . 

.Herald . 

.  .(e) 

583,800 

99,400 

434,000 

22,400 

28,000 

Freeport  (Ill.) . 

.  Journal-Standard . 

(e) 

.3,808.189 

516,509 

2,693.082 

539,980 

58,618 

Fremont  (Neb.) . 

.Tribune . 

..(e) 

1,682,527 

327,166 

1,129,254 

161,469 

64,638 

Fremont  (O.) . 

.Mes.senter . 

..(e) 

2,782,640 

330.134 

2,267,552 

150,850 

34,104 

Xews . 

..(e) 

2,445,7.33 

244,148 

1,995,647 

168.990 

36,948 

Fullerton  (Cal.) . 

.\etes-Tribune  . . . 

..(e) 

2,911,776 

322.700 

2,1.39,186 

213.892 

235,998 

Gainesville  (Fla.).. . 

. .Sun  . 

..(e) 

1,492.23.3 

373,736 

858,174 

244,027 

116,296 

Gainesville  (Ter.) . 

. .  Register . 

..(e) 

1,346,599 

234,282 

1.058.512 

35,032 

18,154 

Galesburg  (Ill.) .  . . . 

. .  Register-Mail . . . 

..(e) 

4,851,154 

737,912 

3,594,262 

421,764 

97,216 

Gallon  (O.) . 

. .  Inquirer . 

..(e) 

1,482,138 

163.996 

1,139,586 

178,556 

(Legal  included  in  classihed) 

Gallup  (N.  M.) _ 

. .  Independent .... 

..(e) 

1,948,694 

293,000 

1,474.044 

74,032 

107,618 

4  588,829 

800,738 

2,753,593 

1,0.34,498 

Sunday  edition. 

..(s) 

1,022,444 

66,993 

750,741 

204,710 

Total . 

.(ms) 

5,611,273 

867,731 

3,504,3.34 

1,239,208 

Tribune . 

..(e) 

3,772,819 

798,228 

2,259,536 

715,055 

.  Sews  . 

.  .(e) 

2,555,238 

284,704 

2,037,273 

233,261 

tlastonia  (N.  C.) . . 

.  .Gatette . 

..(e) 

2,350,446 

291,858 

1,819,188 

106,078 

133,322 

C.eneva  (N.  Y.) .  . . 

. .  T imes . 

..(e) 

2,760,198 

335,174 

2,228,534 

143.892 

52,598 

(e) 

1  365  907 

192,934 

1,121,456 

51,517 

Gettysburg  (Pa.).. 

.  Times . 

.  .(e) 

2,718..366 

279.916 

2,259,334 

136,3.32 

42,784 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Gilroy  (Cal.) . 

.  Dispatch  .  . . 

...(e) 

760,755 

157,645 

613,070 

34,964 

55,076 

Glendale  (Cal.) ..... 

.  Sews-Press  . . , . 

...(e) 

6,643.462 

708,904 

4,425,218 

1,314,978 

194.362 

Gloversville-Johns- 
town  (N.  Y.) . 

.  Herald  . . 

. . .  (m) 

2,849,868 

618,100 

1,745,912 

384,230 

101.626 

Leader-Republican . .  (e) 

3,851,806 

619,514 

2,721,852 

.380,240 

130.200 

Gloucester  (Mass.) .  . 

.  Times  .  .  . . 

...(e) 

2.364,040 

.598,738 

1,654,123 

168,759 

42.420 

Goldsboro  (N.  C.) . . . 

. Neus- Argus  .  .  . 

.  .  .  (e) 

1,969,436 

305,382 

1,532,034 

83,888 

48,132 

Goodland  (Kan.) _ 

Srus . 

...(e) 

679,864 

166,278 

475,418 

21,672 

16,476 

Goose  Creek  (Tex.). 

sSu« . 

...(e) 

1,558,396 

194.362 

1,298,654 

65,380 

Grafton  (W.  Va.).  . 

Sentinel  . 

.  .  .  (e) 

1,579,464 

(Legal  included  in  local) 
274,872  1.242.252  58,728 

38,012 

Grand  Forks  (N.  D.) 

Herald . 

. .  (me) 

2,681,490 

622,720 

1,765,204 

223,104 

101,850 

Sunday  edition. 

..(s) 

752,752 

60,998 

565,026 

93,856 

84 

(Herald  sold  in  morning  and  evening  comliination. 
figures  are  the  same  for  both  editions) 


(•rand  Haven  (Mich.) 

Tribune . 

...(e) 

1.870,147 

322,101 

1,. 354, 991 

98.264 

94,7>tl 

Grand  Junction 

(Colo.) . 

Sentinel  . 

...(e) 

2,821,812 

570,640 

1,889,762 

223.916 

137.494 

Sunday  editiem. 

..(s) 

786,268 

64,050 

655.984 

59,122 

7,112 

Total . 

. .  (es) 

3,608,080 

634,690 

2,545,746 

283,038 

144,6(16 

(•rand  Rapids  (Mich  )  Herald . 

.  (ms) 

(Classified  includes  paid  reading  matter) 
6,800.906  922,376  4.061.176  1.010,872  219.044 

Press _ _ 

...(e) 

9.788.744 

1.812,454 

6,282,262 

1,694,028 

Grants  Pass  (Ore.).. 

Courier . 

...(e) 

1,787,268 

245,182 

1.090,418 

401.646 

50,022 

Grass  Valley  (Cal.)  . 

.  Union  ....... 

.  .(m) 

2,334,432 

129,894 

1.816,906 

269,.570 

118.062 

Great  Bend  (Kan.).. 

.  Tribune . 

...(e) 

2,240,249 

274,495 

1,8.32.047 

61,208 

72,499 

Great  Falls  (Mont.).. 

Tribune . . 

.  .(m) 

3,845,219 

1,011.066 

2.191,644 

619,752 

22,757 

Sunday  edition. . 

..(s) 

957,264 

120,778 

640.115 

193.634 

2.7.37 

Total .  .  . 

.  (ms) 

4.802.48.3 

1,131,844 

2,8.31,7.59 

813,386 

25.494 

Leader  . 

...(e) 

1.872,612 

1,029,896 

7.36,792 

47,908 

58,016 

Greeley  ( Golo. ) . 

.Tribune . 

.(me) 

2,764,755 

422,097 

1,997,887 

314,797 

29.974 

Green  Bay  (Wis.)  .  . . , 

,  Press-Clatette  ... 

..(e) 

8,501,482 

895,776 

6,457,178 

943,726 

207,802 

(•reencastle  (Ind.) . . . 

.  Banner . 

...(e) 

1,115,417 

159,416 

770,061 

115,594 

70, .346 

Greenfield  (Mass.) . . . 

Reatrder -Gatette 

..(e) 

3,313,716 

454,496 

2,637,502 

139,622 

82,096 

Greenslwnt  (X.  C.),  . 

News . 

, . .  (m) 

3,8.59,128 

807,828 

2,397,234 

642.540 

11,526 

Sunday  edition.. 

..(s) 

1,887,046 

207,172 

1,510,866 

165,214 

3,794 

Total . 

,  (ms) 

5.746,174 

1,015,000 

3,908,100 

807,754 

15,320 

Record . 

.  . . (e) 

3,485  804 

850,.556 

1,968,848 

646,604 

19,796 

Greensburg  (Ind.).  . 

.Xeus . 

...(e) 

1,880.000 

200.000 

1  ,.550,000 

82,000 

28,000 

Greensburg  (Pa.). . . 

.  Review  &  Tribune  (me) 

8,44,3,210 

1,0.38,918 

6,137,572 

1,092,765 

173,964 

(•rcenville  (Miss.) . . 

.  Delta  Star . 

.  .(m) 

1,671,054 

52,976 

1,531,488 

83,832 

2,758 

(•reenville  (Miss.) . . 

.  Democrat-Times, 

...(e) 

2,904,4.37 

280,212 

2,266,939 

262,920 

94.366 

(ireenville  (Pa.) .... 

.Record-Argus .  . . 

...(e) 

2,644,317 

213,875 

2,335,660 

66,379 

28,403 

Greenville  (S.  C.)  .  . 

News . 

. .  (m) 

3,921, a36 

957,280 

2,553,060 

410,696 

Sunday  edition. . 

..(s) 

1.524,393 

86,121 

1,271,518 

166,754 

Total ...... 

. .  (ms) 

5,445,429 

1.043,401 

3.824,578 

577,450 

Piedmont . . 

. . .  (e) 

4,848,717 

976,009 

3,355,741 

516,967 

Greenville  (Tex.)  .  . . 

Herald . 

.  (ms) 

2,079,357 

(Legal  included  in  local) 

288.595  1.696.171  77,672 

16.919 

Greenwood  (S.  C.) . . . 

.Index- Journal  . 

.  .(e) 

1,867,621 

.3.33,228 

1,331.400 

1.56.191 

46.802 

Oridley  (Cal.) . Olnhf . (e)  1,239, .VW 


Hagerstown  (Md.). .  , 

. .  He  aid . 

.  (m) 

H 

3.604.064 

714.308 

2.446,752 

.543.046 

Mail . 

..(e) 

3,706,682 

707,742 

2,446,500 

496,440 

Hamilton  (O.) .  . . .  . 

,  .Journal-Sews  . 

.  .(e) 

5,153,330 

788,424 

3,814,314 

338,464 

212,128 

Hammond  (Ind.) ... 

. .  Times .  . . 

..(e) 

6,767,055 

656,559 

5,078,136 

664,230 

368.130 

Sunday  edition. .  . 

..(s) 

508,773 

7,545 

456,400 

44,828 

Total . 

.(es) 

7,275,828 

664,104 

5,534,536 

709,058 

368.130 

Hancock  (Mich.) ... 

.  .Copper  Journal  . 

..(e) 

1,413,840 

379,209 

982,462 

25,632 

26,537 

Hannibal  (Mo.) .... 

.  .Courier  Post . 

..(e) 

2,718,884 

501,564 

2,028.950 

174,622 

13,748 

Hanover  (Pa.) . 

.  .Sun .  . 

..(e) 

3,798,480 

358,792 

3,178,476 

223,580 

37.632 

Harlingen  (Tex.) . .  . 

.  .V'alley  Star . 

.(m) 

2,061,108 

427,266 

1,244,642 

376,754 

12.446 

Harrisonburg  (Va.). 

.  .News-Record 

(m) 

2,796,823 

315,350 

2,290,799 

107,815 

82.859 

Harrisburg  (III.) .  .  . 

.  .Register . 

..(e) 

1,871,660 

366,996 

1,386,196 

56,182 

62.286 

Hastings  (Neb.) _ 

.  Tribune  .  . . 

.  .(e) 

2,439,738 

517,664 

1,595,034 

327,040 

(Legal  included  in  classihed) 

Haverhill  (Mass.) .  . 

. .  Sunday  Record 

.  (s) 

874,384 

65,002 

802,424 

4,844 

2,114 

Herkimer  (N.  Y.) .  . 

..Telegram  . 

.  .(e) 

2,990,674 

326,460 

2.363.046 

81,312 

219,856 

Hibbing  (Minn.) . . . 

.  .  Tribune . 

..(e) 

2,639,028 

488,558 

1,757,700 

224,602 

168,168 

Hickory  (N.  C.) - 

.  .Record . 

..(e) 

2,439,062 

256,950 

2,009,144 

113,280 

59,688 

High  Point  (N.  C.) . 

.  .Enterprise . 

.(es) 

3,450,958 

401,996 

2,627,068 

364,126 

57,778 

Hillsdale  (Mich.)... 

.  .News . 

..(e) 

1,652,196 

342,636 

1,056,328 

206,094 

47,138 

Hilo  (T.  H.) . 

. .  Tribune-Herald. . . 

..(e) 

1,377,820 

322,881 

952,619 

35,602 

66,718 

Sunday  edition. . . 

..(1) 

344,455 

80,720 

238,155 

8,900 

16.680 

Total . 

.(es) 

1,722,275 

403,601 

1,190,774 

44,502 

83.398 

Hobart  (Okla.) . 

. .  Democrat-Chief. . . 

..(e) 

1,821,844 

170,432 

1,589,658 

14,224 

47,530 

Hoboken  (N.  J.) .  . . 

.  .  Jersey  Observer . . . 

..(e) 

6,177,606 

1,242,985 

2,644,609 

714,135 

675,877 

Hobbs  (N.  M.) _ 

.  .News-Sun . 

..(e) 

1,953,434 

267,764 

1,551,382 

90,566 

43,722 

Holland  (Mich.)  .  . . 

.  Sentinel . 

..(e) 

3,186,099 

612,612 

2.162,622 

337,302 

73.563 

Hollister  (Cal.) . 

. .  Free  Lance . 

..(e) 

1,105,163 

174,468 

706,395 

143,166 

81,134 

Hollywood  (Cal.) . . . 

.  .Citi%en-News . 

..(e) 

9,057,183 

749,629 

7,128,359 

1,003,432 

175.763 

Holyoke  (Mass.) . . . 

.  .Transcript . 

..(e) 

3,175,823 

668,581 

1,977,114 

432,016 

98.112 

Homestead  (Pa.). . . 

. .  Messenger . 

..(e) 

2,473,342 

212.648 

1,872,080 

227,878 

160,786 

Honolulu  (T.  H.).. . 

. ,  Advertiser . 

.(m) 

3,213,938 

799,750 

1,636,194 

511,168 

266,826 

Sunday  edition. 

.  .  (s) 

1,607,676 

207,130 

1,230,8.38 

161,168 

8.540 

Total . 

.(ms) 

4,821,614 

1,006,880 

2,867,032 

672,336 

275,366 

Nippu  Jiji . 

•  .(e) 

4,460,386 

559,034 

3,570,952 

330,400 

Star-HuUetin . 

.(es) 

6,094,169 

1,318,345 

3,535,252 

999,930 

240.642 

(Automotive  included 

in  national 

and  local  figures) 

Hoopeston  (III.) . . . . 

.  .Chronicle-Herald . 

.  (e) 

962,528 

187,600 

657,846 

83,986 

33.096 

Homell  (N.  Y.) _ 

. .  Tribune . 

..(e) 

2,623,208 

462,091 

1,931,986 

191,282 

37,849 

Hot  Springs  (Ark  )  . 

.  .Sentinel-Record. . 

.  .(m) 

3,396,407 

648,543 

2,373,539 

308,322 

66,003 

New  Era . 

..(e) 

2,939.510 

645,554 

2,012,913 

251,685 

29.358 

. . .  (s) 

652,520 

Hudson  (N.  Y.) - 

. . Star . 

.  .(m) 

1,814,232 

186,158 

1,394,176 

98,728 

135,170 

Hudson  (Mass.) . . . . 

.  Sun . 

...(e) 

1,981,184 

275,422 

1,705,762 

(Legal  and  classified  included  in  local) 

Huntington  (Ind.). 

. .  Herald- Press _ 

...(e) 

2,973,799 

,384,373 

2,2.38, .306 

241,108 

110,012 

iContinued  on  page  IX) 
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IX 


ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


Hutchinson  (Kan.) . 


Hyannis  'Mass. I 


Idaho  Palls  (Ida.) .  .  . 
Independence  (Kan.) 
Independence  (Mo.). 
Inglewood  (Cal.) .... 
International  P'alls 
(Minn.)  ......  . 

lola  (Kan.) . 

Iowa  City  (Iowa)  .  . 


Iron  Mountain 

(Mich.) _ 

Ironton  (O.). . . 


IronwtKxl  (Mich.) 
Ithaca  (N.  Y.)  .  .  . 


Jackson  (Mich.) 


Jamaica  (N.  Y.) .  . 
Jamestown  (N.  D.)  . 
Janesville  (Wis.) .  .  . 

Jeannette  (Pa.) . 

Jefferson  City  (Mo.) 


Jersey  City  (N.  J.)  . 
Johnson  City  (Tenn.) 


(C» 

titinued  from  pagt 

rill) 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Herald-Dispatch 

.  .  (m) 

5,274,246 

1,054,581 

3,652,126 

495,680 

71,8.59 

Advertiser . 

...(e) 

5,480,773 

1,054,052 

3,816,622 

.512,128 

97.971 

Herald-.Vdvertiser.  .(s) 

1,618,617 

126,591 

1,319,740 

169,753 

2,.533 

2,407,762 

.574  .574 

1  700  flOS 

i:t  >  ft»o 

,  Huronile . 

.  .  .(e) 

1,964,431 

(Legal  included  in  classihed) 
300,080  1,322.545  157.143 

94,6.54 

.  Herald . 

.  .  (m) 

3,584,602 

572,810 

2,520,574 

491,218 

\eu‘s  . 

.  .  .  (e) 

4,685,954 

650,118 

3,447,430 

.588,408 

News-Herald.  . 

...(s) 

993,398 

90,244 

7.55,188 

147,966 

.Cape  Ct>d  Standard 
Times . (e) 

985.642 

127,400 

7.56,882 

1)8.126 

.3,234 

.  I’osl-Kenisler  . 

.  . (es) 

1 

.3.534,174 

413.882 

2,65.3,140 

398,1.32 

69,02(1 

.  Reporter 

.  .  . (e) 

2,342,515 

351,071 

1,829,086 

140,637 

21,721 

.  Examiner  .  . 

.  .(e) 

2.365,748 

240,352 

1,490,7.34 

494,508 

140.1.54 

.  Se^vs . 

.  .  .  (e) 

.3,197,412 

224,676 

2,515,872 

304,2,50 

152,614 

.Journal . 

.  .  .  (e) 

987,448 

214,564 

681.730 

31,738 

.59  416 

.Register  . 

.  .  . (e) 

1,547,931 

220,281 

1,07.3,416 

162,320 

91,914 

Iowan  . 

.  .  (ni) 

1,170,998 

143,742 

826,285 

200,610 

361 

Sunday  edition 

.(s) 

275,002 

44,081 

187,440 

42,697 

784 

Total . 

.  (ms) 

1,446,000 

187,823 

1.013,725 

24.3,307 

1.145 

Press-Cititen  . . 

. . .  (e) 

.3.479,.541 

4.54,192 

2„594,491 

352,.5.38 

78.320 

.Xnvs  . 

.  . .(e) 

2.520..5.32 

426,328 

1,912,596 

131,586 

.50,022 

.  Tribune  ... 

.  -  .(e) 

2,027,312 

290,920 

1,527,876 

114,.562 

93,9.54 

Sunday  edition. 

.(s) 

549,710 

80,766 

439,334 

26.964 

2.646 

Total . 

.  . (es) 

2,577,022 

371,686 

1,967.210 

141.526 

96,600 

GltJte . 

. . , (e) 

2,846,119 

378,336 

2.203,716 

180,6a3 

83,464 

. Journal  ..... 

.  .  . (e) 

4.365.662 

484.274 

.3.370.4.58 

426.636 

.84.294 

.Citizen  Patriot 

.  . .  (e) 

J 

6.980.215 

879,732 

.5,142,895 

90  4. 596 

61,992 

Sunday  edition 

.  .  . (s) 

1.412,110 

.55.370 

1.138..508 

217.980 

252 

Total . 

. . (es) 

8,401,325 

935,102 

6,281,403 

1,122,.576 

62,244 

/.  /.  Press _ 

.  (es) 

6.798..306 

840.175 

4.1.59,268 

1,679,774 

106,998 

Sun . 

. . . (e) 

1,826,818 

276,192 

1,408.680 

5.3,746 

88.200 

Ciautte . 

.  .  . (e) 

4,145,603 

626.766 

2.783,86.5 

63.5,56.5 

99,407 

.  Seat's- Dispatch . 

.  . . (e) 

2,018,400 

276,314 

1.. 588,433 

128,780 

25,715 

Capital  News  . 

.  . .  (m) 

2.309,6.56 

514,5,58 

1.451.660 

275,7.58 

67,680 

Post-Tribune .  . 

.  .(e) 

2,246,772 

515,140 

1.4.V1,214 

256,326 

22.092 

Sunday  edition 

.  .  . (s) 

583,714 

31,8.50 

441,240 

109,298 

1..324 

.  Jersey  Journal 

.  .  . fe) 

5,205.232 

1.498,401 

2,278.7.54 

846,681 

581,396 

Press-Chronicle 

.  (me) 

2,0.58,070 

.371, .546 

1,485,918 

200,606 

Sunday  edition 

..(s) 

1,025..574 

46,.508 

905,954 

7.3,112 

.  flerald-Seu’s . (e) 

Sunday  edition  . .  (s) 
Total . (es) 


(Legal  included  in  classitied) 

7.562.652  700,336  5.013.726  *828.646  1 10.044 

1,677,704  61.446  1,419.418  *106.204  726 

0.240.446  761,782  7.333.144  *1.024,850  120,670 

*(Classi6cd  includes  a  total  of  19,062  lines  for  reading 
notices — 16.002  lines  evening;  3,060  lines  Sunday) 


Jonesboro  (Ark.)  , . . 

.Sun . 

1,690,164 

312,8.30 

1.268,022 

44.772 

64,54(1 

Tribune . 

.(e) 

1,691,252 

285,.391 

1.348,443 

23,694 

.33,724 

Joplin  (Mo.) . 

.Globe . 

(m) 

3„301.704 

826,490 

.3.160,634 

299,642 

14,938 

Sunday  edition  . . 

(s) 

1, -291. 402 

126.070 

995,.568 

168,572 

3,192 

Total . (ms) 

4.593,106 

9.52..560 

4.156,-202 

456.214 

18.i:)0 

Xeu's-fierald . 

.(e) 

3,434.410 

907,8.86 

2,084,082 

428,890 

13,552 

Kalamazoo  (Mich.). . 

Gazette . 

.  (e) 

K 

7,875.3:16 

9.57, .334 

.5. 477  ..542 

1,440.460 

Sunday  edition  . . . 

(s) 

1,835,736 

76,748 

1.425.984 

330,004 

Total . 

(es) 

9,711,072 

1.034,082 

6,9a3,526 

1,773,464 

Kane  (Pa.) . 

.  Republican . 

.(e) 

1,871,773 

230,016 

1,546.125 

68,222 

27,410 

Kearney  (Neb.) . 

.Huh . 

.(e) 

2,243..343 

.323,857 

1,919,486 

Keene  (N.  H.) . 

.  Sentinel . 

.(e) 

(Legal  and  classified  included  in  local ) 
2,776,872  659,246  2.001.076  116.550 

Kendallville  (Ind.) .  . 

.Xews-Sun  . 

.(e) 

1,184,420 

164,978 

917.060 

102,382 

Kenosha  (Wis.) . 

.  \ews . 

.  (e) 

*5,010.8.38 

684,866 

3,457.6:)6 

673,204 

167,426 

Kenton  (O.) . . 

.\eu's  &  Republican. (e) 

•(Total  includes  27,706  lines  readers) 

2.729.367  444,017  2.064.0a3  160,219 

61,128 

Kewanee  (Ill.) . 

..Star -Courier  . 

.(e) 

2,704,926 

420,854 

2,082,864 

201,208 

Kingston  (N.  Y.)  . . 

.  Freeman . 

.(e) 

4.201,988 

(Legal  included  in  local) 

598,192  3,101,504  320,558 

181,7.34 

Leader . 

(m) 

1,971,600 

350,000 

1,380,600 

94,000 

147.000 

Kinston  (N.  C.) . 

.  Free  Press . 

.(e) 

1.630.650 

314,580 

1.186,542 

66,122 

63.406 

Kirksville  (Mo.) .... 

-Express  &  Sews.  . 

(e) 

2,123,184 

2.54,492 

1.704,080 

111,2.30 

53,382 

Kittaoning  (Pa.) .... 

.Simpsons’  Leader- 
Times  . 

.(e) 

3,176,026 

376..306 

2,553,502 

143,724 

102,494 

Klamath  Falls  (Ore.) 

.News . 

(m) 

3,683,106 

682.734 

2.377.175 

536,664 

82,134 

Herald . 

.(e) 

.3.833,438 

710,602 

2.474,2a3 

558,570 

85,488 

Kokomo  (Ind.) . .  .  . . 

.Tribune . 

.(e) 

3,743.7,54 

L 

4-29,814 

2,773,666 

429.940 

110,3.34 

Laconia  (N.  H.) . 

.Citizen . 

.(e) 

2,112,712 

490,406 

1,331,134 

223,440 

67,732 

La  Crosse  (Wis.) _ 

.  Tribune . 

.(e) 

4,349,660 

8.36,892 

3,272,178 

147,686 

92,904 

Sunday  edition  . . . 

.(s) 

653,618 

26,586 

590,954 

35,812 

266 

Total . 

(es) 

5.0a3,624 

863,478 

3,863,478 

183,498 

93,170 

Lafayette  (Ind.) .... 

.  Journal  &  Courier. 

.(e) 

5,545,232 

593,628 

4,180,036 

664,020 

107,548 

La  Grande  (Ore.)..  . . 

.Observer . 

.(e) 

1,924,510 

390,670 

1.401,344 

132,496 

La  Junta  ((Jolo.) _ 

.  Democrat . 

.(e) 

863,814 

(Legal  included  in  classified) 
157.451  578.417  52.626 

75,320 

La  Porte  (Ind.) . 

.lierald-.Argus . 

.(e) 

2,8.34,621 

447,902 

2,052,183 

214,682 

119,854 

Lakeland  (Fla.) . 

.Ledger  &  Star  Tele 
gram . 

.(e) 

1,876,896 

299,796 

1,316,616 

189,.392 

71,092 

Sunday  edition  . . . 

.(») 

640  528 

44,982 

477,890 

117,124 

i32 

I.amar  (Colo.) . 

Total . 

(es) 

2,517,424 

344,778 

1,794,506 

306,516 

71.624 

.  Sparks . 

(m) 

1,729,924 

201,572 

1,421,294 

82,824 

24,1.36 

News . 

.(e) 

1,190,2.36 

114,219 

1,001  ..380 

41,222 

33,415 

City 

Paper  lished 

Linage 

National  Local 

fied 

Legal 

Lancaster  (<  >. )  .... 

,  .  Eagle-Gazette 

.  (e) 

.3,072,636 

399,112  2.1,5.3.410 

407.624 

111,384 

Lancaster  \  La. )  .  .  .  . 

.  .New  Ivra  &  Intelli 
gencer  Journal . 

(me) 

6.155,474 

1,186,591  3.845,893 

935,062 

187,9-28 

Sumlay  edition.  . 

.  (s) 

728  728 

35,541  48!)..528 

174,614 

29,045 

Lander  ^Wyo. ) . 

.  .  Post . 

.  .  (e) 

520,2.50 

144.605  .341, 0-20 

15 .32.5 

19,300 

Lansdale  ( Pa.) . 

.  ,  Sorth  Penn  Re¬ 
porter  . 

.  .  (e) 

1,632,052 

218,680  1,240,764 

119,8;)4 

.52,774 

Lunsford  (Pa.) . 

.  .  Record .  . . 

.  .  (e) 

2,007,607 

223,314  1,8.33,6^3 

13,610 

Lansing  (Mich.).  .  . 

.  .  .State  Journal ... 

.  (es) 

11,0;)5,080 

1,138,942  8,383,844 

1,467,424 

44.870 

I.aran  ie  (Wyo.) . .  . 

.  .  Hulletin . 

.  im) 

1,8.32,660 

253,078  1,451,641 

100,7.57 

27,184 

Laredo  (Tex.) . 

.  Times . 

.  (e) 

1,999,519 

361,435  1,512.7;(9 

125..345 

Sunday  edition 

.  (s) 

682,618 

41,698  618,072 

22,848 

Total . 

.  (es) 

2,682,1.37 

403,133  2,130,811 

148,193 

I.a  Salle  (III.) . 

.  .  Post-Tribune.  .  . 

.  .(e) 

♦3.232,894 

376,628  2,649,136 

151,970 

51,842 

l.as  Criices  )N.  M  l 

Sim  . 

(Ill) 

♦(Total  includes  3,318  lines  readers) 
116,592  2,702  108,192  5.698 

Sunday  edition 

.(s) 

24,136 

84  23,016 

1 ,0-i6 

Total . 

HI  s) 

140,728 

2,786  131, -208 

6.7.34 

(Started  publication  October  1,  1037 —above  figures 
are  for  3  months) 


Las  Vegas  (Nev.)..  . 

Kei  ini -Journal .  . 

.  (e) 

2.062,410 

441,770 

1,252,552 

283,962 

61,754 

Las  Vegas  (N.  M.)  .  . 

Dptii  . 

.  .  (e) 

1,753,851 

308,989 

1,306,083 

87,500 

48.923 

Lawrence  (Kan. ) . 

.Journal-World  .  . 

.  .  (e) 

3,230,962 

362,306 

2,527,406 

-296,198 

45,052 

Lawton  (Okla.) . 

.Constitu  ion . 

.  (es) 

-2,388,386 

334,278 

1,896,076 

105,0,56 

52,976 

I,eavenworth  (Kan  ). 

Times . 

.  (es) 

3,13.3,644 

3.59,790 

2.424,659 

194,110 

1.57,085 

Lebanon  ( Pa.) . 

.  Se^vs-l'imes . 

.  .  (e) 

4,222,778 

651.924 

3,1.52.968 

285,334 

132,.5.52 

Lewiston  ( Me. ) . 

Sun . 

.  (Ill) 

3,617,012 

743,176 

2,.586,71() 

287,1-26 

Jou*nal . 

.  .  (e) 

3.562,188 

740,152 

2,538,634 

283,402 

Lewistown  (Mi  nt.)  . 

.  Deirocrat-News 

(ins) 

2,379,608 

(Legal  included  in  local) 
819.896  1,2,50.592  248,248 

60,872 

Telegram . 

.  .  (e) 

.540,862 

321,692 

56,280 

162,890 

Lexington  (K  v  ) .  .  . 

Herald . 

.  (ni> 

4.,397,164 

.546,024 

3,270,97.3 

.505,48.5 

74.682 

Leader . 

.  .(e) 

5,077,062 

799,490 

3,746,711 

479,818 

51,04.3 

Sunday  eilition  . 

.(s) 

.3,4,54,151 

198,094 

2,84‘t.741 

396.741 

14..575 

Idl>eral  (Kan.)  . 

.Southwest  Times.. 

..(e) 

1,.334,.592 

213,.500 

1,271,6-14 

.50,722 

12,2.36 

Lima  (O.)  . 

Xevfs  . 

. .  (e) 

6,172,690 

755,098 

4..349,674 

887.220 

180,698 

Sunday  edition  . 

(s) 

1,672,790 

74,466 

1,275,022 

312,144 

11,158 

Total . 

.  (es) 

7,845.480 

829,564 

5.624,696 

1.199,.364 

191,8.56 

Lincoln  (Neb.).  .  . 

.  Journal-Star . 

(n  e) 

3,889,088 

8.59,117 

2,465,197 

433,64.3 

1.31,131 

vSunday  edition 

.  .(s) 

1.951,4.3.5 

187,7.57 

1.. 551. 200 

212,478 

Litchfield  (HI. )  .  .  . 

.Xntvs-Herald .  .  .. 

.  .  (e) 

1,1.3.5.477 

242,1-23 

609..58,5 

♦265,.50.3 

17,812 

Little  Palls  (Minn  ). 

Transcript  . . 

.  .  le) 

*(2.929  lines  readers  included 
1 .405,670  259.392  94 1 .822 

in  classified) 

144.50S  59.948 

Little  Falls  (.N  Y  ). . 

Times . 

.  .(e) 

2,121.380 

2.33,209 

1,576,-261 

45,174 

266,736 

Little  ktick  ( .'  rk  ) 

-Xrkan.'^ns  Democrat  (e) 

5,743,942 

1,160,642 

3,626,386 

817,43-2 

139,482 

Sunday  edition  . 

.  .(s) 

1.185..534 

153,734 

835.660 

193,774 

2..366 

Total . 

.les) 

6,9-29,476 

1,314.376 

4,462,046 

1,011,216 

141.848 

.\rkansas  Gazette  (ti  ) 

6,132,091 

♦891  ..304 

4.187,406 

921.889 

131,492 

Sunday  edition 

(s) 

1,819,851 

♦320,326 

1,222..364 

270.751 

6.410 

Total  . 

(ns) 

7,951,942 

♦1,211.630 

5,409,770 

1,192,640 

1.37,902 

Livingston  (Mont  ). 

Ivnterprise 

.  (Ill) 

♦(The  Arkansas  (»azette  does  not  carry  any  hard 
liquor  advertising) 

1 .084.597  228.556  7.54.775  28,933  72.3;i3 

Sunday  dition  . 

.(s) 

216.920 

45,711 

1.50,955 

5,787 

14,467 

Total  . 

(irs) 

1,301,517 

274,267 

905,7.30 

.34,720 

86,800 

Lock  Haven  (Pa.) 

.  P.xpress . 

.  .(e) 

2,256,995 

297,899 

1 .868,997 

40,216 

49.878 

Lockport  (N.  Y  )..  . . 

.  1  'nil  w-.S'mw  ^ 
Journal . 

.  .  (e) 

3,614,142 

.388,682 

2,502,458 

.302,4(X) 

420,602 

Lodi  (Cal.) . 

.  News-Sentinel. . 

(m) 

3,327,348 

384,069 

2,232,699 

.505,8.30 

204,750 

I.ogan  (O.) . 

.  Snvs . 

.  .  (e) 

1,082  ..340 

179,760 

857.:«)4 

15,806 

29,470 

Logan  (Utah) . 

.  Herald-Journal. 

..(e) 

2,195,872 

319,326 

1,553..552 

215,3.34 

107,660 

Logan  (''’.  Va.) ... 

Fanner . 

.  .(e) 

1,160,-285 

376,166 

695,608 

51.5.59 

.36,952 

Logansport  (Ind  ).  .  . 

.Pharos  Tribune. 

,  .(e) 

3,3.53,168 

448.938 

2,904,230 

219,016 

57,1-20 

Long  Peach  (Cal.).  . 

.  Sun . . 

,  (ni) 

5,006.876 

1,175,447 

2,263,142 

1,192,093 

:)76.194 

Press-Telegram 

.  (es) 

7,722.953 

1,424,003 

4,722,697 

1.. 565, 116 

11,1.37 

Long  Hranch  fN,  J.) 

Record . 

,  .(e) 

2,797.648 

393,260 

2,033,640 

-287.182 

83.,566 

Longmont  (Colo.) .  . . 

.  Times-Call . 

.(e) 

1,771.042 

313,9.36 

1,227,954 

197,862 

31.-290 

Longview  (Wash.)  . . 

Xeu'S . 

.  .  (e) 

3,.571,413 

.559,710 

2,4.32,010 

.543,741 

35.952 

Lorain  (O.) . 

.Journal  cr*  Time.'^- 
Herald . 

.  .(e) 

5,.365,052 

589,022 

.3,749,.5.50 

7,54,.502 

271,978 

Lowell  (Mass.) . 

.  Courier- Citizen  K- 
Leader . 

(me) 

4,.542,857 

782,923 

3,160,106 

502,437 

97,.391 

Ltiblxick  (Tex.) . 

. valanchc 

.  (m) 

Sold  in  combination — 

3,193,358  509.278 

linage  of  one 
shown) 
2.a30.840 

edition  (morning) 

631,288  21,952 

Journal  . 

.  .(e) 

3.,375,358 

520,5.34 

2,207,310 

631,568 

15,946 

Sunday  edition  . 

..(s) 

1.773,520 

109,536 

1,467,872 

186.718 

9,394 

Ludington  (Mich.) .  . 

.  \ews . 

,.(e) 

2,018,744 

298,312 

1,542,198 

109,340 

68,894 

Lufkin  (Tex.) . 

.  News . 

.  (es) 

1.732,a38 

238„392 

1,326,.598 

112,350 

.54.698 

4.951,422 

735.714 

3,914,960 

.300,748 

Advance  . 

.  (e) 

4.903.8.V) 

727,272 

.3.906,630 

269,948 

Lynn  (Mass.) . 

Item . 

.(e) 

4. .3.39.721 

M 

3,068.007 

651.892 

3..370,188 

-222,782 

94,8.59 

Macon  (Ga.) . 

■  Telegraph . 

.  (m) 

673,077 

1,827,228 

.567,702 

2,330 

Sunday  edition. 

.(s) 

1,262,489 

91,777 

981,074 

189,638 

1,792 

Total . 

(ms) 

4,3.30,496 

764,854 

2,808,302 

757, .340 

4,122 

.  .  . 

.  .(e) 

3.011.8.33 

671,183 

1,766,188 

.574,462 

199, .593 

Malone  (N.  V'.) . 

.  Telegram . 

.  .  (e) 

1,767.332 

(Legal  included  in  local) 
284,354  1.288,840  147,182 

46.9.56 

Manchester  (Conn.) . 

Herald . 

.  .  (e) 

3,292,758 

325,906 

2,822,792 

126,532 

17,528 

Mandan  (N.  D.)  .  .  .  . 

.  Pioneer . 

.  .(e) 

1,963,888 

220,826 

1,453,245 

242, .574 

47,243 

Manhattan  (Kan.)  . 

Chronicle  .  . 

(ms) 

(2,875 

2,221,352 

lines  readers  not  included  in  total) 

279,762  1,801,506  116,578  23.506 

Mercury . 

..(e) 

2,285,150 

275,800 

1,846,754 

115,906 

46.690 

Manitowoc  (Wis.).  .  . 

Herald-Times 

.(e) 

4,682,692 

527,366 

3,534,132 

408,604 

212,590 

Mankato  (Minn.) .  . 

.  Free  Press  ...  .  . 

.(e) 

4,506,558 

579,306 

3,489,024 

4.38,228 

Mansfield  (O.) . 

Sews-Jcmrnal  . 

(e) 

6.904,527 

844,410 

4,765,306 

1,186,353 

108,458 

Marietta  (O.) . 

Times . 

.(e) 

3,019,5,34 

423,766 

2,111,130 

393,498 

91,140 

Marinette  (Wis.) .  .  .  . 

Eagle-Star . 

..(e) 

2,889,6a3 

.369,208 

2,258,951 

195,252 

66,192 

Marion  (Ill.) . 

Post . 

(e) 

1.340,122 

166,250 

924,518 

26,264 

223,090 

Marion  (Ill.) .  . 
Marion  (Ind.) . 


.  RePubluan . (e)  1,258,222 

.  Leader-Tribune  .(m)  3,472.021 

Chronicle  . (e)  3,531,689 

Sunday  edition.  .  .  (s)  998,870 


315,728  818,748 

520,298  2,445,646 


102,998  20,748 

460,733  36,344 


/ 


(Continued  on  page  X) 


528, 1«4  2,515,.30.1 
60.690  8.10,7.39 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  IX) 


Pub- 

Total 

Display 

Classi* 

City 

Paper  1 

lished 

Linage  National 

Local 

fied 

Legal 

Marion  . 

Star  . 

.  .(e) 

5.829,628 

622.720 

4  293.380 

771. .540 

141,968 

MarltK>ro  i.Ma<is.>  .  .  .  . 

Enterprise . 

. .  (e) 

1.981,184 

275,422 

1.705.762  , 

(Classified  and  legal  included  in  local  1 

Marquette  t.Mich.'l .  .  . 

Mining  Journal. 

.  (m) 

3,574.172 

.586,082 

2,688.336 

2.33, 94t) 

65.772 

Marshall  i^Mich.) . 

i'hronidf . 

.  .(e) 

1.600,732 

276.248 

1.028,608 

127,778 

168,098 

Marshall  (Mo.) . 

.  Dfnuhrat-Xru's. . 

.  .(e) 

1.632,559 

221,705 

1,244.518 

77,290 

89.046 

Marshall  iTex.) . 

.  .V ea  s-  Messenger . , 

,..(e) 

2.151,177 

407.406 

1,. 549.715 

263,852 

11.6(M 

Sunday  edition. 

.  .(s) 

717,059 

.50,912 

516,545 

65,988 

2,214 

Total . 

. .  (es) 

2.868,2.36 

458.318 

2.066,260 

329.840 

13,818 

Marshalltown  (Iowa) 

,  Times-Rf publican 

.  .(e) 

3.225.600 

.508,91.3 

2,.500,014 

172.537 

44.136 

Marshfield  (Ore.) _ 

Coos  Hay  Times. 

..(e) 

2,339,678 

422.212 

1.609.118 

220.276 

76,790 

Marshfield  (Wis.) .  . . 

.Xeu  s-Ilerald  . . . 

..(e) 

2,353,638 

285,478 

1,749,093 

262,574 

56,493 

Martinez  (Cal.) . . 

.Contra  Costa  Gazettf  (e) 

1,813,350 

249.046 

1.232,112 

217.742 

114,405 

Martinsbiirg  (\V.  ya.).Journal  . 

..(e) 

2.894.983 

497,322 

2.286,732 

41.916 

69,013 

Martins  Ferry  (O.) . . 

.  Times . 

. .  le) 

6,727,622 

406.238 

5,930,054 

326,172 

92,158 

Martinsville  (Va.).  . . 

.  Bulletin  &  Post . 

(me) 

2.054,550 

308,020 

1.652,014 

77,568 

16.948 

MarA'sville  (Cal.). ... 

.  A  ppcai-Dtmocrat 

.  .(e) 

2.975,504 

417,116 

2.045,386 

.3.36,630 

132,664 

(43.708  lines  liquor  included 

i  in  total) 

Marysville  (Mo.) . . . . , 

.Forum . 

, .  . (e) 

1.401  ,.554 

219,772 

949,676 

1.53,454 

74.4.52 

Mason  City  (Iowa). . 

Cwlobt-Gatette . 

, .  .  (e) 

4.681.836 

662.200 

3.422,818 

.541.590 

95.228 

Mattoon  (Ill.) . 

.Journal-Gazette.. 

.  .  .(e) 

2,280,236 

341,348 

1.. 596,350 

261,198 

81,340 

Mc-\lestcr  (Okla.)  .  . 

Xe'us-Capital . . . 

..(e) 

2,004,a30 

.318.416 

1.549.044 

1.36..570 

(Legal  included  in  classified) 

McConib  (Miss.) .... 

Journal . 

...(e) 

718,998 

160,902 

.507,276 

18.102 

.32,718 

McCook  (Neb.).  .  .  . 

.Gazelle . 

...(e) 

1,352,190 

254,660 

1.000,426 

53,732 

43,372 

McKeesport  (Pa.).  .. 

.Xru'S . 

...(e) 

8,626,324 

717,794 

7,228,553 

618,944 

61,033 

McPherson  (Kan.) .  . 

.  Republican . 

...(e) 

2,184,224 

226.182 

1,842.400 

95.232 

20,410 

MeadxHIle  (Pa.) . 

.  Tribune- 

Republican  . . . 

(me) 

4,316.598 

.535.187 

.3,62.3.653 

94.144 

63,614 

Mechanicsburg  (O.). 

.  Telegram . 

...(e) 

2,29<t,080 

158,780 

1.092.000 

27,300 

20,000 

Medford  (Mass.) .... 

.Mercury . 

...(e) 

2,668,372 

263,158 

1,825,852 

.398,496 

180.866 

Medford  (Ore.) . 

.  Mail-Tribune . . . 

. .  (es) 

3,569,912 

700,780 

2,417,576 

.39.3,778 

57,778 

Menasha  (Wis.) . 

.  Record . 

...(e) 

1,561,364 

446,936 

884,954 

171,920 

57,554 

Menominee  (Mich.).. 

.  Herald-Leader. . . 

...(e) 

2,318,888 

418,240 

1,674,806 

187,222 

38,620 

Merrill  iWis.) . 

.Herald . 

...(e) 

1,732,942 

208,084 

1,404,526 

84,528 

35,804 

Meridian  (Miss.). . . . 

.Hlar . 

.  (es) 

5,058,207 

935,424 

3,593,499 

427,749 

101,535 

Mexico  (Mo.) . . . 

.  Intelligencer  .  . . . 

...(e) 

941,010 

177,954 

678,048 

36,876 

48,132 

Ledger . 

. . . (e) 

1,810,634 

238,714 

1,452, .570 

78,862 

40,488 

Michigan  City  (Ind.). 

.  Dispatch . 

...(e) 

2,203,460 

226,268 

1.660,456 

214,592 

102,144 

Xeu's  . 

...(e) 

3,317,356 

390,728 

2,646,028 

226,100 

54,502 

Middletown  (Conn.). 

.  Press . 

...(e) 

4,407,571 

472,206 

3,618,685 

316,680 

(Legal  included  in  classified) 

Middletown  (X.  Y.). 

.Times-Herald.  . . 

...(e) 

3,562,327 

508,380 

2,777,131 

230,778 

46,0.38 

Middletown  (O.)  . . . . 

.Journal . 

. . . (e) 

5,208,392 

564,746 

3,901,562 

628,614 

113,470 

News  Journal. . . 

..(s) 

987,686 

39,956 

814,716 

13.3,014 

Total . 

. .  (es) 

6,196,078 

604,702 

4,716.278 

761,628 

113,470 

Midland  (Mich.).  .  . 

.Sews  . 

...(e) 

1,118,087 

148,708 

636,853 

68,490 

64,036 

(Covering  8  months  of  1937— Daily  started  May  1) 


Miles  City  (Mcmt.)  . 

Star . 

.(e) 

1,234,742 

404,712 

704,a32 

110,460 

15.538 

Sunday  edition. .  . 

.(s) 

505,278 

70,098 

385,140 

31.710 

18,330 

Total . 

(es) 

1,740,020 

474,810 

1,089.172 

142,170 

.33,868 

Milledgeville  (Ga.) .  . 

Times . 

(m) 

690,124 

95,582 

.568,510 

24,832 

1,200 

Millville  (N.  J.) . 

Republican . 

.(e) 

1,769.236 

320,704 

1,3.54,206 

57,226 

37.590 

Minot  (N.  D.) . 

Sews . 

.(e) 

2,825,508 

557,690 

1,926.890 

292..572 

48,356 

Missouri  Valley 

(Iowa) . 

Times . 

(e) 

638,210 

108,200 

438.466 

14,294 

77,070 

Mitchell  (S.  D.) . 

.  Republic . 

.(e) 

2,787,288 

432,138 

1,677,277 

576,772 

101,101 

Moberly  (Mo.) . 

Monitor-Index  . . . , 

.(e) 

2,241,190 

323,008 

1,644.790 

195.440 

77,952 

Mobile  (Ala.) . 

.Register . 

.  (m) 

4,022,956 

1,092,686 

1.960,126 

891,296 

78,848 

Press  . 

..(e) 

4,254,866 

1,092,294 

2,.305,044 

816,242 

41.286 

Sunday  edition. .  . 

.  -  (s) 

1,424,724 

125,118 

1,010,156 

288,526 

924 

Moline  (Ill.) . 

.  Dispatch . . 

..(e) 

6,902,336 

762,734 

5,280,730 

741,594 

117.278 

Monroe  (La.). ..... 

.  World . 

.  (ni) 

2,651,485 

782,272 

1,624,627 

239,151 

5.435 

Xews-Slar . . 

..(e) 

2,743,722 

710,840 

1,680,089 

255,999 

96,794 

Sunday  edition.. . 

.  (s) 

1,123,3.34 

77,012 

975,251 

70,108 

963 

Monroe  (Mich.) . 

..VfU'5 . 

..(e) 

3,796,380 

460,292 

2,788,590 

368,256 

179,242 

Monroe  (Wis.) . 

.  Times ...  . 

.  .(e) 

1,510,670 

166,873 

1,077,363 

186,900 

79,534 

Monrovia  (Cal.) .... 

Netfs-Post . 

..(e) 

2,006,088 

2.30,482 

1,580,208 

134,120 

61.278 

Monterey  (Cal.) .... 

Peninsula  Herald. 

.  .(e) 

3:125,612 

372,750 

2,240,028 

395,010 

117,824 

Montrose  (Colo.) .... 

.  Press . 

.  .(e) 

1,809,146 

339,920 

1,248,628 

133,672 

86,926 

Morgantown  (W,  Va.)  Dominiwi-News. . 

(m) 

3,375,764 

557,802 

2,511,320 

306,642 

Post . 

..(e) 

3,279,374 

546,616 

2,459,884 

272,874 

Morris  (Ill.) . 

.  Herald . 

..(e) 

1,409,797 

(Legal  included  in  classified) 
209,286  1,111,705  67,321 

21,485 

Morristown  (N.  J.). . 

.Record . 

.  .(e) 

3,493,448 

697,256 

2,470,076 

213,318 

112,798 

Moscow  (Ida.) . 

.Slat-Mirror . 

..(e) 

2,039,028 

166,470 

1,385,618 

418.469 

68.471 

Mount  Carmel  (Ill.). 

.Republican-Kegister  (e) 

1,171,968 

207,676 

885,906 

55,748 

22,638 

Mount  Clemens 
(Mich.) . 

.  Leader . 

..(e) 

2.164.005 

425,441 

1,. 500,630 

169,421 

68,513 

Mount  V*emon  (Ind.) 

.  Democrat  ...... 

..(e) 

1,515,000 

385,000 

840,000 

195,000 

95,Ooo 

Mount  Vernon  (O.).. 

.  Republicans  ews- 
lianner . 

..(e) 

2,385,628 

270,144 

1,723,498 

334,992 

56,994 

Mount  Vernon 

(Wash.) . 

.Herald . 

.  .  (e) 

1,928,094 

294,406 

1,365,518 

205,.506 

62,664 

Murfreesboro  (Tenn.) 

.Se^vs-Journal  . . 

.  .(e) 

774,816 

152,348 

.564,228 

58,240 

Murphysboro  (Ill.) . . 

.  Independent .  .  . 

.  .(e) 

1,162,756 

212,198 

771,372 

114,296 

64,890 

Muscatine  (Iowa) .  . . 

,Joui  nal  c*  Sews- 
7'rihune . 

..(e) 

2,597,770 

426,937 

1.860,341 

228,235 

82,257 

Muskegon  (Mich.)... 

.Chronicle . 

..(e) 

8,040,396 

N 

2,164,4.56 

828,590 

6,0.34,000 

1,102,976 

74,830 

Nampa  (Ida.) . 

.Free  Press . 

.  .(e) 

314,482 

1,481,914 

319,396 

48,664 

Napa  (Cal.) . 

.  Register . 

..(e) 

2,698,640 

306,656 

1,968,610 

280,476 

142.898 

Nashua  (N.  H.) . 

.  T  elegraph . 

.  .(e) 

5,005,144 

947,155 

3.520,339 

470  530 

67,120 

Neosho  (Mo.) . 

.  Democrat. ...... 

..(e) 

783,880 

94,080 

.549,600 

86,200 

54.000 

Nevada  (Iowa) . 

.Journal.  .  . 

..(e) 

867,136 

182,768 

483,746 

147,312 

53,310 

New  Albany  (Ind.).. 

.  Tribune. .  . . 

..(e) 

1,752,000 

293,571 

1,163,246 

211,806 

83,377 

Newark  fO.) . . 

. .  .A  duKate  A  merican 

Tribune . (e) 

4,297,720 

.507,920 

3,2.58.7.52 

439,698 

91,350 

City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

New  Hem  (N.  C.) . . . , 

.Sun  Journal 

.  .  (m) 

1.302.3.30 

282,660 

917,201 

49,885 

52,.582 

•Saw  Jcmrnal 

...(e) 

1.547,332 

339,192 

1,085,290 

59.862 

62,978 

Sunday  edition 

.(s) 

283,679 

62.185 

198,989 

12,185 

10,476 

Tribune . 

.  ,  (m) 

910,082 

194.648 

636,752 

11,758 

66,906 

Sunday  edition 

.(s) 

228.116 

4.746 

217,6,54 

5,716 

Total .  .  . 

.  (ms) 

1.138.178 

199,394 

854,406 

17.472 

66.906 

Newburg-BeaC'W 
(NY) . 

Seivs  . . 

.  .  (e^ 

4,541,324 

514,993 

3.588,035 

372.64S 

6.5.8,50 

New’burvport  (Mass.) 

Sev's . . 

...(e) 

1.836.368 

388.758 

1.497.698 

New  Castle  (Ind.)  . . 

.Courier-Times  . 

...(e) 

(Clasdfiel  and  le<al  included  m  local) 
2.R28.406  211.836  2.665,336  375,060 

261,450 

New  Haven  (Conn.) 

Reeider . 

...(e) 

8..540.166 

2.070.673 

5.494,413 

854.661 

120,419 

Sunday  edition. . 

..(s) 

1.979.034 

1.53.842 

1.550,374 

268,816 

6.002 

Total ........ 

.  (es) 

10.519.200 

2.224.515 

7,044,787 

1,1-23.477 

1-26,421 

New  Kensington 
(Pa) . 

.  Dispatch . . 

.  (e) 

5.146.704 

287.694 

4.495,282 

319,264 

44  464 

New  London  (Conn.) 

Da\  . 

.  .  .  (e) 

4.170..888 

885,724 

2,793,560 

400,848 

90,426 

New  Philadelphia 
(O.) . 

.Times  . 

. . .  (e) 

2.,880,060 

395,192 

1,897.574 

211,890 

75.404 

Newport  (R.  T.) . 

.  X  errs  . 

.  .  . (e) 

2.764,4.58 

205,386 

2,418,624 

140,448 

Newport  f\*t.) . 

.  F.xpre'.s  . 

..(e) 

1.237..544 

(Legal  included  in  local) 
239,202  925,7-29  59,457 

13,156 

Newport  News  (Va  ). 

Press . 

.  .  (m> 

2,935.590 

733.936 

1,835,218 

280,140 

86,296 

Sunday  edition 

.  .(s) 

1. 5.38.8.38 

57,288 

1,377 ,-250 

82,054 

22,-246 

Total 

.  (ms) 

4.474.428 

791.224 

3,212,468 

362,194 

108,542 

Times-IIerald 

.  .  .  (e) 

4.992..596 

788,452 

3,914,344 

249,060 

40,740 

Newton  (towa) . 

Xerrs  . 

...(e) 

2.219.980 

295,078 

1,512,252 

324,086 

88,564 

Newton  (Kan  )  ...  . 

.  Kansas-RepuMiran  (e) 

2.182,562 

207,497 

1,875,784 

73,920 

25,361 

New  York  City 

.11  Progresso  1ta1o< 
Americano  .  (ms'' 

2,497,086 

716,691 

1,075,035 

705..360 

Staats-Zeitung 
und  Herold . . 

. .  (ms) 

2,440,605 

(Legal  included  in  national) 

287,065  947.865  1,205,675 

15,690 

Noblesville  (Ind.)  .  .  . 

.  Ledger . 

, . . .  (e) 

1,406,348 

148,246 

1,199,590 

14,112 

44,400 

Nonran  (Okla.) . . .  . 

.  Transcript . 

.  . . (es) 

2,a35.110 

210,672 

1,596,448 

189,910 

38,080 

Norr'stowTi  (Pa.) . . . . 

Tmes-Ilerald 

...(e) 

5,637,9.32 

.599,676 

4,289,824 

674,693 

73,739 

North  Tonawanda 
Tonawanda . 

.Xerrs  . 

. . .  .  (e) 

2,711,386 

271,696 

2,147,958 

214,676 

77,056 

Norfolk  (Va.^ . 

,  .Virginian-Pilot 

. . .  (m) 

6,706,336 

1,516,662 

4,228,336 

829,990 

131,348 

Sunday  edition 

..(s) 

2,916,900 

290,584 

2,436,616 

163,940 

25,760 

Total . 

. .  (ms) 

9,623,236 

1,807,246 

6,664,952 

993,930 

157,108 

Ledger  Dispatch 

..(e) 

8,236,690 

1,684,018 

5,488,476 

819,504 

244,692 

Norwalk  (Conn.). .  , 

. .  Hour . 

. . .  .  (e) 

3,410,660 

468,686 

2,602,866 

288,064 

51,044 

Norwich  (N.  Y.) ... 

...Sun . 

. .  . .  (e) 

1,713,852 

298,326 

1,252,804 

70,532 

92,190 

Nvack  (N  Y.) _ 

.  .JournalSnvs  . 

,  ..(e) 

1,888,096 

260,967 

1,197,463 

238,010 

191.666 

o 


Ocala  (Kla.) . 

. .  Banner  .  . 

(ms) 

1,861,916 

192,108 

1,405,250 

108,682 

155,876 

Ocean  City  (N.  J.) . 

.  Sentinel-Ledger..  . 

.(e) 

1,658,531 

193,413 

1,330,970 

77,536 

57,612 

Oceanside  (Cal.)  .  .  . 

.  .Blade-Tribune  .  . 

.(e) 

884,254 

165,428 

622,202 

73,178 

33,446 

Ogden  (Utah) . 

. .  Standard-Examiner  (e) 

4,579,428 

813,022 

2,844,310 

728,434 

193,662 

Sunday  edition. . 

.  .(s) 

1,099,791 

108,864 

811,566 

172,970 

6,391 

Total . 

.(es) 

5,679,219 

921,886 

3,655,876 

901,404 

200,053 

Oil  City  (Pa.) . 

. .  Derrick . 

.  (m) 

4,414,175 

461,753 

3,836,553 

69,944 

45,925 

J  selftsv 

890,343 

139,816 

745,920 

4,607 

Olean  (N.  Y.) . 

..Times-Herald.  .. 

.(e) 

5,188,680 

468,944 

4,005,638 

634,858 

79,240 

Olney  (Ill.) . 

..Mail  . 

.(e) 

1,157,000 

285,000 

654,000 

187,000 

31,000 

Olympia  (Wash.)  . . 

.  .Olympian . 

.(m) 

2,166,444 

564,396 

1,252,286 

342,706 

7,056 

Olympian . 

..(e) 

2,315,078 

562,212 

1,311,240 

403,662 

38,864 

Sunday  edition. .  . 

..(s) 

295,330 

35,322 

183,316 

76,580 

112 

<  >neidu  (N.  Y.) .... 

. .  Dispatch  .  . 

.(e) 

1,312,913 

221,662 

1,053,500 

18,447 

19,304 

( hieonta  (N.  Y.) .  . 

.  .Star . 

.(m) 

2,835,308 

343,924 

2,245,526 

203,356 

42,308 

Ontario  (Cal.) .... 

. .  Report . 

..(e) 

3,244,388 

3.36,231 

2,494,128 

355,590 

58,440 

Orange  (Cal.) . 

. .  Nnvs . 

..(e) 

2,295,095 

223,314 

1,604,876 

352,405 

112,500 

Oregon  City  (Ore.) 

.  .Knterprise . 

(ms) 

1,385,132 

258,356 

880,264 

111,468 

135,044 

Orlando  (Fla.) .... 

. .  Sentinel  . 

.  (ml 

3,551,380 

769,818 

2,009,532 

625,450 

146,580 

Reporter-Star .  . . . 

..(e) 

3,551,394 

769,818 

2,009,518 

625.464 

146.594 

Sunday  edition 

. .  (s) 

1,162,854 

96,530 

834,330 

230,300 

1,694 

Oshkosh  (Wis.) .  .  . 

. .  Xorthwesfern . 

.  (e) 

4,895,601 

804,012 

3,521,009 

445,387 

125,193 

Oskaloosa  (Iowa) . . 

.  Herald . 

.(m) 

2,109,240 

276,327 

1,779,441 

36,941 

17,531 

Oswego  (N.  Y.). . . 

. .  Palladium-Times 

■  (e) 

3,669,360 

461,608 

2,796,318 

218,302 

193,132 

Ottawa  (Ill.) . 

.  .Republican-Times 

.  (e) 

3,090,220 

435,764 

2,374,554 

184,338 

95,564 

Ottawa  (Kan.) .... 

..Herald . 

..(e) 

2,921,688 

319,606 

2,191,378 

.305,158 

105,546 

Ottumwa  (Iowa) . . 

. ..  Ctntrier . 

..(e) 

3,963,904 

597,100 

2,929,318 

369,180 

68,306 

Owensboro  (Ky.). . 

.  .  Messenger  &  In- 

ciuirer . 

(me) 

2,481,541 

497,553 

1,782,578 

92,974 

108.4.-16 

Sunday  edition. . 

..(s) 

744,520 

37,366 

672,931 

30,478 

3,745 

.  .(e) 

3,589,692 

414,918 

2,968,784 

205,990 

Oxnard  (Cal.) .... 

.  .Courier . 

..(e) 

1,176,693 

218,132 

814,567 

12,651 

131.34:1 

(2,797  lines  personals  not  included  in  total) 


Press . 

...(e) 

1,247,176 

84,168 

1,074,808 

40,376 

47.824 

Paducah  (Ky.) .... 

. .  .Sun  Democrat  . . 

...(e) 

P 

2.988,552 

.592,004 

2,048,144 

348,404 

Sunday  edition 

. . . (s) 

757,400 

58,212 

619,234 

79,954 

Total . 

. . (es) 

3,745,952 

650,216 

2,667,378 

428,358 

(Legal  included  in  classified) 

Painesville  (O.)  .  . . 

.  ..Telegraph . 

...(e) 

3,070,223 

301,252 

2,437,134 

164,565 

167.272 

. .  (m) 

1,436,568 

410,620 

937,874 

88,074 

Herald . 

...(e) 

1,512,574 

399,924 

1,013,152 

99,498 

Sunday  edition . . 

. . . (s) 

420,280 

114,086 

277,046 

29,148 

(Legal  included  in  classified) 

Pampa  (Tex.) .  .  . . 

. .  .News . 

...(e) 

2,404,262 

343,308 

1,761,200 

236,054 

63,700 

Sunday  edition  . 

. . . (s) 

688,982 

54,390 

672,292 

55,020 

7.280 

Total . 

..(es) 

3,09.3,244 

397,698 

2,333,492 

291,074 

70.980 

Panama  City  (Fla.).-  .News-Herald . . . . 

...(e) 

1,177,008 

153,860 

790,076 

75,068 

158,004 

Paris  (III.) . 

_ Beacon-Xeu'S  .  .  . 

...(e) 

1,991,647 

272,409 

1,570,056 

87.208 

61,974 

Parkersburg  (W.  Va.)  .News . 

. .  (m) 

2,982,193 

738,820 

2,098,618 

144,755 

Sunday  edition . . 

..  (s) 

1,. 513,181 

85,108 

1,396,188 

31,885 

ToUl . 

.  (ms) 

4,495,374 

823,928 

3,494,806 

176,640 

Sentinel . 

. . .(e) 

5,403,881 

801,8.36 

4,426,590 

175,455 

Parsons  TKan.)  .  .  . 

. .  .Sun . 

.  . .(e) 

3,a38.I40 

332,682 

2,371,978 

249,718 

83.762 

(Continued  on  page  XI) 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  paije  X) 


Pub- 

Total 

Display 

Classi- 

City 

Paper 

liahed 

Linage 

National 

Local 

tied 

Legal 

Pasadena  (Cal.) . 

Post . 

..(m) 

3,112,466 

463,774 

1,267,803 

1,046,315 

334,574 

Sunday  edition. . 

(s) 

1,572,564 

69,303 

1,184,744 

291,748 

26,769 

Total . 

.  (nis) 

4,685,030 

533,077 

2,452,547 

1,338,06.3 

.361,34.3 

Star  News  .... 

...(e) 

6,089,174 

902,188 

3,926,304 

1,196,275 

64,407 

Passaic  (N.  J.) . 

Herald-News . . . . 

..(e) 

5,377,871 

948,714 

3,500,253 

790,313 

138,591 

Patchoguc  (N.  Y.) _ 

Island  News. . . . 

...(e) 

1,384,673 

237,655 

931,202 

194,068 

21,748 

Paterson  (N.  J.) . 

Call . 

. .  (ni) 

5,281,974 

502,542 

4,023,069 

601,679 

1.54,684 

News . 

...(e) 

6,450,821 

1,129,684 

4,615,330 

501,014 

204,793 

Pawhuska  (Okla.) . . . , 

Journal  Capital . 

.  (es) 

1,693,5.34 

2.38,350 

1,366,970 

41.701 

46,513 

Pawtucket  (R.  I.). . . . 

Times . 

...(e) 

6,993,406 

1,105,522 

5,346,378 

541, .506 

(Legal  included  in  local) 

Peekskill  (N.  Y.) . 

Press  t’wioM .... 

. . .(e) 

1,394,640 

94.940 

1.240,421 

22,81.3 

36,466 

Pekin  (Ill.) . 

Times . 

...(e) 

2,645,906 

319,176 

2,104,991 

131,005 

90,7.34 

Pemlletun  (Ore.) . 

Hast  Oreti^nian. . 

...(e) 

2,178,116 

4.50,881 

1 .498,581 

170,122 

58,532 

Pensacola  (Kla.) . 

.Journal  . 

.  (ms) 

2,897,510 

718,522 

1,673,462 

442,806 

62,720 

Sews  . 

...(e) 

2,747,948 

716,240 

1,618,764 

364,9.38 

47.996 

Perry  (Okla.) . 

Journal . 

...(e) 

1,727,609 

178,50.3 

1,317,974 

168,314 

62.818 

Perth  .\mlM)y  (N.  J.) . . 

Seu's . 

...(e) 

4,214,5.35 

890,893 

2,909,337 

205,325 

208.980 

Peru  (Inci.) . 

,  Tribune . 

...(e) 

2,397,346 

347,326 

1,8.38,242 

174,440 

37,338 

Petaluma  (Cal.) . . 

.  ArKUS-Courier.  . 

.  (me) 

2,470,510 

.311..556 

1,747,676 

.3,33,620 

77,6.58 

Petershiirj;  (Va.) .... 

,  Progress-Index. . 

...(e) 

2,978,976 

.575,708 

2,154,740 

248,528 

Sunday  edition 

....(s) 

814,142 

42,924 

711,410 

59,808 

Total . 

'. .  (es) 

3,793,118 

618,6.32 

2,866,150 

308,336 

Petoskey  (Mich.)., . . 

.Se'ivs . 

...(e) 

1,592,269 

280,639 

1,087,469 

154,795 

69,366 

Phoenixville  (Pa.). . . 

.  Republican . 

...(e) 

2,269,7.36 

278,720 

1,816,002 

116,946 

58,068 

Pine  HlufT  (Ark.) .... 

.  Graphic . 

. .  (ms) 

2,467,033 

248,696 

2,045,386 

86,527 

86.424 

Piqua  (O.) . 

.Call . 

. . . (e) 

2,629,158 

354,788 

2,137,674 

84,308 

52,388 

PittsburK  (Cal.) . 

.  Independent _ 

. .  (m) 

1,189,020 

141,876 

864,528 

172,704 

9,912 

Post-Dispatch. . . 

...(e) 

1,351,210 

190,7.50 

944,818 

175,056 

40,586 

I'ittsburK  (Kan.) .... 

.  Sun . 

. .  (ms) 

3,170,580 

.5a3,‘202 

2,209,802 

364,686 

92,890 

Headlight . . 

...(e) 

3,097,850 

503,202 

2,210,320 

364,686 

19,642 

Pittsfield  (Mass.)..  .  . 

.Eagle . 

. . . (e) 

7,643,076 

787,388 

6,027,784 

679,658 

148,246 

Placerville  (Cal.) . . . . , 

.Republican  .  ... . 

...(e) 

478,629 

152,334 

305,493 

4,882 

15,920 

Plainfield  (N.  J.) _ 

.Courier-News. . . 

. . .(e) 

6,.594,812 

910,126 

4,794,454 

800,324 

89,908 

Plainview  (Tex.) . 

.Herald . 

.  .(es) 

1,561,714 

252,980 

1,181,390 

98,784 

28,560 

Plattsburg  (N.  Y.) .  . 

.  Press . 

. .  (m) 

2,121,411 

350,597 

1,507,331 

182,483 

81,000 

Plymouth  (Ind.) .... 

.Pilot . 

.  .  . (e) 

1,578,416 

186,410 

1,185,324 

158,382 

48,384 

Pocatello  (Ida.) . 

.Journal . 

...(m) 

1,279,026 

306,880 

604,156 

341,222 

26.768 

Tribune . 

....(e) 

2,548,476 

.593,642 

1,. 50,3,740 

377,118 

73.976 

Sunday  edition 

...(s) 

732,802 

17,528 

558,908 

1.53,608 

2.7.58 

I*oinl  Pleasant  (W. 

Va.) . 

.  Register . 

. . . (e) 

664,700 

131,6.56 

426,4.54 

60,600 

45,990 

Pomona  (Cal.) . 

.  Progress- tSulletir, 

t  ..(e) 

4,596,102 

447,972 

3,263,526 

7.54,684 

129,920 

Ponca  City  (Okla.)  . 

.News . 

. .  .(e) 

2,388,106 

305,690 

1,822,772 

224,6.58 

34,986 

Sunday  edition. 

.  . . (s) 

680,764 

49,966 

539,224 

87,892 

3,682 

Total . 

. . . (es) 

.3,068,870 

355,656 

2,361,996 

312„550 

38,668 

. . . .  (e) 

1,658,524 

Pontiac  (Mich.) . 

.  Press . 

- (e) 

9,361,104 

8,56,093 

6,850,662 

1,498,816 

155,533 

Poplar  Hluff  (Mo.) .  . 

.4  merican  Republic,  (e) 

1,754,594 

259,152 

1,250,027 

164,529 

80.886 

Port  .\nKeles  (Wash.) 

.Neics  . 

. . .  (e) 

3,504,727 

399,742 

2,828,423 

194,126 

82,436 

Port  .\rthur  (Tex.) . . 

.  Sews . 

. . (es) 

4.578,588 

696,234 

2,929,094 

953,260 

(Legal  included  in  classified  ) 

Pott  Huron  (Mich.) . 

.  TimeS'Herald  . 

.  .  .  (es) 

6,226,892 

821,464 

4,567,528 

726,0.54 

111,846 

Port  Jervis  (X.  Y.). . 

.Cnion-Oazette  . 

..(e) 

1,787,520 

232,068 

1,555,452 

(Classified  and  legal  included  in  local) 

3,058,468 

221,648 

2,142  490 

894 

Portsmouth  (N.  H.) . 

Herald . 

. . . .  (e) 

2,455,233 

545,265 

1,748,508 

125,240 

.36,220 

Portsmouth  (O.) .  .  . 

.  Times . . . 

. . . . (e) 

5,684,308 

655,242 

4,247,614 

619,780 

161,672 

Sunday  edition . 

. . . (s) 

1.411,200 

130,200 

1,094,428 

186,116 

70 

Total . 

. . . (es) 

7,095,508 

785,442 

5,342,428 

805,896 

161,742 

PiHlsiiiouth  (\’a.) .  . . 

.  Star . 

. . . . (e) 

4,376,492 

692,439 

3,312,246 

371,807 

Sunday  edition 

....(s) 

1,548,578 

37,484 

1,415,999 

95,095 

Total . 

. . . (es) 

5,925,070 

729,923 

4,728,245 

466,902 

Poitstowii  (Pa.) . 

.  Herald . .  . 

. . .  (m) 

3.098,597 

215,104 

2,005,413 

848,775 

29,.30.5 

Mercury  &  Xews. .  (m) 

4,227,916 

444,206 

.3,26.3,344 

472,052 

38,122 

(10,192  lines  political  included  in  total) 

Poughkeepsie  (X.  Y.) 

Sunday  Courier 

.  ..(s) 

1,579,354 

82,208 

1,309,420 

124,488 

37,982 

Pratt  (Kan.) . 

.Tribune . 

....(e) 

1,492,288 

178,626 

1,178,450 

98,292 

38,920 

Prescott  (Aria.) . 

.  Courier  &  Courier- 

Journal  ...  . 

.  (mes) 

1,9.32,212 

387,745 

1.544.467 

75,563 

192,486 

Princeton  (Ind.) .  .  .  . 

Clarion  Seu's . . 

. . . . (e) 

1,360,702 

205,842 

957.866 

128,926 

67,228 

(840  lines  readers  included  in  total) 

Provo  (Utah) . 

.Herald . 

....(c) 

2, .398, 676 

358,428 

1,894,802 

92,498 

.52,948 

Sunday  edition 

..(s) 

502,418 

22,778 

441.616 

25,186 

12,8.38 

Total . 

. . . (es) 

2,901,094 

381,206 

2..3.36,418 

117,684 

65,786 

Pueblo  (Col.) . 

.  Chieftain . 

.  (ms) 

4,525,353 

1,099,2,59 

2,198,.390 

9.37,684 

253,172 

(.35,868 

briefs  and 

readers  included  in  total) 

Star-Journal . . . 

. . . . (e) 

4,.5.35,587 

934,129 

2,812,901 

685,923 

75,698 

(26,936 

briefs  and 

readers  included  in  total) 

PunKMitawney  (Pa.). 

Spirit . 

. . . . (e) 

2,164,862 

3.31.464 

1.772,624 

43,022 

17,752 

I 


Racine  (Wis.) . 

.  Journal-Times  .  .  . 

.  (es) 

6,990,166  912,798  4,7.31,041  59.3,180  . 

(Sunday  total  763.147;  legal  included  in  local) 

Raleigh  (X.  C.) . 

.Xews  &  Observer.,  (m) 

3,6,33,742 

851,410 

2,354,912 

359,758 

67,622 

Sunday  edition. . . 

..(s) 

1,4.34,622 

197,638 

1.044,.302 

187,894 

4,788 

Total . 

(ms) 

5,038.364 

1,049,048 

3,399,214 

,547,652 

72,4.50 

Times . 

..(e) 

2,815,974 

376,754 

2,082,990 

292,278 

63,9,52 

Rapi.l  City  (S.  D.) . . 

.Journal . 

..(e) 

2,181,452 

541, .324 

1,328,040 

217,952 

94,136 

Ravenna  (O.) . 

Rawlins  (W’yo.).  . . , . 

.Record . 

.  Republican- 

..(e) 

2,629,494 

213,388 

2,195,900 

1.52,558 

80,388 

Redlands  (Cal.) . 

Bulletin . 

.(m) 

1,228,901 

218.737  911.982  98,182 

(laCgal  included  in  classified) 

.  Facts . 

..(e) 

2,505,048 

346,4.58 

1,874,516 

223,6.50 

60,424 

Redondo  Beach  (Cal.).Brrese . 

..(e) 

1,586,592 

175,000 

1,187,522 

133,966 

90,104 

Red  Wing  (Minn.)... 

Republican . 

..(e) 

1,531,222 

277,116 

1,039.500 

115,178 

99,428 

Redwood  City  (Cal.) . 

.  Tribune . 

..(e) 

2,276,078 

244,678 

1,491,924 

318,008 

223,468 

Reno  (Xev.) . 

4,573,576 

2,029,944 

864,626 

252,868 

3,131,142 

1,282,120 

577,808 

403,256 

Journal . 

.  .(m) 

91,700 

Sunday  edition. 

.  (s) 

507,472 

63,210 

320,530 

100,814 

22,918 

Total . 

.(ms) 

2,537,416 

316,078 

1,602,650 

504,070 

114,618 

Pub- 

Total 

Display 

Claasi- 

City 

Paper  lished 

Linage 

National 

Local 

fied 

Legal 

Richmond  (Cal.) . 

Independent . 

.(e) 

2,609,726 

427,708 

1.731,860 

3:1,5.178 

18.710 

Richmond  (Ind.). . . . 

.Palladium  &  Item 

(nies) 

8,689,604 

1,224,748 

6.04.3,170 

1,287,118 

l.M.3«.« 

Riverside  (Cal.) . 

.  Press  &  Enterprise 

(ms) 

3,339,560 

615,818 

1,688,764 

989.478 

4,1,500 

Press  i-  Enterprise 

..(e) 

4,515,938 

617,456 

2,973,208 

818,692 

106,582 

Robinson  (III.) . 

.(e) 

1,269,030 

Rochester  (Ind.) ... 

.Nrws-Sentinel . 

.(e) 

1,007,034 

904,372 

76,902 

25,760 

(Local  included  in  national;  total  covering  period  from 

.April  1  to  December  31 

,  1937) 

R<x:hester  (Minn.). , . 

.  Post-Hulletin . 

.(e) 

3,696,154 

630,823 

2,.596,849 

286,692 

181,790 

R<xrk  Island  (Ill.) .  .  . 

.A.rgus . 

.(e) 

5,722,178 

738,920 

4,312,644 

647,892 

22,722 

Rock  Springs  (Wyo.). 

.  Rocket . 

.  (m) 

1,374,749 

279,083 

890,512 

140,140 

6,5,014 

Rocky  Ford  (Colo.).. 

Gazette-Topic . 

..(e) 

59,338 

2,249 

18,617 

28,392 

10,080 

Rome  (X.  Y.) . 

.Sentinel . 

,.(e) 

3,323,001 

.504,259 

2,440,716 

216,791 

loi.^a.'v 

Rosebtirg  (Ore.) . 

.Sews-Rei'inv . . 

.(e) 

1,623,412 

351,351 

1,030,729 

178,920 

62.412' 

Roswell  (X.  M.) .  .  . 

.  Record . 

.(e) 

2,359,588 

376,292 

1,814,302 

114,184 

.54.810 

Royal  Oak  (Mich.)  . 

.  Tribune  .  . . 

.(e) 

2,873,064 

249,948 

2,102,439 

472,0.52 

4S,62« 

Ruston  (La.) . 

.  Leader . 

.(e) 

1,743,658 

91,762 

1.476,.5.36 

50,120 

125.240 

Rutland  fVl.) . 

.  Herald . 

.  (m) 

4,039,389 

890.639 

.3,444,421 

604,329 

(Legal  inchuled  in  classified! 

Saginaw  (Mich.) ... 

.  .VenvY  . 

.(e) 

7,872..536 

970,144 

.5, .57 1.720 

1,199.296 

i:h,;i76 

Sunday  edition. . . 

..(.s) 

1,511,188 

76,44(1 

1.204,406 

229,306 

1,0.36 

Total . 

.  (es) 

9,383,724 

1,046,584 

6,776,126 

1,428,602 

1.32,412 

St.  Cloud  (Minn.).  . . 

.Times- Journal  ... 

.(e) 

2,886,697 

524, ,584 

1,968,701 

236,-374 

1.57,0.38 

St.  Johnsbury  (Vt.).. 

.Caledonian-Record 

..(e) 

2,713,904 

461,075 

2,206,109 

42,782 

St.  Joseph  (Mich.)... 

.  Herald-Press . 

,.(e) 

3,047,240 

638,3.30 

1,8.52, .564 

478,1.56 

78,190 

St.  Joseph  (Mo.)  ... 

.Gazette . 

.(m) 

1,889,580 

1,091,594 

300,972 

457,968 

39,046 

Sesvs-Press . 

..(e) 

5,1.56,046 

1,118,194 

3,507,952 

516,670 

13,230 

Sunday  e<lilion. . . 

..(s) 

865,466 

195,076 

534,226 

1.34,8.34 

1,:J30 

Total . 

.(es) 

6,021,512 

1,313,270 

4,042,178 

651,504 

14,560 

St.  Marys  (Pa.) . 

.  Press . 

..(e) 

1,274,309 

■346,808 

803,263 

57,710 

66,528 

St.  Petersburg  (Fla.). 

.Independent  . 

..(e) 

4,242,786 

466,387 

2,875,555 

790,594 

110,250 

Times . 

.  (m) 

5,612,805 

631,571 

3,512,368 

1.336,979 

131,887 

Sunday  edition  . 

..(s) 

1,856,680 

113,242 

1,441,682 

301,007 

74i» 

Total . 

(ms) 

7,469,485 

744,813 

4,954,050 

1,637,986 

132,636 

Salamanca  (N.  Y.) .  . 

.  Republican-Press . 

..(e) 

2,149,896 

189,924 

1,855,126 

70,644 

34,202 

Salem  (Mass.) . 

.Seu's . 

..(e) 

4,727,462 

608,931 

4,118,731 

Salem  (O.) . 

.Nni’S . 

..(e) 

3,276,840 

316,736 

2,606,828 

311,640 

41,636 

Salem  (Ore.) . 

.Capital  Journal.  . 

..(e) 

2,890,107 

627,386 

1,906,188 

315,296 

41,227 

Statesman . 

(ms) 

3,134,984 

3.52,256 

2,109,728 

595,380 

77,6-20. 

.  .(e) 

4,050,662 

,540,666 

3,322,816 

187,180 

Salinas  (Cal.) . 

.Index-Journal  & 

Post . 

(me) 

3,714,900 

486,640 

2,630,978 

446,292 

150,990. 

Salisbury  (X.  C.) . . . , 

.Post . 

..(e) 

2,614,052 

3.30,022 

1,873,886 

342,188 

67,956 

Sunday  edition 

..(s) 

806,358 

25,060 

691,978 

89,068 

2.52 

Total . 

.  (es) 

3,420,410 

355,082 

2,565,864 

431,256 

68,208 

San  Bernardino  (Cal.). Sun . 

,  (ms) 

6,232,380 

994,294 

4,140,542 

781,312 

316,232 

Telegram . 

..(e) 

5,376,140 

993,832 

3,708,418 

635,670 

38,2-20 

Sandpoint  (Ida.) . . . . 

.  Bulletin . 

..(e) 

676,274 

185,490 

4.30,825 

47,072 

12,887 

Sandusky  (O.) . 

.  Register . 

.(m) 

3,691,464 

480,116 

2,914,002 

240,576 

56,770 

Star- Journal . 

.  .(e) 

3,682,280 

483,056 

2,908,528 

237,594 

53,120 

rSunday  totals  included  in  morning  i 

ind  evening  figures) 

Sanford  (Fla.) . 

.Herald . 

..(e) 

1,306,970 

173,012 

971,026 

59,864 

103,068 

San  lose  (Cal.) . 

.Mercury  Herald. 

.  (m) 

6,171,1.55 

865,768 

4,168,103 

956,561 

180,705 

Sunday  edition  . 

(s) 

1,748,456 

92,645 

1,394,418 

237,619 

23,774 

Total . 

,  (ms) 

7,919,611 

9.58,4.31 

.5.562,521 

1,194,180 

204,479 

Se^vs  . 

.  .(e) 

6,299,944 

688.044 

4,296,5.30 

879,340 

436,o:ia. 

San  Luis  Obispo 

(Cal.) . 

.  T  elegram-T  ribttne 

(mes) 

2,788,408 

.339,104 

1,928,206 

302,7.36 

208,362 

San  Mateo  (Cal.).  . 

.  Times . 

.  .  (e) 

2,856,294 

346,822 

1.628,662 

513„576 

387,234 

San  Pedro  (Cal.) . . . . 

.  News- Pilot . 

.  .(e) 

2,730,938 

427,812 

1,690,682 

554,344 

58,100 

Santa  Ana  (Cal.) . .  . . 

,  .Journal . 

.  .(e) 

3,165,792 

248,066 

2,589,468 

313,656 

14,602 

Register  . 

.  .  (e) 

4,712,580 

.533,246 

3,440,276 

657,578 

81,480 

Santa  Barbara  (Cal.) 

. .  Press . 

.  fm) 

4,108,860 

883,211 

2,330,692 

679.294 

197,470. 

News . 

..(e) 

4,263,994 

880,327 

2,609,026 

681,520 

73..360. 

Sunday  edition. . 

. . . (s) 

1,016,428 

48,489 

759,388 

132,195 

72.884 

Santa  Cruz  (Cal.)  .  , 

,  .  Seu’s . 

.  .(e) 

2,4.39, .301 

.348,844 

1.. 391, 309 

525,210 

17.3,938 . 

Sentinel . . 

.  .  (m) 

2,055,857 

243,429 

1,222,422 

489,645 

100,361 

Sunday  edition. 

. .  (s) 

376,141 

28,313 

227,872 

104,202 

1.5,754 

Total . 

.  (ms) 

2,431,098 

271,742 

1,450,294 

593,847 

116,115. 

Santa  Pe  (X.  M.)  .  .  , 

.  .Self  Mexican 

.  .(e) 

1.8.36,692 

419,948 

1,178,828 

143,836 

94,080. 

Santa  Maria  (Cal.)  . 

. .  Times . 

.  .  (e) 

1,288,618 

256,933 

871,577 

98,352 

61,750. 

Santa  Monica  (Cal.) 

..Outlook . .  . 

.  .  (e) 

5.492,312 

696,752 

3,863,762 

687,386 

244,412- 

(.52,850  lines  5  star  w 

eekly  supplement  included  in. 

general) 

Santa  Paula  (Cal.).. 

.  Chronicle . 

.  .(e) 

1,. 369 ,242 

268,142 

1,041,180 

35,910 

24,010. 

Sapula  (Okla.) . 

.  .Herald . 

.  .(e) 

1,339,383 

200,693 

1,041,505 

72,002 

25,20:i. 

Sarasota  (Fla.) ..... 

. .  Herald . 

.  .(m) 

1,480,948 

193,795 

865,991 

330,281 

90,881 

Sunday  edition  . 

.  .  (s) 

646,649 

37,152 

515,406 

94,006 

84 

Total . 

(ms) 

2,127,597 

230,947 

1,. 381 ,397 

424,287 

!K),965. 

Saratoga  Springs 

(X.  Y.) . . 

.  .Saratogian . 

.  .(c) 

.3,326,988 

475,720 

2,454,760 

273,350 

12.3,158. 

Sault  Ste.  Marie 

wsn 

0  OM  007 

:H4  874 

(Legal  included  in  local) 

Scottsbluff  (Xeb  ).  .  , 

.  .Star-Herald . 

(m ) 

1.689.520 

.398,482 

1,291,038 

108,270 

12,418. 

Sunday  e  lition. . . 

..(s) 

.504.259 

.36,631 

467.628 

Total . 

.  (ms) 

2.19.3,779 

435,113 

1,758,666 

108,270 

12,418. 

(Classifieil  and  legal  figures  include  both  moriiiui  and 

Sunday) 

Sedalia  (Mo.) . 

. .  Capital . 

.  .(ill) 

2,786,161 

439,208 

2,243,444 

79,492 

24,017- 

Democrat .  . . 

. . .  fe) 

3,24.5,315 

439,208 

2,550,317 

228,294 

27,490. 

Sunday  e<lition 

. .  (s) 

621,873 

36,477 

542,619 

42,777 

Seminole  (Okla.) .  . . 

. .  Producer . . 

,  .  .  (e) 

1,410,8.33 

211,255 

1,115,618 

77,898 

6,062 ; 

Sunday  edition 

(s) 

440,.3.59 

51, .329 

359,226 

29,804 

Total . 

.  . (es) 

1,851,192 

262,.584 

1,474,844 

107,702 

6,062; 

Shamokin  (Pa  ). . . . 

.  .News-Dispatch  . . 

,  .  .  (e) 

2,722,700 

415,906 

2,045,187 

211,312 

50,‘29J . 

Sharon  (Pa.) . 

.  .  Herald . 

,  .  .  (el 

5„566,666 

588,420 

4,334,064 

592,452 

51,730. 

Shawnee  (Okla.) .  .  . 

.  .Xews . 

.  .  (m) 

2,110,696 

362,936 

1, 435,-336 

309,932 

2,492- 

Sunday  edition 

. .  (s) 

1,322.048 

71,512 

1,107,372 

141,484 

1,680. 

Total . 

.  (ms) 

3,4.32,744 

4.34,448 

2,542,708 

451,416 

4,172- 

5/ar . 

.  .  .  (e) 

2,006,4.52 

.365.41411,308,832 

.312,.578 

19.62)i 

(Continued  on  page  XII) 
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City 

Paper 

Pub¬ 

lished 

Total 

Linage 

Display 

National  Local 

Classi¬ 

fied 

Legal 

Shebovgan  tMich.)  .  . 

Tribune  . 

.(e) 

1  226,940 

274,229 

916,482 

9,889 

26,340 

Shebovgan  (Wis.) 

I'res:~  . 

.  .  .(e) 

6,525.694 

806,456 

4,910,808 

419,832 

388.598 

Shenandoah  (I'a.^ 

HrriiU . 

..(e) 

2,868.782 

355,712 

2,394,798 

65,394 

.52.878 

Sheridan  (Wvo.) 

I*ress  . 

.  -  (e) 

2,351.041 

468.846 

1,683,480 

110,480 

88.235 

Sunday  e<iition 

(s) 

175,406 

20,328 

145,270 

6,196 

3.612 

Total . 

,  .  .  (es) 

2,526,447 

489,174 

1,828,750 

116,676 

91,847 

Shreveport 

Journal  . 

...(e) 

6,224,497 

877,939 

4,500,155 

779,730 

66,673 

Tin  es  . 

(ms) 

6,094,416 

807,379 

4,470,8.37 

772,032 

44,168 

Sioux  KalU  tS  l>.' 

XrguS’Leader  . 

.  .  .  (e) 

3,619,604 

955,698 

1,997.324 

551,166 

115,416 

Sunday  edition 

(s) 

732,701 

.38,483 

577,976 

116,242 

Total  . 

.  . . (es) 

4,352,305 

994,181 

2,575,300 

667.408 

115,416 

Somerset  (Fa  )  .  .  . 

.Vnerican 

.  .  .  (m) 

1,520,636 

211,138 

1,175,763 

92,737 

40,998 

South  Haven  (Mich  ^ 

Tribune . 

(e) 

1,324  428 

288,162 

892,516 

86,842 

,56,908 

South  Norwalk 
(Conn.>  . 

Sentinel  .  .  .  . 

.  .  .le) 

2,325,064 

264,768 

1,739,248 

321,048 

South  St.  Paul 
(Minn.) . 

Ret^frter  .  .  .  . 

.  .  -  (e) 

882,126 

127,610 

6.35,474 

,59,920 

.59,122 

Spartanburg  (S  C  > 

Herald 

.  .  (m) 

3,014,326 

641,200 

2,044,882 

328,244 

Sunday  edition 

.  .  (s) 

1,176,922 

72,184 

962,050 

142,688 

Total . 

.  (ms) 

4,191,248 

713,384 

3,006,932 

470,932 

Journal . . 

.  .  .  . (e) 

3,058,608 

703,360 

2,046,674 

308,574 

Spencer  (Ind.) 

.\V(rrld . 

.  .  . . (e) 

455,702 

288,834 

135,842 

14,420 

16,606 

Springfield  (IlM 

.  Illinois  State 
Journal . 

.  .  .  (m) 

5,696,70) 

848,715 

3,509,632 

942,51,3 

395,843 

Sunday  edition 

(s) 

1,776,026 

141,653 

1,400,982 

228,203 

5,188 

Total . 

.  (ms) 

7,472,729 

990,368 

4,910,614 

1,170,716 

401,031 

Illinois  Slate 
Register . 

.  .  . . (e) 

6,243,297 

977,672 

4,027,474 

782.341 

455,810 

Sunday  edition 

(s) 

1,685,360 

117,074 

1,350,167 

216.387 

1,732 

Total . 

.  .  .  (es) 

7,928,657 

1,094,746 

5,377,641 

998.728 

4.57..542 

Springfield  MassJ  .  . 

.  Republican  K: 
Union .  . 

.  (m) 

7,324,898 

1,997,352 

4,453,610 

873,936 

-Ve«‘5  c*  Union 

(e) 

7,911,834 

1,997,352 

5,040,546 

873,936 

Sunday  edition 

(s) 

1,657,586 

495,362 

810,866 

351,358 

Springfield  (Mo  > 

.  New's . 

.  .  im) 

4,056,858 

(Legal  included  in  local) 
920,413  2.589,896  518.027 

28.522 

Leader  Press  . . 

....(e) 

4,100,833 

937,954 

2,591,237 

529,134 

42,508 

Sunday  edition 

.  (s) 

1,250,572 

112,815 

923,075 

208,861 

5,821 

Springfield  *0  )  .  . 

.  Sun . 

.  .  ( m) 

6,409,256 

940,254 

4,397,274 

978,670 

93,0.58 

Sru-s . 

...(e) 

6,406,064 

939,666 

4,416,034 

980,280 

70,084 

Newrs-Sun  . .  . 

.  .  . (s) 

1,256,906 

134,596 

914,340 

207,340 

630 

Stamford  (Conn.) 

.  Advocate . 

.  .  . .(e) 

5,831,756 

733,124 

4,225,970 

771.848 

100,8.54 

State  College  &  Belle 
fonte  (Pa.) . 

.Centre  Times: 

.  ..(e) 

1,148,798 

224,112 

868,490 

27,118 

29,078 

Sterling  (Colo.) . 

.  Adrorate . 

.  .  . . (e) 

2,438,562 

491,036 

1,650,754 

229,866 

66,906 

Sterling  (Ill.) . 

Gazette . 

. .  . . (e) 

3,225,089 

338,478 

2,475,158 

338,037 

73,416 

Steubenville  (O.).  .  .  . 

.Herald-Star  .  . 

.  .  .  .  (e) 

8,280,930 

804,720 

6,489,434 

797.241 

18 1,5)2 

Stevens  Point  (Wis  ). 

Journal . 

....(e) 

2,395,011 

406,461 

1.623,244 

172.274 

193,032 

Stillwater  (Okla  ).  .  . 

.  Press . 

.  .  .  (es) 

1.326,797 

115,402 

935,167 

276,228 

Stockton  (Cal.) . 

.Independent. .  . 

.  (m) 

2,175,208 

265,485 

1,245,986 

471.296 

192.440 

Record . 

....(e) 

7,233,338 

1,236,740 

4,574,6.32 

1.327,228 

94.738 

Streator  (III.)  . 

.  Ttmes-Press . . . 

....(e) 

2,852,164 

395,248 

2,176,272 

280,644 

Stroudsburg  (Pa  ) _ Record . (c)  2,552.130  286,020  2.051,322  214.78H 


Sumter  (S.  C.) . 

.  .  Item . 

. (e) 

1,715,042 

273,070 

1,304,492 

1,30,200 

7,280 

Superior  (Wise.). . . . 

.  .  Telegram . 

. (e) 

4,622,170 

685.412 

3,242,8.34 

525,420 

168..504 

Sweetwater  (Tex  ) 

.  .  Reporter 

. le) 

2,260,328 

269,122 

1,885,814 

85,162 

20.230 

T 


Taft  (Cal.) . 

n  Midway  DriUer  .  .  . 

.(e) 

1,990,480 

790,645 

1,0.57.390 

123.660 

18.785 

Tallahassee  (Fla.) .  . . 

.Demneral . 

.  .(e) 

1,574,418 

260,336 

1,041,754 

219,492 

52,936 

Sunday  edition  . . 

(s) 

489,863 

20,863 

407,092 

50,932 

10,976 

Total . 

.  (es) 

2,064,281 

281,199 

1,448,846 

270,424 

63,812 

Tamaqua  (Pa.) .  .  .  . . 

.  Courier . 

..(e) 

2,650,152 

348,852 

1,960,014 

234,066 

107,220 

Tampa  'Fla.) . 

.  Ttmes . 

,  .(e) 

4,662,924 

680,120 

2,789,570 

1,077,528 

115.696 

Tribune . 

.  (m) 

5,191,816 

1,. 396,262 

2,315,936 

1,390,256 

89,.362 

Sunday  edition  . . 

.  .(s) 

2,227,792 

304,248 

1,509,424 

411,628 

2,492 

Total . 

.  (es) 

7,419,608 

1,700,510 

3,825,360 

1,801,884 

91,854 

Tarentuni  (Pa  ) . 

.  \ews . 

.(e) 

4,515,596 

151,655 

4,078,053 

243,944 

41,944 

Taunton  (Mass.). . . . 

.Gazette . 

..(e) 

4,094,686 

710,311 

3,215,658 

168,717 

Taylor  (Tex.) . 

,  Press . 

..(e) 

111,083 

(Legal  included  in  display) 

15,650  87,080  7,641 

712 

Taylorville  (III.) _ 

.  Breeze-Courier  .  .  . 

..(e) 

2,104,480 

293,286 

1,599,738 

150,570 

60,886 

Temple  (Tex.) . 

.Telegram . 

•  (ni) 

1,900,878 

364,028 

1,249,388 

287,462 

Sunday  edition . . 

..(s) 

491,344 

40.544 

380,926 

69,874 

Total .  .  . . 

(ms) 

2,392,222 

404,572 

1,630,314 

357,336 

Terre  Haute  (Ind.) 

. .  Star . 

.(m) 

4,595,654 

822,934 

3,019,604 

656,572 

96,544 

Tribune . 

.  .(e) 

6,744,836 

1,100,6.38 

4,830,434 

680,092 

133,672 

Sunday  edition. . . 

..(s) 

1,796,004 

249,802 

1,222,676 

323,526 

Texarkana  (.\rk.- 
Tex.) . 

.  .Gazette . 

.(m) 

2,257,318 

719,628 

1,208,788 

312,438 

16,464 

Sunday  edition . . . 

..(s) 

799,232 

68,110 

634,900 

94,178 

2,044 

Total . 

(ms) 

3,056,550 

787,738 

1,843,688 

406.616 

18,508 

Neu’s . 

..(e) 

2,851,758 

787,038 

1,666,924 

343,896 

53,900 

The  Dalles  (Ore.) .  . 

.  Chronicle . . . 

.  .(e) 

1,769,796 

451,500 

1,073,576 

202,916 

41.804 

Three  Rivers  (Mich.)  .Commercto/ . 

..(e) 

1,587,642 

273,448 

1,098,314 

123,788 

92,092 

Topeka  (Kan.) . 

. .  Stale  Journal .... 

..(e) 

(7,630  readers  not  included 
5,213,561  511,059  3,530,919 

in  total) 
988,379 

183,204 

Torrington  (Conn  ). 

.  Register . 

..(e) 

3,383,520 

377,118 

2,799,734 

206,668 

1,740,340 

1,433,208 

220,150  1,340,836  179,354 

(Legal  included  in  classified) 
200,746  1,068,690  102,550 

Trenton  (Mo.) . 

.  .Republican-Times 

.  .(e) 

61,222 

Trinidad  (Colo.) ... 

.  .News- Pictorial.  . . 

.(m) 

659,540 

150,192 

463,092 

45,710 

546 

Chronicle-News.. . 

..(e) 

1,763,902 

407,554 

1,169,924 

134,092 

52,332 

Light . 

.(m) 

1,215,400 

93,300 

1,056,100 

57,500 

8,500 

Troy  (O.) . 

. .  News . 

..(e) 

2,017,828 

.313,721 

1,477,818 

186,335 

39,952 

Tucson  (.\rii.)  .... 

. .  Star . 

■  (m) 

4,802,286 

739,230 

2,975,915 

946,193 

140,948 

Sunday  edition. . . 

(s) 

1,280,182 

100,350 

954,868 

212,792 

12,172 

Total . 

.(es) 

6,082,468 

839,580 

3,930,7a3 

1,158,985 

153,120 

Tucumcati  (N.  M.). 

.  .News . 

..(e) 

848,321 

192,168 

619,896 

25,416 

10,841 

Tulare  (Cal.) . 

.  .Times . 

.(m) 

2,445,473 

271,497 

1,816,766 

263,074 

94,136 

Advance  Register . 

..(e) 

2,393,040 

251,964 

1,785,434 

262,766 

92,876 

Pub- 

Total 

Display 

Class!- 

City 

Paper 

lifthed 

Linage 

National 

Local 

fied 

Legal 

1,797,970 

i:f.«,214 

1.658,756 

Turlock  (Cal.l . 

. .Journal  . 

. (e) 

1,712,382 

266,504 

1.088.626 

267,484 

89.768 

Twin  I'alls  (Ida  ) 

,  .News . 

. . . .  (ms) 

2,589,450 

306,876 

l,m4,'208 

293,356 

45,010 

Times . 

. (e) 

2,384.858 

388.934 

1,715.672 

-208,600 

71.652 

Two  Rivers  (Wis.). 

. .  Reporter . 

. (e) 

1,148.462 

164,9!K) 

844,788 

28,686 

109.998 

Tyrone  (Pa.) .  . 

Herald 

. (e) 

1.705.844 

197,946 

1.441,608 

66.-290 

U 


Ukiah  (C'al. ) . 

.Redwtunl  Journal  . 

,  .  (e) 

1.019.920 

129.0«fi 

648.460 

97 ,.373 

45.001 

Union  (S.  C.) . 

.  Times . 

.  .(e) 

1,311,286 

213,68:1 

891,771 

96,448 

109.384 

Union  City  (N.  J.) . 

.  Hudson  Dispatch. 

(m) 

3,690,721 

678,401 

2.127,322 

459,339 

425.6.57 

l-nion  City  (Tenn  ). 

.  Messenger . 

,.(e) 

914,522 

116,410 

738.486 

32,522 

-27,104 

Uniontown  (Pa.)  .  . 

.  .Neivs-iitandard  , 

(e) 

4,058.172 

358,960 

3,035,368 

5.58,550 

105,-294 

Urbana  (D.)  . 

.  Citizen . 

..(e) 

1,513,665 

218,176 

1,149,596 

109,863 

:46,a30 

Utica  (X  Y  ) 

.Observer  Dispatch.. 

..(e) 

9,282,126 

1,367,198 

6,792,856 

1,010,618 

111.454 

Sunday  edition  . . 

..(s) 

1,011,416 

140,364 

710,752 

160,244 

56 

Total . 

.  (es) 

10,-293,542 

1.507,562 

7.503,608 

1,170.862 

111.510 

Press . 

.  (m) 

3.425,618 

412.986 

2.122.232 

663.418 

226.982 

V 


V'allejo  (Cal.l . 

.Times  Herald .... 

(Ills) 

4.58o,tki5 

436,371 

2,9;i2,776 

1.143.814 

72,674 

Chronicle . 

.(e) 

3,404,147 

436,371 

2,932,776 

6,174 

28,826 

Valley  City  (N.  D.).. 

.  Times  Record . 

.(e) 

1„324,170 

462,784 

823,10;) 

9,845 

28,43* 

Vancouver  (Wash  ).. 

.Columbian . 

-(e) 

2,549,260 

449,617 

1,595,398 

462.028 

42,217 

Vandergrift  (Pa.) . . . . 

,  .Neu-s . 

. .  (e) 

2,090,550 

280,700 

1.660.204 

94.864 

54. 7& 

Valparaiso  (Ind  ).  . . 

.  Vidette- M essengtr 

.  (e) 

2,161,254 

287.406 

1  .540,224 

195,797 

137.827 

Ventura  (Cal.) . 

.star  8:  Free  Press 

(nies) 

2,789.836 

459,466 

2.076.270 

204.708 

49,;)9-’ 

Vernon  (Tex.) . 

2.518.810 

260.554 

2.112.922 

145.334 

(Legal  included  in  classified) 

Vincennes  ( Ind.) .  .  . . 

,  .  I*ost . 

,  (III) 

1,159,172 

201.866 

766,738 

136,682 

5:),886 

Sunday  edition 

.  (s) 

296,044 

17.808 

244.006 

32,970 

1,26(' 

Total . 

(ms) 

1,455,216 

219,674 

1,010,744 

169,652 

55.146 

Sun-Commercial  . 

(es) 

2,857,631 

4.54,671 

2,050,776 

293,608 

58,597 

Vineland  (,X.  J  . )  .  .  . , 

.Times . 

-  .<e) 

2,656,678 

241,9.56 

2,225.751 

1.52,379 

36..5fti 

Vinita  (Okla.) . 

.Journal . 

-  (e) 

1,174,.390 

169,890 

868,000 

69,300 

67,200 

Vinton  (Iowa) .  .  . . 

.Cedar  Valley  'Time: 

^  (e) 

1,200,000 

310,000 

760.000 

65.000 

65,000 

Virginia  (Minn.) 

.  linter  prise . 

.  .(e) 

2,019,230 

389,409 

1,4-24.808 

:)8,973 

166.040 

Visalia  (Cal.)  ...... 

.Times- Delta  .  .  .  . 

(me) 

2,0-22,6.50 

.355,775 

1,305,780 

215,047 

146,04* 

(Same  figures 

for  Morning  Delta) 

w 


Wabash  (Ind.) . 

.  Plain  Dealer 

.  .  (e) 

2,122.221 

270,387 

1.493,310 

174.454 

84,070 

Waco  (Tex.) . 

.News-Tribune  ,  . 

(m) 

3,334.688 

907,284 

1,759,086 

668.318 

Times-Herald.  . . 

.  .(el 

3,657,640 

906,654 

2.071.678 

679,308 

Sunday  edition 

(s> 

1.-274,966 

119,084 

997,542 

158,340 

(Legal  included  in  classified) 

Walla  Walla  (Wash.) 

.  Union . 

.  (ni) 

2,178,763 

427,013 

1,433,327 

278,250 

40,17* 

Hulletin  .  . 

..(e) 

3,238,251 

638,598 

2,234,141 

3-20,124 

45..38* 

Union-Bulletin 

..(s) 

741,8.39 

92,204 

542,472 

106,022 

1.141 

Waltham  (Mass.)  .  .  . 

Xews-Trihune 

..(e) 

3,978,002 

281,876 

3,432.772 

201,110 

62,-244 

Warren  (O.) . 

.  Tribune-Chronicle 

.  (e) 

6,217,960 

641,802 

4,872,8-26 

608,524 

94.80* 

Warren  (Pa.) . 

.  Time.s-Mirror  . . . 

..(e) 

3,631,078 

919,779 

2,507,502 

107,100 

96.697 

Warsaw  (Ind.) . 

.  Times . 

.  .(e) 

1.800.254 

410,121 

8.30,728 

280,405 

280,000 

Vni<m  . 

.  .(e) 

976,478 

118.034 

530,558 

ia3.620 

224.266 

Washington  (Ind  )  . 

.  Demt*crat  .  . .  . 

.  .(e) 

1,743.070 

173,026 

1,290.870 

214.046 

65,12* 

Herald . 

.  .(e) 

1,752.814 

172,452 

1,312,444 

189.882 

78,0.36 

Washington  (Iowa). 

Journal  . 

.  .(e) 

1,989,847 

214,171 

1,633,240 

142,4.36 

(Legal  included  in  local) 

Washington  (N.C.) . . 

.yews . 

.  .(e) 

1,187,102 

2.33,716 

891,646 

.30.870 

30,870 

Washington  (Pa.) .  . 

.  Observer  &  Reporter 

(me) 

8,718,-258 

797,882 

7,088.020 

715,078 

117,27* 

Waterbury  (Conn.) , . 

Democrat  . 

.  .(e) 

4,058,357 

398,470 

3.218.784 

:i69,443 

71.660 

Waterbury  (Conn  ). . 

Republican . 

.  (m) 

5,329,083 

1,125,708 

3,463,684 

714,962 

27.731 

{Sunday  edition. 

..(s) 

1,159,430 

154,701 

827.244 

174.436 

3.049 

Total . 

(ms) 

6.488,513 

1.280,407 

4.287,928 

889,398 

.30.780 

. 

..(e) 

6.106.698 

1,247,901 

4,091,4-22 

745,239 

22,1.38 

ttS-ild  in  combination  with  mornin{  or  Sunday  only 
{Slid  in  combination  with  Saturday  or  Minday  even¬ 
ing  only 


Waterloo  (Iowa) . 

Courier . 

.(es) 

5,773,334 

a35.814 

3,874.282 

938,591 

124.754 

Watertown  (S.  D.) 

Public  Opini  >»  .  . 

(e) 

1.753.38D 

390,614 

1,181,337 

117,731 

63.6U 

Watseka  (III.) . 

.Iroquois  County 
Times . 

..(e) 

603,276 

74,320 

465,332 

7,070 

56.554 

Waukegan  (III.) . 

.News-Sun . 

..(e) 

5,103.700 

558,838 

3,749,508 

560,126 

235.22* 

Waukesha  (Wis.) .... 

.  Freeman . 

..(e) 

2.802,170 

302,764 

2,162,552 

154,574 

182.-280 

Wausau  (Wis.) . 

.Record’ Herald  .  .  . 

.  (e) 

3,945.858 

580,384 

2,814,616 

363,090 

121.226 

Waynesboro  (Pa.) .  . 

.  Record- Herald  .  .  . 

.  (e) 

2.312.961 

236,110 

1,691.536 

2.30,538 

154.777 

Waynesboro  (Va.) . . . 

.News^Virginian. . 

..(e) 

2,186,408 

201,236 

1,924,622 

33,922 

26.62* 

Webb  City  (Mo.) .  .  . 

Sentinel . 

..(e) 

985,000 

75,500 

635,000 

75,000 

200.000 

Webster  City  (Iowa), 

Freeman- Journal 

..(e) 

2,043,.398 

283,290 

1,561,280 

129,374 

69.454 

Welch  (W.  Va.) . 

.News . . 

..(e) 

1.660,213 

331,903 

1,180,032 

65,884 

72.,'194 

Wellsville  (N.  V.) .  . 

.Reporter . 

..(e) 

1,372,949 

187,691 

1,067,104 

100,4-20 

17.734 

West  Chester  (Pa.) . . 

.Local  News . 

..(e) 

3,471,110 

486,890 

2,201,044 

783,176 

Westerly  (R.  I.) . 

Sun  . 

..(e) 

2,800,091 

(Legal  included  in  classified) 
330,372  2,354,709  115,010 

Sunday  edition 

(s) 

385,882 

38,913 

320,852 

26,117 

Total . 

. .  (es) 

3,185,973 

369,285 

2,675,561 

141,127 

West  Frankfort  (Ill.) . 

.American . 

..(e) 

2,653,252 

158,564 

2,259,096 

257,516 

6.071 

West  Palm  Beach 
(Fla) . 

.  Post . 

.  .(m) 

3,315,942 

634,914 

1,829,688 

669,746 

181,59* 

T  imes . 

...(e) 

3,199,434 

633,248 

1,791,650 

672,518 

102,01' 

Post-Times . 

...(s) 

934,206 

57,526 

687,134 

187,894 

1,65- 

West  Point  (Miss.) . . 

.  Times  Leader. . . . 

,..(e) 

1,009,792 

307,682 

681,110 

21,000 

West  Warwick  (R.  I.) 

.  Pawtuxet  Valley 
Times . 

...(e) 

6,993,406 

(Legal  included  in  classified) 

1,105,522  5,346,378  541,506 

Wheaton  (111.) . 

.  Journal  . 

...(e) 

1,257,270 

(Legal  included  in  classified) 
130,088  958,874  106,974 

61,33* 

{Continued  on  page  XIII) 
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ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Conitinued  from  page  XII) 


City  Paper  lished 

i’rince  All)ert  (Sask.)  Herald . (e) 


City 

Wheelint:  (W.  Va.)  . 


Williamson  (W.  Va.). 
WilliainsiM)rt  (Pa.).. 


Willmar  (Minn.) .  . 

Willows  (Cal.) . 

Wilmington  (Del.). 


Wilmington  (O.) .  .  . 

Wilson  (N.  C.) . 

Winchester  (Ky.)..  . 
Winchester  (V'a.) . . . 
Winnemucca  (Nev.) 
Winona  (Minn.).. . . 
Winsted  (Conn.) . . . 
Wisconsin  Rapids 

(Wis.) . 

Woodland  (Cal.)  . . . 
Wooilward  (Okla.).. 
Woons<K:ket  (R.  I.). 


Pub>  Total 
Paper  liahed  Linage 

-Intelligencer . (m)  5,981,999 

News-Regi'^ter . (e)  6,782,866 

Sunday  edition  .  . .  .  (s)  2,398,174 

Total . (es)  9,181, (MO 

News  . (e)  1,939,070 

Gazette  &  Kulletin  (m)  3,640,924 

Sun . (e)  5,600,476 

.’I'rihune . (e)  1,524,812 

.  Journal . (e)  1,062,460 

News . (m)  8,551,388 

Journal . (e)  8,621,322 

Star . (s)  1,305,054 

.XfU’S- Journal . (e)  2,158,184 

.Times . (e)  1„579,635 

.Sun . (el  1.384,236 

Star . (el  2,866,061 

. IIumh,dl  Star . (el  962,703 

.  Republican-Herald. .  (e)  3,.309,278 

.Citizen . (el  1,821,105 


Display 

Classi- 

National 

Local 

fied 

Legal 

985,832 

4,295,109 

701,058 

1,160,165 

4,916,311 

796„390 

160,966 

2,090,070 

147,138 

1,321,131 

7,006,381 

85.3,528 

(Le^al  incliHled  in  classified) 

359,8.30 

1,378,480 

52,520 

148,240 

648,466 

2,410,030 

582,428 

685,874 

4,332,174 

582,428 

(Legal  included  in  local) 

256,542 

1,095,140 

76,586 

96,544 

173,166 

673,974 

133,644 

81,676 

1,619,279 

5,984,116 

907,707 

40,286 

1,612,187 

5,893,224 

921,768 

194,143 

77,040 

1,142,242 

36,069 

49,70.3 

219,198 

1,220,122 

280,924 

,37,940 

463,086 

977,403 

54,666 

84,480 

245,0.56 

983,164 

121,618 

34,398 

353,822 

2,493,123 

16,116 

3,000 

186,103 

672,141 

47,321 

57,143 

460,726 

2,4.32,794 

326,683 

89,075 

182,738 

1,. 551, 963 

,  79,492 

6,912 

354,984 

1.7.57,126 

1.58,678 

35,000 

307,132 

946,582 

127,918 

112„546 

210,224 

1,083,978 

754,244 

3,226,070 

100,746 

Quebec  (P.  Q.l 


. .  .V Action  Catholique.ie) 

I,e  Soletl . (m) 

I,' F.renemeni  .  .  .  (el 


Wynne  (.\rk.1 . . 


(61,266  lines  legal  included  in  local) 

.Record . (e)  3,49,5,490  329,070  2,693,460  472,960  . 

(Legal  included  in  classihed) 

..Star-Rrogres.s . (el  1.112,812  156,099  748,090  . 

1208,623  lines  classihed  and  legal  included  in  total) 


Regina  (Sask.) . Leader-Host . (e) 

Star . (e) 

St.  Catherines  (Ont.)  .Standard . (e) 

St.  John  (N.  B.) . Citizen . (e) 

St.  Thomas  (Ont.). . .  .  Times- Journal  .  .  (e) 

Saskatoon  (Sask.)  . . .  .Star-Phoeni.x . (e) 

Sault  Ste  Marie  (Ont.)  Star . (e) 

Sherbrooke  (P.  Q.) .  .  La  Tribune  . (e) 

Record . (e) 

Stratford  (Ont.) . Heacon-llerald  ...  .(e) 

.Sydney  (X.  S.) . Tost-Record . (e) 

Three  Rivers  (P.  Q  ).  Le  Xourelliste  .  .(e) 

Truro  (X.  S.) . .\eTvs  <s‘  Citizen-Sun. (e) 

Vancouver  (B.  C.).  .  .Xews-Herald . (in) 

Province . (e) 

Sun . (e) 

Victoria  (B.  C.).  .  ,  ('olonist  . (irs) 

Welland-Port 

Colbome  (Ont  ). . .  .  Tribune . (e) 

Winnijicg  (Man) . Free  Press . (m) 

Free  Press . (e) 

Tribune . (el 

WiMKlstock  (()nt,l.  .  .  Sentinel-Rrcie'.. .  ..(e) 


St.  John . Telegram 


3,717,340 

3,072,750 

5,804,400 

4,635,025 

2,814,163 

5,085,312 

1,599,287 

(12 

2,861,602 

4,463,278 


2,187,.550 

2,127,827 

2,8.35,407 

3,527,3.39 

2,535,216 

1,140,824 

2,369,290 

10,562,848 

8,401,808 

5,615,778 


Display 

Classi- 

National 

Local 

tied 

Legal 

615,130 

1,062,972 

71,738 

(Legal  included  in  local) 

849,2.30 

1,978,740 

839,301 

50,069 

1  370,925 

1,193,175 

.508,650 

1,469,925 

.3,024,150 

1,310,.325 

(Legal  include<l  in  local) 

1,518,291 

2,329,962 

786,772 

622,343 

1,452,918 

729,187 

9,715 

1,009,618 

3,6.57,83.3 

388,759 

29  102 

186,543 

1,2.39.284 

173,460 

,392  lines  legal  include<l  in  local) 

800,591 

1,768,621 

2<)2.390 

1,482,481 

2,541,377 

439,420 

(Legal  included  in  local) 

73.3,194 

1,950,242 

1.3.3,924 

(Legal  included  in  Icx'al) 

882,223 

1,107, .508 

197,819 

811,138 

1,316,689 

(Classified 

included  in 

local) 

786,6,55 

1,709,936 

.305,035 

33,781 

895,011 

2,535,796 

96,532 

865,812 

1,465,246 

193,074 

11,084 

405,608 

629,292 

105,924 

7.39,704 

1,.314„376 

293,647 

21, .563 

2,65.3,402 

5.105,851 

2.778,646 

24,949 

2,314,062 

4,46.3„564 

1,588,832 

.35.350 

1,353,576 

3,363,444 

898,758 

1  568,202 

1,93,3,7.54 

196,192 

18.582 

I  2,297,677 

4,398,746 

2.344,295 

2..348,612 

4,346,69.3 

2,377,911 

18,851 

1  2,187,759 

4,431,217 

1,782,764 

48,7.53 

671,967 

2.005.224 

173, .5.30 

(DL.AXD 

i  :i.59,7,5H 

4.13.5,3<K) 

187.236 

Yankton  (S.  D.) . Press  (f  Dak' 

York  (Xeb.l . \'ru's-Times . 


.  (e) 

2.396,20) 

287,056 

175.238 

45. .584 

Y 

.  (e) 

1,452,773 

262,577 

1.025,269 

82.041) 

82,887 

♦607,670 

(e) 

♦♦.564,373 

a3,62.5 

4.56,792 

10,.542 

13,414 

..(e) 

9,756,096 

1,013,138 

7.856,.562 

886,39* 

(in) 

4,170,516 

328,3.56 

3,168,172 

673,988 

(Legal  included  in  classified) 

(e)  1,190,010  . 

*Covers  periml  from  January  to  June 
♦♦Covers  periiKl  from  July  to  December 


Zanesville  (0.1 . Times  Recorder 


.  (e) 

1 .43.3.523 

265,713 

989.464 

z 

(in) 

4,968,824 

737,814 

3,.542.448 

.(e) 

4,867,218 

737,814 

.3,.542,448 

.(s) 

812,.392 

45,962 

7.38,192 

Cordova 

Ketchikan 


.  Time'  . 

.  Chronicle 


737,814  3,.542,44S  .575.666  112,896 

737,814  3,.542,448  .575,666  11,'29  0 

45,962  7.38,192  28,2.38  . 

(I.egal  included  in  classified) 


.(e)  1,087,126  144,940  928,016  14,170  . 

.(t)  1,514,709  202,9.58  1,232,070  66,.367  13,314 

(♦Includes  evening  and  Sunday  to  May  .31,  evening 
only  from  June  1,  to  Decemlier  31,  1937.  Siindav 
discontinued  May. 31.  1937) 


Calgary  (.\lta.) . Herald 

Chathan  (Ont.) . Xews  . 


Halifax  (X.  S.) . Herald 


Hamilton  (Ont.) . Spectator. 

Kitchener  (Ont.) . Record  . 


Montreal  (P.  Q.) . Illustration  X'o 


Moose  Jaw  (.Sask,) .  .  Times-Herald . 


Xiagara  Falls  (Ont  .  1  Rr.  ieu- 

Osh-iwa  (Ont.) . Time' 

Ottawa  (Ont.) . Citizen 


r 

.\X.\DA 

..(e) 

6.338.24.5 

1.806.882 

3,221.171 

1.289,149 

.  ,(e) 

.3,613.512 

1.117,438 

2.249.225 

212,702 

.  .(e) 

4,111,868 

721,a37 

2..587..30.5 

787,927 

.  .(e) 

6.718..599 

1 .518,862 

.3,969.184 

1,230,.5,53 

. ,  (e) 

4,260.116 

790,202 

3,1.58,008 

311.906 

.  .  (e) 

3,4.34,780 

718,185 

2,419,476 

2a3,a57 

.  (m) 

.3,176,772 

1,582,863 

.581,827 

.  .(e) 

6,107,2.50 

1,. 574, 407 

3,918,903 

.597.4.52 

.  .(e) 

8,707,950 

2,230,107 

5,2.54.883 

1.184.665 

.  .(e) 

4. .37 1.0.38 

1,019,6!K) 

2,889,460 

461,888 

.  .  (e) 

3,875,3^5 

1.062.131 

2,551.108 

262,146 

(Legal  included  in  IcK'al) 

.  .  (e) 

.3.112.803 

729,523 

2.064.396 

.303.604 

, .  (Ill) 

625,862 

260.1.52 

.333.270 

,  .  (in) 

91.5,887 

426,.503 

489.384 

.  (sat) 

1.121.7.57 

625,733 

491.666 

.3,949 

.  (e) 

1,631.613 

491,7.54 

1.0:«)..512 

109.347 

(Legal  includeci  in  local) 

.  ,  (in) 

2,407,118 

764.806 

1 .320,004 

306,488 

.  .  (e) 

2,7.30,989 

4.52,221 

2.112.67.5 

166.093 

(Legal  included  in  local) 

...(e) 

.3,387.112 

688,899 

2,421,128 

277 .0a5 

(Legal  ii 

ncluded  in  local) 

. .  .  (e( 

1,613.416 

510.916 

825,972 

276..528 

(Legal  inclmled  in  classified) 

.  (me) 

7,481,262 

1.570,839 

.'.1.33,262 

777,161 

.  (me) 

6,a36..518 

1,730,480 

4,489,438 

616,600 

...(e) 

2.616.a39 

720.794 

1,52.3,608 

372,437 

...(e) 

2..52.5.264 

766,612 

1,621,408 

137,242 

Peterslxirough  (Ont.)  .  F.xaminer . (e) 

Portage  La  Prarie 

(Man.) . Graphic . (e) 


Port  .\rthur  (Ont  .) . . .  Xescs-Chronicle  . .  .(e) 


(Legal  included  in  local) 
.3,402.649  976,060  1,9.33.428  49.3.161 

(Legal  included  in  classified) 

873,7.57  245,345  277,128  .351.284 

(Legal  included  in  classified) 
.3,(H6,8.3.5  7.36.200  3,010.286  172.116 


Campaigns  and  Accounts 

TEA  GARDEN  Products  Company, 

San  Francisco,  is  using  newspapers, 
trade  magazines  and  radio  in  its  1938 
campaign.  Campaign  is  prepared  at 
San  Francisco  offices  of  Botsford.  Con¬ 
stantine  &  Gardner. 

Oakleigh  R.  French  &  Associates,  St. 
Louis,  report  new  accounts  as  follows; 
C.  V.  Mosby  Co.,  publishers;  radio 
station  WTMV;  Wallace  Pencil  Co., 
Papendick  Bakery  Co.,  and  Chicago  & 
Southern  Air  Lines,  all  of  St.  Louis. 

A  national  newspaper  and  magazine 
advertising  campaign  on  “Black  & 
White”  Scotch  whisky,  beginning 
March  1,  has  been  announced  by  War¬ 
ren  Oakes,  vice-president,  Fleisch- 
mann  Distilling  Corporation.  Effec¬ 
tive  that  date,  Fleischmann  will  be 
sole  United  States  distributor  of  Black 
&  White.  Advertisements  will  appear 
in  124  newspapers.  L.  H.  Hartman 
Advertising  Agency,  New  York. 

SiLEX  Company  of  Hartford,  Conn., 
manufacturer  of  Silex  Glass  Coffee 
Makers,  has  appointed  J.  M.  Mathes, 
Inc.,  as  its  advertising  agency. 

Sherry  -  Netherland  Hotel,  New 
York,  has  appointed  Mackay-Spauld- 
ing  Company,  Inc.,  New  York,  to  han¬ 
dle  its  publication  and  direct-mail 
advertising. 

Walker  &  Downing,  Pittsburgh,  has 
been  appointed  publicity  director  of 
the  Allegheny  County  Sesquicenten- 
NiAL  Celebration,  Sept.  3  to  24.  Head¬ 
quarters  have  been  opened  in  the  Oli¬ 
ver  Building,  Pittsburgh. 

Peter  Breidt’s  Brewing  Co.,  Eliza¬ 
beth,  N.  J.,  plans  to  launch  its  larg¬ 
est  newspaper  advertising  campaign, 
through  A.  W.  Lewin  Co.,  Newark 
agency,  according  to  J.  Frank  O’Don- 
nel,  president  of  the  brewing  com¬ 
pany. 

Blau-Dell  Agency  of  Newark,  N.  J., 
has  been  named  advertising  represen¬ 
tative  of  Foglite,  Inc.,  manufacturer 
of  airport,  marine  and  transportation 
lights  for  penetrating  fog. 

J.  Walter  Thompson  Company,  New 
York,  has  been  appointed  advertising 
agency  for  the  Easy  Washing  Machine 
Corporation  of  Syracuse,  maker  of 
washing  machines  and  ironers. 

Fruitatives,  Ltd.,  of  Ottawa,  maker 
of  Fruitative  Liver  Tablets  and  Vita- 
mised  Iron,  announce  that,  effective 
March  1,  their  advertising  business 


will  again  be  placed  through  Lord  & 
Thomas  of  Canada,  Ltd. 

Gale  &  Pietsch,  Inc.,  Chicago,  con¬ 
tinues  to  handle  publication  advertis¬ 
ing  of  Quaker  Oats  Commercial 
Feeds.  It  was  incorrectly  reported  in 
this  column  last  week  that  Benton  & 
Bowles,  Chicago,  had  obtained  this 
account.  The  item  should  have  speci¬ 
fied  that  Benton  &  Bowles  would  han¬ 
dle  only  a  radio  program  for  the  com¬ 
mercial  feeds. 

Armand  S.  Weill  Co.,  Buffalo,  N.  Y., 
agency,  is  trying  out  13  weeks  of  radio 
advertising  in  Richmond,  Va.,  for  the 
World’s  Dispensary  Medical  Associa¬ 
tion  of  Buffalo,  in  behalf  of  its  Dr. 
Pierce's  Favorite  Prescription  and  its 
Dr.  Pierce’s  Golden  Medical  Discov¬ 
ery.  The  company  still  handles  its 
own  newspaper  advertising. 

Chalmers  Gelatine  Corp.,  Williams- 
ville,  N.  Y.,  has  formed  a  subsidiary, 
the  Handee  Products  Co.,  which  is 
making  Stirr,  a  new  kind  of  dye  for 
home  dyeing  and  tinting.  The  com¬ 
pany  soon  will  start  a  newspaper  and 
radio  campaign  in  about  10  cities, 
which  will  be  handled  by  the  Armand 
S.  Weill  Co.,  Buffalo. 

P.  H.  Hanes  Knitting  Company, 
underwear,  Winston-Salem,  N.  C.,  has 
renewed  its  newspaper  contracts 
through  N.  W.  Ayer  &  Son,  Philadel¬ 
phia. 

Hawaiian  Pineapple  Company,  Dole’s 
pineapple  juice,  San  Francisco,  has 
placed  a  test  campaign  with  some 
New  England  newspapers  through  N. 
W.  Ayer  &  Son,  Philadelphia. 

Manhattan  Shirt  Company,  444 
Madison  Avenue,  New  York,  has  ap¬ 
pointed  Brown  &  Tarcher,  Inc.,  New 
York,  to  handle  its  advertising. 

Rockwood  &  Co.,  cocoa  and  choco¬ 
late  candy  bars,  Brooklyn,  N.  Y.,  has 
transferred  its  advertising  to  Federal 
Advertising  Agency,  New  York. 

National  Chemical  &  Manufactur¬ 
ing  Co.,  luminall  paint,  Chicago,  has 
transferred  its  advertising  to  J.  R. 
Hamilton  Advertising  Agency,  Chi¬ 
cago. 

Beeman’s  Laboratory,  BGO  for 
athlete’s  foot,  Atlanta,  Ga.,  and  Duffy 
Medicine  Company,  New  Bern,  N.  C., 
have  placed  their  accounts  with  Har- 
vey-Massengale  Co.,  Inc.,  Atlanta. 

Acushnet  Process  Company,  golf 
balls.  New  Bedford,  Mass.,  has  placed 
its  advertising  wi;h  H  B  Humphrey 
Co.,  Inc  ,  Boston. 
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Publisher  Must  Be  Wary 
In  Giving  His  Note 


By  CHARLES  R.  ROSENBERG.  JR. 


WHEN  A  NEWSPAPER  PUBLISHER  per  publisher  knows  he  has  no  notes  well  as  loss  of  prestige.” 


cashier.  “Deal  only  with  houses  with  est  part  yet  in  newspaper  volume, 
a  good  reputation.  They  may  ask  for  accounting  for  70.4%  of  total  dis- 

your  note  in  order  to  finance  a  time  play  space.  In  1936  retail  linage  had 

payment  sale,  but  you’re  safe  in  giv-  been  69.0%  of  the  slightly  smaller  dis¬ 
ing  it  to  them.  First,  they’ll  go  the  play  volume;  in  1935  it  had  been 

limit  to  satisfy  you  because  they  have  69.7%,  and  back  in  1929  it  had  been 
a  reputation  to  maintain.  Then,  too,  only  63.3%. 

they  can’t  afford  any  funny  business  To  some  extent  this  increasingly 
with  notes  because  a  suit  for  damages  important  showing  of  retail  may 
might  mean  heavy  financial  loss  as  have  been  due  to  increasing  diversion 


gives  his  negotiable  note  to  finance  at  the  bank. 


of  national  advertising  funds  into 


So,  when  a  newspaper  publisher  dealer-placed  ads  at  local  rates. 


the  buying  of  fixtures  and  equipment,  The  man  on  the  ’phone  explains  gives  his  note,  it’s  not  the  giving.  Probably  more  important,  however, 

•one  of  two  things  is  sure  to  happen,  briefly.  Something  about  “defaulted  but  the  “to  whom”  that  actually  was  the  greater  responsiveness  of  re- 

Either  he  benefits  by  being  able  to  use  installment”  and  “full  amount  due  and  counts!  tailers  to  the  need  for  newspaper  ad- 

the  new  equipment  while  paying  off  payable.”  vertising. 


Either  he  benefits  by  being  able  to  use  installment”  and  “full  amount  due  and  counts! 
the  new  equipment  while  paying  off  payable.” 

the  note  in  installments,  or  he  pays  “Better  stop  in  and  see  us  before  the  «  11  T  ' 

full  price  for  useless,  shoddy  stuff,  end  of  the  day,”  the  voice  from  the  SHiail  UnCgG 


Sor*  Point  in  Automotive 


It's  just  the  difference  between  legiti-  bank  advises. 

mate  financing  and  “legal”  swindling  Of  course  the  whole  thing  is  a  mis- 
with  the  unwary  newspaper  publisher  take,  the  newspaper  publisher  real- 


on  the  paying  end. 

The  newspaper  publisher  in  the 
market  for  new  equipment  naturally 
compares  prices  before  he  buys.  One 
house,  he  finds,  quotes  a  figure  ap¬ 
preciably  below  the  others.  This  par- 


izes,  but  he  decides  to  set  it  straight 
with  the  bank. 

Finance  Company  Gat  Note 


in  1 9^7  General  advertising  in  1937  was 

21.6%  of  total  display,  approximately 
continued  from  page  1  the  position  it  has  held  for  the  last 
'  decade.  General  linage  was  most 

seme  part  of  the  rate  increases  which  important  in  1929,  at  22.2%  of  that 
made  their  appearance  in  the  tables  years  large  total  display  volume,  and 


Later  in  the  day  as  he  sat  facing  the  a  year  or  more  ago  have  just  this  year  the  years  since  it  has 


bank’s  cashier. 

“I'm  sorry,”  the  bank  official  was 


taken  effect. 

National  Up  $4,000,000 


hovered  between  that  percentage  and 
21.0%,  reached  in  1932.  Apparently 


preciaoiy  oeiow  me  omcis.  ijna  pai-  i  m  smiy,  me  udiin.  uiiieidi  *vda  _  ^  - -  oonoral  lindOd  Viao  iin  anrf 

ticular  concern  is  not  well  known,  but  saying,  “but  I’m  afraid  you’re  caught  Estimating  on  the  basis  of  known  ®  nrettv  much  in  tune  with  total 
under  the  terms  they  offer,  he  can’t  for  the  full  amount,  even  though  the  factors,  however,  one  may  judge  na-  j,  i  ^  ad^ertisine  in  newsoaners 
lose.  They’re  willing  to  take  a  com-  goods  are  absolutely  worthless.”  tional  advertising  of  all  sorts  in  the  ,  ^ ^ 


lose.  They’re  willing  to  take  a  com-  goods  are  absolutely  worthless.”  tional  advertising  of  all  sorts  in  the  ,  ^  ^  nessimistic  comments 

paratively  small  down  payment  when  “It  doesn’t  make  sense.  It’s  all  newspapers  was  worth  something  like  ^  ^  •  j 

the  stuff  is  delivered  and  his  note,  wrong,”  the  newspaper  publisher  said  $194,000,000.  Biggest  part  of  the  newspaper  a 

payable  in  monthly  installments,  for  incredulously.  $4,000,000  gain  over  1936  came  from  vertising  »n  the  automotive  classi 


payable  in  monthly  installments,  for  incredulously.  $4,000,000  gain  over  1936  came  from  vertising  >s  »n  the  automotive  classi- 

the  balance.  At  the  worst,  he  figures,  “Morally,  it’s  all  wrong,”  the  cashier  the  advertising  specialties— rotogra-  ,hon,  which  m  1937  amounted  to 
he  couldn’t  lose  more  than  the  down  conceded,  “but,  unhappily,  you're  on  vure,  Sunday  comic  sections,  and  i  nt 


payment  if  the  goods  turned  out  to  be  the  wrong  side  of  the  law.  As  soon  magazine  supplements, 
unsatisfactory.  He  could  simply  re-  as  this  concern  obtained  your  note  retail  and  cla; 


agazine  supplements.  substantially  lower  than  the  6.5%  of 

In  the  retail  and  classified  divisions  1S36,  or  the  7.2%  of  1934,  or  the  9.5'T 


unsaiisiaciory.  ne  cou.u  soun.y  --  «  w-:.  there  were  substantial  gains  in  linage  of  1929,  or  any  of  the  years  between, 

fuse  to  make  any  more  payments  until  they  negotiated  it  to  a  financ-e  com-  mere  were  suosianuai  pins  m  image,  Af  9  1^7^  nf 

the  seller  made  good  on  the  equip-  pany.  In  other  words,  the  finance  ‘"‘^hiil  at  least  there  were  rate  disnlav  it  equals  the  low  of 

"'ent.  company  bought  your  note,  expecting  scale  al-  and^is  less  than  half  as  impor- 

to  rnllpct  thp  irrstalltnonfB  on  if  as  though  probably  not  as  large  as  those  3'^“  is  less  man  nan  as  impor 

He  Make,  the  Deal  tL^  cSe  due  ^atl^  "^tional  advertising.  tant  as  it  was  even  in  1930,  to  say 

So  he  makes  the  deal.  The  well-  legitimate  deal.  Legitimate  manufac-  The  retail  linage  increase  for  the  nothing 
known,  established  concerns  pe  all  turers  do  it  all  the  time  to  finance  in-  over  1936  and  the  ...  . 

very  good,  but  their  prices  are  high  in  stallment  sales.  The  money  that  the  vlassifiod  linage  pm  was  6.8%.  Con-  Classified  m  1927  was  slighUj 

comparison— and  why  shouldn’t  he  manufacturer  gets  from  the  hank  or  s»denng  both  Image  and  rate  in-  greater  m  volume  than  general  adver- 

»v/the  diffe.*„ce  by  ..king  ad.an.  ar",r  "ompfSy  Sks  hto  Z  'TA  4 

tage  of  the  low  figures  quoted  by  the  finance  the  sale  and  extend  install-  *'mmary  estimates  m  this  paper  were  with  legal  adding  1.7%  more. 


smaller,  unknown  house?  Especially  ment  terms  to  his  customer 
•since  he  can  protect  himself  if  things 

so  wrong?  ..  . 


far  too  conservative  about  the  aggre¬ 
gate  of  newspaper  advertising  revenue 
in  1937.  Apparently  a  total  of  $620,- 


“But  some  outfits  are  in  the  business  000,000  would  not  be  over-large. 


_  *  •  J  1-  ,1  ir,  — ^  die  111  me  UU31HCOS  wu.uuu  wuulu  liui  uc  i.vei-idiHC-  FEDERATED  PRESS  MEET 

st^llV'rhe'Te^arelwoo^thL^ffi^  "*'***  The  Federated  Press  member-edi- 

about  it  that  he  doesn’t  exactly  care  delivery  of  The  influence  of  increases  in  rates  tors,  at  their  recent  19th  annual 

for  but  the  only  way  to  judge  he  excuse  for  ob-  may  be  gathered  from  the  Year  Book  meeting,  at  Chicago,  commended  the 

realizes,  is  to  give  the  stuff  a  fair  trial.  ^ previously  cited.  The  in-  labor  news  service  for  its  policy  of 
He  has  a  month  before  the  first  oav-  ^  ^  ^  ^  preceded  and  largely  dealing  fairly  with  all  groups  of  the 

ment  on  his  note  comes  due  ^  ^  would  not  be  so  bad,  because  the  justified  by  increases  in  circulation,  labor  movement  and  instructed  the 

As  a  matter  nf  fact  he  doesn’t  need  defend  himself  SO  that  milline  rates  remain  compara-  staff  to  continue  its  policy  of  no  fa- 

a  month  Within  a  ’week  he  knows  '^y  showing  that  tively  low.  But  from  Oct.  1,  1935  voritism  to  any  group  or  wing  within 

tKat  fhd  doiiinment  he  has  hoimht  is  goods  which  he  received  were  (rates  generally  effective  during  the  ranks  of  organized  labor.  The 


that  the  equipment  he  has  bought  is  worthless  ” 


worthless  stuff.  No  newspaper  pub¬ 
lisher,  anywhere,  would  or  could  use 
it.  He  loses  no  time  in  writing  to  the 


1936)  to  Oct.  1,  1936  (rates  largely  ef-  group  elected  Paul  Porter,  editor  of 

The  newspaper  publisher  frowned.  fective  during  1937),  the  aggregate  Kenosha  Labor,  Kenosha,  Wis.,  weekly 

“Isn’t  that  my  case?”  he  asked.  minimum  national  rate  for  all  U.  S.  supported  by  both  the  AFL  and  CIO, 

“I’m  afraid  not.  The  finance  com-  daily  newspapers  rose  from  $125,041  to  the  executive  board.  Robert  L 


concern  from  whom  he  boug  t  i  ,  pany  tfigt  bought  your  note  is  what  a  line  to  $132,513,  an  increase  of  Cruden,  editor  of  United  Rubber 

pointmg  out  m  detail  ]ust  vffiat  ^  ^  ‘holder  in  due  course’  5.7%;  and  for  all  U.  S.  Sunday  news-  Worker,  Akron,  O.,  and  Fred  Hewitt, 

wrong  and  notifying  them  that  he  will  gnd  you  cannot  set  up  against  a  so-  papers  from  $59,664,  to  $64,988,  an  in-  editor  of  Machinists  Monthly  Journal 

make  no  further  paynients  imtil  his  called  holder  in  due  course  the  de-  crease  of  8.9%.  At  the  same  time,  Washington,  D.  C.,  were  also  elected 

complaints  are  adjusted  to  his  satis--  f^nse  that  you  might  have  made  aggregate  daily  circulation  rose  from  to  the  board.  The  new  board  re¬ 

faction.  Naturally,  he  assumes,  they  11  against  the  concern  that  got  your  note  33.155,540  to  40,292,266  and  aggregate  elected  Carl  Haessler  managing  editor 
have  a  man  around  within  a  few  days,  ^^g  fij.gj  place.  The  holder  in  due  Sunday  circulation  rose  from  28,147,-  and  secretary-treasurer  of  Federated 
That  refusal  to  make  further  payments  course,  in  this  case  the  finance  com-  to  29,962,120.  In  each  case  circu-  Press  and  approved  the  1938  budget 

will  bring  them  to  time.  pany,  paid  its  money  for  your  note  in  lation  continued  to  grow  during  the  of  approximately  $25,000.  The  FP  now 

Called  by  Bank  good  faith.  They  had  no  knowledge  ensuing  year.^  serves  134  labor  papers. 

A  month  goes  by,  and  the  puzzled  ‘hat  the  equipment  you  received  for  Year’s  Linage  Tetals  ^ 

newspaper  publisher  receives  no  re-  ^ote  was  worthless.  As  you  have  Media  Records’  Blue  Book  tebula- 

ply  to  his  letter.  The  threat  to  with-  *»‘^ed  to  pay  one  installment  on  the  tion  of  all  linage  accredited  in  1937 


hold  payments  ’  doesn’t  seem  to  be  '’o^e,  the  note  is  what  the  law  calls  to  the  396  daily  and  Sunday  newspa- 

^  ...  .  ...  *  aU-a  Ai_-  r-.ii  .  .  rtf  ^f\*X  rtUioc  1C  ac  frtllnwc* 


effective.  Either  that,  or  else  this  con¬ 
cern  is  unbelievably  slow  and  ineffi¬ 
cient  on  service. 


‘accelerated,’  that  is,  the  full  amount  P®’’®  of  103  cities  is  as  follows: 
is  due  and  payable  at  once.”  , 


NEW  FARM  PROGRAM 

In  cooperation  with  International 
News  Service  and  United  Press, 


cient  on  service.  Kgg  Equipment  .  1,275.022,745  WBBM,  Chicago  CBS  outlet,  is  pre- 

It’s  true  that  the  threat  not  to  pay  “wv,o*  n  u  -i  ,  Oner.->l  .  .191.955.1.59  senting  a  farm  news  roundup,  daily 

has  no  effect,  but,  although  he  doesn’t  ®  boils  down  to,  ffie  pub-  .\utomotive  .  in6.9i9.6i4  except  Sunday.  The  broadcasts  in- 

know  it  yet,  the  hapless  newspaper  v®  or  summarized  bitterly,  is  that  I  i-in,incial  . is.iKi.^i  bulletins  from  Washington; 

nnblisher  will  snnn  learn  with  .snme-  °  OQbipment  that  I  can  t  jojai  display  1 S12  04’  919  livestock,  grain  and  Other  markets; 

Classified  . . ^ !  194!49i!648  and  general  news  drawn  from  INS 


publisher  will  soon  learn  with  some¬ 
thing  of  a  shock  that  this  “low  price” 
outfit  is  neither  slow  nor  ineffi¬ 
cient. 

On  the  contrary,  they’re  speedy  and 


use  and  can’t  sell  and  pay  the  full 
price  for  it — all  because  they  got  my  f 
note.” 


That’s  about  it.  Of  course,  you  can  ’^'"*•■>1  .advcrtisinn .  2,216,629,527 


10.092,960  and  UP  bureaus  in  Illinois,  Wisconsin, 
- Iowa,  Indiana  and  Michigan. 


hifflilv  efficient  thou^li  not  in  tHo  wav  ^  ©Quipmcnt  conc6rn  for  dam*  rn.  o  a  j*  ai««  j. j, ,x-. 

nigmy^emciem^  tnougn  not  in  tne  way  observation  in  these  These  figures  are  not  directly  com- 


he  had  hoped  for. 

The  news  comes  just  a 


— O - »  AAAjr  Vfkrocri  vdLiUll  ill  inCSe  .  «  r.t  Al-  e  Al_  _ 

transactions  is  that  such  outfits  are  with  those  of  other  years  be-  VT^iTT  PAPTTAT 

few  days  usually  law-proof  or  financially  ir-  cause  of  additions  to  the  list  of  news-  lU  Vioii  C./rtr'ilrtL 


after  the  end  of  the  month.  It’s  a  responsible  ”  ^  papers  measured.  The  Alabama  Press  Association  will 

telephone  call  from  the  local  bank.  .  Figuring  them  on  a  percentage  visit  Washington,  D.  C.  on  its  annual 

“Your  note  is  here  for  collection,”  himself  ^  protect  basis,  however,  they  show  a  graphic  trip  late  in  June,  after  which  the 

imes  the  voice  over  the  wire  nimselt,  anyhow.  demanded  the  picture  of  how  the  newspaper  ad-  party  will  go  to  New  York  where 

.i^s  ine  ^ce  ovct  me  wire.  newspaper  publisher.  vertising  picture  has  been  changing,  members  will  board  a  liner  for  the 

Note.  What  note.  The  newspa-  In  just  one  way,”  declared  the  Retail  linage  in  1937  played  the  larg-  trip  back  home. 


comes  the  voice  over  the  wire. 

“Note?  What  note?”  The  newspa- 
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N.  Y.  and  N.  E.  Executives  true  of  other  media.”  This  is  not  tQ  Weigh  Bulk 

\A7  PI  rr h  PrOTTlOtiOTl  PI  n  Karl  H.  Thiesing,  Executive  Secre-  SgIGS  QueStlOIl 

Vw  Ciyil  X  X  V/XllV/LlVi/JiA  X  XVAXXD  tary,  New  York  State  Publishers’  *1  1  ‘11 

Association,  told  of  the  association’s  Ctt  JCtClCSOriVllle 

Joint  Meeting  at  Troy  Told  More  Effective  "SSApeS^'^^The®  pur^se  S“th^  Directors  to  Discuss  Inclusion 

AA  preparation,  is  to  sell  Jn  Net  Paid  .  .  .  Small 

M.etnoaS  Oan  naa  Linage  •  •  •  Aa  oureau  association  papers  (with  a  combined  rw  j 

circulation  of  over  2,000,000)  as  a  Doilies  Opposed 

Support  Urged  •  •  •  P^ISS  Emo  Re~electea  group — something  never  before  at-  The  question  of  whether  bulk  sales 

tempted.  shall  count  as  net  paid  in  newspaper 

PROBLEMS  OF  1„  U,e  field  of  opportunUy  and  fadli.y  for  creaUve  rn^Rer  ^rMe^f  if  ated'';:rdtSr,I"‘lTheTd-’ 

™S’'’Kdafrd'T'’uesdir.t  iS;  Sr l’’  plu'dden,  president  of  Borclffnf  iSIuon  ^  u"  71“"®  r? ''pf  “iS 

joint  conference  of  the  Advertising  Prudden,  King  &  Prudden,  New  York,  p  Miller  ’^manager  Batavfa  News  •  reb.  26  to 

Department  of  the  New  York  State  newspaper  representatives,  traced  the  u  a  r>rnmrttinn  ,-alon,tar  l  question  was  briefly 

Publishers'  Associadon  and  the  New  hisjy'^f  dedining  national  ad.er-  S  „ew  p"SJs  WaTer  E  Dunsbv  "^“1  ''“r 

England  Newspaper  Advertising  Ex-  Using  in  newspapers.  He  also  de-  ciation  members  at  their  annual  meet- 

ecutives  Association  held  in  the  Hen-  scribed  the  success  of  “group  selling”  Xo  faTk^d  on  use  o  maS  daTa  n  Tu  week.  Judging  from 

drick  Hudson  Hotel,  Troy,  N.  Y.  bv  newspapers  in  rotogravure,  in  11  f-f,?  letters  read,  small  daily  publishers  are 


families  in  these  cities.  This  is  not 
true  of  other  media.” 

Tells  of  N.  Y.  Rote  Book 

Karl  H.  Thiesing,  Executive  Secre¬ 
tary,  New  York  State  Publishers’ 
Association,  told  of  the  association’s 
national  advertising  rate  book — 
“NYSPApers.”  The  purpose  of  the 
book,  now  in  preparation,  is  to  sell 
association  papers  (with  a  combined 
circulation  of  over  2,000,000)  as  a 
group — something  never  before  at¬ 
tempted. 


!  r  w  ...  u..  XX,...-  scnoea  me  success  oi  group  seu.ng  j  ^  ^  °  ^  ^  ° 

drick  Hudson  Hotel  Troy,  N.  Y.  by  newspapers  in  rotogravure,  in  newspaper  space;  Buel  f £10^0"  co^inurng 

Consensus  of  speakers  remarks  was  Sunday  comic  sections,  and  in  the  Hudson  nresident  New  Eneland  Ad-  !" ‘a^or  ot  continuing  the  present  pol- 

|h..  dcspjfe  the  growing  competition  American  Weekly,  and  explained  the  fSgTett,L”7ssocS  LudifreXS  lirSauf  hLe 

from  other  types  of  media  and  the  group  selling  of  a  number  of  New  ,p,  officers  of  the  New  York  State  ‘  reports  Larger  dailies,  however 
current  recession  the  additional  linage  York  state  dailies  in  cooperation  with  mLs  mLv  M  EmV  Lrnefl  including  bulk,  if 

nationally  and  loeally  which  spells  the  ,he  Prudden  organization  (Eotrok  &  IS,,  b„,f  nresS;  ^  W  f  fl  !n“?.7n':" 


difference  between  profit  and  loss  to  Publisher,  Jan.  15,  page  11). 


Evening  Tribune,  president;  R. 


the  bureau  are  going  to  follow  this 


publishers  was  available  if  newer  and 
more  effective  methods  were  em¬ 
ployed  to  get  it. 


.  ,  .  .  ,  Andrews.  Syracuse  Post  -  Standard,  ^  understood  ABC  news- 

••s  ncrease  a  es  yice-presidenb  and  R.  C.  Harris,  Buf-  papgj.  directors  will  report  to  the 

...  B.v  ...  I"  support  for  the  expansion  falo  Cmirrer-Express,  secretary,  were  ^oard  sentiment  of  newspaper  bureau 

Don  Cameron,  New  York  Herald  Pj^*^  Bureau  of  Advertising,  e  .  .  members  on  the  subject. 

Tribune,  speaking  of  newspaper  ad-  Prudden  said:  i  .  "f  u  were  se-  ^  delegation  of  southern  newspaper 

vertising  as  “the  strongest  advertising  I  believe  when  you  have  studied  ec  e  on  e  asis  o  ac  ivi  les  rat  er  publishers  is  planning  to  attend  the 
force  known,”  urged  newspaper  ad-  carefully  you  will  agree  that  news-  ^  zone  sys  em  previous  y  used.  Jacksonville  meeting.  The  group  will 

vertising  men  to  “get  down  to  the  Paper  publishers  can  afford  to  get  Directors  in  addition  to  the  vice-  be  headed  by  Ralph  Nicholson,  Tampa 
V _  U..V.1,  cf  back  of  it  and  should  get  back  of  it.  president  and  secretary,  and  their  _ _ _ 


This  year  the  directors  were  se- 


human,  fundamental  facts  back  of  ad-  back  of  it  and  should  get  back  of  it.  president  and  secretary, 

vertising.  constitute  an  expense  but  committees: 

"Tell  the  merchant  to  advertise  the  ®  small  investment  amounting  to  less  ritain  Store  ('ontrirt'.  Arthur  ('.  Sauinlets. 

things  people  want  to  buy,”  he  said,  than  the  salary  of  an  office  boy  to  i  trutw  .f/f/Ht,  Kciij.-niiiti  iv  spraRne, 

“instead  of  what  he  would  like  to  sell  most  of  you.  It  should  bring  definite  r.,r/ci,r.,frr 

them.  returns  on  this  small  investment  ^ 

Ad  Bureau  Support  Asked  which  amounts  to  about  the  cost  of 

,  ,  1  •  200  lines  per  month.  As  this  agency  sian,ia’,l. 

Salesmen  of  newspaper  advertising 

more  national  newspaper  I.intiK.'  R.-pcrtf— Ktht-i  lie 
must  find  out  what  makes  m^chan-  advertising  the  publishers  and  their  Gacrttr;  K.  (  .  ii.irri-t.  r 


human,  fundamental  facts  back  of  ad¬ 
vertising. 


Ad  Bureau  Support  Asked 


must  find  out  what  makes  merchan¬ 


dise  move,  they  must  follow  what  the  representatives  will  have  more  op- 
metropolitan  newspapers  are  doing.  rtunity  for  increased  sales  for  their 
What  the  stores  in  metro^htan  cen-  blications  and  markets, 
ters  are  selling  today  will  be  in  de-  ..j  ^^^jg  regional  and  state 

mand  and  on  sale  in  every  city  across  organizations  are  actively  studying 
the  continent  tomorrow.  ^^ese  problems  and  planning  to  and 

working  out  programs  for  developing 


turns  on  this  small  investment  Ci^nsttni.rs  K.-xarcIi  .iml  \<w-ii,iptr  Ptih 

hich  amounts  to  about  the  cost  of  pa',„'rs;  Ro;-  \v'"\\,,,rr.-«s'.‘Avn^ 

0  lines  per  month.  As  this  agency  sianda’d. 

ill  create  more  national  newspaper  I.inaKB  R.-pt.rtt.— Riht-i  iicrr.ild.  Xiurjara 
Ivertising  the  publishers  and  their  Gacrttc:  R.  (  .  ii.irri-.  Ttuffaio  Councr- 

presentatives  will  have  more  op-  Sli.irkt  y,  I.inkpurt  l  tuon-Sun 

(rtunity  for  increased  sales  for  their  Pr,m,„tio.i’  CaUn.l.tt  M.  u.  .\iiii,r.  ihuaria 
iblications  and  markets.  .Verex.-  K.  .\I.  Watt-rltury.  l‘,Uln<liiini- 

“I  note  that  many  regional  and  state  Timrs. 

•oaniTatinne  ara  aptivxxlv  atiidvinP  I-oc.il  SaUsm.an’s  .Manual  Jt. hit  R.  OslRtnic, 


Times  publisher  and  president  of  Flor¬ 
ida  Associated  Dailies,  and  Cranston 
Williams,  secretary-manager.  South¬ 
ern  Newspaper  Publishers  Associa¬ 
tion. 

■ 

N.  C.  Dailies  Approve 
SNPA  Ad  Bureau  Plan 


Express:  Rohert  Sliarkty,  l.ockpcrt  fnioii-Sitn  telegraph  to  Editor  &  Pubusher) 

an.l  Journal.  GREENSBORO,  N.  C.,  Feb.  24— A  meet- 

wrillitttrt'  North  CaroUna  n^m^rs  of  the 

Times.  Southern  Newspaper  Publishers  Asso- 

r.ocal  Saltsinan’s  .Manual  Ji.hn  R.  Osixtrnc,  ciation  was  held  here  Feb.  22,  on  call 
ConiiHfi  I.eailer;  jantis  I.  Miirnett.  Hinpham-  of  p  T  Hines,  advertising  manager, 
ton  Press.  j  i  j 


Allen  B.  Sikes,  eastern  manager  ot  working  out  programs  for  developing  .  Greensboro  News  and  Record  and 

the  Bureau  of  Advertising,  ANPA,  national  newspaper  advertising.  HINES  ON  CONSTITUTION  Carolina  member  of  the  SNPA 

gave  a  presentation  of  the  bureaus  t,,  different  territories  the  efforts  dif-  «  7  .  ,  ,  .  advertising  committee,  to  consider  the 

new  promotional  book,  “The  Road  J"  .  *  *1  territories  tne  ettorts  dit  ^  M  Hines,  formerly  publisher,  ^roDosed  nlan  of  estab  ishine  an  SNPA 
Ahead  for  Newspapers”  (Editor  &  fer  but  the  purpose  is  the  same.  It  is  Boston  Transcript  and  more  recently  bureru 

Publisher  Feb  19  naee  6)  J  Frank  ^  very  encouraging  sign.  with  the  Brooklyn  Eagle  in  an  ad-  •  ^  j  •  c’  r  d 

S;!  adverting  newspapers  the  ^st  .^ory  capacity,  was  "named  news  ZFehT  " 

Newspapers,  urged  the  support  of  About  half  of  the  North  Carolina 


eveT^Sber'^for  the  BureaS  of  Ad-  advertising.  A  newspaper  is  Executive  Editor  Francis  Clarke  ‘^e  North  <^rolina 

vlrtkii^T^Sorte  before  Mr.  Clarke’s  death  last  members  of  SNPA  responded,  the 

ex  usings  euoris.  Community.  Newspaper  circu-  week  newspapers  and  their  representatives 

Newspapers,  Mr.  Duffy  said,  must  igtions  today  are  the  largest  that  ■  being  as  follows: 

take  a  leaf  out  of  '^bey  have  ever  been  in  the  history  of  N.  C.  DAILIES  IN  MERGEiR  irUson  Times,  John  I).  Gold;  ITinston-Salem 

realize  that  it  cannot  be  the  job  of  the  industry.  That  the  publishers  of  The  Concord  C  \  Dniin  Hcmld  and  Sentinel,  Rex  Freeman;  Charlotte 

individual  newspaper  to  sell  accounts  American  newspapers  have  succeeded  ObeserS!  Irning  aid  Sunda^^^^^^^^^ 
on  national  advertising  in  newspapers  accumulating  each  day  the  informa-  the  Concord  Daily  Tribune,  evening 
but  It  must  be  done  through  one  cen-  communities  want  is  announced  Feb.  22  a  merger  of  thei 

1*^1  ettOrt,  inrlinatxxfl  Kxr  fVto  fan!  tVial  in  ialrYxr,cf  ...  .Kl  1..U 1 _ 


individual  newspaper  to  sell  accounts  American  newspapers  have  succeeded  Obeserver  morning  and  Sundav  and  Semll;  Grecnsbnrn  .News- 

on  national  advertising  in  newspapers  accumulating  each  dav  the  informa  Record  Andrew  Joyner,  Jr.,  and  P.  r.  Hines; 

Kill  it  m„ct  K»  rlrtr...  tKroiiaK  ono  nssn  accumuiaung  eacH  day  tne  mtorma-  the  Concord  Daily  Tribune,  evening.  High  Point  Enterprise.  II.  A.  Cecil  ami  C.  W. 

but  It  must  be  done  through  one  cen-  communities  want  is  announced  Feb.  22  a  merger  of  their  Patterson,  Jr. ;  Xeivhem  Sun  Journal,  C.  A. 

indicated  by  the  fact  that  in  almost  publishing  organizations  because  of  Rocky  .Xfount  Telegram,  J.  I..  Home, 

But  every  newspaper  locally  can  every  citv  in  the  nation  there  are  increasing  costs  PnKHcation  cf  KotK  I'-’.  rlshcviUe  Citiacn-Times,  Roy  Phillips; 


out  every  newspaper  locaiiy  can  nation  there  are  increasing  costs.  Publication  of  both  rC  t  '’rr. 

do  a  big  share  in  this  selling,  he  mere  newsnaners  read  than  there  are  nanert:  ixrill  Ko  cent  in,  i.,/!  _ ' 


jj  J  snare  in  mis  seiimg,  ne  newspapers  read  than  there  are  papers  will  be  continued, 

added.  Remember  that  your  manu¬ 
facturers’  representatives,  your  area 
wholesalers  and  local  jobbers  are  con¬ 
stantly  being  approached  with  presen¬ 
tations  on  the  effectiveness  of  other 
kinds  of  media.  Do  your  part  in  tell¬ 
ing  them  the  newspaper’s  story.” 

Head  Work  vt.  Log  Work 
“Training  the  Advertising  Salesman 
of  Tomorrow”  was  discussed  by  Don¬ 
ald  W.  Davis,  assistant  professor  of 
journalism,  Pennsylvania  State  Col¬ 
lege,  and  former  advertising  director 
of  the  Springfield,  Mass.,  newspapers. 

An  increasing  number  of  journalism 
schools  are  gearing  themselves  to 
supply  highly  trained  men  for  news¬ 
paper  advertising  staffs,  he  declared. 

sa’^mp^^dcnind^^tnn'^^iicb'^nn^^^the  England  advertising  executives  at  joint  meeting  at  Troy.  N.  Y.,  this 

thfrfrg  Ik  r  ^7  7mX  thread  Left  to  right,  seated:  Miles  F.  P.  Dallison,  Lowell  (Mass.)  Courier  Citizen  and 

theory  that  if  you  make  tl^e  ca  Is  Leader;  Buel  W.  Hudson.  Woonsocket  |R.  I.)  Call;  Miss  Mary  M.  Emo,  Hornell  (N.  Y.) 
«  .  ^  usiness ,  .  Evening  Tribune,  re-elected  president,  Advertising  Department  ot  New  York  State  Pub- 

Granting  the  necessity  of  making  the  |i,j,er,'  Association;  H.  H.  Hoffman.  Worcester  (Mass.)  Telegram  Gazette,  and  Russell 
calls,  he  asserted  head  work  is  more  c.  Harris,  Buffalo  Courier-Express,  re-elected  secretary,  NYSPA  ad  department.  Stand- 
important  than  leg  work  and  mat  jng.  Allan  C.  Inman,  Fitchburg  (Mass.)  Sentinel;  Rudolph  M.  Hennick,  Waterbury 
newspaj^rs  should  not  only  pick  their  (Conn.)  Republican  and  American;  Milton  R.  Miller.  Batavia  (N.  Y.)  News;  J.  A.  Viger, 
advertising  men  with  great  care  but  Troy  (N.  Y.)  Record;  James  Burnett,  Binghamton  Press,  and  Karl  H.  Thiesing,  executive 


should  surround  them  with  every 


secretary,  NYSPA. 


Durham  Herald  Sun,  M.  F.  Munlaiigh; 
Raleigh  Tinu's,  John  A.  Park,  Jr.;  T.lisabeth 
City  Daily  Adzanre,  Herbert  Peele;  Raleigh 
sW'zes  and  Observer,  Frank  Daniels. 

The  publishers  and  their  representa¬ 
tives  generally  approved  the  plan  but 
a  large  number  reserved  definite  ac¬ 
ceptance  pending  further  discussions 
with  their  associates.  The  Hickory 
Daily  Record  signed  an  agreement  to 
participate  in  advance  of  the  gather¬ 
ing  and  both  Raleigh  Newspapers  and 
the  Asheville  Citizen-Times  signed  at 
the  meeting.  Criticism  of  the  South 
Eastern  Newspapers,  a  group  of  19 
southern  papers  which  launched  a 
cooperative  advertising  campaign  in 
advance  of  the  south-wide  effort,  was 
voiced. 

George  C.  Biggers,  business  man¬ 
ager,  Atlanta  Journal,  and  chairman 
of  the  SNPA  advertising  committee, 
told  Editor  &  Publisher  earlier  this 
week  “we  have  gotten  a  good  start, 
having  received  11  contracts  which 
total  $10,500.”  The  SNPA  plans  to 
raise  $75,000  annually  for  three  years 
to  sell  Southern  newspapers  as  a 
medium. 


\es!  I  will  take  a 
^  Wasserinann 


Editor  &  Publisher  for  February  26,  1938 


Four  Newspaper  Ads 
Win  Medal  Awards 


Rome  (By  Mail) — All  Italian  jour¬ 
nalists  will  henceforth  be  retired  and 
pensioned  upon  attaining  the  age  of 
1  60,  according  to  a  decree  just  issued 
by  Italy’s  No.  1  journalist,  Benito 
I  Mussolini.  Newspaper  editors  have 
I  no  choice  in  the  matter.  It  is  esti- 
!  mated  that  the  decree  retires  about 
I  200  Italian  journalists  at  once,  mak- 
I  ing  way  for  younger  men. 

I  The  Ministry  of  Popular  Culture  will 
give  newspapers  a  subsidy  amounting 
I  to  10,000  lire  per  annum  for  each 
!  staffer  retired,  pending  new  agree- 
\  ments  with  the  insurance  companies. 
I  A  way  is  being  studied  now  so  that 
the  compulsory 
1  premiums- 


Bii»  Business 


Raymond  Rubicam,  Advertising  Agent,  Takes 
Highest  Individual  Honor  .  .  .  Steichen  and 
Dwiggins  Receive  Silver  Medals 


ung  &  Rubicam,  the  scheme  of  things." 

;ing  agency,  re-  Medal  winner  in  the  national  news- 
ceived  a  gold  paper  classification  was  of  a  totally 
medal  Feb.  24  different  sort,  dramatic  in  statement 
climaxing  an-  and  in  appearance.  "Yes,  I  will  take 
nouncement  of  a  Wassermann  test,”  was  the  head- 
the  Annual  Ad-  line  on  one  ad  of  this  campaign.  The 

vertising  Awards.  _ 

The  medal  was  _ 

awarded  by  a  * 

jury  of  outstand-  ^  njP 

ing  advertising 

men  and  pub-  iCSt. 

Ushers,  not  for  *0  * 


insurance 
■half  of  which  are  paid  by 
the  employers  and  half  by  the  em¬ 
ploye — need  not  be  increased. 

The  move  has  also  a  political  angle. 
Many  being  thus  retired  are  the  non- 
Fascists  and  former  Socialists.  With 
these  men  out  of  the  picture,  Italian 
journalism  will  be  100%  Fascist. 

The  jjensions  will  average  about 
1,000  lire  per  month,  which  permits  a 
man  to  live  modestly.  In  addition, 
there  is  the  liquidation  of  six  months’ 
Medal  salary  plus  one  month  for  every  year 
Com-  of  service,  and  the  old-age  insurance, 
Jarton,  which  comes  to  30,000  to  100,000  lire, 
Boston  according  to  length  of  service.  It  is  es- 
i.  timated  that,  upon  being  pensioned,  a 

ivision  receive  a  lump  capital  sum 

;  Sav-  approximately  200,000  lire  on  an 

X  and  average. 

their  Pensioners  will  not  be  allowed  to 
practice  the  profession  once  retired, 
but  they  may  do  other  work,  or  may 
^  „  send  in  feature  stories  and  articles, 
thereby  increasing  their  income. 

■ 

s  *vJho  Compensation  A-ward 
ieve  a  Jq  Ed  NeiFs  Widow 

ennaht  ALBANY,  N.  Y.,  Feb.  22 — A  maximum 
®  j  weekly  payment  of  $10.38  has  been 
^  awarded  to  Mrs.  Helen  Nolan  Neil 
by  the  Workmen’s  Compensation  Bu- 
vas  an  reau  on  the  death  of  her  husband, 
lepart-  Edward  J.  Neil,  Associated  Press  Re- 
1  typi-  porter,  while  covering  the  war  in 
?d  the  Spain  on  New  Year’s  Eve. 
lit  ac-  Referee  B.  W.  Nye  also  has  ap- 
counts.  proved  a  weekly  benefit  of  approxi- 
adver-  mately  $3  for  Neil’s  young  son,  Ed- 
y.  ward  III,  five,  and  $200  to  the  AP  for 

funeral  expenses.  AP  directors  have 
p  11  r  voted  an  annuity  to  Mrs.  Neil,  ac- 
,  ‘  '*  cording  to  the  referee’s  report,  the 

1  &  Cii.  amount  and  details  of  which  are  being 
worked  out. 

^  Mrs.  Neil  writes  under  the  name 

npaiiyi.  Helen  Nolan  and  was  formerly  with 
-st'iiK  New  York  American.  She  is  now 

y).  in  the  press  department  of  the  Co¬ 

lumbia  Broadcasting  System,  New 
York. 


Bank  of  NfwYork  WTri'ST  Comfa.ny 


Dignified  copy  which  contributed  most  to 
advancement  of  advertising  as  a  social 
force. 


Raymond  Rubicam 


NO  ONE  IS  IN  DEBT  TO 


campaign  was  one  for  the  Ladies 
Home  Journal,  and  this  insertion  was 
based  on  an  article,  “Can  We  Now 
Fight  Syphilis?” 

The  automotive  campaigns  won 
honorable  mention  in  this  national 
newspaper  classification.  One  was 
produced  by  McCann-Erickson,  Inc., 
for  Standard  Oil  of  New  Jersey,  ad¬ 
vertising  Essolene  in  copy  filled  with 
photos  and  captions.  The  other  was 
by  N.  W.  Ayer  &  Son,  for  Ford  Motor 
Company,  selling  “the  character  and 
prestige  of  the  Ford  institution  as 
well  as  the  Ford  car.” 

Local  Newspaper  Ads 

Another  newspaper  classification 
was  devoted  to  advertisements  by 


Photographs  were  heavily  featured  in 
United  Fruit  copy. 


Radio  Advertising 

Colli ril  iilidii  til  tecliniqiic  John  1'.  Koy:il, 
vice-presiilrnt  of  the  Xalion.il  Kroailcasiint! 
Company. 

Oiitstanilini:  skill  in  iirograin  iiroiluction 
J.  Walter  Thompson  Company,  with  special 
reference  to  Chase  &  Sanhorn  hour  (Charlie 
McCarthy). 

excellence  of  commercial  announcements 
X.  W.  Ayer  X-  Son  (.Atlantic  Refiniui;  Com¬ 
pany.  anil  KcIIokk  Company). 


direction  of  a  permanent  Adminis¬ 
trative  Board,  headed  by  Earnest 
Elmo  Calkins,  with  a  jury  of  awards 
which  changes  each  year.  The  proj¬ 
ect  is  sponsored  by  Advertising  & 
Selling  magazine. 

Newspaper  advertisements  were 
prominent  among  the  awards.  Medal 
award  for  a  campaign  contributing 
most  to  the  advancement  of  adver¬ 
tising  as  a  social  force  went  to  an 
unostentatious,  restrained  campaign 
prepared  by  Doremus  &  Co.,  for  the 
Bank  of  New  York  and  Trust  Com¬ 
pany — a  campaign  of  six  insertions 
thus  far,  appearing  in  New  York  City 
newspapers  and  also  in  several  na¬ 
tional  magazines. 

Tcllt  of  Big  Business 

First  advertisement  of  this  series, 
reproduced  on  this  page  under  the 
heading,  “Big  Business,”  explained 
that  “business  creates  jobs,  reduces 
the  cost  of  goods,  proviiles  tax  reve¬ 
nues,  and  promotes  new  discoveries 
and  inventions,”  adding  that  the  bank 
planned  in  these  advertisements  to 
“help  create  a  clearer  public  under- 


SNPA  Golf  Tourney  at 
Biloxi,  May  31 

The  Southern  Newspaper  Publish¬ 
ers  Association  will  hold  the  Walter 
H.  Savory  Memorial  Golf  tournament 
May  31  in  conjunction  with  its  annual 
convention  at  the  Edgewater-Gulf 
Hotel,  Biloxi-Gulfport,  Miss.  Pre.s- 
ident  Ted  Dealey,  Dallas  News  & 
Journal,  has  named  the  following 
committee  in  charge  of  the  tourna¬ 
ment:  Chairman,  Arthur  T.  Robb, 
Editor  &  Publisher;  vice-chairman, 
Laurence  E.  Mansfield,  International 
Paper  Company;  L.  K.  Nicholson. 
New  Orleans'  Times-Picayune  and 
States;  W.  G.  Wilkes,  Biloxi-Gulfport 
Herald;  and  Talbot  Patrick.  Goldsboro 
(N.  C.)  News-Argus. 


Research  Achievements 

Metl'fl  award  to  Advrrlisinjf  Kesta'cli 
Foundation  f(»r  “Wiinlow  Display  ('irculati«iii 
and  Market  KeiMjrts.”  llon(»ral)le  mention  to 
Kdpar  Felix  for  “Kadiff  Coverage  Ke|Kirts.*' 
ami  to  Kverett  Smith,  .Macfailden  FiililicatioMs. 
for  “Magazine  Homes  and  Branded  Merchan- 
<lise.“ 

The  jury  of  awards  consisted  of: 
Allen  I..  Billingsley.  Chairman.  Fuller  \ 
Smith  &  Ross.  Inc.;  Dr.  .M.  K.  Agha,  ('onde 
Nast  Publications;  RichanI  ('omptfni.  (  ompton 
Advertising.  Inc.;  A.  M.  Crossley.  Crossley. 
Tnc. ;  J.  Stirling  Getcliell,  J.  Stirling  tietchell. 
Inc.;  Watson  (birdon.  Dfireinus  &•  Company, 
Inc.;  H.  F.  Jones,  Campbell  Soup  Company: 
Henry  Luce.  Time.  Inc.;  Paul  K.  McElroy. 
Ethyl  Gas  Coriwiration ;  J.  H.  MeiJraw.  Jr.. 
McGraw  Hill  Publishing  ('ompany,  Inc.;  Mrs. 
Ogden  Reid,  AVic  York  Herald  Tribune: 
Eugene  Thomas,  WOR.  New  Y<irk;  Deane 
I'ptegrove.  Alley  Ricbarils  Company. 


FLORIDA  DAILY  SOLD 

Lake  Worth  (Fla.)  Daily  Leader 
has  been  purchased  for  an  unan¬ 
nounced  consideration  by  Mr.  and 
Mrs.  K.  M.  Hawks  from  W.  M.  Staf¬ 
ford. 


copy  which  won  rr 
national  classification. 
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Newspapers  Made 
Possible  Modem 


Democracy 


Munro  Warns  Publishers  to 
Study  Europe  Guard  Against 
Threats  to  Free  Press 


Speaking  on  the  “Importance  of  a 
Free  Press  to  a  Free  People,"  Dr. 
William  B.  Munro,  head  of  the  de¬ 
partment  of  government  and  eco¬ 
nomics,  California  Institute  of  Tech¬ 
nology,  told  the  50th  annual  conven¬ 
tion  of  the  California  Newspaper  Pub¬ 
lishers  Association  at  Riverside  re¬ 
cently  that  it  is  the  newspaper  press 
that  has  made  modern  democracy 
possible. 

“The  enlightenment  of  the  people  is 
an  absolute  essential  of  all  free  gov¬ 
ernment;  without  channels  of  public 
information,  freely  used,  it  cannot 
come  into  existence,  much  less  be  se¬ 
curely  maintained,”  he  said. 

Dr.  Munro  reviewed  the  invention 
of  printing  and  the  struggle  which 
then  began  for  freedom  of  expression 
in  that  medium.  Following  the  rise 
of  newspapers  he  outlined  their  free¬ 
dom  and  then  subjugation  under  the 
dictatorships.  He  mentioned  Hitler’s 
philosophy  which  was  that  the  policies 
of  the  newspapers  should  be  “coordi¬ 
nated”  with  those  of  the  government, 
and  added  that  “planned  economy”  is 
merely  a  similar  term. 


Plan  Involves  Newspapers 

“But  a  plan  accomplishes  nothing 
unless  the  government  is  given  au¬ 
thority  to  carry  it  out,”  he  said,  “so 
the  government  must  be  vested  with 
power  to  override  all  opposition  to  its 
plan,  no  matter  from  what  source 
this  opposition  may  come.  And  among 
the  first  to  feel  the  brunt  of  this  co¬ 
ercion  are  the  newspapers. 

“Every  newspaper  man  in  the  U.  S., 
and  every  friend  of  newspaper  free¬ 
dom  should  study  and  take  to  heart 
the  lessons  which  European  experi¬ 
ence  has  taught  the  world  during  the 
years  since  the  close  of  the  World 
War.”  Dr.  Munro  continued.  “The 
methods  by  which  freedom  of  the 
press  is  extinguished  have  now  be¬ 
come  well  standardized.  One  coun¬ 
try  after  another  has  followed  exactly 
the  .same  procedure.  First,  the  gov¬ 
ernmental  authorities  set  out  to  dis¬ 
credit  the  press  as  an  institution  by 
blaming  it  for  contributing  to  the 
country’s  troubles,  whatever  they  are. 
Charges  are  made  that  the  newspapers 
are  allied  with  selfish  economic  in¬ 
terests  and  are  merely  a  part  of  a  huge 
conspiracy  to  keep  the  masses  of  the 
people  from  gaining  their  rights. 


is  a  tragic  mockery  of  freedom  in  all 
its  forms.  So  freedom  of  the  press 
can  be  exterminated,  as  the  history 
of  these  countries  has  shown,  with¬ 
out  changing  a  single  word  in  the 
constitution.  It  is  inconceivable  that 
any  large-scale  economic  planning 
under  government  auspices  can  ever 
be  carried  through  without  taking 
the  newspapers,  magazines,  and  pe¬ 
riodicals  of  the  country  into  the  plan.” 

He  concluded  by  urging  all  news¬ 
papermen  to  be  constantly  on  guard 
for  attacks  on  the  free  press. 


Readers  Differ 
With  Editors 
on  Best  Comics 


“When  this  campaign,  backed  by  a 
great  governmental  propaganda  ma¬ 
chine,  has  made  sufficient  headway, 
the  government  is  ready  for  the  sec¬ 
ond  step,  which  is  to  declare  that  the 
new.spapers  are  public  utilities  and  as 
such  should  be  supervised  in  the  pub¬ 
lic  interest.  A  bureau  of  public  en¬ 
lightenment  (to  use  the  German  name 
for  it)  is  then  set  up  to  perform  this 
supervisory  work;  whereupon  it  is 
found  that  efficient  supervision  in¬ 
volves  licensing  and  with  this  exercise 
of  ihe  licensing  power  all  true  free- 
d<  oi  of  the  press  disappears.  The 
ptocess  is  a  gradual  and  insidious  one, 
■st'inelimes  covering  several  years  be- 
tv  .  en  its  first  and  final  stages. 


Can  Happen  Here 

That  sort  of  thing,  one  may  say, 
■-ii  .not  happen  here.  For  have  we 
’i.'t  a  constitution  that  guarantees 
freedom  of  the  press?  My  answer  is 
ffiiit  Russia,  Germany  and  Italy  today 
h.tve  constitutions  which  guarantee 
h'edom  of  the  press  in  terms  just 
a.':  explicit  as  our  own.  Yet  what  ac- 
tuftlly  exists  in  all  of  the.se  countries 


Publisher's  Choice  Scores 
Low  in  Poll  of  S.  C. 
Dailies'  Subscribers 


Winston-Salem,  N.  C.,  Feb.  21 — In¬ 
vited  to  “be  the  editor”  and  say  what 
they  liked  and  disliked  in  the  news¬ 
papers.  as  well  as  to  offer  suggestions 
for  news  and  features  not  in  the  pages, 
readers  of  the  Winston-Salem  Jour¬ 
nal  and  the  Twin  City  Sentinel  re¬ 
sponded  with  a  vim  that  surprised  the 
real  editors,  tabulation  of  a  recently 
conducted  survey  of  editorial  and 
news  features  revealed. 

The  survey  was  remarkable  for  the 
comprehensive  information  supplied, 
both  on  the  readership  of  all  features 
in  both  papers  and  on  what  else  read¬ 
ers  wished  to  have  available  in  the 
two  newspapers. 

The  survey  wa.s  opened  with  a  full 
page  questionnaire,  captioned  “You 
Be  the  Editor.”  Space  was  provided 
for  both  men  and  women  to  cheek 
whether  they  read  the  various  fea¬ 
tures  listed,  “always,”  “occasionally” 
or  “never.”  Another  section  of  the 
questionnaire  listed  the  comics.  Boys 
and  girls,  as  well  as  adults,  were  re¬ 
quested  to  indicate  their  order  of 
preference.  A  large  section  on  each 
questionnaire  also  wa.s  provided  for 
the  reader’s  criticisms. 


public  opinion  (letters  to  the  editor) 
and  national  sports  news  ran  neck 
and  neck  for  leadership  in  both  the 
Journal  and  the  Sentinel.  National 
sports  news  held  a  bare  edge  over 
editorials  for  both  papers. 

Response  to  the  comics  brought  out 
wide  differences  of  opinion.  Nearly 
all  who  responded  rated  the  comics 
in  their  order  of  preference,  with  a 
wide  variety  of  rating  as  made  by 
men,  women,  boys  and  girls.  The 
Journal  comic  which  topped  the  list 
with  men  and  women  fell  to  fourth 
place  with  boys  and  second  with 
girls.  First  preference  of  men  and 
boys  among  the  Sentinel  comics 
dropped  to  fifth  place  with  women 
and  third  with  girls. 

Considerable  amusement  was  af¬ 
forded  to  the  editors  when  a  comic 
which  had  aroused  the  enthusiasm  of 
Gordon  Gray,  the  publisher,  ended  up 
among  the  low  scorers,  but  before  the 
survey  was  completed  practically 
every  editor  foimd  some  of  his  fa¬ 
vorite  features  also  far  down  the  list. 

The  survey  was  planned  and  ex¬ 
ecuted  by  Orville  S.  McPherson  and 
Associates.  The  complete  survey  re¬ 
port  covers  30  mimeographed  pages, 
including  charts  and  a  facsimile  of 
the  questionnaire. 


Ohio  Press  Groups 
Honor  Prof.  Hooper 


Ohio  newspapermen,  during  their 
annual  meetings  held  at  Columbus 
Feb.  3  and  4,  conferred  two  honors 
upon  Prof  Os- 


5,000  Repliet  Received 

Nearly  5,000  men,  women  and  chil¬ 
dren  replied  and  some  55%  included 
criticism  or  suggestion.  In  the  final 
.summary,  expressions  from  readers 
were  grouped  under  250  different 
classifications  or  “.shades  of  opinion.” 

In  a  further  breakdown,  it  was  pos¬ 
sible  to  cla.s.sify  the  returns  by  dif¬ 
ferent  .sections  of  the  city.  This  was 
accomplished  by  having  the  carrier 
boys  collect  the  questionnaires.  In 
this  way,  it  also  was  possible  to 
classify  the  returns  by  economic 
groups. 

Some  comments  were  very  frank, 
but  less  than  one  percent  of  the  re¬ 
spondents  said  they  did  not  like  the 
new  restyling  of  the  two  papers,  both 
in  form  and  content. 

Surprising  was  the  very  small  num¬ 
ber  of  complaints  registered  on  a  5 
cent  per  week  increase  in  the  home 
delivered  subscription  rate,  put  in  ef¬ 
fect  some  three  months  previous  to 
the  survey.  Some  subscribers  even 
volunteered  the  opinion  that  the  im¬ 
proved  appearance  and  content  of  the 
newspapers  were  well  worth  the  in- 
crea.sed  price. 

Argument  on  Picturas 

The  aggressive  use  of  pictures,  put 
into  effect  last  August,  also  drew  con¬ 
siderable  argument,  but  the  picture 
fans  far  outweighed  those  who  pre¬ 
ferred  the  “old  fashioned”  text  type 
of  newspaper. 

An  interesting  barrage  of  criticism 
was  leveled  at  local  society  and 
women’s  news.  The  dominant  tone 
was  that  society  news  should  be 
broadened  in  scope,  that  it  covered 
too  small  a  percentage  of  people. 

Among  men  readers,  local  editorials, 


man  C.  Hooper 
^  of  Ohio  State 

V  University’s 

■  school  of  jour- 

I  i  nalism.  founder 

*  '  WX  A  of  the  conven- 

tion’s  annual 
Jji  newspaper  show. 

m  Henceforth  the 

annual  exhibi- 

be 

called  the  “Os- 
'  '  man  C.  Hooper 

Granville  Barrere  Newspaper 
Show”  and  be¬ 
ginning  in  1939,  a  new  trophy,  the 


Osman  C.  Hooper  award,  donated  by 
his  former  students,  will  go  each 
year  to  the  weekly  with  the  greate.st 
accomplishment  in  community  service. 


Barrera  Elecfed 


WILLIAMSON  RESIGNS 


Printers  Forcing 
Labor-Saving 


Machinery 


Oregon  Publisher  Makes 
Statement  to  Senate  Group 
Studying  Unemployment 


Printers  are  forcing  publishers  to 
resort  to  labor-saving  machinery, 
states  Frank  L.  Jenkins,  publisher  of 
the  Klamath  Falls  (Ore.)  News  and 
Herald,  in  a  letter  to  the  senate  com¬ 
mittee  studying  unemployment  caures. 

Demands  for  shorter  hours  and  in¬ 
creased  pay  have  forced  additional 
machinery  into  the  newspaper  plants, 
believes  Mr.  Jenkins. 

“As  wages  go  up  and  hours  go 
down,  the  employer  must  either  in¬ 
crease  his  efficiency  per  man,  or  must 
see  the  cost  go  up  at  the  rate  that 
would  mean  bankruptcy,”  wrote  Pub¬ 
lisher  Jenkins,  president  of  the  South¬ 
ern  Oregon  Newspapers.  He  said  that 
in  the  newspaper  industry  there  ap¬ 
peared  to  be  “limitless  opportunities 
to  increase  output  and  lower  costs, 
but  this  would  result  in  throwing 
men  out  of  employment.” 

One  of  the  more  recent  inventions 
-a  machine  that  sets  type  from  a 
tape  and  which  can  be  operated  from 
a  distant  point  by  wire  connection — 
was  mentioned  as  the  sort  of  labor- 
saving  device  publishers  would  “will¬ 
ingly  or  unwillingly”  have  to  accept 
“in  order  to  hold  down  their  costs  to  a 
point  where  they  can  still  show  a 
profit  “ 


In  addition  to  general  session  of 
the  Ohio  Newspaper  Association  other 
groups  met  and  elected  the  following 
officers:  Ohio  Newspaper  Association: 

•  irativillt-  harrerf.  Cincinnati  l.nquirer,  i>rt-s- 
icitnt;  \V.  F.  Wiley,  Cincinnati  Enquirer,  re¬ 
tiring  president,  chairman  of  board  of  trustees; 
Roy  -Moore,  Canton  Kepository,  vice-president; 
Ralph  D.  Henderson,  Columbus  Cilisen,  trea¬ 
surer;  Walter  J.  Reck,  Ohio  State  Journal, 
charman  of  legislative  cothrnittee. 

Buckeye  Press  group:  Orrin  R.  Taylor, 
Archbnid  Buckeye,  president;  G.  M.  Kumler, 
I.etvisburg  Leader,  vice-president;  Richard  R, 
Waltz.  Delta  Atlas,  executive  secretary;  Harold 
K.  Scliellenger,  Ohio  State  University  newt 
bureau,  recording  secretary,  and  Leonard 
Insley,  IVorthington  News,  treasurer. 

Association  of  Advertising  Executives  of  the 
Ohio  Select  List;  Gilmore  Hiatt,  Marion  Star, 
jiiesident;  Roland  S.  Heller.  \f  iddictim’n 
Journal,  vice-president;  W.  E.  Beeler,  Chilli- 
cothe  Scinto-Casette,  secretary-treasurer. 

Associated  Ohio  Dailies;  B.  C.  Snyder,  San¬ 
dusky  Register,  president;  Spencer  Myers,  Mid¬ 
dletown  Journal,  vice-president;  Alfred  V.  Dix, 
Ravenno  Record,  treasurer,  and  Frank  Spencer, 
Netvark  .Advocate,  secretary. 


Cites  Own  Experience 

Jenkins  cited  an  experience  in  his 
own  plant  to  illustrate  his  argument. 
Several  years  ago,  he  .said,  he  em¬ 
ployed  more  men  at  more  pay  per 
week  than  at  present,  yet  production 
of  his  plant  was  higher  today  than  in 
the  past. 

“In  1931  we  were  employing  14  full¬ 
time  journeymen  printers,  paying 
them  $48  for  a  48-hour  week,”  he 
said.  “About  that  time  the  typo¬ 
graphical  union  began  to  insist  on 
shorter  hours.  Soon  the  NRA  came 
along. 

‘"nien  came  the  voluntary  five-day 
week,  inaugurated  by  the  union  as  a 
means  of  spreading  employment. 

“The  net  upshot  of  it  was  that  in 
1936  we  employed  only  11  regular 
journeymen  printers,  working  37% 
hours  a  week  at  $1  an  hour. 

“At  the  .same  time  we  put  through 
12%  more  production  at  the  plant 
than  in  1931.  The  difference  was 
made  up  by  addition  of  labor-saving 
machinery  and  time  studies  to  in¬ 
crease  efficiency. 

“The  sufferers,  you  will  note,  were 
our  employes,  who  reduced  not  only 
the  number  of  full-time  employes,  but 
reduced  their  earnings  per  week.” 


PRESS  LAW  OPPOSED 

Holding  that  libel  laws  offer  proper 
remedy  insofar  as  newspapers  are 
concerned,  the  New  York  State  So¬ 
ciety  of  Newspaper  Editors  recently 
adopted  a  resolution  asking  the  state 
legislature  to  repeal  a  1930  law  mak¬ 
ing  it  a  misdemeanor  to  print  “false 
information”  about  a  cooperative 
organization. 


A.  R.  Williamson,  for  nine  years 
manager  of  the  central  division  press 
department  of  National  Broadcasting 
Company,  Chicago,  and  since  last  Sep¬ 
tember  assistant  to  the  publisher  of 
the  Minneapolis  Star,  in  charge  of  cir¬ 
culation  promotion,  has  resigned  to 
become  associated  with  Tom  Fizdale, 
Inc.,  Chicago  publicity  firm. 


HAS  KITCHEN  BUREAU 


Ralph  H.  Jones  Co.,  New  York,  has 
the  account  of  Modem  Kitchen  Bu¬ 
reau,  New  York,  electric  ranges,  re¬ 
frigerators  and  water  heaters.  Women’s 
magazines  will  be  used  for  ranges, 
newspapers  for  refrigerators,  business 
publications  and  direct  mail  for  water 
heaters. 


I 


CT^^'< 


WHEN  your  test  coiiipaigns  run  in  New  England,  they  are  EASY  to  WAT(',H, 
easily  reached  from  your  New  York  office. 

And  New'  Engian<l  cities  are  ideal  for  advertising  tests  because  of  their  outstand* 
ing  ability  to  absorb  niercban<lise. 


■loped  the  technique  of  advertising 
e  thus  assured  of  every  legitimate 
ence  and  effi^ 


iciencv. 


riie  New  Fmgland  states  have  annual  retail  sales  in  excess  of  S2,700,()00.(M)()- 
striking  and  impressive  measure  of  the  pi^tential  for  sales  for  your  product. 


Circu-  2.5041  lO.OO* 
^  lation  lineti  lines 

MAINE — Population  797,423 

•Banfor  Daily  News . (Ml  3l,(Kk»  .09  .09 

'Portland  Prcss-Merald  E»presi  Sun¬ 
day  Telegrain . (M&E/  62,915  .20  ,17 

NEW  HAMPSHIVE— Population  46.4.293 

'Concord  Monitor-Patriot . (F)  7.986  .035 

4 Keene  Sentinel .  (E»  4,078  .04  .03 

Manchester  L'nion-Leader . (MOtE)  32,063  .15  .12 

VERMONT— Population  359,611 

•Rarte  Times . (E)  7,099  .04  .03 

^Bennincton  Banner . (E)  3,514  .035  .025 

^Brattleboro  Reformer . (E)  .3.862  .04  .025 

*Burlintton  Free  Press. . (M)  17,926  .065  .065 

tSt.  Johnsbury  Caledonian-Record ..  (E)  4,805  .045  .03 

MASSACHUSETTS— Population  4,249,614 

•Beverly  Eveninx  Times.  .  . (E)  4,909  .035  .035 

'•Boston  Evening  American . (E)  268,637  .  50  .50 

'•Boston  Sunday  Advertiser .  fSi  545,696  .80  .80 

'•Boston  Q lobe . (M&E)  278,783  .50  .50 

'•Boston  Globe . (Si  316,739  .55  .55 

•Boston  Post . (M)  363,360  .60  .60 

•Boston  Post . (S)  270,561  .5.5  .55 

'•Boston  Record . .(M)  332,460  .50  ,50 

•Brockton  Enterprise-Times . (E)  32,258  ^10  .10 

•Fall  River  Herald  News . (E)  30,769  .11  .11 

•Fitchburg  Sentinel . (E)  12,344  .06  .05 

tpramingham  News .  . (B)  5,614  .035  ,035 

•Gloucester  Times . (E)  6,904  .04  .035 

•Greenfield  Recorder-Gazette . (E>  7,358  .045  .045 


Circu-  2.500  10,000 
lation  lines  lines 
MASSACHt’SETTS— (Continued) 

••Haverhill  Gazette . (E)  16,144  .07  .06 

tHolyoke  Transcript . (E)  18,331  .085  .07 

••Lawrence  Eagle-Tribune . .  (ME)  30,926  .11  .10 

•Lowell  Courier-Citizen  and  Evening 

Leader . (M&E)  25,214  .10  .09 

^Lynn  Item . ....(E)  17,631  .08  .07 

{New  Bedford  Standard  Times  and 

Mercury . (M&E)  53,877  .16  .16 

{New  Bedford  Sunday  Standard  Times 

(S>  27.340  .10  .10 

{•Newburyport  Daily  News . (E)  4,936  .03  .03 

••North  Adams  Transcript . (E)  11,568  .06  .05 

•Pittsfield  Eagle . (E)  20,708  .08  .08 

••Quincy  Patriot  Ledger . (E)  20,2M  .08  .08 

•Salem  News . (E)  20,020  .09  .08 

•Taunton  Gazette . (E)  9,696  .055  .045 

tWaltham  News  Tribune . (E)  8,629  .04  .035 

tWorcester  Telegram  and  Evening 

Gazette . (M&E)  115,288  .31  .28 

tWorcester  Sunday  Telegram . (S)  ^,897  .23  .20 


Circu-  2,500 
lation  lines 

CONNECTlCt'T— Population  1,606.903 

^Danbury  News-Times . (E)  10,113  .06 

•Hartford  Courant . (M)  42,0^  .12 

•Hartford  Courant . (S)  66,352  .17 

tHartford  Times . (E)  63,816  .17 

'•Meriden  Record . (M)  8,978  .05 

{New  Britain  Herald . (E)  17,461  .09 

tNew  Haven  Register . (E&S)  65,309  .18 

•New  London  Day . (E)  15,080  .06 

•  Norwich  Bulletin  and  Record . .  .  (M&E)  19,775  ,99 

•Stamford  Advocate . (E)  12,208  .07 

•Waterbury  Republican  &  Am..  .(M&E)  34,385  .10 

•Waterbury  Republican  &  Am...  .(E&S)  39,337  .10 


(B)  Combination  rate  Daily  Journal  and  Evening  Bulletin* 
(C>  Sold  only  In  combination  with  Saturday  or  Monday  Amei 

(E)  Rates  apply  to  1,400  lines  and  open  rate. 

(F)  Rates  apply  to  1.400  lines  and  4,300  tines. 


RHODE  ISLAND— Population  687,497 

•Pawtucket  Times . (E)  30,782  .1 

tProvidencc  Bulletin . (E)  103,601  .2 

tProvidence  Journal . (M)  44,813  .1 

tProvidence  Journal . (S)  104,039  .3 

•West  Warwick  Pawtuset  Valley 

Daily  Times . (E)  4,200 

•Westerly  Sun . (E&S)  5,508  .1 

{Woonsocket  Call . (E)  17,755  .1 


•A.  B.  C.  Publishers*  Statement  October  I,  1937. 
{A.  B.  C.  3  months'  Statement  October  I,  1937. 
••A.  B.  C.  Publishers'  Statement  April  I,  1937. 
tPublishers*  Affidavit  October  I,  1937. 
ttPublishers*  Affidavit  April  I.  1937. 


m 


